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Congress Reconvenes: Industry Awaits Final 
Action on Bid-Shopping Bill ...... p. 99 


Our industry is still divided on this vital legislation. 
Here’s how you can work for, or against, its passage 


Here's Your Chance to Join in the Big Push 
For Bigger Remodeling Business 


And by doing so, you'll also become eligible to win a 
free motor truck, a $3500 kitchen or other big prize 


Long-Time Dream of the Hot Water Heating 
Industry Takes Shape in Ohio ..... p. 96 


Exclusive interview shows how Cleveland’s newly organ- 
ized Better Heating and Cooling Council will work 








- 


THE BEST HAND DOES NOT ALWAYS WIN 


It’s true! The gent in the above picture has the 
best hand on the table. However, he actually 
lost because he was bluffed out of the pot. Had 
he reasoned that he had the best hand’ and 
stuck to his guns, it would have been an 


easy victory. 


The same applies to your requirements for 
safety valves and controls in connection with 
appliance sales. The best valves are not always 
installed. Why? Because someone comes along 
with a less reliable product, costing less money, 
and bluffs his way into the job. 


You owe it to both yourself and your customers 
to handle only dependable valves. 


There can be no compromise between dependa- 
bility and cost. You owe it to yourself to stick 
to your guns and not be bluffed by competitors 
handling unreliable controls. 


You'll find that the slight extra cost is more 
than offset by the increase of satisfied customers 
on whom your reputation is wholly dependent. 


Watts Regulator Company has always main- 
tained its reputation for producing only quality 
products and we will continue to do so. We're 
sticking to cur guns! 


When you buy, SPECIFY WATTS 


AS.ME. RELIEF VALVES — 


IA REGULATOR COMPANY 


WA i H LAWRENCE, MASSACHUSETTS 


The Largest Most Complete Line Of Its Kind 





THE VAST MAJORITY OF THE NATION'S FINE BUILDINGS ARE SLOAN EQUIPPED 


tlready chosen by the American Institute of Architects as 
“One of the Ten Buildings in America’s Future” 


SKIDMORE, OWINGS & MERRILI 
architects 

SYSKA & HENNESSY, INC. 
mechanical engineer 

TURNER CONSTRUCTION CO. 
general contractor 

C. H. CRONIN, ENC. 
plumbing contractor 

NEW YORK PLUMBERS SPECIALTIES CO. 
plumbing wholesaler 

AMERICAN RADIATOR & 

STANDARD SANITARY CORP. 
fixture manufacturer 


AN ARCHITECTURAL GEM MIDST RURAL BEAUTY 


e The impressive new headquarters office building overhead multipurpose grid. Inside this spread 
of CONNECTICUT GENERAL LIFE INSURANCE CO. ing structure are four lendie ‘aped courts. 
is centered in 280 rolling, oak studded acres near one end a cantilevered restaurant extends over a 
Hartford, and is seen completely only from the pool. At the other end is a separate executive 
air. It is cloaked in aluminum, glass, and white wing. Over 2000 employees are surrounded by 
marble with stainless steel trim, and rests on a contentment, comforts and conveniences. Here, 
gray granite base. The main block contains over as in thousands of other fine buildings, are 


“nat 


10 acres of floor space, uncluttered by columns, sLoaN Flush vatves, famous everywhere for 
and is partitioned by panels which lock into an ° efficiency, durability and economy. 


VALVES = 


FAMOUS FOR EFFICIENCY, DURABILITY, ECONOMY Pe ag 
SLOAN VALVE COMPANY * CHICAGO « ILLINOIS —s 


Another achievement in efficiency, endurance and econ- — 
omy is the sLoan Act-O-Matic sHoweR HEAD. which is = 
automatically self-cleaning each time it is used! No clog- * 
ging. No dripping. Architects specify, and Wholesalers 

and Master Plumbers recommend the Act-O-Matic—the 

better shower head for better bathing. 


Write for completely descriptive folder 
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{vailable at your local distributor nou 
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#413 Composition disc | #412 Brass disc re- #610 Quick opening #619 N.R.S. gate valve 

globe with union bon- grinding globe with gate valve with cam with solid wedge disc. 

net and slip-on type union bonnet. To 300 operated solid wedge To 150 Ibs. of steam. 

disc holder. To 150 ibs ibs. of steam disc. To 125 Ibs. of 

of steam. steam 


HAMMOND BRITE-KOTE © BRONZE VALVES 








CRAFT SHOWER CABINETS 


with Genuine Terrazzo Receptors 


QUESTION: What's the most 
important element in shower cabinet 


construction ? 


ANSWER: The receptor. It takes 
the brunt of the workload put on any 
shower. 


That’s why you will find genuine 
Terrazzo receptors in all Craft Shower 
Cabinets. Craft Terrazzo receptors not 
only recapture the elegant beauty of 
the lustrous marble chip floors of the 
Italian Renaissance, they provide a 
lifetime base that’s rustproof, leak- 
proof, safe, sanitary and easy to install. 


RESULT: A faster, easier, more 
profitable installation for plumbers; 
for homeowners, the finest and most 
functional receptor of them all. 


MORAL: Another example of Craft 
leadership in shower cabinet construc- 
tion. For the finest in quality, value, 
sales and performance, specify Craft 
— there’s no better shower cabinet 
available on the market today. Models 
for every type of installation. Imme- 
diate delivery. Decorator colors and 
glass doors optional. 


ower 
.* 


THE NEWPORT 


CRAFT SHOWER CABINET DIVISION 
CUTLER METAL PRODUCTS CO. 


1025 LINE STREET, CAMDEN 3, NEW JERSEY 


Have you received your new Craft Catalog? It’s yours for the asking. Write today! 
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Speeoway SUPPLIES by |: S Geaft 
CONNECT WATER SUPPLY TO SINGLE LEVER FAUCETS 


ONLY Brass Qt Craft PRE-ASSEMBLES SUPPLY KITS FOR EVERY SINK AND LAVATORY INSTALLATION 
CONNECTION | 2s $OaP PART NS, +d: 


Brass & Cap SpeEoway 
ALL DECK 
MODELS SINK SUPPLY KIT 
“KF” Suffix such os RIST2KF, TIOSOKF, etc. 





Bass & Caft SPEEDWAY 
(SINK AND 
LAVATORY) ad COMPRESSION UNION 
ALL DE . 
aes SUPPLY KIT 
No Suffix such as RISI2, T1030, ote. 


(Specially packaged with Compr. x 
Compr. Unions for Delite installation.) 





ALL MODELS WITH Bas & Capt SPEEDWAY 


(SINK AND fea 3 PREFIX 9 : SINK SUPPLY KIT 
LAVATORY) fees “KF” Suffix such os RIST2KF, TIOSOKE, etc. 


ALL MODELS WITH 
PREFIX 6, 7 or 10 LAVATORY SUPPLY KIT 
or “AA” Suffix such as RISIZA or TIOSOA, etc. 





ALL MODELS WITH * oP. ' : 
(SINK AND PREFIX 22B, 238, Brae & Cop SPEEDWAY 
LAVATORY) « 24B OR 42E LAVATORY SUPPLY KIT 
Se (Mote! Jemb aut net incleded) “A” or “AA” Suffix such es RISIZA or TIOSOA, etc. 


ALL MODELS WITH é 
PREFIX 32c. SINK SUPPLY KIT 


“KF” Suffix such as RISI2KF, TIOSOKF, etc. 








an 











Bass % Caf SPeEowAy 
ALL DECK 
MODELS LAVATORY SUPPLY KIT 
“A” or “AA” Suffix such es RISIZA or TIOSOA, etc. 




















ASK FOR AND GET “CONTRACTOR DESIGNED”... 


SPEEDWAY, SUPPLIES by DETROIT Pirate B Craft 


© 1957, BRASS-CRAFT MFG. CO. 


Free copies available for your Journeymen. Write Dept. D, Brass-Craft Mfg. Co., Detroit 1, Mich 


Domestic ENGINEERING, JANUARY 1958 














IT’S “IN THE BAG’ IN ‘58 FOR FAIRBANKS-MORSE PUMP DEALERS! 


Coming Your 
Way Soon / 


FAIRBANKS-MORSE 


has a brand-new, qualified dealer sales and service 
plan! 


IT’S A HONEY, TOO! 


If you can qualify, you’re in for the best chance you’ve 
ever had, regardless of the pump lines you carry now, 
to build a full-time pump sales and service business 
which can show you more sales per year and more 
profits per sale! 


Watch for the Fairbanks-Morse salesman with the 
striped bag in his hand. He’ll be calling on you soon. 
Fairbanks, Morse & Co., Dealer Div., Chicago 5, 

’ Tilinois. 


PO ae ace ta , a i te 
i Sait ; , ‘ 2. MORSE 


@ a name worth remembering when you want the BEST 


t 





PUMPS * WATER SYSTEMS * .GENERATING SETS * MAGNETOS 
MOTORS * SCALES * DIESEL LOCOMOTIVES AND ENGINES 
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Price Prister 


Lighter Valves 


Approved by Western 
Plumbing Officials 
Association 


2 body styles, Angle #317, Straight 








Hard on Hangers, Too 

Parade magazine says police in 
Harlingen, Tex., are baffled—but 
by a solved, not unsolved, case. 

They received a report that an 
800 pound boiler was stolen, and 
they diligently went in search of it. 

Some time later, the embarrassed 
owner called back to apologize. He 
had merely “mislaid” the boiler—in 
a clothes closet! 


Room with a View 

An age-old conversation topic in 
our industry is “who has the plush- 
est bathroom in the nation?” The 
latest nomination comes from the 
OrEGON PLuMBER, which reports a 
Midas-like installation in San 
Francisco’s Nob Hill section. 

A wealthy matron, says the pa- 
per, enjoys gold faucets, marble 
fixtures, and wall-to-wall ermine 
carpeting with a toilet seat cover 
of the same fur. 

What intrigues us most, however, 
is the fact that one wall is reported- 
ly glass. The way we look at it 
is “people who live in glass bath- 
rooms shouldn't.” 


It Takes All Kinds 

If there’s a job to be done, our 
cooling equipment manufacturers 
can do it. Take three examples 
noted recently by The Trane Com- 
pany, La Crosse, Wis. 

At Oak Ridge, Tenn., a gigantic 
heat exchanger cools 12,000 gallons 
of water a minute for the nation’s 
atomic laboratory. Trane engineers 
call the 178-foot fluid cooler “the 
monster,” but to atomic scientists 
studying future power reactors it’s 
“a beauty.” 

Up in British Columbia, Trane’s 
Canadian subsidiary has provided 
fluid coolers to help move natural 


gas from the Peace River to mar- 
kets in the northwest United 
States. The huge exchangers will 
cool jacket water of gas engines 
that drive compressors pumping 
the natural gas through the big- 
inch pipelines. 

And in Brussels, Belgium, the 
job is small—room air conditioners 
can handle it—but just as unique. 
An exhibit of rare animals must be 
kept at a constant temperature, 
and Trane units do the job. Do 
the animals ever growl a “thank 


you”?—no, they’re all stuffed! 


A Probiem to Solve 

The United States, already faced 
with a critical water shortage in 
some areas, must increase its water 
production 100 percent in the next 
20 years. 

The U. S. Department of Com- 
merce reports we now use 262 bil- 
lion gallons of water a day and that 
by 1975 our daily water consump- 
tion will probably total 453 billion. 
Increasing per capita use of water 
and a population growth that has 
confounded experts are two rea- 

(Please turn to page 12, column 3) 














beady little eyes. 


of the unwanted onlooker. 





Have Gun, Will Plumb 


YOU PROBABLY KNOW how annoying it is to have some- 
one staring at you while you’re installing some plumbing. 
Well, Raymond Mason of Fort Scott, Kan., got so nervous 
he put a rifle slug right between the second-guesser’s 


And just in time, too. The critical rattlesnake was ready 
to strike from his perch under the foundation of a house. 
Mason had crouched in a frozen position until helpers 
could hand him a borrowed rifle with which to dispose 


Undaunted, Mason reported for work the next day. 
Only one thing was different: he included his own gun 
in his tool kit, and it’s now standard equipment. 
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with Westinghouse Unit Heaters 


Horizontal Mode! Adjustable 





’ 


ad eeit 


fast delivery from stock! -—0=" 


Westinghouse Unit Heaters provide the most effec- 
tive heating and save valuable space in the following 
areas: 

e Entrances & Lobbies 
e Department Stores 
© Bowling Alleys 

e Gymnasiums 

e Garages 


e Manufacturing Areas 
© Cold Spots 
® Warehouses 
¢ Shipping Platforms 
© Factory Offices 
And the wide selection of models means that the 
ideal unit can be bought right off the shelf to meet 
your exact heating space requirements. You’ll think 
Westinghouse custom-made this Unit Heater just 
to meet your needs. 
Capacities: 265 to 11,500 CFM 

15,000 te 684,000 BTUH 

65 to 2850 EDR 

For steam and hot water applications 
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And: Gas-fired Unit Heaters in seven sizes 
from 25,000 to 200,000 BTUH ... 


Also: Attractive cabinet models—for entrances, 
corridors, offices—capacities 300 to 2070 CFM 
110 to 525 EDR 


Call your Sturtevant Division Sales Engineer or 
write Westinghouse Electric Corporation, Dept. A-12, 
Hyde Park, Boston 36, Massachusetts. 


en itil 


you can Be SURE...1F rs 


en 








Marketing People Reply to DE's Business Forecast. 
One Calls Us “Ostrich,” Another Says “Good Going’ 


EMPTY-HEADED OSTRICH 
Cuicaco—That’s right, buddy. 
Keep on playing ostrich and fail to 
face the facts of life and your other 
end soon will be as bald as the top 
of your empty head. 
NAME WITHHELD 


@ Our anonymous friend apparent- 
ly obiects to the optimistic tone of 
our recent “Editor's Letter on Busi- 
ness.” The letter, circulated to mar- 
keting people in the p-h industry, was 
based in part on the business reports 
in the November and December issues 
of DE. 

Our reports clearly state that every- 
thing is not perfect in the industry, 
but we did say that as long as a 
record number of people are work- 
ing for a record high income and 
against a backdrop of the greatest 
disposable income in history, it is 
difficult to understand why anyone in 
business should become defeatist. 

The series of business letters was 
started because we were irked at the 
attempts of some privately circulated 
newsletters to talk America into a 
serious recession. 

There is certainly abundant evi- 
dence to support the view that this 
industry has before it one of its 
greatest opportunities. For the full 
story, refer to DE’s November and 
December business reports. 

Other comments on the letters on 
business follow (top of next column). 


HELPS HIM FORGET FEARS 

St. Louts—Good going! I’m just 
a smal! agency executive, but if 
this letter of yours helps others like 
me forget fears about business, it 
will have done a great job! 


E. A. SPRAGUE 


HE’S SPREADING THE WORD 
Wiumincton, Det.—Thank you 
for sending me a copy of your re- 
cent “Editor’s Letter on Business,” 
which I enjoyed reading very much. 
I wonder if you would be so kind 
as to forward 50 additional copies 
for distribution to our salesmen? 
Joun J. TRAYNOR 
Director of Sales 
Speakman Company 


LOOKING FORWARD TO 3, 4, 5, 6... 

DusuaQuE, Ia.—I read with a great 
deal of interest your “Editor’s Let- 
ter on Business.” You should be 
congratulated for putting down 
stimulating ideas in an easily un- 
derstood manner. 

I will appreciate being kept on 
your mailing list and will look for- 
ward to letters No. 3, 4, 5, 6, ete. 

Rosert E. SAGE 
General Sales Manager 
A Y. McDonald Mfg. Co. 


An Aquahomo Objects to the Word “Hydronics” for 
Wet Heat. Wants Us to Stay Away from Semantics 


New York Crry—Words fail me. 
And I wish they would fail the 
people who insist on perverting the 
English language. 

First, some public relations mind 
suggested “comfitures” for plumb- 
ing fixtures (DE, March, page 97). 
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You may remember that I com- 
mented on this suggestion at that 
time (April, page 93). Now I see 
that manufacturers are trying to 
sell us “hydronics” for wet heat. 
Next? Probably ‘“aquahomo”—an 
(Please turn to center of page 16) 


Between Ourselves 


(Continued from page 10) 

sons for the predicted increase. 

Another factor is our rising 
standard of living. Since 1890, daily 
per capita use has climbed from 95 
to 145 gallons. It likely will reach 
175 gallons in 20 years. The prob- 
lem, experts agree, is a staggering 
one, but not impossible to solve if 
all members of the water industry 
participate in water conservation 
projects locally and nationally. 


Klondike Closet 

Old prospectors contend that 
“gold is where you find it,” and if 
you ever visit the powder room of 
Mrs. John C. McConnell in Okla- 
homa City you'll agree with them. 
You'll find it on the water closet 
there. (see photo). 

Like prospectors, Mrs. McCon- 
nell has always dreamed of gold, 
but with a housewife’s eye for 
beauty she preferred it in the bath- 
room rather than some dirty old 
mountain. When her husband built 
a new home, reports Niles Engle of 
the PLumpinc AND Heatinc News 





of Oklahoma, he obliged by order- 
ing a gold-leaf water closet. 

A plumbing contractor is really 
the John Sutter (he started the 
California Gold Rush) of this bo- 
nanza. He’s Harlan L. Maguire who 
used a white water closet and had 
gold leaf fired on by experts in art 
and clay craftsmanship. 

Luckily, the McConnells have 
three standard closets in their home 
for people who prefer their pot of 
gold at the end of a rainbow. END 
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You cut cost...speed assembly, too! 


si information 


send for this 
free folder 
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When you're reducing line size, you make fewer connections for faster 
ae with U-Brand reducing nipples. This means less chance for 
leaks. You cut installation cost, too. Single reducing nipples cost less 
than a reducer or bushing and regular nipple. 

Swaged from new, mill-tested steel pipe, U-Brand reducing nipples are 
a single leak-proof unit. True threadie and outside ae speed 
i tion. Available in black or galvanized finish, there are five con- 
venient sizes 4" x 4", 1" x 4%", 14" x1", 1%" x 14”, and 2” x 1%”. 
If you’re interested in saving time and cutting costs, try U-Brand 
erage nipples on your next job. Order some from your supply 

ouse today. 


A single source for all your pipe fitting needs 
Galvanized and Black U-Cote Malleable Iron Pipe Fittings—Unions— 


Plugs and Bushings—Cast Iron Drainage and Screwed Fittings—Steel 
Nipples and Couplings—Insert Fittings for Plastic Pipe. 


The 
Union Malleable 


Manufacturing Company 
Ashiand, Qhio 
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Dependability That Builds Your Reputation 


COPPER WATER 


Packaging that’s easy to stock and use. 


Dependable quality that starts with highest grade 
copper from Phelps Dodge’s own open-pit mines and is 
carefully controlled during fabrication. 


Color-coding of tube in straight lengths for quick 
identification in the stockroom and on the job. 


Mill depots strategically located to service distributors 
without delays. 


Tube properties that are unsurpassed, including precise 
uniformity of wall thickness. 


For the name of your nearest Phelps Dodge distributor, write Dept. B4, Phelps Dodge Copper 
Products Corporation, 300 Park Avenue, New York 22, N. Y. 


PHELPS DODGE COPPER PRODUCTS 


CORPORATION 


SALES OFFICES: Atlanta, Birmingham, Ala., Cambridge, Mass., Charlotte, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Fort Wayne, 
Greensboro, N. C., Houston, Jacksonville, Kansos City, Mo., Los Angeles, Memphis, Milwovkee, Minneapolis, New Orleans, New 
York, Philadelphia, Pittsburgh, Portland, Ore., Richmond, Rochester, N. Y., Son Francisco, St. Lovis, Seattle, Washington, D. C 


Domestic ENGINEERING, JANUARY 1958 





er E 
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NO UNQUALIFIED PERSONS 
IN THIS PHONE BOOK 


Wasuincton, D.C.—We appreci- 
ate your coverage of our efforts to 
eliminate unqualified persons from 
the plumbers’ listing in the tele- 
phone directory (DE, December, 
page 86). We would like your per- 
mission to reprint this material in 
our association’s magazine. 

E. K. Burcess 
Editor 
Plumbing and Heating Monthly 


LOOKING FOR TECHNICAL HELP? 
HE TELLS YOU WHERE TO GO 


CASSELMAN, Ont.—In the past, I 
have taken advantage of the free 
services offered to your subscrib- 
ers. On several occasions I wrote 
you regarding problems I had with 
heating installations, and in each 
case I was very satisfied with your 
solution. 

So, to all of you who cooperate 
in that service, a hearty thank you. 

JEAN COUILLARD 


e@ Thank you, Mr. Couillard. Several 
provocative and highly interesting 
problems were submitted to Domestic 
Engineering for solution this month. 
The problems, and their suggested 
answers, appear in the feature be- 
ginning on page 106, this issue. 


LOOK AT YOUR LETTERHEAD 
—EVERYBODY ELSE DOES 


MEADVILLE, Pa.—I have spent the 
last few hours browsing through 
your most recent issue and found 
many things of interest. 

With each issue of Domestic En- 
GINEERING I get excited about the 
Letterhead Design Clinic and think 
that I'll get busy and write to the 
clinic to see what it can come up 
with in my case. 

I’ve had an idea for some time 
that there should be some way to 
express the fact that I have been 
trying to build my business and 
reputation for reliability on speedy 
service on all calls. I haven’t been 
particularly specializing in service 


16 


and repair but getting into all 
branches of the business—repair- 
ing, remodeling, new homes, com- 
mercial, industrial, etc. 

I’ve been thinking of some little 
fellow, in a little pickup truck, just 
a blur of speed across the top of a 
letterhead or envelope. 

Any help the clinic can give me 
will be appreciated. 

LAWRENCE R. Hock 


@ How DE’s Letterhead Design Clinic 
answered Mr. Hock’s request is shown 
on page 28, this issue. 


OHIO WANTS TO PROTECT 
ITS SEPARATE BIDDING LAW 


Canton, O.—The Ohio State 
Assn. of Plumbing Contractors is 
definitely opposed to the bid shop- 
ping bill now before Congress. We 
are 100 percent behind the stand 
as expressed by President Wilbur 
Hokom of the NAPC. 

Here in Ohio, we’ve had a bid 
separation statute for years. And 
for all those years it’s been con- 
stantly under attack from general 
contractor interests. If someone 
from the Associated General Con- 


tractors can give us a satisfactory 
answer as to why there are these 
continuous attacks against the Ohio 
law, we'll gladly listen. 

Irvin L. RECHKEMMER 
Rechkemmer Plumbing & 
Heating 
@ Opinions on the bid-shopping bill 
as expressed in letters to DE are about 
70 percent opposed and 30 percent 
in favor of the bill, known officially 
as the Federal Construction Contract 
Procedures Act. It is known, of course, 
that some contractor interests outside 
the p-h industry are on record as 
favoring the bill in its present form 
For an up-to-date report on our in- 
dustry’s stand on the bill, see the fea- 
ture beginning on page 99. 


THE JACKLEGG’S NUMBER 
IS UP IN NEWFOUNDLAND 


St. JoHn’s, NEwWFoUNDLAND—I’ve 
read your articles on Tinker Jack- 
legg and would appreciate the 
qualified contractor kit which you 
offer to subscribers. 

I also wish to congratulate you 
on your November issue. While 
your magazine is always interest- 
ing, this month it’s even more so. 

R. G. HuBLey 


An Aquahomo Objects to the Word “Hydronics” for 
Wet Heat. Wants Us to Stay Away from Semantics 


(Continued from page 12) 

installer of wet heat, of course. 

Well, let’s agree the wet heat 
people have better grounds for try- 
ing to give birth to a new word 
than did the people who suggested 
comfitures. And hydronics is al- 
most a legitimate baby—except it 
fails to mention heat, which we 
foolishly supposed was important 
to a heating system. 


s However, let’s say we in the in- 
dustry take on the worc. It will 
require millions of dollars to make 
this word an accepted part of our 
language. Will the manufacturing 
segment of the industry carry this 
idea all the way through? Or does 
it expect contractors to perform this 
educational miracle? 

“Yes, sir,” says the contractor to 
his prospect, “we can give you a 
fine hydronic system.” 

“Oh,” comes the reply, “my wife 
and I were hoping for that hot wa- 


ter kind—we’ve heard it’s reliable, 
clean and efficient.” 

The customer as usual has the 
right idea. He talks in words that 
tell what the product does for him. 
The contractor, though, is now ex- 
pected to sell him semantics! 

I wish industry leaders would 
help contractors stress words like 
“clean, comfortable and econom- 
ical” to the public and leave word- 
making to the teen-agers. 

JOHN MANNING 


ein DE’s mailbag, “hydronics” sup- 
porters are running about 60 percent, 
with the remaining 40 percent ex- 
pressing various degrees of dissent. 
It would appear that, like any other 
innovation, a new word’s acceptance 
takes time. 

Some mildly dissenting opponents 
of the word hydronics object because 
of its “failure to connote heat.’ Some 
have suggested the addition of “radi- 
ation.” “Hydronic radiation,” they 
say, will describe every type of wet 
heat very nicely. 

Anybody else care to comment? 
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...FINDS hydronics THE ANSWER TO 
MOTEL HEATING PROBLEM 


B&aG BOOSTER 
THE STANDARD OF COMPARISON 


The prime requisite of a forced hot water 
heating pump is quief operation! In this re- 
spect the B&G Booster is completely out- 
standing...in every detail it is designed to 
eliminate noise. 

Motors are specially built units... alloy steel 
shafts are oversized, affording large bearing 
surfaces. Extra long sleeve bearings promote 
smooth, quiet operation and spring-type 
couplers further dampen noise and vibration. 
The extremely hard seal positively prohibits 
water leakage into the bearings. 


*Hydronics...the science of heating 
and cooling with water. 
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B&G Hydro-Flo System installation in Tulip City Motel, Holland, Michigan 


While motel heating is notoriously difficult because of 
rambling construction and irregular occupancy, the 
B&G Hydro-Flo System provides a practical and eco- 
nomical solution. 

The motel illustrated above was originally heated 
with individual room space heaters. Two years ago the 
heating method was completely revamped by install- 
ing a B&G Hydro-Flo System with baseboards as the 
heat distributors. Each of the rooms is on a separate 
zone, served by a thermostatically controlled BaG 
Booster. The owner reports a great improvement in 
comfort, with temperatures properly controlled and 
operating costs low. 

The versatility of water as both a heating and cool- 
ing medium—its ability to provide the ultimate in 
comfort and convenience at low cost—its flexibility, 
offers a sound solution to the comfort problem in every 
type of residential, commercial and industrial building. 


Hydire -Fic system 


BELL & GOSSETT 


. = nF A eS CF 
Dept. FC-1, Morton Grove, Ill. 


Canadian Licensee: S.A. Armatrong, Ltd., 1 400 O'Connor Drive, Toronto 16, Ontario 
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Idea File 


MANAGEMENT TIPS FOR CONTRACTORS 


Reappraisal ‘58: Turn the Job of Income Tax 
Figuring into a Business Evaluation as Well 


BALANCING THE BOOKS at the 
end of the fiscal period to de- 
termine how much Uncle Sam is 
entitled to collect can’t be made 
to seem like fun, no matter how 
you look at it. But the “painful” 
task can be made to serve a 
double purpose in that it offers 
the contractor an excellent op- 
portunity to reappraise the effi- 
ciency of his business operation. 


sHere’s why: To determine how 
much Uncle is entitled to, the 
contractor has to lay out the sta- 
tistics of his income and outgo 
in black and white and in con- 
siderable detail. He has such to- 
tals before him as: how much he 
spent for salaries, rent and taxes 
(other than income tax), for 
light, heat and telephone. How 
much he allowed for deprecia- 
tion and how much for bad debts. 
How much he spent on insur- 
ance, how much went into adver- 
tising—and so on. 


# With all these figures before 
him, even the busiest contractor 
—the one who’s been meaning to 
look over his operations with a 
critical eye but never got around 
to it because he’s been too busy 
meeting contracting schedules— 
even he can find a little time to 
review where his management is 
sound and where there are weak- 
nesses, if any. 

Most particularly, he can dis- 


cern whether his expenses in any 
particular category are out of 
line in relation to his total in- 
come and his net profit. 


eHere are some of the impor- 
tant things the contractor can 
learn about his business while 
determining Uncle Sam’s cut: 

(1) How does his total opera- 
ting expense stand in relation to 
his gross income? Does it leave 
a reasonable profit? 

(2) Is the amount the con- 
tractor’s paying for occupying 
his premises (as rent or taxes) 
a reasonable percentage of his 
total operating expenses? Is it 
in line with his income? 

(3) Is the cost of utilities— 
telephone, heat, light, etc.—kept 


THE PAINFUL JOB of figuring in- 
come tax offers the contractor a 
good opportunity to reappraise 
his business efficiency as well 
because all facts are before him. 


within bounds in view of the to- 
tal operating expense? 

(4) Are salary schedules com- 
mensurate with income? How 
much does it cost in terms of 
salary to bring in the income? 

(5) Is too much potential in- 
come being eaten up by bad 
debts? 

(6) Is the amount spent on ad- 
vertising a reasonable part of the 
total operating expense? 

(7) Is the company adequate- 
ly covered by insurance in view 
of its assets and its current (and 
potential) earning power? 


s What is “reasonable” in each 
of the above categories every 
contractor necessarily must de- 
termine for himself. In most 
cases, his own experience and 
business acumen can direct him. 
The important thing is that he 
take the time to study what it 
costs him to run his business. 
And, as an efficient contractor, 
he’ll look over the facts when 
they’re necessarily laid out be- 
fore him—at income tax-report- 


ing time! END 


Editor’s Note: While there are no 
fixed rules to tell the individual 
contractor how much he should 
spend for rent, advertising, or 
whatever—because these matters 
are unique to every operation— 
there are general yardsticks that 
can be applied to the specific case. 
Beginning next issue, this column 
will review the “measures” appli- 
cable to the above categories. 
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This is the symbol to watch in 1958 . . 


You'll see it as an evidence of surpassing Quality 
on the finest pumps and water systems made 
today. 


You'll mark it as the sign that distinguishes the 
most progressive distributors from coast to coast. 


You'll recognize its significance as the industry’s 
sights are lifted to a new concept of the slogan, 
“Sell Running Water . . . First!” 


You'll find it firmly establishing Barnes prod- 
ucts as the Blue Ribbon Quality line of 1958. 
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You'll see it on a merchandising program that 
will make this an outstanding “Blue Ribbon 
Year” for Barnes entire selling force! 

This is the symbol to watch in 1958... 


. .. THE BARNES BLUE RIBBON! For 
further information see the man from Barnes. 


BARNES MANUFACTURING CO. 


MANSFIFLD, OHIO 
Dept. N-18 























CSaBCco 


CS2aB quality plus 


» at no extra cost 





The new CS&B packaging combines eye appeal with buy appeal. Quality in appearance 
and durable in design, these new packages are crush resistant and easy to stack. And 
the overall pattern reminds the buyer of CS&B's complete line, making it easier for you 
to sell related items. 


Cash in on this combination of Quality Plus at no extra cost. 


THE CONNECTICUT STAMPING & BENDING CO. 


NEW BRITAIN, CONN., U.S.A, 
affiliate: TUBE BENDS INC. aircraft parts 
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This DOLE 
Shower Control 


Ynaintains constant 


rate of flow 


despite pressure 


variations 


Here’s a simple, dependable valve that will 
effectively control the flow of water at any pre- 
determined pressure from 15 to 125 psi. No 
matter how high the line pressure may build 
up or what its variations, the flow at the 
shower head remains the same. On multiple 
shower installations the flow is exactly the 


For Motels sgn same all along the line regardless of the num- 
Hotels os Clubs Tis. ber of showers in use. 


Loy Dole Shower Control Valves cut water bills as 
Apartment Buildings much as 50% ... prevent overloading septic 
tanks. They’re easily installed. Can be used 
with any shower head ... . are trouble-free 


CUTS WATER BILLS 


. and require no maintenance. 


Ask your jobber or write to us about Dole 
EASY TO INSTALL Shower Control Valves. They’re equally ef- 

fective on urinals, drinking fountains, water 

softeners, or other hydraulic applications 


IMPROVES SHOWER 
OPERATION 


Contro/ with 


AS PRESSURE 
INCREASES 
DOLE FLOW_ : 
4 CONTROL NARROWS «¥ 
f RATE OF FLOW ’ 
il REMAINS THE SAME , ® 


THE DOLE VALVE COMPANY 


6201 Oakton Street * Morton Grove, Illinois 
(Chicago Suburb) 





now..-.the 


inscribed on the finest 
sink of stainless steel 





Famous names sell easier... and now, the 
famous ELKAY name is beautifully inscribed 
on the back ledge .. . where customers will chi Be = 
see it, where it will sell for you! The Mark of 
Quatity is so distinct it can't be missed...so 


panlele) dames amor: iain am ol-Mni-1h Gummy Wale mB comm. lole Mb iUladal-ve 





appeal, the ELKAY line of sink bowls is now 


 ELKAY MANUFACTURING COMPANY 
packed in colorful, eye-catching cartons. 1874 South 54th|Avenue, Chicago 50, Illinois 


THE FIRST AND FINEST MANUFACTURER OF @ PEJA FR'A’SR” Sinks OF STAINLESS STEEL SINCE 1920 














Clean Up for Safety 

A concrete finisher stepped 
briskly onto the construction site 
of a general hospital. He slipped 
and a short time later was in a 
hospital himself, leg in cast. 

A short piece of %-in. pipe 
lying on the floor was responsi- 
ble for the fall, and suit was 
brought against a plumbing con- 
tractor whose men left the pipe 
The 
that, on a construction site, spe- 
cial care must be exercised by all 
He lost his case, the 
court ruling that equal care must 


loose. contractor argued 


workmen. 


be exercised by contractors to 
avoid accidents, and leaving pipe 
loose on a floor was negligence 

(Citation: Ignagni v. 
305 Pac. (2d) 953.) 


What Is Authority? 

When entering into an agree- 
ment with a company or corpora- 
tion, a plumbing and heating con- 
tractor should be certain the per- 
son he is dealing with has the 
authority to make a contract. 

Here are three general guides: 
(1) the person making the con- 
tract should be titled general 
manager, or given a similar exec- 
utive designation, or (2) he 
should have specific evidence 
that his employer authorized him 
to make contracts, or (3) he 
should have made other contracts 
previously. 

Recently a corporation tried to 
invalidate a contract made with 
a p-h contractor by its general 
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Legal Decisions of Interest to Contractors 


manager, contending he could 
make contracts only with the ap- 
proval of the directors. The court 
disagreed, saying that when the 
corporation designated an em- 
ployee “general manager” it gave 
him the authority by implication 


to make bona fide contracts. 
(Citation: Pacific Corp. v. Dom- 


mick, 289 Fed (2d) 501.) 


He Who Uses, Pays 


A plumbing contractor pur- 
chased necessary supplies from a 
wholesaler on credit. The money 
was to be paid directly to the 
supplier by a general contractor 
and deducted from the plumbing 
contractor’s contract price. 

The general contractor never 
made the agreed payments, and 
the wholesaler sued the general. 
The court ruled that the plumb- 
ing contractor was solely re- 
sponsible for the payment. The 
materials were assigned to him, 
not the general contractor, who 
had no legal responsibility. 

(Citation: Peltz v. Atlantic 
Supply, 94 Atl. (2d) 925.) END 





YOU BE THE JUDGE 


If you were the judge, how would you decide this case? 
A plumbing and heating contractor handled work for a 
general contractor after signing a detailed contract. 


The 





major portion of the work was satisfactory and performed in 
good faith. But the general contractor withheld payments. 
He proved in court that some minor details specified in the 
contract were neglected, and he contended that the p-h con- 
tractor, therefore, forfeited payment. Had he? 


x * * * 


Courts generally do not hold a subcontractor to “literal” 
compliance with “small print” provisions of a contract. 
They are interested in whether the over-all job is done 
well. Slight omissions which do not interfere with over- 
all performance of the job do not invalidate a contract, 
the judge said, and ruled in favor of the p-h contractor. 

(Citation upon request from Domestic Engineering.) 











HOFFMAN “WATCHMEN” 


CENTRIFUGAL TYPE CONDENSATION PUMPS 


“Watch 


First eee WC-8-20 Single Unit 


we introduced the “Watchman” 
WC-8-20 Single Unit Conden- 
sation Pump for systems up to 
8,000 sq. ft. E.D.R. and 20 Ibs. 
discharge pressure. Receiver 
capacity: 9 gallons. 


Next... 


we offered the “Watchman” 
WCD-8-20 Duplex Unit Con- 
densation Pump (two motors, 
two pumps, two float switches) 
for systems up to 8,000 sq. ft. 
E.D.R. and 20 Ibs. discharge 
pressure. Receiver capacity: 14 
gallons. 


} “Watchman 
an i. WC-12-20 Single Unit 


we offer the ‘‘Watchman’ 
WC-12-20 Single Unit for sys- 
tems up to 12,000 sq. ft. E.D.R. 
and 20 Ibs. discharge pressure. 
Pump capacity is 18 gallons per 
minute. Receiver capacity: 14 
gallons. 


Your Hoffman wholesaler stocks “Watchman” pumps and F eaturin g: 

he also stocks the Hoffman complete line of heating Durable Cast Iron Receivers 

specialties. Call him for latest literature with specifications. Precisioned one piece bronze impeller 
Efficient bronze fitted centrifugal 

: my pump with stainless steel shaft 
Strainers Heavy duty double pole float switch 

Quiet, Ys H.P., 3450 R.P.M. Motors 
Packed type stuffing box 


HOFFMAN SPECIALTY MFG. CORP. 


1700 W. 1OTH STREET, INDIANAPOLIS 7, INDIANA 
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STEIPBERG 


We discipline copper. 


PPOCKCCDCOCOCOOOOOOOO OOOO OCOOOOOO0000D 


We put it through the roaring heat of our own smelter . : : 
the high-amp stillness of electrolytic refining tanks. . . the 
irresistible pressures of piercing mills and extrusion presses 
... the long reaches of our drawbenches . . . through coiling, 
annealing, straightening and testing equipment. 


200000000056 


We work our will on copper—thruugh every chemical change, 
every physical gyration known or needed—to deliver it 
perfect and enduring, yet submissive ...as Lewin-Mathes 
seamless tube, pipe and fittings. 


O 
( 
0) 
2 
5 
0 


Like the ancient coppersmith, our pride of product is that of 
the integrated specialist. And the Lewin-Mathes nation-wide 
200000000000000000000000000000009 supply facilities serving you, we believe, are second to none. 


LEWIN ©) MATHES 


~_ a 


SAINT LOUIS, MISSOURI 


920000000 
SPQ900000000000 


DIVISION OF CERRO DE PASCO CORP. 
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“100” POWER DRIVE 





Oster now offers you a revolutionary new 
power drive—the all-new Oster “100”. 
Compare these outstanding Oster quality 
features,then compare the price. You'll find 
the new Oster “100” gives you more ma- 
chine... at the lowest cost in the industry! 


1. WEIGHS ONLY 77 LBS. for easy, one- 
man handling. Yet the new “100” is built 
ruggedly to take punishing day-in, day- 
out use. 


2. NEW" POWER-MATIC” FRONT CHUCK 

gives automatic, non-slip grip for both 

right- and left-hand operations. New, neo- 

prene-bonded jaw inserts eliminate jaw sharpening 
. can be replaced quickly and easily at low cost. 


3. SELF-CENTERING REAR CHUCK insures perfect 
pipe alignment for sharp, clean threads . . . provides 
support for longer lengths of pipe. 


4. POWERFUL NEW MOTOR-— reversible, variable- 
speed type—has machine-cut, hardened-steel gears 
mounted on ball bearings for extra long, trouble- 
free life. 


5. OPTIONAL ACCESSORIES, shown below, enable 
you to use this versatile machine anywhere . . . thread 
any pipe up to 12” diameter. 


@ 


Special “C” clamp mounting Tool tray fits snugly on light- Sturdy tripod stand folds Special drive unit gives extra 
makes it easy to clamp this weight tubular stand . . . puts ! quickly into a compact, easy- pipe threading range, increases 
machine to workbench, truck | tools within safe, easy reach. to-carry unit. capacity to 12” pipe. 

or other suitable mounting. 1 
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ALL-NEW DESIGN...WEIGHS ONLY 77 LBS...PUTS HEAVY- 
DUTY POWER INTO EVERY HAND PIPE-THREADING TOOL 


Whatever the tool — die stock, reamer, 
cutter or pipe wrench — it’s far faster, 
far easier when power replaces muscle 
to turn the pipe instead of the tool. 
Use the “100” Power Drive for... 


= | 
TURNING FITTINGS 
ON OR OFF 





THE OSTER MANUFACTURING COMPANY 
1306 East 289th Street, Wickliffe, Ohio 


Please rush me full details on the new Model “100” 
Power Drive and optional accessories. 


Name 





Company Name 





Address. 
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LOOK AT YOUR LETTERHEAD." EVERYBODY ELSE DOES 


Here's how to advertise friendly, reliable 
and fast service with a letterhead ... 


“We at Hocx’s are of the opin- 
ion that laughter is a great 
‘friendmaker’ and we'd like to 
have a letterhead that contains 
some element of humor. 

“Of course, we don’t want to 
sacrifice the feeling that we’re a 
solid, reliable firm. Could you 
design a letterhead for us that 
will suggest both reliability and 
friendly humor?” (Larry Hock, 
Meadville, Pa.) 

DE’s design for a logo that 
conveys both the spirit of Hock’s 
friendly service and the firm’s 


Telephone 25-711 


RENCE R. 
LAW aad # 


Complete 
Water Systems - 





reliability is pictured on this 
page. The design is based in part 
on the fact—passed on to DE by 
Mr. Hock, along with his request 
for anew letterhead — that 
speedy service is one of his 
strongest selling points and that 
he uses a play on his given name 
—“Don’t Tarry, Call Larry”—to 
help his customers remember 
this special service. 

Hock’s new letterhead incor- 
porates this catchy slogan. For 
the element of humor Mr. Hock 
seeks, the slogan is graphically 


64 Mead Ave. 
Meadville, Pa 


HOCK 


Line of Supplies 


sc Sewer Machine 











underscored by a little man in 
a big hurry. 

Together, then, the slogan and 
illustration accomplish three 
things: (1) They serve as atten- 
tion-winners. (2) They stress 
Hock’s special service. (3) They 
contribute the humor Mr. Hock 
wants to use to reach his cus- 
tomers on a more friendly basis. 

As always, the most important 
single element in Hock’s letter- 
head has to be the company 
name. Since the artwork in the 
logo already contains an atten- 
tion-winning feature, it was par- 
ticularly important to incorpo- 
rate the firm name in a dramatic 
way—a way that would make 
the name stand out without con- 
flicting with other elements. 


# A billboard treatment of the 
company name gives it the nec- 
essary dramatic flair. The con- 
centration of color behind the 
name helps to build up the im- 
portance of the name in the logo 
and to set it off effectively from 
the other chief element—the man 
in action. Finally, the address 
and telephone number are easy 
to find—an extremely important 
factor in a good letterhead. Eenp 


LARRY HOCK WANTS TO USE HUMOR 
to tell his customers about his fast, 
friendly service. This letterhead uti- 
lizes Hock’s catchy slogan to accom- 
plish that objective. The necessary 
emphasis on the firm name is retained 
by means of a dramatic billboard 
treatment highlighted with color. 





MEADVILLE, PA 








FOR FASTER SERVICE 
“DON'T TARRY. ‘ CALL LARRY?" 
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Rapidayton is the most profitable source for ALL your pump 
needs: jet, submersible, and reciprocating pumps and water 
systems, for wells 0 to 500 feet, in a wide variety of fast-selling 
models designed to capture the heart of the BIG VOLUME market. 
With Rapidayton you get deluxe quality and outstanding 
performance at competitive retail prices and generous trade 
discounts. “Built-in” profit advantages include: both single and 
multi-stage pumps in convertible and packaged models; efficient 

Quad-Volute self-priming design; exclusive 

Quick-Connect flange (saves up to $10 

on each installation); interchangeable 

parts and only a handful to stock; world’s 

only submersible pump with a “double life.” 

Rapidayton is the shortest, quickest way 

to a really profitable pump business. 

See your wholesaler today or 

write us for complete information. 


1 


JET PUMPS 
0-200 FEET 


Only Rapidayton has Packaged 1 and 2 Big vertical tanks Vertical Champion Super Champ, multi 
stainless steel stage systems; which meet FHA perfect for ‘‘over stage, brass-built 
tanks. Big appeal! many convertible requirements the-well’’ positions gets the big jobs 


< 


3 "7 

bs RECIPROCATING vm, 
Simplified 2-wire Also 3-wire sub 0-200 FEET Packaged shallow Deep well working 
models for 4° of mersibies for both well models, with head has 6” stroke 
larger wells 4” and 6” wells 13 & 30 galion tanks goes down to 200 ft 


The Twin* Champion 


A fabulous Rapidayton profitmaker! 

Covers at least 85 to 90% of the 

entire jet pump market. The Twin is a 

power-packed two-stage packaged 

convertible with horizontal or ver- 

tical tank, Pumps full capacity at 

40 ibs. pressure, Goes down to 150 

ft, delivers up to 1250 gph. The 

No. | all-purpose system in America 

today, See your wholesaler or write ; The Tait Manutacturing Company, Dayton 1, Ohio 
today for complete Rapidayton yt ay Established 1908 as The Dayton Pump and Manufacturing Oe 
Calalog Merritt ttt ¥ 2 
@rae are, oe, ee 





Arerfections 


Perfection’s Regulaire—the exc/n- 
sive, patented, automatic brain that 
guarantees an end to cold, drafty 
floors ... keeps air in constant cir- 
culation ... keeps warm air from 
rising to the ceiling. 

3-Stage Fire gives moderate fire for 
mild weather—high fire for cold 
weather—an economy that you can 
sell to your customers —Yes, exclu- 
sive features to sell at a good profit. 
You'll find them in no other furnace. 


There’s a Perfection Regulaire for 
every size and type home. There are 5 
sizes— 100,000 through 200,000 
BTU input. 


And Beauty—every Perfection has 
it! Styled by one of America’s Great 
Designers. You won't believe it until 
you see it. White baked enamel bot- 
tom panel and aluminum finished 
expanded metal grill with chrome 
trim harmonizes with any style archi- 
tecture. You'll find it easy, and profit- 
able, to SELL Perfection Regulaire 
—its beauty, comfort and service are 


unmatched. 


STYLED FOR BEAUTY... 


The NEW concept in heating and year ‘round air conditioning, the Perfection 
Regulaire. So beautiful and COMPACT it can be installed anywhere in the house. 
The Perfection Regulaire illustrated is only 56” high, 29” deep and 17” wide, 
model MGR 100; 100,000 BTU. i 


Perfection means Year ’Round Air Conditioning because every 
Perfection heating unit is designed and built for operation with a 


Perfection Cooling System. The cabinet, blower and motor are 


made to handle cooling as well as heating. And Regulaire can 


control summer cooling as well as winter heating. It automatically 


corrects the amount of air, without seasonal adjustments. 


PERFECTION’S 70th ANNIVERSARY MODELS ARE AMERICA’S 


30 
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egulaire 


ENGINEERED FOR COMFORT... BUILT FOR SERVICE 





Perfection’s 70th Anniversary 
Line also includes the Perfec- 
tion Deluxe—3 sizes from 
100,000 to 150,000 BTU Input, 
and the Perfection—2 sizes, 
75,000 and 100,000 BTU Input. 





All Perfection units have 
every wanted feature: 


Air return can be from the bottom, 
back or either side. 








A new, more efficient insulation 
principle eliminates any possibility 
of booming. 


200,000 BTU 


Pilot is lint-free and absolutely safe. 
Blowers are rubber mounted. 

All adjustments are from the front. 
Entire blower assembly rolls out 
from the front for easy annual “do- 


it-yourself” servicing. 


Burners are more efficient, easy to 
service and replace, quieter. 


Perfection’s complete 70th Anniversary line includes high-styled, attractively finished Oil- 
fired units, too. They have Regulaire for constant, even heat. Economical to buy . . . to install 
. . to operate. And every Perfection Oil-fired unit can be converted to gas. 
Perfection units—heating and cooling—are sold through carefully selected heating and 
cooling wholesalers. 


Oivisiow or 


PERFECTION INDUSTRIES CLEVELAND 10, OHIO 


MOST BEAUTIFUL, MOST EFFICIENT COMFORT PROVIDER 
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Hub fittings folder. Four-page 
foider illustrates and describes the 
company’s line of screwed hub in- 
sertable fittings, designed for use 
in remodeling jobs requiring cut- 
ting into the existing stack or line 
for the installation of additional 
plumbing fixtures. 

Available from: The Jumbo 
Heater & Manufacturing Co., 1555 
E. 55th St., Cleveland 3. 


Controls catalog. Twelve -page 
booklet describes the firm’s nine 
basic types of temperature and 
pressure controls with a special 
section on thermostatic controls for 
shower baths. Includes descrip- 
tions of self-operating regulators, 
water mixing equipment, pneuma- 
tic control instruments, indicating 
and recording instruments and 
control valves designed for indus- 
trial process control; heating, ven- 
tilation and air conditioning sys- 
tems, and commercial and institu- 


| POWERS ; 


Thermestets comtrots tor shower bathe 


tional hot water service applica- 
tions. 

Available from: Powers Regula- 
tor Co., 3434 Oakton St., Skokie, Ill. 


Underground hot pipe insulation 
folder. Twelve-page folder de- 
scribes the company’s underground 
hot pipe insulation. It contains 
sequence photographs and dia- 
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-Jrade Literature 
In Review 


GOOD READING FOR P-H CONTRACTORS 


grammatic drawings of the cast-in- 
piace monolithic conduit system. 
Cites features of insulation, struc- 
tural pipe support, mechanical and 
load-bearing capabilities and re- 
sistance to water penetration. 

Available from: Z-Crete Div., 
Zonolite Co., 135 S. La Salle St., 
Chicago 3. 


Wall hydrant bulletin. Describes 
two models of the company’s line 
of frost-proof wall hydrants. The 
two-page bulletin is printed in 
three colors and contains illustra- 
tions showing the design features 
of the hydrants. A complete parts 
list is included. 

Available from: Mansfield Sani- 
tary, Inc., First St., Perrysville, O. 


Gas heating controls mailing 
piece. Illustrates in two colors the 
firm’s line of controls for gas heat- 
ing equipment. Provides space for 
imprinting the wholesaler’s name 
(for contractor mailings) or the 
contractor’s name. 

Available from: Penn Controls, 
Inc., Goshen, Ind. 


Bathroom accessories catalog. 
Printed in two colors, the 16-page 
catalog includes pictures and speci- 
fications for the company’s entire 
line of cabinets and bathroom ac- 
cessories. Contains complete infor- 
mation on the firm’s new bathroom 


light line, a new recessed vanitory 
ensemble and several other new 
products. 

Available from: The Grote Man- 
ufacturing Co., Dept. HH, Grote 
Square, Bellevue, Ky. 

(Please turn to page 36) 


New Trane Booklet Tells All About Roof 
Ventilators for Institutional Buildings 


Sixteen-page two-color booklet 
describes and illustrates the firm’s 
new line of centrifugal roof 
ventilators for use in institutional 
buildings. Contains photographs 
and cutaway drawings of models in 
the new line as well as descriptions 
of their component parts. Gives 
complete selection data including 
performance rating tables for all 
models. Shows dimensions with 
tables and drawings. Architectural 
specifications including accessories 
are also contained in the booklet. 


Available from: The Trane Co., 
2043 Cameron Ave., La Crosse, Wis. 


TRANE 
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why modern 


contractors use 


Nibeo for 


remodeling 


SPECIAL NIBCO 
FITTINGS. f 


spoce 


COMPLETE LINE jes NiE 
¢ ; far <r t 


ed fittinas 


PROPER VALVES f 
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Examples shown are but a few advantages 
you enjoy with N1BcO products. To get the 
whole story, see one of the more than 3000 
sales specialists who distribute NrBco fit- 
tings and valves. There’s a NrBcO whole- 
saler within hailing distance wherever you 
are in the nation. And we think you’ll like 
doing business with him. It’s another rea- 
son why thousands of contractors always 
specify (and insist on) NIBCO. 


Ask your 
nisco wholesaler for 
free catalogs, or write 


NIBCO INC. 
Dept. H-5501, Elkhart, Indiana 
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POSSESSES HEHEHE EEEEHEEEE HEHEHE EEEHEEEEEEEEEEE SE EE EEE EEEEEEEEEEEEEE EEE HEHEHE EEEEEEEEESEOEEEEOOEEEOEEEEEE 


Can 


customers 
wash dishes 


with a 


price 
tag ? 


Show your customers why KitchenAid is the 
finest made...why there is a difference in 
price—in performance—and in results! Dem- 
onstrate the features that can be seen. 

You can show the washing and drying ac- 
tions. No other dishwasher has anything like 
them. The large revolving wash arm with 
perfectly positioned, non-clogging orifices 
covers every inch of the spacious wash cham- 
ber, power washing and rinsing with water 
far hotter than hands can stand. Exclusive 
dual strainer system prevents food particles 
from being sprayed back on tableware. 
Everything, including pots and pans, comes 
out hospital-clean. 


eeeeeeeeooeoeoeeeeeeeeeeeeeseeeee 


your 


KitchenAid is the only home dishwasher 
with separate motor and blower fan for com- 
plete, sparkling, sanitary drying. 

KitchenAid is engineered to do a job—not 
scaled down to meet a price. Dealer records 
show it does the job—with less than 1% 
service calls. That is mighty important to you 
...and so is the ease of installation of 
KitchenAid in any plumbing situation. 

You profit from your efforts in behalf of 
KitchenAid. You're backed by the oldest and 
most respected name in the industry—Hobart 
—with a tremendous advertising program 
and the unequaled word-of-mouth selling 
support you get from enthusiastic KitchenAid 
owners. 


Write to KitchenAid Dishwasher Division, Dept. 
KDE, The Hobart Manufacturing Co., Troy, Ohio. 
In Canada: write 175 George Street, Toronto 2. 


KitchenAid. 
The Finest Made... by ee 


The World's Largest Manufacturer of Food, Kitchen and Dishwashing Machines 


SOOCOESEH SO OSOO SSS OSO SOOO HS OSES OSES S OSES ESESHO SESS OOS EE OSES EEE EOSE EEE OHE ESTEE EEOESEE EHH E ESSE HHO EEO SEEOE ESOS ESOS EO SHOE EEEEEEHEOHOSEHEEHEOHEOHHEEH EHH HSHOEEOEEOES 
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Bo 0.87. U-BOLT &« 


Costs Less to Use 


YOU PAY NO MORE for the extra 
quality you see in every part of a Jenkins 
Outside Screw & Yoke U-Bolt Gate 
valve. Yet longer life and reduced main- 
tenance is bound to result from the extra 
ruggedness, the precision manufacture 
and unique design features which 
Jenkins puts into these popular, general 
utility valves. 


! 


Choose the Outside Screw & Yoke pat- 
tern for services where spindle threads 
must be kept out of the destructive 
effects of fluids in the line; where spindle 
threads must be cleaned and lubricated 
regularly or where a rising spindle is 
needed to indicate wedge position. 


| 





a 
ee ll 


Choose JENKINS, whether O.S. & Y. 
or Inside Screw pattern, for valves built 
to save maintenance dollars. 


WIDE RANGE OF JENKINS U-BOLT GATES 
GET FOLDER NO. 207 which describes 
Inside Screw and O.S. & Y. patterns ... Iron 
Body with Bronze or Stainless Steel Mount- 
ing... All-Iron and Ni-Resist with type 316 
Stainless Steel trim. Ask your local Jenkins 
Distributor or write Jenkins Bros., 100 Park 
Avenue, New York 17. 


Fig. 242 


Sold Through Leading Distributors Everywhere lron Body Bronze Mounted 
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Trade Literature 





(Continued from page 32) 

Clothes dryer venting kit catalog. 
Four-page catalog describes the 
firm’s line of flexible tubing that in- 
cludes complete kits and compon- 
ents for outdoor venting of auto- 
matic clothes dryers. Kits consist 
of vent hood, tubing, wall plate, 
clamps, necessary screws and com- 
plete instructions. Also describes 
aluminum and plastic window 
plates for use where installations 
may not be permanent. 

Available from: Flexible Tubing 
Corp., Guilford, Conn. 


Fan testing bulletin. Four-page 
bulletin (revised) tells how proto- 
type fans are tested to obtain ac- 
curate performance characteristics 
for a complete series of fans of the 
same or larger sizes. Definitions of 


test ratings and deviations from 
fan laws are also covered. 

Available from: Air Moving and 
Conditioning Assn., 2159 Guardian 
Bldg., Detroit 26. 


Steam trap bulletin. Two-page 
bulletin describes the firm’s ther- 
mostatic steam trap. Construction 
features and installation and main- 
tenance tips are given. Provides 
cut-away drawings and gives di- 
mensions in cross-sections. Size 
and capacity tables are included. 

Available from: Sarco Co., Inc., 
635 Madison Ave., New York City. 


Oil heater booklet. Illustrated 
with both diagrams and photo- 
graphs, the 20-page booklet de- 
scribes applications of the firm’s 
fuel oil heaters to heating problems 
of schools, institutions, housing 


36 


projects, office buildings and indus- 
trial plants. Gives details of heat- 
ers in tables of capacities, dimen- 
sions and weights. Installation pro- 
cedures are covered in the text and 
diagrams. Contains a section on 
technical information and one on 
typical questions and answers. 

Available from: Manning & Lewis 
Engineering Co., Dept. P, 28-42 
Ogden St., Newark, N. J. 


Duct insulation manual. En- 
gineering data and application in- 
structions for spun mineral wool 
duct insulation are given in the 
four-page two-color manual. The 
insulation is available either plain 
or with an integral vapor barrier 
for application on duct exteriors or 
with neoprene coating for applica- 
tion on duct interiors. Contains 
tables on thermal conductivities 
and sound absorption coefficients. 
Also describes handling properties 
of duct insulation. 

Available from: Engineering 


Dept., Baldwin-Hill Co., 500 Breu- 
nig Ave., Trenton 2, N. J. 


Tube working tool catalog. 
Printed in two colors, the 20-page 
catalog describes the company’s 
line of tools for cutting, flaring, 
bending, reaming and refacing tube. 
Illustrates each tool and provides 


instruction diagrams on their use. 
Gives specifications for the tools. 
Available from: The Imperial 
Brass Manufacturing Co., 122 W. 
Harrison St., Chicago 7. 
(Please turn to page 45, column 3) 


Here's Help for Contractors in the Selection and 


Application of Red Head Concrete Fasteners . 


Concrete fastener chart. New 
two-color chart for contractors, 
architects and consulting engineers 
pictures the company’s concrete 
fasteners in full size—from ™% in. 
through % in.—and in all types— 
snap-off end, flush end, stud an- 
chor, rod hanger, tie wire and 
clinch nail. Also shows the com- 








pany’s line of chucks and has dia- 
grams giving instructions for in- 
stalling the fasteners by hand or 
impact hammer. Information for 
ordering chucks is printed on the 
chart’s reverse side. 

Available from: Phillips Drill 
Co., U.S. Highway 12 at Liberty 
Trail, Michigan City, Ind. 
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HOW SUNDSTRAND FUEL UNITS BACK UP YOUR BURNERS 


Positive 
two-stage pumping 
gives high starting 


Efficient two-stage pumping 
assembly of Sundstrand’s Model H 


Design is the secret of the 
double lifting power you get with 
Sundstrand’s Model H two-stage 
fuel unit. The first stage purges all 
air and foam, returning it to the 
tank—second stage pumps only 
solid oil to the burner nozzle. Be- 
cause the shaft terminates within 
the first stage pumping members 
and the end plate positively seals 
these members, high vacuum and 
automatic air purging is always ob- 
tainable under either starting or 
running conditions. This simpler, 
more efficient arrangement, to- 
gether .ich Sundstrand’s more ef- 
fective, easily serviced mesh strainer, 
is typical of how the Sundstrand 
engineers consistently put perform- 
ance first in design decisions. Each 
detail of the Sundstrand line of fuel 
units has its essential place in the 
master pattern of helping bring out, 
in every installation, all the advan- 
tages built into your burners. The 
ability of the Model H to provide 
fast, dependable lifts, even on dry 
Start-up, is one of the many good 
reasons why Sundstrand is “‘first in 


MODEL H—high-pressure, two-stage, 
for long line, high lift 3,6 10, 14, and 
20 gph. Three basic Sundstrand models 
fuel units’ from coast to coast. solve all fuel unit problems. 


& SUNDSTRAND 


SUNDSTRAND 
HYDRAULIC DiwvisSsto WNW 


of Sundstrand Machine Tool Co., 2210 Harrison Ave., Rockford, Ill.—Eastern Sales Office: 89 Summit 
Ave., Summit, N. J. © Made in Canada by John Inglis, Ltd., 14 Strachan Ave., Toronto— Mode in Sweden 
by Sundstrand Hydraulic AB Stockholm 
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ich plastic pipe 
-and why! 


Important reading for all concerned with getting water from one place to another. 








Why no picture in this ad? 
We could have put some pipe in this ad but it wouldn’t have meant any- 
thing. Reason: because almost all flexible plastic pipe looks alike. Yet 
you know yourself that looks can be mighty deceiving and jobs that go 
wrong can be mighty expensive. Just be sure that the pipe you use is 
made by a reputable manufacturer who has real experience in the field. 








There are dozens of brands of flexible plastic 
pipe on the market— good, bad and indifferent. 
Inferior pipe, often “bargain priced,” can cost 
you plenty in replacement and repair costs — 
and in good will lost. Read the facts below 
about Supplex—and bear them in mind next 
time you’re in the market. 


WHO makes it? Supplex pipe combines the 
experience and integrity of two of the industry’s 
greatest names: American Hard Rubber Company, 
founded in 1852, is noted for plastic piping made to 
the strictest requirements of precision industries— 
and the Supplex Company division adds advanced 
techniques in production and quality control. 


WHAT about use for drinking water? 
Supplex Plastic Pipe bearing the NSF Seal is certi- 
fied safe for drinking water by National San- @ 
itation Foundation, Ann Arbor, Michigan. 


Supplex P 


Supplex Company, Division of Amerace Corporation 
335. Broadway, New York 13, N. Y. 
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WHERE do I use it? For wells and farm water 
systems. For construction job water lines, industrial 
piping, mine drainage systems. For lawn and golf 
course sprinklers...recirculating water lines in 
air-conditioning. 


HOW does it come? Six diameters — each in 
two different lengths. Uniquely packaged to prevent 
damage in transit. And remember: American Hard 
Rubber Company also makes 8 other types of 
plastic pipe! 


WHICH fittings and clamps? Complete line 
— made of high-impact virgin polystyrene. NSF 
approved. All stainless steel clamps. Screwdriver and 
jackknife are the only tools you need. 


WHEN don’t I use it? We do not recommend 
Supplex Plastic Pipe for use with temperatures 
higher than 125° F. nor jet wells deeper than 125 ft. 
Make American Hard Rubber your one source of 
supply for all types of plastic pipe — the right pipe 
for the job. 


astic Pipe 


Made 
IN 
VIBLYETHYLENE 
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There's big news about the big sales contest for con- 
tractors this month and you can read all about it in the 
history-maki 58-page special section beginning on page 116. 

It's DE's Big Push Remodeling Sales Contest ... a con- 
test that can start you on the way to bigger sales and 

BIG NEWS ABOUT profits than you've ever had and, at the same time, you may 
A BIG OPPORTUNITY Win one of the many valuable prizes--ranging from a $3,800 
motor truck and $3,500 kitchen to virtually every product 
manufactured by our industry. 

So turn io page 116 and read all about it and then take 
the first easy step to becoming a busier and better remodel- 
ing merchandiser by signing and sending in the official 
contest entry blank on page 122. 


ett 7 


And talking about remodeling . .. don't miss the other 
news about this year's “modernization spectaculars" .. « 
COMING UP! Some epic-sized programs designed to help you capture a big- 

MODERNIZATION ger share of the profitable remodeling market. 

SPECTACULARS Never before have there been so many big things going on 
to help plumbing and heating contractors build their busi- 
ness, so be sure you're in on it! 

You'll find complete details beginning on page 90. 
KEES 


There's good news, too, on another front . « -« 

November marked the fifth consecutive month in which 
new home contracts showed a gain over the same month of '56. 

Dwelling units covered by the November contracts 
totaled 72,147, an increase of 5 percent over the 1956 num- 
ber. The increase was due largely to a gain in apartment 
buildings and two-family houses. Single family homes ran a 

NEW HOME STARTS little behind the year-earlier figures. 

RISE IN NOVEMBER Commenting on the November figures, Thomas Holden, vice 
chairman of the F. We Dodge Corp., construction analysts, 
said: “The rise in November confirms our earlier impression 
that the upturn in housing is solidly based. There is no 
doubt now that the total number of public and private 
dwelling units started in 1957 will be over the million 
mark, considerably above some of the gloomier forecasts 
expressed during the year." 



































KEE 


The board of directors of the National Assn. of Plumbing 
Contractors voted 19 to 1 against the so-called bid-shopping 
IT'S 19 TO 1 bill (H.R. 7168) now pending before the Senate. 
AGAINST In commenting on the vote, Wilbur Hokom, NAPC president, 
BID-SHOPPING BILL said: "The vote of 19 to 1 certainly indicates that the 
t sentiments of our membership are practically unanimous in 
recognizing the dangers of this bill." 
For additional information on the controversial bill, 
see page 99. 
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SCHEDULE THIRD 
DEALER DEVELOPMENT 
INSTITUTE 


ELECTRICAL 
MANUFACTURERS 
LINE UP WITH 

OPTIMISTS FOR '58 


WHAT'S AHEAD 
FOR YOUR BUSINESS? 


WHOLESALER GROUP 
OPPOSES NEW REVERE 
DISTRIBUTION POLICY 


A LONG-TIME 
DREAM COMES TRUE 


The third Dealer Development Institute is set for Feb. 
9-22, according to James Peery, secretary of the Central 
Supply Assn., which sponsors the school. 

The school is designed to train wholesalers’ key men 
in ways of helping their contractor customers manage their 
business and improve sales techniques. 

The decision to hold the third school was made hard on 
the heels of an "eminently successful" second one, Peery 
said. Held at the Wagon Wheel Lodge, Rockton, I1ll., 
the second school graduated 20 students from all parts 
of the country on Dec. 14. 

Over 28 firms in the industry contributed speaking 
talent and materials to the second DDI, Peery said. 








* kX 


Electrical manufacturers struck an optimistic note for 
1958 by predicting that the industry will turn out more 
than $21 billion worth of products this year. 

The figure will mark the third consecutive year in which 
the dollar value of output will exceed the $20 billion level, 
according to Joseph Miller, managing director of the Na- 
tional Electrical Manufacturers Assn. 

In 1956, shipments totalled $20.5 billion and in 1957 
the dollar value of output reached $20.8 billion. 








1 


And speaking of predictions for 1958, you won't want to 
miss DE's Srd special study on the outlook for business 
this year. 

It. brings into proper focus the many conflicting reports 
about business prospects, discusses the problems contractors 
will face and tells how they plan to cope with them. 

You'll also find a roundup of opinions by industry 
leaders telling what they expect for our industry in the 
months ahead. 

The report appears on pages 85-89. 





+**E* 


The Central Supply Assn. has gone on record as opposing 
a policy announced by the Revere Copper & Brass Coe, New 
York City, whereby the firm will sell copper water tubing 
directly to municipalities who purchase the tubing for their 
own use. 

The policy of bypassing the wholesaler on such sales 
could have a far-reaching effect on the wholesale channel 
of distribution if it were to spread to other products, 
James Peery, CSA secretary, pointed out. 








ees 


A_ long-time dream of the hot water and steam heating 
industry « - - local-level organizations to promote the 
advantages of hydronic heating and cooling . « « moved 
closer to reality recently. 

The first such local group, the Better Heating-Cooling 
Council of Cleveland, is now in operation in that city. 
Because its initial operating success can provide a guide 
for the formation of similar groups, Domestic Engineering 
interviewed officers of the new organization last month. 

If you're interested in a similar organization for your 
town, ~e sure to read the story of Cleveland's action program 
to promote hydronic heating and cooling. It begins on page 
96 of this issue. 
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HYDRAULIC BULB THERMOSTAT OPERATION 


BIGGEST SPACE AND CENTRAL GAS HEATING CONTROL DEVELOPMENT IN YEARS 
..-YET SO COMPACT! 


HERE IS A NEW WAY TO LOWER INVENTORY AND SERVICE 
COSTS: IN THE FIELD...IN YOUR PLANT, WITH NO 
SPECIAL TOOLS REQUIRED, YOU CAN SELECT COMBINATIONS 
OF THE BASIC CONTROL (MANUAL OPERATION) AND 
ANY OF THESE FIVE UNITS TO PROVIDE FOR 

HYDRAULIC BULB OR ROOM THERMOSTAT OPERATION. \' 


@ Snap action, self-contained, hydraulic thermostat © Snap full on— Snap off to bypass hydraulic thermostat 
© Snap on to high flame — Throttle down to bypass — snap off, hydraulic thermostat 
# Room thermostat silently operating gas valve (24 volts) A gas pressure regulator 


ROOM THERMOSTAT 
OPERATION OPERATION 


inquire today — contact: 


GRAYSON CONTROLS DIVISION, LONG BEACH, CALIFORNIA 











get rid of air pockets 


that block circulation! 


Maid-O’-Mist does the job 
so well... for so little! 


Ask any successful heating or air conditioning 
contractor. He’ll tell you that MAID-O’-MIST 
Auto-Vent makes any hot-water heating or 
chilled water cooling system perform better 
because it CONTINUOUSLY vents air that 
stops the free flow of water. Install them 
quickly, easily, economically . .. and forget 
them. They’re trouble-free! 


NO. 7 AUTO-VENT 
No. 7 is justly famed for doing a competent, 
automatic continuous job of venting air that 
chokes circulation. For vertical mounting only 
on pipe-lines, coils, convectors, radiant 
panels, unit arn etc. ue air chamber_re- 
quired, Up to 75 lbs. working pressure. Small 
GAS wre . size 434” x 214.” for 14” I.P. female con- 
nection. 


NO. 67 AUTO-VENT 


If your space is limited, Number 67 will do 
the job for you. Little but mighty, its overall 
size is just 3/16” x 114” with 14” I.P. male 
connection. Up to 30 lbs. pressure. Like all 
MAID-O’-MIST Auto-Vents, it is simple in 
design, yet wonderfully effective in operation. 


° NO. 72 AUTO-VENT or horizontal mounting. Size 1%” x 
N 67 A fast-venting valve of the expansion 2" with *” I.P. male connection. Disc 
FLOAT TYPE type for convectors, baseboard and dries quickly because of immediate 
free standing radiation. For vertical drainage. 


Get full information from your jobber or write for catalogue today! 





AUTOMATIC HUMIDIFIERS) . . . « « « « « WATERLINE CONTROLS 
AUTO VENTS .. « HEATING AND AIR CONDITIONING SPECIALTIES 
¥ MA 


3217 NORTH PULASKI ROAD - CHICAGO 41, ILLINOIS 














FLOAT TYPE 


60.27 AUTO-vENT— . atl 
4 1 wPPLE— f 


deg reo cue 


NO. 27 AUTO-VENT 


Smaller sized vent—for hori- 
zontal mounting. Construc- 
tion and internal working 
parts are the same as the 
No. 7 Auto-Vent but designed 
for horizontal mounting only 
with %” I.P. female side con- 
nection. For use on convec- 
tors, free standing radiation 
and radiant heating coils, etc. 
For air pressure up to 50 lbs. 


Size 3” x 2%”. 


FLOAT TYPE 


4 <—Nno. 37 
“5s AUTO-VENT 


7) NO. 37 
‘) AUTO-VENT 


Same size and 

general con- 

struction as 

the No. 

Auto-Vent but 
designed for horizontal 
mounting with %” I.P. verti- 
cal male bottom connection. 
For combination heating and 
cooling convectors, base board 
radiation, radiant panels, etc., 
where space is limited. For 
air pressures up to 50 Ibs. 
Size 3” x 2%”. 











No. 14 No. 15 No. 16 


Install in copper Install in cast Install in cast 

or bronze tee to iron tee to brass tee to 
complete a complete a complete an angle 
balancing valve balancing valve balancing valve 


for hot water heating . . . for chilled water cooling 


for any system where liquid is circulated . 


With MAID-O’-MIST balancing valve adapter units, you can 
avoid carrying heavy stocks of balancing fittings. That’s because 
the MAID-O’-MIST units can be installed without advance planning. 
They’re simple as A-B-C to install, and they cost a mere trifle. 
They are sweat-fitted into copper, bronze or brass tees, and threaded 
into cast iron tees. And what a 

remarkable job they do in letting 

water flow freely thru the tee! 

Since the pipe diameter isn’t re- 

duced, there’s no water restriction 

except for the balancing required. 

Contractors and Engineers agree: 

MAID-O’-MIST Adapter Units, 

teamed with MAID-O’-MIST’S 

famed Auto-Vents make a hard-to- 

beat team for efficient water circu 

lation. 


No. 14... Phantom view of one- 
inch Adapter Unit in a tee ready 
for balancing. 


Get full information from your 
jobber or write for catalog today! 


3217 NORTH PULASKI ROAD - CHICAGO 41, ILL. 
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COMPARE! Sateen 


0 Da 


GENERAL — | ae 

KEY FEATURES P c 
ALL IRON AND STEEL 
CONSTRUCTION NO | YES 


No glass or soft metals. Nothing to crack, chip 
or wear out. 


CORROSION-PROOFED INSIDE AND 
OUTSIDE 

New porcetain-like, plastic finish on both inside 
and outside surtaces of filter body impervious to 
water, acids and oil 


AIR VENTS ON BOTH INLET AND 
OUTLET 

Allows bieeding of lines without disconnecting 
filter 














CHOICE OF INLET AND OUTLET 
SIZES 


Available either with standard ‘,” pipe 
or with or \\” at slightly extra cost 


CENTER BOLT TORQUE RESISTANCE 
OVER 300 IN-LBS. 


Improved design withstands maximum hightening 
without stripping of threads or distortion of bow! 


NON-SWELLING, LEAKPROOF ‘ a: . 
BUNA-N GASKETS Ke oes. 

p= pr cap and bows No messy leakage ey 

or fumes. oe 


DEPTH-TYPE WOOL FELT ELEMENT 


PATENTED LINT REMOVAL 


Bonds ail lint particles to wool felt preventing 
escape into fuel lines 


Oilburner Protection 


REMOVAL 

Wool felt removes moisture as well as dirt 
particles — only filtering medium effective against 
both 


LARGE SUMP AREA M RE 
For trapping and holding large quantities of water, —_—_— 
scale, etc. 


TOTAL KEY FEATURES ae Customer Satisfaction 





















































GENERAL HERE’S PROOF of superiority! This chart compares all of the nationally-advertised, leading 


makes of fuel oil filters FEATURE FOR FEATURE .. . shows exactly how each rates when it 
comes to the KEY FEATURES which determine performance — and sales! 


All of the “name brands” are included; yet only GENERAL FUEL OIL FILTERS have all 10 


of these key features. The “next best” filter has only 4 out of 10. One make doesn’t have 
a single one! : 


These facts should be a graphic reminder to COMPARE before choosing any fi 
said all along, compare basic features and you'll stock and sell America’s 
still the FINEST — General Fuel Oil Filters. Over 5 million soldi 


Iter. As we've 
Original — and 


: Goodwill Builder! CLEAN RIGHT Soot Remover is Here’s Another Leader! General Hu- 
| 3 / il i] the answer to soot-packed flues! Take a can along 
vel Oil Filters 


on your next service call, 


midifier is designed with service in 
and safely . 


Destroys all soot swiftly mind. No oat . nothing to clog! 


- . up to Ye" in 2-5 minutes. Scientifically humidifies—automatically. 
America’s Original — 


and Still FINEST! 


PRODUCTS = 


Y 
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CONTRACTORS * WHOLESALERS * MANUFACTURERS 


CONTRACTOR ASSNS. . . . National 


Jan. 13-15—NARDA—Annual con- 
vention of the National Appliance and 
Radio-TV Dealers Assn.; Conrad Hil- 
ton Hotel, Chicago. 


Jan. 27-29—ASHAE—Annual meet- 
ing of the American Society of Heat- 
ing and Air-Conditioning Engineers; 
Penn-Sheraton Hotel, Pittsburgh, Pa. 


WHOLESALER ASSNS. 


Jan. 20-21—PHWNE—Annual con- 
vention of the Plumbing and Heating 
Wholesalers of New England; Hotel 
Statler, Boston. 


Feb. 19-21—WDA—Annual conven- 
tion of the Wholesale Distributors 
Assn.; Gunter Hotel, San Antonio, 
Tex. 


Mar. 30-Apr. 1—SWA—Annual con- 
vention of the Southern Wholesalers 
Assn.; Palm Beach Biltmore Hotel, 
Palm Beach, Fla. 


Apr. 9-11—CSA—Spring meeting of 
the Central Supply Assn.; Palmer 
House, Chicago. 


May 20-23—MCAA—Annual con- 
vention of the Mechanical Contractors 
Assn. of America; Hotel Ambassador, 
Los Angeles. 


June 30-July 3—NAPC—76th annual 
convention and exposition of the Na- 
tional Assn. of Plumbing Contractors; 
Pan Pacific Auditorium, Los Angeles. 


Apr. 13-15—MAWA—Annual con- 
vention of the Middle Atlantic Whole- 
salers Assn.; Chalfonte-Haddon Hall, 
Atlantic City, N. J. 


Apr. 14-15—NHAW—Spring meeting 
of the National Heating and Air Con- 
ditioning Wholesalers Assn.; Atlanta 
Biltmore Hotel, Atlanta, Ga. 


Oct. 1-3—CSA—Fall meeting of the 
Central Supply Assn.; Palmer House, 
Chicago. 


Oct. 25-29—AlI—Annual convention 
of the American Institute of Supply 
Assns.; Hotels Roosevelt and Jung, 
New Orleans. 


CONTRACTOR ASSNS. . . . State 


Jan. 20-23—Illinois—Annual con- 
vention of the Illinois Assn. of Plumb- 
ing Contractors; Hotel Pere Marquette, 
Peoria. 


Jan. 31-Feb. 1—South Carolina— 
Winter meeting of the South Caro- 
lina Assn. of Plumbing, Heating and 
Air Conditioning Contractors; Poin- 
sett Hotel, Greenville. 


Feb. 3-5—Wisconsin—Annual con- 
vention of the Wisconsin Assn. of 
Plumbing Contractors; Schroeder Ho- 
tel, Milwaukee. 


Feb. 10-12—Ohio—Annual conven- 
tion of the Ohio State Assn. of Plumb- 
ing Contractors; Onesto Hotel, Can- 
ton. 

(Please turn to page 65) 


More Contractor Assn. Dates; Manufacturer Assns. ... page 65 
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Trade Literature 


(Continued from page 36) 

Inductor A-C catalog. Sixteen- 
page two-color catalog describes 
the firm’s line of inductor air con- 
ditioners for perimeter air condi- 
tioning of multi-storied buildings. 
Outlines and illustrates features 
and characteristics of the units, 
covering such supplementary infor- 
mation as installation, adjustments 
and controls. An inductor unit 
application section includes a table 
of basic unit ratings, primary air 


Say 


fer perimeter ely conditioniag 


of melti-stecied teil@iags 

uctor Air Conditioners 
erican Blower 
rs 


| ; 
~~ 


= 


rating curves, heating and cooling 
capacity indices, a table of gravity 
heating capacities, coil water fric- 
tion values, pressure drop curves 
and special curves for orifice size 
selection. Demonstrates use of the 
various curves and tables with a 
typical example giving step-by- 
step selection procedure. 

Available from: American Blow- 
er Div. of American-Standard, 8111 
Tireman Ave., Detroit 32. 


Conversion chart. A handy ref- 
erence conversion chart for con- 


tractors and engineers includes 
many common conversions such as 
horsepower to Btu’s. 

Available from: Precision Equip- 
ment Co., 4401 N. Ravenswood 
Ave., Chicago 40. END 





Sizes '/2" through 2!/2" 
Inlet pressures to 250 p.s.i. 
Delivery pressures: 
5 to 28 p.s.i. 
as Se acta : \ 4 a 7 25 to 84 p.s.i. 
oe ea oe : —— —_ 50 to 125 p.s.i. 
PRET ae 


MUELLER. H-9300 Regulator 


higher performance 
at lower cost! 


Here is a regulator with extreme sensitivity methods. This greatly reduces manufactur- 
and accuracy that is low in both purchase ing costs and purchase price. 

price and maintenance costs. . Each component part has also been designed 
The Mueller H-9300 is the result of more for maximum performance, long-life and 
than 20 years of research and the full ap- accessibility. All wearing parts may be re- 
plication of modern engineering principles placed quickly and easily with ordinary 
and practices. Each component part has tools and with the regulator in the line. 
been carefully designed so that the close tol- Economy of purchase and maintenance is 
erances may be readily reproduced in the achieved without sacrificing quality of ma- 


finest materials by modern mass-production terials, workmanship or performance. 


MUELLER €o. 


See your plumbing wholesaler for [i ah p 
the full story on the H-9300 and ask for your msc DECATUR. ILL. 


copy of Mueller Catalog W-99. pa a) = > Factories at: Decatur, Chattanooga, Los Angeles; 


in Canada: Mueller, Limited, Sarnia, Ontario 
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...PLUS A LITTLE MORE 


Wheatland gives you the finest quality steel pipe 





made. But Wheatland means a little more. It means peopl 
—men who have made pipe their life 
your satisfaction their ultimate goal. The cold steel pips 


they produce has warm concern behind it. 


Yes, we sincerely believe you get a little more 


from Wheatland. Try us and see! 


For information about Black or Galvanized Steel Pipe, contact 


WHEATLAND TUBE CoO. 


BANKERS SECURITIES BUILDING, PHILADELPHIA 7, PA. 
MILLS: WHEATLAND, PA. « DELAIR, NJ. 
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Exclusive Third Door! Makes loading and unloading easier — 
speeds deliveries. Just one of the convenience features of this 
Action-Styled INTERNATIONAL panel truck. It has longer load 
length, the biggest windshield, narrowest corner posts and the most 
powerful “six” in its class. And from the road up, it’s built to stay 
on the job longer. 


Streamlined outside, 6 feet high and 70 inches wide inside. 
INTERNATIONAL chassis with Metro® bodies are offered in 
models from 5,400 to 16,000 lbs. GVW. Body and chassis are 
completely factory-built in one plant for longest lasting serv- 
ice and lowest ownership costs. 


INTERNATIONAL TRUCKS 


DomeEsTic ENGINEERING, JANUARY 1958 





Lower Cost Deliver 


Just two reasons why you'll find 
International Trucks cost least to own! 


Higher usable power and greater oper- 
ating economy. Three engines available 
to match your load and hauling needs 


HEATH 
ENGINEE 





More convenient, safer deliveries 
with exclusive third door. More leg and 
head room. Quietest wing vents. 


Safer stops with less foot pressure 
due to new easy-to-service underhood 
master cylinder, suspended pedals. 


cost least to own! 
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Less operating and upkeep expense 


with improved combustion chamber de- 
sign and greater internal efficiency. 





Haul 8-foot loads with 147 cu. ft. ca- 
pacity. Panel body all-steel built for 
weather tightness. Clear, flat floor. 


. 


Smoother riding and longer life with 
long, wide leaf springs that increase sta- 
bility, reduce chassis height. 


Here is one of today’s most mod- 
ern minute-and-money-savers ... a 
new, boldly fashioned INTERNATIONAL 
panel. 


Its lively performance and extra- 
convenience features save valuable de- 
livery time. New fuel-saving engine 
and traditional INTERNATIONAL built- 
in dependability keep expenses way 
down. 

These are not just idle boasts. Cost 
records prove that INTERNATIONAL 
Trucks cost least to own.* Your INTER- 
NATIONAL Dealer can prove it with the 
right model for you from the world’s 
most complete line of trucks. See him 
today. 


*Signed statements in our files, from fleet operators 
throughout the U.S., back up this statement 


® 


INTERNATIONAL Harvester Company, CH1caco 
Motor Trucks + Crawler Tractors 
Construction Equipment « McCormick® 
Farm Equipment and Farmal!® Tractors 





*Fictitious name used to typify over 400 Walworth Distributors 


Here’s why it pays to do business with 
distributors like Mr. Hansen* 


Andy Hansen is typical of Walworth Distributors 
throughout the nation. He has been a distributor 
of Walworth Valves and Fittings for years. Like 
Andy, the Walworth Distributor in your area 
provides these services and savings: 


He reduces your inventory costs. He’s aware 
of the valve and fitting needs peculiar to his area. 
He stocks the products that will best serve your 
needs. Deliveries are always prompt and eco- 
nomical — emergency orders can generally be 


delivered within hours. 
He offers you application and engineering 
assistance. His technical experience can be invalu- 


able in solving your particular problems. He has 


50,000 Walworth products at his disposal. You can 
be sure that the items he recommends are exactly 
right for the job. 


He is a double guarantee. His business depends 
upon providing you with the very finest products 
and unsurpassed service. Every valve and fitting 
is backed by his own reputation and that of 


Walworth —a complete line manufacturer. 


There’s a Walworth Distributor near you ready 
to help. Call on him today. 


WALWORTH 


valves... pipe fittings... pipe wrenches 
60 East 42nd Street, New York 17, N.Y. 
Walworth Company of Canada, Ltd., Toronto 
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“DD” Series 


direct-drive 


Acme’s new DD Series Flow-Therm Liquid Chillers combine the advantages of 
close-coupled direct drive between compressor and motor with new engineer- 
ing features that make these units the most advanced large-tonnage packages 
on the market today. Completely enclosed, tamper-proofed control panel with 
pilot lights to warn of open limit switches . . . Pilot-operated regulator valves 
for smooth, accurate refrigerant control and increased capacity range at low 
superheats . . . these and many other features are worth your investigation. 


TEST CERTIFIED Acme Certificate of Performance issued 
In addition to the normal factory tests for leaks and mechanical defects, all on all Flow-Therm and Flow-Cold packaged 


Acme packaged chillers are tested under full load conditions before leaving oes eee, 5 Seay Cap cae. 
the factory. Every unit must perform satisfactorily at its nominal rating. Your 
guarantee of this tested operation is the new Acme Certificate of Performance, 
a “first’’ in the industry. 

NINE MODELS — 20 THRU 125 TONS 

With Acme you get a more complete range of models, with capacities to fit 
exact job requirements. This is possible because the Flow-Therm’s chief com- 
ponents, famous Dry-Ex-Chiller and Shell-and-Tube Condenser, can be tailor- 


made to match compressor performance exactly — combine operating econ- 
omy with maximum capacity. 


To Get Your Copy 
of Acme’s data- 
packed Flow-Therm 
catalog, just send 
us this coupon 
attached to your 
letterhead 


el et 


A INDUSTRIES INC. Jackson, Michigan 


¢ he 
age mer gy i 
pg a Heat Packaged Packaged Evaporative Condenser 


een Chiters Receivers Exchangers Condensers Chillers Heat Pumps & Cooling Towers Room Conditioners 
Manufacturers of Quality Air Conditioning and Refrigeration Equipment since 1919 
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Government Orders Holland Furnace 
Co. to Stop Scare” Selling Tactics 


WasuinctTon, D. C.—The Federal 
Trade Commission has ordered the 
Holland Furnace Co. to stop “scare” 
selling tactics, according to an As- 
sociated Press story carried in a 
number of newspapers last month. 
The report was confirmed by the 
FTC in a communication to DE. 

The FTC has charged that em- 
ployees of the Holland, Mich., firm 
have posed as government or util- 
ity company representatives to gain 
entry into homes for sales purposes 
and then used “scare tactics, mis- 
representation and duress” in sell- 
ing its products, the report said. 


sJames Purcell, FTC examiner, 
said the company’s sales methods 
have caused many homeowners “to 
discard competitive furnaces pre- 
maturely in fear of grave danger 
resulting from continued use of 
this ‘condemned’ equipment.” 

The FTC said that Holland has 
475 branch offices throughout most 
of the country and that its annual 
gross sales reach $30 million. 


s According to the report, the FTC 
examiner said that Holland dis- 
tributes form letters and other ad- 
vertising material offering free in- 
spections, adjustments and minor 
servicing of furnaces. Those who 
respond to these offers e~e solicited 
for cleaning and servicing jcbs, 
Purcell said, often leading to large 
sales of equipment through “mis- 
representation.” 

Citing an example, Purcell said 
Holland’s employees may falsely 
claim it is necessary to dismantle 


furnaces to determine the extent 
of repairs necessary. They then 
may refuse to reassemble the fur- 
naces, falsely alleging that to do so 
would entail grave danger of fire 
and explosion, the examiner found. 


In other cases, Purcell said that 
Holland’s employees falsely state 
that competing furnaces have 
passed their useful life and are not 
worth repairing, or that the other 
manufacturer is out of business and 
replacement parts cannot be ob- 
tained. 

Purcell said that the record 
shows that some of the furnaces 
condemned by Holland’s agents 


A SHOWER STALL CARTON that doubles as a bathtub protector is the unique 
packaging device introduced by Gerber Plumbing Fixtures Corp., Chicago. 
The contractor merely removes the carton from the shower stall (left) and 
it’s ready to use. Photo at right shows a journeyman installing the protector. 


Gerber Unveils New Twist in Packaging. Shower 
Stall Carton Can Also Be Used as Tub Protector 


Cuicaco—A shower stall ship- 
ping carton that can also be used 
as a bathtub protector has been de- 
veloped by Gerber Plumbing Fix- 
tures Corp. 

Once the contractor has installed 
the shower stall, he can save the 
carton for use on his next bathtub 


installation. The protector has a 
few simple instructions printed on 
it, enabling the contractor to quick- 
ly prepare a bathtub protector. 

The new protector is designed to 
fit any make or model tub, DE was 
told by M. L. Lewis, vice president 
in charge of sales for Gerber. 
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were proved to be either in a safe 
condition or safely repairable. 

In many instances, he said, Hol- 
land has been guilty of breach of 
contract by not reassembling fur- 


naces within 48 hours as called for 
in a service agreement. Failure to 
reassemble the heating units, he 
said, “was but a thinly-veiled cover 
for effecting improperly forced 
sales of equipment.” 

The FTC said the company dis- 
avowed use of these practices. Pur- 
cell concluded, however, that the 
employees’ acts are “the result of 
the company’s elected methods of 
transacting business.” 

The FTC order may be appealed, 
stayed or reversed, the examiner 
told Domestic ENGINEERING. 


New Plan Will Pay Pennsylvania Contractors for 


Labor Costs on Defective 


Harrispurc, Pa.—A new stamp 
plan designed to reimburse con- 
tractors for labor costs incurred 
when replacing defective plumbing 
fixtures has been announced by the 
Pennsylvania Assn. of Plumbing 
Contractors. 


2 Wilmer W. Watson, chairman of 
a special committee that worked 
out details of the plan, said last 
month that stamps are being 
printed and the plan will shortly be 
submitted to area wholesalers. 
Watson pointed out that the re- 
placement of defective fixtures has 
always been a problem for the con- 


Fixture Replacements 


tractor since there has been no pro- 
vision for the labor costs. 

The proposal is similar to plans 
that have been used successfully in 
other states, among them New 
Mexico and California. Briefly, 
here’s how the plan will work: 

(1) The PAPC sells “fixture re- 
placement stamps” to wholesalers 
at a cost of 25 cents per stamp. 

(2) When the contractor pur- 
chases a plumbing fixture, he pays 
an additional 25 cents per unit for a 
fixture replacement stamp that is 
applied to it. The stamp number is 
written on the purchase order by 

(Please turn to page 54, column 3) 


MEET MISS RED HEAD! This top- 
hatted trouper is the official hostess 
at industry conventions for the Phil- 
lips Drill Co., Michigan City, Ind., 
manufacturer of concrete fasteners. 


Gas Group Joins 


Steel Kitchen Assn. 


CLEVELAND—The American Gas 
Assn. has been named an associate 
member of the Steel Kitchen Cabi- 
net Manufacturers Assn., it was 
announced recently by C. K. Rey- 
nolds, Jr., SKCMA president. Ken- 
neth F. Muldoon, manager of the 
New Freedom Gas Kitchens Bur- 
eau, will represent the gas group. 

(NEWS continued on page 54) 





FIXTURE REPLACEMENT LABOR SCHEDULE 


LABOR STAMP LOCATION 

Near overfiow outlet at 
access door 

Near overflow outlet at 
access door 

Near overflow outlet at 
access door 

Near overflow outlet at 
access door 

At Shoe Outlet 

At Top of Frame 

At back bottom 


At back bottom 


FIXTURE 
Recess Bathtub in Ceramic 
Tile 
Corner Bathtub in Ceramic 


FIXTURE 


Closet Tank 

Stall Type Urinal 
Wall Hung Urinal 
Service Sinks 


Drinking 


hung 
Kitchen Sink Set in Tile 
Combination Sink & Drain- 


LABOR STAMP LOCATION 
$ 800 Bottom of Closet Tank 
$40.00 On Back 
$ 800 On Back 
$50.00 $10.00 At Back Bottom 
$35.00 


$35.00 
$20.00 


$25.00 
$12.00 


Tile 
Recess Bathtub in Plaster Fountain—Wall 
$10.00 


$32.00 


$16.00 
$ 8.00 


At Back Bottom 
Corner Bathtub in Plaster At Bottom 
Base or leg Bathtub 
Prefabricated Shower 

Wash Trays 

Ped. Lavatory or Lavatory 


At Back Bottom 
At Back Bottom 


$15.00 
$20.00 
$20.00 


At Back Bottom 
At Back Bottom 
At Back 


on Legs $15.00 
Closet Combinations or 
Closet Bowl 


$15.00 Bottom of Closet Tank 











THIS CHART shows the schedule of labor costs that will 
be reimbursed to plumbing contractors for replacing de- 
fective fixtures under a new stamp plan announced by 


the Pennsylvania Assn. of Plumbing Contractors. Shown 
are the various fixtures covered by the plan, the dollar 
amount that will be paid and the location of the stamp 
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from page 53 


PRIZE WINNER: This showroom display, depicting the history of heating, won 
a prize for C. Y. Woodbury, Quincy, Mass., heating contractor, in a national 
display contest sponsored by Williams Div., Eureka Williams Corp., Bloom- 


ington, Ill. 


The prize: a one-week paid vacation for two in Mexico City. 


Modernization Institute Will Help 


P-H Contractors Bone Up on Selling 


Ricumonp, Va.—A three-day 
Modernization Institute for plumb- 
ing and heating contractors will be 
held at the Hotel William Byrd in 
this city on Jan. 16-18. Five of the 
country’s successful modernization 
contractors will tell how they se- 
cure prospects, plan remodeling 
projects, and sell, install and 
finance remodeling jobs. The Insti- 
tute is being sponsored by the Vir- 
ginia Associated Plumbing and 
Heating Contractors. 

Wilbur Hokom, Beverly Hills, 
Calif., contractor and president of 
the National Assn. of Plumbing 
Contractors, will start the program. 


a Following Hokom will be Richard 
Corcoran of Hartford, Conn., past 
president of the Connecticut Assn. 
of Plumbing and Heating Contrac- 
tors; Walter Ford, vice president of 
the Henry Ford Co., Philadelphia, 
who has been active in moderniza- 
tion and merchandising programs 
of both his city and state associa- 
tions; Robert Tonry of Fairmont, 
W. Va., director of the Fifth Dis- 


54 


trict, NAPC; and Clifford Carlson 
of the C. J. Erickson Plumbing Co., 
Chicago. 


The Institute will be a practical 
presentation of the methods used 


They'll tell all 
at the 
Modernization 
institute 


Walter Ford 


Richard Corcorar: 


Clifford Carlson 


Labor Costs to Be Paid 
on Fixture Replacements 


(Continued from page 53) 


the wholesaler, automatically re- 
cording the number for a possible 
future claim by the contractor. 
Stamps will be affixed at accessible 
locations on the fixtures. 

(3) If a fixture is claimed defec- 
tive, the contractor sends a report 
to his who in turn 
refers the complaint to the manu- 
facturer. When the manufacturer 
replaces the fixture, the whole- 
saler notifies the contractor 


wholesaler, 


who 


by each of these 
building and maintaining a success- 
ful plumbing and heating moderni- 
zation business. The presentations 
will be illustrated with examples of 
advertising, estimating forms, plan- 
ning materials, contract forms, sales 
presentations and other materials 
used in modernization operations. 


contractors in 


aT. B. Tinsley, president of the 
Virginia association, invites con- 
tractors from outside Virginia to 
attend the Institute. 

The registration fee is $20. Con- 
tractors desiring to attend the Insti- 
tute should send their registrations 
to the association’s office at 303 
W. Franklin St., Richmond 20, Va. 


Wilbur Hokom 


Robert Tonry 
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then applies to the association’s 
executive office for reimbursement 
in accordance with the schedule, 
using the wholesaler’s stamp record 
to support the claim. 

(4) The 25 cents per fixture 
charge paid by the contractor goes 
into a special bank fund adminis- 
tered by appointed trustees to 
guarantee the reimbursement. 


s Watson said that the program 
“will result in better public and 
industry relations since everyone 
concerned stands to benefit from 
the close cooperation engendered 
by the plan.” 

Committee members serving with 
Watson include Richard Moore, 
Walter Ford, Edward Jackson and 
Norbert Corrigan. 

The chart on page 53 shows the 
fixtures involved in the plan, the 
reimbursement schedule for each 
one replaced and the location of the 
stamp on the fixture. 


Pipe Nipple Mfrs. Adopt 
Seal of Quality Program 


New York City—A new Seal of 
Quality program has been an- 
nounced by the National Assn. of 
Pipe Nipple Manufacturers. Under 
the new program, member com- 
panies will use a special label on 
their products, guaranteeing that 
they conform to Commercial Stand- 
ard CS5-46 of the National Bureau 
of Standards and the U. S. Depart- 
ment of Commerce, and that pipe 
nipples are manufactured only from 
mill-tested pipe in accordance with 
ASTM specifications. 

Manufacturers using the Seal of 
Quality have filed a signed affi- 
davit with the association certifying 
the above facts: Their plants are 
subject to inspection without prior 
notice by an employee of the asso- 
ciation to insure that the terms of 
the agreement are not violated. 
aH. A. Long, Jr., executive secre- 
tary of the association, told DE last 
month that the program was 
adopted “as a means of further as- 
surance to wholesalers, contractors 
and consumers of quality products 
in the pipe nipple industry.” 

(NEWS continued on page 56) 
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GAFFERS & SATTLER, popular cartoon character “salesmen” for the Utility 
Appliance Corp., Los Angeles, are greeted by the firm’s management team. 
From left to right are Maurice Breslow, senior vice president; Bernard Har- 
ris, manager, international division; Herbert Leo, executive vice president; 
Ben Breslow, president; and Pete Chabre, national! sales promotion manager 


Utility Appliance Is Set for Biggest 
Promotion, Expansion to All Markets 


Los ANGELES—Meet Mr. Gaffers 
and Mr. Sattler. These pixie-like 
cartoon characters will be the cen- 
tral figures in a stepped-up pro- 
gram to sell water heaters, gas 
ranges and heating and air condi- 
tioning equipment manufactured 
by the Utility Appliance Corp. and 
its subsidiary, Mission Appliance. 

Mr. Gaffers and Mr. Sattler are 
cartoon characters created three 
years ago in connection with the 
firm’s advertising, DE was told last 
month by Ben B. Breslow, presi- 
dent of the company. The two gen- 
tlemen are lending their names to 
a new brand name, “Gaffers and 
Sattler,” and its identifying trade- 
mark (see photo). 


= The brand changeover will be 
achieved by adding a characteristic 
Gaffers & Sattler crest to the fa- 
miliar Utility and Mission product 
nameplates, Breslow said. 

“We believe the change will have 
an immediate effect on sales in 
both new and old markets and per- 
mit economies in distribution and 
promotion,” Breslow told DE. 

He stated that the move will be 
timed with the extension of Util- 
ity’s products to all major markets 
in the U. S. and that a full-scale 
promotion and advertising program 
for the new brand name will be 
launched in March with an initial 
budget of $650,000. 


I'M SATTLER 


I'M GAFFERS 


A NEW SALES TEAM is being intro- 
duced by Utility in the persons of 
Gaffers and Sattler, cartoon figures. 


DISTINCTIVE nameplates will feature 
the Gaffers and Sattler brand name. 





News ... continued from page 55 


OVER 25 YEARS’ SERVICE as sales representatives for the Skuttle Mfg. Co. 
(Milford, Mich.), manufacturer of humidification equipment, is represented 


by the three “father-son” teams shown here at a recent rneeting. 


From 


left to right in back row are Al Greulich, Jack McNally, H. L. McNally, and 
Bill Debler, Jr. Seated in front are George Greulich and Bill Debler, Sr. The 
Deblers represent Skuttle in Needham, Mass.; the Greulichs in Michigan; 
and the McNallys cover the territory farther west from Des Moines, la. 


° 


Dealer Management Conference on 


Oil Heat Set for Milwaukee Jan. 15 


New York City—Heating con- 
tractors will have an opportunity to 
brush up on the latest management 
Milwaukee this 
month. The sixth annual Dealer- 
Management Conference of the Oil 
Heat Institute of America will be 
held on Jan. 15 at the Hotel Pfister, 
it was announced by Charles 
Burkhardt, national secretary of 
OHI’s distribution division. 


techniques in 


s The 
the morning with a welcoming ad- 
dress by J. Verne Resek, OHI pres- 
ident and general manager of the 
burner division of Cleaver-Brooks 
Co., Milwaukee. 

The 


round-table 


conference will convene in 


conference will inelude a 


panel discussion on 
five topics of direct interest to oil 
heating dealers 

eThe panel are: “Selling 
Oil Heating Equipment by Direct 
Mail”; “The Jobber Has Fuel Oil 
Problems Too"; “How a 
and Aiv Conditioning Contractor 
Sella Oil Heating Haquipment” 
"Selling Oll-Fived Water Heatera” 


topics 


Heating 


and “Twenty Years of Gas Compe- 
tition.” 

Burkhardt told DE that registra- 
tions are being accepted—at $5 
each—at the national offices of the 
Oil Heat Institute, 500 Fifth Ave., 
New York City 36. 

On Jan. 16-17, also at the Hotel 
Pfister in Milwaukee, OHI has 
scheduled division section and 
committee meetings and a meeting 
of its board of directors, it was an- 
nounced by Ralph H. L. Becker, 
secretary of the Institute. 


Water Heaters Make a 
Comeback in October 


New York Ciry—Factory ship- 
ments of gas water heaters in Octo- 
ber totaled 240,900 — 7.2 percent 
above the October, 1956, figure, the 
Gas Appliance Manufacturers Assn. 
reported last month. 

It was the first time in 1957 that 
a monthly total for this product 
exceeded year-earlier figures and 
the highest monthly shipment total 
in 14 months. 


Wolverines Yule Gift 
Will Send Kids to Camp 


ALLEN ParK, Micu.—Customers 
of Wolverine Tube received a 
heart-warming Christmas gift that 
will enable 250 needy youngsters 
to go to camp next summer. 

For the seventh consecutive 
Christmas, Wolverine has made a 
contribution to the Detroit Free 
Press’ Fresh Air Camp Fund in the 
name of its customers. 


Fixture Maker Develops 
a Skid-Resistant Tub 


Cuicaco—-To minimize the pos- 
sibility of injury from falling in the 
bathtub, the Lawndale Enameling 
Co. has developed what it calls 
Foot-Grip safety finish, a nonpo- 
rous, skid-resistant finish for the 
bottom of the tub. 

Falls in the bathtub are listed by 
the National Safety Council as 
among the most common accidents 
in the home. 


Research Reports on Heating and Cooling Will 
Feature Air Conditioning Engineers Convention 


New York City—A number of 
outstanding technical papers will 
highlight the 64th annual meeting 
of the American Society of Heating 
and Air Conditioning Engineers in 
Pittsburgh on Jan, 27-29 

Among the subjects to be dis- 
cussed are the utilization of solar 
energy, high temperature het wa 
ter and steam ayatema, achool heat 


ing and air conditioning and various 
studies in heating and cooling made 
by the Society. 

President P. B, Gordon of New 
York City will open the meeting at 
a special session on Monday, Jan 
27. New officers for 1958 will be 
intreduced and installed at the an 
nual banquet on Jan, 20 

(NEWS continued on page a8) 
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Automatic Machines like 
these make the system 


E 


in 1958 
STERLING FAUCET’S 
New Code Numbers 


will work Wonders 


Now for the first time, Sterling's order writing, 
billing, and accounting operations are mechanized. Labels 
and catalog descriptions will, from now on, carry 


five figures. There will be no need, at any 





\ 


time, to “spell out” wanted items; you do all 
your ordering “by the 
numbers.” It's the system 
of the future 
here today for your 


convenience! 


Here are the advantages made possible by re-numbering the 


possible . . . another example 


of Sterling's leadership! 


for 1958 

NEW CATALOGS 
NEW PACKAGING 
NEW LABELS 


A 
— them! 





LOMPATIC RNGQINRRRING 


Jantiary TAR 


entire line of Faucets, Tubular Supplies, 
“Pittsburgh” Valves and Water Service Products: 


SPEED 


Since each item we manufacture has its own individual 
number, ordering is FAST—saves you valuable time. 


ACCURACY 


Since, in ordering, all you do is write a number, the 
chance for making costly errors is minimized. 


CONVENIENCE 


The items you stock on your shelves will now be faster 
and easier than ever to locate. 





Sterling Faucet 


Cre £7 4d *t 
MORGANTOWN « W. VA . y 
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THESE ARE AMONG THE PROMOTION AIDS Line Material is offering whole- 


salers who will participate in its “Permaline Drive’ campaign to promote the 


firm’s bituminized fibre pipe. 


(See the second article in adjoining column. 


Tax Equality ls Sought by Plumbing 
Contractors in Senate Testimony 


Cuicaco—Testimony supporting 
the Jenkins-Keogh bill (H.R. 9-10) 
was presented by Chicago plumb- 
ing and heating contractor George 
F. Connelly at a recent hearing be- 
the Senate Small Business 
Subcommittee on Taxation. 


fore 


a The bill, if passed, would give the 
nation’s 10 and 
professional men the same tax de- 
ferments 
with pension benefits. 

In his testimony, Connelly point- 
ed out inequities in existing tax 
laws, which provide pension bene- 
fits for employees of plumbing 
®ontractors in the Chicago 
covered by a union-management 
agreement but the 


million business 


now accorded persons 


area 


prevent self- 


employed contractor from provid- 
ing the same benefits for himself. 

Connelly testified as president of 
the Plumbing Contractors Assn. of 
Chicago and as a representative of 
the Illinois Assn. of Plumbing Con- 
tractors and the NAPC. 

Senator Wayne Morse (D-Ore.) 
served as subcommittee chairman. 
Senators Paul Douglas (D-IIl.), 
Everett Dirksen (R-Ill.) and ‘Ed- 
ward Thye (R-Minn.) were pres- 
ent at the hearing. 


eFor a complete report of tl 
Jenkins-Keogh bill’s provisions, 
and the ways that plumbing and 
heating contractors can assist in its 
passage, see Domestic ENGINEER- 
ING for August, 1957, page 99. 


GEORGE F. CONNELLY (at far right), president of the Plumbing Contractors 
Assn. of Chicago, testified in favor of the Jenkins-Keogh bill before a Senate 
subcommittee hearing in Chicago recently. The bill provides for tax-free 
funds that can be set aside for retirement purposes by the self-employed. 
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Gas Ranks Low as a 
Major Cause of Fire 


New York City than 3 
percent of U.S. building fires in 
1956 were attributed to gas and gas 
appliances, the American Gas Assn. 
reported recently after reviewing 
annual estimates of the National 
Fire Protection Assn. 

The nation’s building fires to- 
taled 824,000, with gas listed as the 
cause of only 21,000. Gas fires were 
charged with only about 2 percent 
of the total losses estimated at more 
than $1 billion. Lightning alone 
caused more than twice as many 
building fires as gas. 

The report showed that defective 
or overheated heating and cooking 
equipment of all types caused an 
estimated 108,500 building fires 

At the bottom of the list was 
“thawing pipes,” with 2,900 fires. 


Less 


Seeks Greater Use of 
Bituminized Fibre Pipe 


MILWAUKEE—‘Permaline Drive,” 
a new sales promotion campaign 
for bituminized fibre pipe manu- 
factured by Line Material Indus- 
tries, was launched here recently. 

The campaign is intended: (1) 
to help wholesalers handling Per- 
maline products in their service 
to plumbing contractors, and (2) 
to increase acceptance by the gen- 
eral public of fibre pipe. 

W. M. Bloom, Permaline products 
manager, told DE that wholesalers 
will be offered a variety of promo- 
tional aids under the program. 
(See photo, above left.) 


Bergie Gets a Big Job 
with March of Dimes 


Cuicaco—For the fifth consecu- 
tive year, Hal A. Bergdahl, dealer 
sales manager for the Crane Co., 
and Domestic ENGINEERING 
umnist, has been named chairman 
of the speakers bureau for the an- 
nual March of Dimes in Cook 
County. As bureau chairman, 
Bergdahl will arrange speaking 
dates for approximately 20 promi- 
nent businessmen. 

(NEWS continued on page 60) 
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MEETS ALL REQUIREMENTS 
OF THE NATIONAL BUREAU 
OF STANDARDS OF THE U. S. 
DEPARTMENT OF COMMERCE 








Bituminized-Fibre Drain and Sewer Pipe 


THE PIPE TO PUSH FOR PROFIT! 
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Massillon Bituminous Fibre Pipe 
gives the kind of dependable 
service your customers want. 

It installs quickly and easily . . 
its light weight makes it easy to 
handle . . . it’s root-proof and 
provides long, trouble-free service. 


Stock both Massillon Sewer Pipe 
and Massillon Perforated Pipe 


“Both are made to a strict standard manufactured by G 


of quality that will please your Th H S d 

‘ A MAXSON 

customers and bring ‘em e e 5 5 " n Vy e r C oO nmpan y INDUSTRY 
4 


back for more!” 


Massillon, Ohio 
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News ... continued from page 58 


: 
PEA 


HE’S OUTSTANDING: Fred Brutschy (right), New York City plumbing contrac- 
tor, was awarded a bronze plaque for service to the industry at a recent 
ceremony. Making the presentation, which also included honorary membership 
in the Assn. of Contracting Plumbers of the City of New York, is Charles 


Rehner, association president. 


Brutschy has been a member for 20 years. 





Heil and Quaker Merge. One Goal: Full Line 
to Meet All Home Heating and Cooling Needs 


Cuicaco—The Heil Co. of Mil- 
waukee and Quaker Manufactur- 
ing Co., Lewisburg, Tenn., joined 
forces at a meeting held here in 
November. 

The new firm, the Heil-Quaker 
Corp., combines the central do- 
mestic heating and air conditioning 
division of the Heil Co. of Milwau- 
kee with the Quaker space heating 
facilities at Lewisburg, Tenn. 

The firm will manufacture its 
integrated line at the Lewisburg 
plant of Quaker and will have its 
administrative and sales offices at 
Nashville, Tenn. 


aJoseph F. Heil, president of the 
Heil Co., has been named chairman 
of the board of the new corpora- 
tion. C. W. Milligan, a director of 
Universal-Rundle Corp., New 
Castle, Pa., and other companies, 
has been appointed Heil-Quaker 
president. George E. Hochstein, 
formerly general manager of the 
Heil heating and cooling division, 
has been named a director and vice 
president in charge of sales for the 
new corporation. The Heil Co. 


emerged from the transaction as 
the principal of Heil- 
Quaker. 

The integrated line, Hochstein 
said, will meet every home heating 
and air conditioning need, from the 
smallest space heater to the largest 
central furnace or air conditioning 


owner 


unit—equipment ranging from 20,- 
000 to 400,000 Btu in output. 
Present distributors of Heil cen- 
tral heating and air conditioning 
units will retain that line, Hoch- 
stein said, while the present Quak- 
er space heater distributors will 
continue to handle that line. 


aSales managers under Hochstein 
are F. Milton Jordan, sales head of 
the central heating and air condi- 
tioning division of Heil-Quaker, 
which includes oil and gas-fired 
furnaces, boilers and conversion 
burners and winter and summer air 
conditioners, and Peter Costomiris, 
sales manager for the Quaker divi- 
sion, which includes oil and gas- 
fired space heaters. 


G. E. Hochstein 


F. M. Jordan 


| 


Cc. W. Milligan 


New Testing Plan Seeks to Eliminate Improper 
Performance Ratings of Air Moving Equipment 


Detroit—The Air Moving and 
Conditioning Assn. has taken the 
first steps in putting into effect its 
certified rating program, designed 
to protect industry and the public 
against improper performance rat- 
ings of air moving equipment. 

A standard test code, originally 
developed by the National Assn. of 
Fan Manufacturers in 1923, has 
been adopted as a basic test code. 
AMCA’s certified rating will be 
given on the basis of this test code. 

Laboratories used to test equip- 
ment must conform to AMCA’s re- 
quirements. In order to qualify as 


an approved laboratory, tests must 
be conducted under the observation 
of an AMCA witness who reports to 
the association on the conformance 
of the tests with the test code. The 
laboratory is subject to periodic in- 
spection following approval. 


wA seal of certification has been 
adopted, saying that the manufac- 
turer has qualified his product 
within the terms of a license agree- 
ment. The licensee will be author- 
ized to use the seal of approval on 
his products or advertising. 
(NEWS continued on page 198) 
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depend on DUNHAM/BUSH one source. 


FOR HEATING AND 


Dunham-Bush Recessed 
Cabinet Convector in a 
school. The Dunham-Bush 
Code Rated Cabinet Con- 
vector line for commercial, 
industrial and _ institutional 
buildings is complete as to 
size, capacity and type. 


Dunham-Bush Horizontal 
Discharge Propeller Fan Unit 
Heater in warehouse. Heavy 
duty and cabinet blowers as 
well as vertical discharge 
propeller fan types com- 
plete the line. 


Dunham-Bush Steam Heating Line. Radiator valves, float 


and thermostatic traps, radiator traps, high pressure ther- 


mostatic traps, inverted bucket traps, strainer, air line 


valve, gauges, air eliminator and air checks, return trap. 


Dunham-Bush Pumps. Single 
and duplex vacuum models 
for capacities up to 65,000 
EDR. Also a complete range 
of condensation pumps for 
capacities up to 50,000 
EDR. Both single and duplex 
condensation pumps. 


Dunham-Bush Hot Water 
Specialties. Circulators, cir- 
culator valves, pressure re- 
lief and pressure reducing 
valves, automatic air vents 
and float type, flow divertor 
fittings, flow control valves, 
air seporator, controls. 


—_ 


— 


Dunham-Bush BFOT Baseboard Radiation in a college. 
Dunham-Bush offers three complete lines of baseboard 


individually engineered for residential and commercial 


installations. 





» one responsibility 


AIR CONDITIONING 


Dunham-Bush ‘CPU’ Pre- 
engineered commercial 
package unit in paper stor- 
age area of large printing 
plant. 


Brunner Units (40 tons each) 
in St. Vincents Hospital, Tay- 
lorville, Illinois. Used for air 
conditioning, operating and 
recovery rooms. 





Dunham-Bush ‘CR’ year ‘round air conditioner in office of 
Medical Center Building. Used for heating and cooling. 


Teed] mee: TI 


Five Dunham-Bush Multizone 
Units handle 35,000 CFM 
of air and a total of 108 
tons are installed in the 
Pioneer Savings and Loan 
Bank Building in Los Angeles. 
There are 30 zones in the 
system. 


Heat-X Package Unit used 
to chill water for Air Con- 
ditioning in film plant. 
Chilled water is circulated 
to individual room units. 


Typical Dunham-Bush Cool- 
ing Tower withnew Dunham- 
Bush centrifugal pump used 
in air conditioning systems. 
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HEATING 


AND 


AIR CONDITIONING 


products 


on the job 
EVERYWHERE 


Write for complete product information 
and name of nearest sales engineer. 


FACTORIES 


RIVERSIDE, CALIFORNIA 
1850 Massachusetts Ave. 


WEST HARTFORD, CONN. 
Main Office and Factory 
179 South Street 


MICHIGAN CITY, INDIANA 
506 E. Second St. 


MARSHALLTOWN, IOWA 
811 E. Main St. 


UTICA, N. Y. 
1821 Broad St. 


SUBSIDIARIES 


DUNHAM-BUSH (Canada) LTD. 
140 Wendell Ave. 
Toronto 15, Ontario 


HEAT-X, INC. 
Brewster 
New York 


THE BRUNNER CO. 
Gainesville 
Georgia 


BRUNNER CORPORATION 
(Canada) LTD. 
Port Hope, Ontario 


DUNHAM-BUSH, LTD. 
Lombard Rd., Merton 
London, S. W. 19, England 


SALES ENGINEERS 


Akron 


Albany 
Albuquerque 
Allentown 
Atlanta 
Baltimore 
Birmingham 
Boston 
Bridgeport 
Buffalo 


Champaign 
Charlotte 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Dallas 
Davenport 
Dayton 


Denver 


Des Moines 
Detroit 

Grand Rapids 
Greensboro 
Greenville 
Harrisburg 
Hartford 
Houston 
Huntington 
Indianapolis 


Jacksonville 
Kansas City 
Knoxville 

Los Angeles 
Louisville 
Memphis 
Mexico, D.F. 
Miami 
Michigan City 
Milwaukee 


Minneapolis 
Missoula 

New Orleans 
New York 
Okiahoma City 
Omaha 
Philadelphia 
Phoenix 
Pittsburgh 
Portland 


Providence 
Richmond 
Riverside 
Roanoke 
Rochester 
Sacramento 
Salt Lake City 
San Antonio 
San Francisco 
Seattle 


Schenectady 
Spokane 

St. Lovis 
Syracuse 
Toledo 
Trenton 
Washington 
Wichita 
Wilkes-Barre 


DUNHAM-BUSH, INC., West Hartford 10, Connecticut 


EXPORT DEPT: 179 SOUTH STREET, WEST HARTFORD, CONN. © CHapel 9-8671 e CABLE: BUSHEATX 
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Convention Dates 





(Continued from page 45) 

Feb. 13-15—Minnesota—Annual con- 
vention of the Minnesota Assn. of 
Plumbing Contractors; Hotel Nicollet, 
Minneapolis. 


Feb. 21-22—Kansas—Annual con - 
vention and exposition of the Kansas 
Plumbing and Heating Contractors 
Assn.; Jayhawk Hotel and Topeka 
Municipal Auditorium, Topeka. 


Mar. 3-4—Kentucky—Annual con- 
vention of the Kentucky State Assn. 
of Master Plumbers; Kentucky Hotel, 
Louisville. 


Mar. 10-11—Nebraska—Annual con- 
vention of the Nebraska Plumbing and 
Heating Contractors Assn.; Lincoln 
Hotel, Lincoln. 


Mar. 13-15—Oklahoma—Annual 
convention of the Associated Plumbing 
and Heating Contractors of Oklahoma; 
Skirvin Hotel, Oklahoma City. 


Mar. 19-20—Maine—Annual conven- 
tion of the Maine State Assn. of 
Plumbing Contractors; Eastland Hotel, 
Portland. 


Apr. 10-12—New Jersey—Annual 
convention of the New Jersey Assn. 
of Plumbing Contractors; Haddon Hall, 
Atlantic City. 


Apr. 13-15—North Dakota—Annual 
convention of the North Dakota Assn. 
of Plumbing and Heating Contractors; 
Gardner Hotel, Fargo. 


Apr. 14-15—South Dakota—Annual 
convention of the South Dakota Assn. 
of Plumbing Contractors; Alonzo Ward 
Hotel, Aberdeen. 


Apr. 16-17—Massachusetts—Annual 
convention of the Massachusetts State 
Assn. of Master Plumbers; Bancroft 
Hotel, Worcester. 


Apr. 17—New Hampshire—Annual 
convention of the New Hampshire 
Assn. of Plumbing Contractors; New 
Hampshire Highway Hotel, Concord. 


Apr. 17-19—New Mexico—Annual 
convention of the Associated Plumb- 
ing, Heating and Piping Contractors of 
New Mexico; La Fonda Hotel, Santa 
Fe. 


Apr. 17-19—Indiana—Annual con- 
vention of the Indiana Assn. of Plumb- 
ing Contractors; Hotel Severin, In- 
dianapolis. 


Apr. 17-19—Iowa—Annual conven- 








tion of the Iowa Assn. of Plumbing 
Contractors; Blackhawk Hotel, Dav- 
enport. 


Apr. 18-19—Virginia—Annual con- 
vention of the Virginia Associated 
Plumbing and Heating Contractors; 
Hotel Roanoke, Roanoke. 


Apr. 24-26—Pennsylvania—Annual 
convention of the Pennsyivania Assn. 
of Plumbing Contractors; Bedford 
Springs Hotel, Bedford Springs, Pa. 


Apr. 24-26—Washington—A nnual 
convention of the Associated Plumbing 
and Heating Contractors of Washing- 
ton; Davenport Hotel, Spokane. 


Apr. 25-26—Montana—Annual con- 
vention of the Associated Plumbing 
and Heating Contractors of Montana; 
Placer Hotel, Helena. 


May 1-3—Michigan—Annual con- 
vention of the Michigan Assn. of 
Plumbing Contractors; Pantlind Hotel, 
Grand Rapids. 


May 1-3—Missouri—Annual conven- 


MANUFACTURER ASSNS. 


' Jan. 19-23—NAHB—Annual conven- 
tion and exposition of the National 
Assn. of Home Builders; Conrad Hil- 
ton and Sherman hotels and the 
Coliseum, Chicago. 


Jan. 22—NIWKC—Winter meeting of 
the National Institute of Wood Kitchen 
Cabinets; Sheraton Hotel, Chicago. 


Jan. 23-25 — NADFPM — Winter 
meeting of the National Assn. of Do- 
mestic and Farm Pump Manufactur- 
ers; Sherman Hotel, Chicago. 


Feb. 18-19—PBI—Winter meeting 
of the Plumbing Brass Institute; New 
Weston Hotel, New York City. 


Mar. 31-Apr. 2—GAMA—Annual 
meeting of the Gas Appliance Manu- 
facturers Assn.; The Greenbrier, White 
Sulphur Springs, W. Va. 


Apr. 14-16—LIA—Annual meeting 
of the Lead Industries Assn.: The 
Chase Park Plaza Hotel, St. Louis. 


May 4-7—ARI—Annual meeting of 
the Air Conditioning and Refriger- 
ation Institute; The Homestead, Hot 
Springs, Va. 


May 4-7—LPGA—Annual conven- 





tion of the Missouri State Assn. of 
Master Plumbers; Statler Hotel, St. 
Louis. 





May 2-3—Louisiana—Annual con- 
vention of the Associated Plumbing 
Contractors of Louisiana; Hotel Bent- 
ley, Alexandria. 


May 6-8—California—Annual con- 
vention of the Associated Plumbing 
Contractors of California; Statler Ho- 
tel,.Los Angeles. 


May 8-10—Colorado—Annual con- 
vention of the Colorado Assn. of 
Plumbing Contractors; Shirley Savoy 
Hotel, Denver. 


May 8-10—Georgia—Annual con- 
vention of the Associated Plumbing 
Contractors of Georgia; General Ogle- 
thorpe Hotel, Savannah. 


May 10—Utah—Annual convention 
of the Utah Plumbing and Heating 
Contractors Assn.; Utah Hotel, Salt 
Lake City. 


June 26-29—New Jersey—Annual 
convention of the New Jersey State 
League of Master Plumbers; Traymore 
Hotel, Atlantic City. 






tion and trade show of the Liquefied 
Petroleum Gas Assn.; Conrad Hilton 
Hotel, Chicago. 


May 7—OHINE—Annual convention 
of the Oil Heat Institute of New Eng- 
land; Hotel Sheraton-Plaza, Boston. 


May 7-11—WACIA—Conference and 
exhibit of the Western Air Condition- 
ing Industries Assn.; Shrine Exposi- 
tion Hall, Los Angeles. 


May 11-14—CBRA—Annual meeting 
of the Copper and Brass Research 
Assn.; Homestead, Hot Springs, Va. 


June 9-13—OHI—Annual convention 
and exposition of the Oil-Heat Insti- 
tute of America; Coliseum and Park 
Sheraton Hotel, New York City. 


June 22-28—CIPH—Annual conven- 
tion of the Canadian Institute of 
Plumbing and Heating; Jasper Park 
Lodge, Jasper, Alberta. 


June 23-26—SMI—Fifth Nationa] 
Store Modernization Show of the Store 
Modernization Institute; Coliseum, 
New York City. 


Nov. 10-14—NEMA—Annual meet- 
ing of the National Electrical Manu- 
facturers Assn.; Traymore Hotel, At- 
lantic City, N. J. END 
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Why should you : Why should you 
sacrifice profits sacrifice volume to 
to compete in this - concentrate on this 


cheap plumbing expensive plumbing 


fixture market? SELL fixture market? 


The Mighty Middde 


The Mighty Middle — the vast majority of buyers — 
want quality products but can’t afford expensive ones 
with useless fancy trimmings. Here is the biggest, 
most profitable market for plumbing fixtures. 


The Mighty Middle is Gerber’s market. To help 
you sell it, Gerber specializes in quality plumbing 
fixtures with deluxe features usually found in lines 
costing much more. 


The Mighty Middle is a market where sensible 
prices pull sales. With Gerber you can sell the 
Mighty Middle without sacrificing quality or cutting 
your profits. 


Gerber makes a complete line of vitreous china, 
steel enamelware, and brass plumbing fixtures. Write 
for catalog G-7, and you'll see how you can sell The 
Mighty Middle. 











SELL 


07907934 92 @ Plumbing Fixtures 


Gerber Plumbing Fixtures Corp., 232 N. Clark St., Chicago 1, If. 
sen Og rireae oy 

W Guaranteed by ©\ Dependable service from léading jobbers, or delivery 

or direct to your job from any of 5 modern piants: 
45 apveansse WO 

Kokomo, Ind.; Woodbridge, N. J.; Delphi, Ind.; Gadsden, Ala.; West Delphi, Ind. 

Export Division: Gerber International Corp., 500 Green St., Woodbridge, N. J. 
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MEDICAL ARTS PARKING GARAGE—This 9-story, 320 
car facility has horizontal-vertical elevators which deliver 
cars automatically in 75 seconds. Sprinkler system protects 


TEXAS NATIONAL BANK BUILDING — 
Serves as headquarters for the bank and 
Continental Oil Company, contains 21 floors 
of office space, has shopping areas on first 
floor. Sprinkler system serves basement, sub- 
basement and first floor; uses 5,242 ft. of 
SPANG Pipe feeding 801 sprinkler heads. 
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TEN-TEN PARKING GARAGE —The south's largest public 
parking facility has 1500-car capacity, is of ramp-type 
construction with heliport on the roof. Sprinkler system for 
sub-basement, basement and first floor shops contains 18,911 
ft. of SPANG Steel Pipe feeding 1,507 sprinkler heads. 


basement, contains 1,677 ft. of 1’ to 5°’ SPANG Steel Pipe 
serving 171 sprinkler heads. 


BANK OF THE SOUTHWEST BUILDING 
Houston's newest and largest office building 
is 24 stories high, contains the largest single 
banking room in the nation. Sprinkler system 
for basement, sub-basement and first floor 
uses 17,000 ft. of SPANG Pipe, has 1,111 
sprinkler heads. 


FIRE PROTECTION WITH SANS STEEL PIPE 


Down Texas way, sprinkler systems must pass the 
rigid requirements of the Texas Fire Commission. 
Commission inspectors test the system at 200-pound 
hydrostatic pressure for two hours. Each system 
must provide 15 psi residual pressure for 25 gpm 
water delivery at the top line sprinkler. 

Naturally, the Spanc Steel Pipe sprinkler systems, 
installed in these four new Houston buildings, 
passed these tests and more than met the National 
Board of Fire Underwriter requirements . . . because 
SPANG Pipe is manufactured under strict quality- 


control conditions, is inspected and tested before 
shipping to assure a top-quality product. 

In every type installation, Spanc Steel Pipe will 
give you top-quality performance. Try it and see for 
yourself. For top-quality service, contact your local 
Spanc Distributor. 


S04aN5 SPANG-CHALFANT 
CW STEEL PIPE 


DIVISION OF THE NATIONAL SUPPLY COMPANY 
General Soles Offices: Two Goteway Center, Pittsburgh, 
Pa. District Sales Offices: Atlanta, Boston, Detroit, Houston, 
Los Angeles, New York, Philodelphic, Pittsburgh, St. Louis 
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T & P Relief Valves 

A series of temperature and pres- 
sure relief valves for use on water 
heaters has been developed by A. 
W. Cash Valve. The units feature a 


specially designed offset fuse plug 
holder that permits plug replace- 
ment without disturbing the valve’s 
installation. The fuse plug stem 
(either short or 6-in. extension) is 
removed by unscrewing the hex nut 
on top of the valve directly above 
the inlet. The valves are set at 125 
psi and 210F with AGA ratings 
from 115,000 to 155,000 Btu/hr. 

Manufacturer: A. W. Cash Valve 
Mfg. Corp., 6663 E. Wabash Ave., 
Decatur, Ill. 


Shower Cabinet Receptor 

A shower cabinet receptor made 
of ceramic mosaic tile applied to a 
hot galvanized-steel subfloor has 


been announced by Norman. The 
tile measures % by %4 in. Recep- 
tors are available in 30, 32 and 36- 
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in. sizes and a choice of five colors. 

Manufacturer: The W. F. Nor- 
man Sheet Metal Mfg. Co., 212-236 
N. Cedar St., Nevada, Mo. 


Cabinet Heater 

John J. Nesbitt has announced a 
blower fan cabinet heater for com- 
mercial and industrial applications. 
Direct-drive and belt-drive units 
are available, both featuring a 
selection of 1 or 2-row elements 
for steam and hot water systems 
and a 3-row element for hot water 
systems. Capacity range is 17,300 
to 130,500 Btu/hr steam and 9,109 
to 120,000 Btu/hr hot water. Units 
can be floor, wall, ceiling or in- 
verted mounted with a choice of 


arrangements either free-standing, 
fully recessed, semi-recessed or 
concealed behind a wall. Fronts 
and casings are styled in die- 
formed furniture steel and finished 
in metallic green enamel. 
Manufacturer: John J. Nesbitt, 
Inc., State Road and Rhawn St., 
Holmesburg, Philadelphia 36. 


Oil-Fired Boiler Series 

Mt. Hawley has announced an 
oil-fired hot water residential boil- 
er series featuring an over-all 
height of 29 in. It is available in 
four capacities with outputs of 
54,500, 71,500, 84,000 and 92,500 


Btu/hr. All models are packaged 
and are available with an extended 


jacket design for custom installa- 
tions. 

Manufacturer: Mt. Hawley Mfg. 
Co., Routes 88 and 174, Peoria, Il. 


Tripod Vise Stand 

A chain tripod vise stand for \% 
through 5-in. diameter pipe has 
been announced by Erie Tool 
Works. It features a side handle, 
permitting the user to tighten the 
chain witho:: hitting the legs or 
base. There are five jaws: two 
front, two back and a center jaw 
which prevents bending of small 


diameter pipe. Front and rear jaws 

are reversible for double life. 
Manufacturer: The Erie Tool 

Works, 735 W. 12th St., Erie, Pa. 


e 
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Submersible Sump Pump 

A submersible pump that fits 
shallow sumps 11 in. wide has been 
developed by Kenco. Pumping ca- 
pacity is 3300 gph at a 10-ft dis- 
charge head. It features cast- 
bronze construction, enlarged bear- 
ings and a ceramic seal-seat. Other 
features include a %-hp single- 
phase motor, direct-drive pump im- 
peller and a liquid level control 
switch. Models are offered in non- 
automatic styles for continuous or 
separately controlled operation, 
automatic for varying operating 


conditions and manual-automatic 
for portable applications. 
Manufacturer: Kenco Pump Div., 
The American Crucible Products 
Co., 1305 Oberlin Ave., Lorain, O. 


Centrifugal Roof Ventilators 
A line of centrifugal roof ven- 
tilators for exhausting air from 
new or existing buildings has been 
developed by Trane. The units can 
be used in commercial, industrial 
and institutional applications. 
There are 10 direct-drive and 11 
belt-drive units included in the 
line. Aluminum housing models 
are offered with 7, 9, 10, 12 and 13- 
in. diameter backwardly inclined 
fan wheels. Air volume in these 
units ranges from 180 to 2330 cfm. 
Other spun aluminum models are 
offered in sizes of 15, 16, 18,-20 and 
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22-in. fan wheels and can be direct 
or belt-driven. Range of these sizes 
is 900 to 6596 cfm. Larger units are 


constructed of steel and are avail- 
able in belt-driven sizes of 24, 27, 
30, 33, 36 and 40-in. fan wheels. 
Moving parts are mounted on a 
steel cage with rubber isolators. 
Manufacturer: The Trane Co., 
2043 Cameron, La Crosse, Wis. 


Drainage Fittings 

A series of compression coupling 
drainage fittings has been devel- 
oped by Sterling Faucet. They are 
designed to eliminate the need for 
sweat connections between sink 
trap and waste pipe. Installation of 


the fittings is done without a torch. 

Manufacturer: Sterling Faucet 

Co., Box 798, Morgantown, W. Va. 
(Please turn to page 70) 


Grinnell Introduces Line of 26 Unit Heaters 


A line of 26 unit heaters has been 
introduced by Grinnell. The units 
are the propeller fan type and are 
available in horizontal and vertical 
models. Single-coil heaters pro- 
vide moderate temperature rise on 
high steam pressure. Supply and 
return connections are made of 
malleable iron fittings. Heaters 
with two-speed motors are avail- 
able for buildings occupied only 
part of the day. High speed setting 


provides quick heat-up and normal 
speed setting is for comfort mainte- 
nance. All models can be used for 
either steam or hot water with 
steam pressures up to 200 psi. Elec- 
tric power requirements range from 
.035 to .5 hp. Units can be controlled 
individually or in groups by a sin- 
gle thermostat. (Two of the line’s 
models are shown.) 

Manufacturer: Grinnell Co., Inc., 
260 W. Exchange, Providence, R. I. 





continued from page 69... 


More Sales Appeal, Greater Efficiency 





Soil Pipe Cutter 

A lightweight soil pipe cutter for 
use on cast iron soil and vent pipe 
from 1% to 4 in. has been an- 
nounced by Reed Mfg. The cutter 
weighs 7% lbs and consists of an 
open-frame four-wheel design 
which helps the operator to cut 4- 
in. extra-heavy soil pipe in less 


than half a minute. A spring-ten- 
sion device provides automatic 
compensation for out-of-round 
pipe, chilled spots, seams or raised 
letters. 

Manufacturer: Reed Mfg. Co., 
P.O. Box 1321, Erie, Pa. 


Vertical Jet Pump Series 

A series of pumps for over-the- 
well installations has been an- 
nounced by Aermotor. Pump cas- 
ings are individually designed for 
2-in. packer wells, 3-in. packer 


9 
_ 


wells and 2-pipe operation. The 
packer units clamp directly to the 
well casing, while 2-pipe units bolt 
to a flange which also serves as a 
well seal. The entire pump unit is 
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pre-assembled at the factory, com- 
plete with a pressure regulating 
valve with fitting from a hose con- 
nection to the tank. The seal cham- 
ber is connected to the regulating 
valve at a higher level, so that air 
or gas cannot be trapped. 
Manufacturer: Aermotor Co., 
2500 W. Roosevelt Rd., Chicago 8. 


Snap-On Insulation 

A snap-on type of insulation that 
facilitates insulating of industrial 
piping systems has been announced 
by Delaware Insulation Co. and 
Rainbow Industries, Inc. The in- 
sulation is made of resilient “ure- 
thane foam,” a recently developed 
product. Service range of this ma- 
terial is —200F to +250F. It weighs 
3 to 3% lbs/cu ft and is pre-cast 
into molds, forming a variety of 
sizes, shapes and thicknesses. Ther- 
mal conductivity is .29 and tensile 


strength is 30 lbs/sq in. at 75F. It 
is noncombustible and can be cut 
with a knife. One of its chief raw 
materials is a product of E. I. du- 


Pont De Nemours & Co., Wilming- 
ton, Del. 

Manufacturers: Delaware Insula- 
tion Co., Fifth Ave. and Colman St., 
Wilmington, Del., and Urethane 
Foam Div., Rainbow Industries, 
Inc., Butler, Pa. 


Trane Co. Develops Big-Job Air Handling Units 
Designed to Serve High and Low Pressure Needs 


A series of low pressure sprayed 
coil and high pressure dry and 
sprayed coil air handling units for 
commercial, industrial and institu- 
tional applications has been devel- 
oped by Trane. Low and high 
pressure sprayed coil units are 
used primarily in cases where 100 
percent outside air is required. 
They serve air conditioning, evap- 
orative cooling and air washing 
purposes. The spray system gives 
complete coverage to the cooling 
coil. The coil is fabricated with 


copper tubes and fins. One gpm 
of water per sq ft of coil face area 
is supplied through brass nozzles 
of the spray system. Each of the 
four types is available in a hori- 
zontal model. Low pressure units 
are also offered in vertical models. 
There are 12 sizes of low pressure 
units. Capacities range from 600 to 
29,000 cfm. High pressure models 
range from 5009 to 29,090 cfm and 
are available in seven sizes. 
Manufacturer: The Trane Co., 
2043 Cameron Ave., La Crosse, Wis. 
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Built into This Month's New Products 





Bathroom Vanities 

Glissade has added two models 
to its line of bathroom vanities. The 
units feature one-piece 
anti-drip front rolled edge and 
covered backsplash. Doors are con- 
structed with and 
interiors are sprayed with a 
speckled plastic finish that make 
the wood nonporous. Other fea- 
tures include pastel bowls, built- 
in drawers, compartments, laundry 


surfaces, 


piano hinges 


hampers, shelves, towel racks = 

concealed plumbing. 
Manufacturer: Glissade, Inc., 

Chauncey St., Brooklyn 7, N. 


Double Drinking Fountain 

A semi-recessed double drinking 
fountain, styled in stainless steel 
with dual fountain heads and valves, 
has been developed by Haws Drink- 
ing Faucet. This model is designed 
to satisfy drinking water require- 
ments in heavy traffic locations, 
with the space economy of semi- 
recessed installation. Two persons 


SS 


may drink simultaneously. The unit 
can be combined with the com- 
pany’s wall-insert remote cooler 
units for pre-cooled water with no 
bulky installation. Other features 
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Manufacturer Lowers the Height of Its Baseboard 
Heating Line to Permit More Versatile Installation 


National-U. S. Radiator has an- 
nounced a newly designed base- 
board heating line that is lower in 
height so that picture windows can 
run nearer to the floor. Air cir- 
culation openings have been re- 
positioned and corners have been 
rounded off, achieving a more 
streamlined appearance. The base- 
board can be installed as the home 
is being built or later, after plas- 


include a lever handle self-closing 
valve and automatic flow control. 
The unit measures 25 in. high, 32 
in. wide, with a required recess 
depth of 45g in. Over-all front-to- 
back dimension is 13 in. 

Manufacturer: Haws Drinking 
Faucet Co., 1435 Fourth St., Berke- 
ley 10, Calif. 


Hot Water Circulator 

A hot water circulator, developed 
by Kam Products, is designed to 
permit use of smaller size piping 
than did the company’s previous 
models. Among its features are a 
rubber-mounted, overload pro- 
tected motor, a dynamically bal- 
anced hardened impeller shaft, a 
high-tension spring coupling and 


tering or installation of wall-to- 
wall carpeting. Heating elements 
are copper tubing with aluminum 
fins and are held in place with a 
bracket and support hook. ®ront 
panels, corner pieces, splicers and 
access doors snap into place, sim- 
plifying installation. 
Manufacturer: National-U. S. 
Radiator Corp., Box 1047, Johns- 
town, Pa. . 


watertight carbon and stainless 
steel seals. The circulator has a 
full 1% in. flange capacity and is 
interchangeable for %4, 1, and 1% 


7 . 


(‘JZ 


is 


in. flange sizes. Over-all dimensions 
are 155s by 9% in. Weight is ap- 
proximately 30 lbs. 


Manufacturer: Kam Products 
Corp., 237-249 Alabama Ave., 
Brooklyn 7, N. Y. 


(Please turn to page 72) 





New Products 





(Continued from page 71) 

Gas-Fired Furnace Series 
A series of gas-fired furnaces, 
developed by Thatcher Furnace, 
features a heat exchanger unit with 
electrically welded seams to pre- 
vent infiltration of air or escape of 
unpleasant odors. A _ single-port 
upshot burner facilitates clean and 
efficient fuel consumption. Five 
models are available with capacities 


at the bonnet ranging from 64,000 
to 152,000 Btu. The two smaller 
models are equipped with direct 


drive blowers. An automatic hu- 

midifier is optional. 
Manufacturer: Thatcher Furnace 

Co., Center St., Garwood, N. J. 


Sump Pump Union 
Zoeller has developed a 1%4-in. 
union to fit the 1%4-in. discharge 
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pipe of sump pumps. By installing 
this union in the discharge line, 
pump vibration noise is minimized 
in home plumbing systems, the 
manufacturer reports. The union is 
installed by two steel hose clamps 
and features a rubber insert to pre- 
vent metal-to-metal contact. The 
rubber insert also eliminates turbu- 


CLAMP ——— 




















New Boiler Line Features Retractable Nozzles. 
Permits Easy Inspection Without Removing Bolts 


A line of boilers featuring single- 
tip retractable nozzles has been an- 
nounced by Cleaver-Brooks. The 
nozzle features flexible lines to 
‘permit inspection without remov- 
ing bolts. The nozzle tip is re- 
moved by a small vise located on 
the boiler head. The nozzle is fully 
retractable on 60 hp or larger boil- 
er sizes. On combination oil-gas 


models, the nozzle can be with- 
drawn from gas firing position to 
bring the nozzle out of the radiant 
heat zone. The boilers feature 
four-pass construction, forced 
draft operation with updraft con- 
struction and 5 sq ft of heating 
surface per boiler hp. 
Manufacturer: Cleaver-Brooks 
Co., 326 E. Keefe Ave., Milwaukee. 


lent flow inside the discharge pipe. 
Manufacturer: Zoeller Co., 3280 
Millers Lane, Louisville 16, Ky. 


Residential Steel Boiler 
National-U. S. Radiator has an- 
nounced that its “Mark III Packet” 
residential boiler, formerly avail- 
able in oil-fired models only, now 
is being offered for gas firing. Ca- 
pacities are 580 to 720 sq ft of hot 
water radiation. It provides two 
domestic hot water temperatures, 
one for laundry and a second for 
general faucet use. The gas burner 
is the single-port atmospheric type. 
The unit is prewired, factory as- 


sembled with controls, relay, and 
other components completely con- 
cealed within a white-enameled 
cabinet. 

Manufacturer: National-U. S. 
Radiator Corp., 944 Ash St., Johns- 


town, Pa. 


Toilet Seats 

A series of toilet seats featuring 
polyethylene bumpers in colors to 
match those of individual seats has 
been introduced by Century Prod- 
ucts. Bumpers are fastened with 
self-tapping non-rusting screws. 
The seat is the “saddle-fit” type 


and features a sculptured lid with 
doub!e-rolled contour edges. 

Manufacturer: Century Products, 
Inc., 3510 Chatham Ave., Cleve- 
land. 


(Please turn to page 74) 
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you can 


‘*‘heat-up-the-joint’’ 


in a hurry 


when you use 
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WROT COPPER 
FITTINGS 


Much faster and better soldering is assured when you use Streamline 
wrot fittings and copper tube. Because they're both made from the same 
material . . . the joints heat faster and more uniformly than do heavier 
pipe and fittings of dissimilar metals. 


Streamline wrot fittings offer you many substantial savings. They save 

time because they're so easy to prepare and assemble ... they also 

save you money because they heat so rapidly you use less torch gas 
. and, in addition, they save you from call-backs 

because they always form permanently tight connections 

that never leak. Another bonus to consider is their smooth, 

mirror-like interior bore which provides maximum 

flow with minimum friction loss. 


With more jobs completed in less time by the 
plumbing contractor ... a profitable turnover 
by the wholesoler . . . universal homeowner 
satisfaction ... EVERYBODY PROFITS! 


Always insist on Streamline wrot copper 
fittings . .. made by the Mueller Brass Co. 
. . . the originator of the revolutionary 
solder-type fitting. 
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New Products 





(Continued from page 72) 


End-Suction Pumps 

A series of end-suction general- 
purpose pumps, available in close- 
coupled and _pedestal-mounted 
horizontal and flange and _ base- 
mounted vertical styles, has been 
introduced by Aurora Pump. Sizes 
range from % to 40 hp at 3500 rpm 
and % to 20 hp at 1750 rpm. Inter- 
changeable inserts permit the 
pumps to be changed from packing 


to seals. Other features include 
bronze shaft sleeves. 

Manufacturer: Aurora Pump 
Div., The New York Air Brake Co., 
70 Loucks St., Aurora, fil. 


Oil-Fired Furnaces 

A line of oil-fired furnaces, de- 
veloped by Perfection Industries, is 
available in standard or de luxe and 
basement or hiboy models. All 
models feature specially designed 
oil burners, combustion chambers, 
blowers and other air handling 
components to insure quiet opera- 
tion. The air flow in the de luxe 
model is controlled by a bi-metal 
coil that modulates flow of warmed 
air, eliminating b'asts of hot or cold 
air. Basement models are cffered 
in 96,000, 112,000 and 150.000 Btu 
sizes for both standard and de luxe 


Here's a Backhoe that Will Operate in Several 
Different Directions Without Moving the Tractor 


A Davis backhoe and front-end 
loader that can be used in combi- 
nation on its tractors have been 
announced by Massey-Ferguson. 
The backhoe unit can dig out a 
corner, then trench from the corner 
in a direction parallel with the trac- 
tor, and finally in a perpendicular 
direction without moving the trac- 
tor. Features that permit this op- 
eration are: a seat that moves with 
the boom, enabling the operator to 
face his work at all times; a hy- 
draulic rotary boom swing cylinder, 
facilitating a 200 deg. cushioned 
operating arc without use of cables 
or pin changing; and three inter- 
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changeable mounting points on the 
frame facilitating movement of the 
entire mast and boom assembly 
from center to side for flush dig- 
ging. Heavy-duty cylinders exert 
10,000 lbs of breakaway power. The 
front-end loader features no ob- 
structions above or below the trac- 
tor or outside the tractor width. 
Designed for material handling, 
land-leveling, back-filling, etc., the 
unit is available for use with land- 
scape bucket, forklift and industrial 
crane attachments. 
Manufacturer: Massey-Harris- 
Ferguson, Inc., Industrial Div., 
1009 S. West St., Wichita 15, Kan. 


designs. Hiboy units are available 
in 96,000 and 134,000 Btu sizes for 
standard and de luxe models. Fin- 
ish is white with brown trim. 
Manufacturer: Perfection Indus- 


tries Div. of Hupp Corp., 1135 Ivan- 
hoe Road, Cleveland 10. 


Expansion Control System 

A thermal expansion control sys- 
tem that acts as a_ safeguard 
against air troubles in hot water 
heating systems has been an- 
nounced by American Tube Prod- 
ucts. The system, designed for resi- 
dential or small commercial appli- 
cations, features a sealed pressur- 
ized expansion air chamber which 
absorbs boiler expansion. It is con- 
structed of two steel hemispheres 
pressed together with a flexible 
diaphragm between. One side of 
the diaphragm is charged with air 
pressure and the other side is fitted 
with a compression fitting for con- 
nection to the boiler. As expansion 
builds up in the system, the in- 
creased volume presses against the 
flexible diaphragm where it is ab- 


sorbed. When the heating system 
shuts off and the temperature drops, 
pressure behind the diaphragm 
forces the contracting volume of 
water back into the system. 
Manufacturer: American Tube 
Products, Inc., West Warwick, R. I. 


(Please turn to page 80) 
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SENIORITY 


KOHLER CO. 


“‘Here is exemplified,’’ Herbert V. Kohler 
once said at a meeting of the Kohler 
Quarter Century Club, ‘‘the enduring 
comradeship of people who for years have 
worked side by side in useful and construc- 
tive endeavor.” 


A few of the more than 700 living mem- 
bers of the club, of whom more than 500 
are actively employed at Kohler Co., are 
pictured above at the 34th annual meet- 
ing, held December 14. 


On the same day 3000 youngsters, aged 
three to fourteen, children of Kohler Co. 
people, attended a Christmas party in 
Kohler Village, were entertained by trained 
animals, acrobats, jugglers, trapeze artists, 
and received a stocking full of surprises 
from Santa. 


Kohler Co. production men and women 
incidentally, on December 23rd, received a 
cash bonus for the twenty-second consecu- 
tive year. 


KOHLER. CO. Established 1873 KOHLER, WIS 


Rree OF OT hae 
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RA816-817 Protectorelay* 


Stack mounted oil burner 
primary controls for in- 
termittent or interrupted 
ignition. RA817 provides 
adjustable ignition timing 
and scavenging timing to 
let service man tailor it 
to each application. 
*Trademark 


Domestic ENGINEERING, JANUARY 1958 





VMoney—how much did you lose last week on costly service call-backs? 
Recent surveys show that when the units you install have all-Honeywell 


controls you make far fewer trips—and keep those profits. What’s more, 


Honeywell’s systems-and-service way of doing business backs you up 100 


percent, at no cost to you. You get reliability; easier installations; simplified 
inventories; educational programs for your staff—and above all, fast 
help when and where you need it from 112 sales-service offices. 


Added up, these benefits mean more profit from every job when your units 





have all-Honeywell controls. Ask your Honeywell man to prove it. 


For information on Honeywell's 


complete line of control systems for Honeywell 


heating and cooling, call your local 

Honeywell office. Or write 

Minneapolis-Honeywell, iH Fouts WE Covitrols. 
Dept. DE-1-04, Minneapolis 8, Minn, 
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SWING REMODELING 
SALES YOUR WAY 
WITH RICHMOND’S 


CARNIVAL OF COLOR 


RICHMOND - 


THE FASTEST GROWING NAME 
IN PLUMBING FIXTURES 


Whether you aim at the building, 
remodeling or replacement market—or all 
three—sales come easier with the ultimate 
quality, the extra luxury of Richmond color. 
To you and your customers Richmond 
Plumbing Fixtures mean an almost limitless 
selection of models and sizes, each 

available in Richmond’s seven non-fading 
colors, inciuding new Canary Yellow 

plus exclusive ‘““Whiter-White.”’* 

Richmond, too, means lifetime homeowner 
satisfaction based on sound modern 
styling, superb finish and dependable 
performance. 


“Carnival of Color” merchandising aids are 
available to you. Consult your 
wholesaler or write us. 


*Mellow Red in Vitreous China only. 


AT THE NAHB SHOW ... 
Visit Richmond's “Carnival of Color”, 
Conrad Hilton Hotel, Exhibit Space 338. 


GQ RICHMOND pr uneine rixrures 


Division of Rheem Manufacturing Company. 16 Pear! Street, Metuchen, N. J 


Richmond Creates the Finest Bathroom and 
Kitchen Plumbing Fixtures, Heating*Cooling Equipment 


Other Rheem Products: WATER HEATERS + WATER SOFTENERS + WEDGEWGQOD GAS RANGES AND CLOTHES DRYERS + STEEL CONTAINERS 
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Pad iption for Water Hammer: SHOCK TREATMENT 





SHOCK ABSORBERS 


keep pipe lines quiet Series No. 1480 


For installation on 





supply lines having 


normal pressures. 
Unwanted noise has no place in a hospital. Yet, a midwestern 


hospital tried almost everything to eliminate the noise of water Series No. 
hammer occurring in pipe lines from the institution's laundry 1480-DP 
machines. When Josam Shock Absorbers were installed and is pressurized for 
pressure surges reduced, the water hammer disappeared. This ; installations on 
is only one case out of hundreds where Josam Products have eeaiiahe csones 
been called on to do the extraordinary task because they have pressures up to 
‘more’ with which to do it. That is why they also perform better if 125 p.s.i. 

and last longer. Send coupon for complete details on Josam 

Shock Absorbers. 


JOSAM MANUFACTURING COMPANY 
General Offices and Manufacturing Division : Dept. DE-1, Michigan City, Indiana 
MICHIGAN CITY, INDIANA Please send copy of Manual SA on Shock Absorbers 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 


West Coast Distributors Canadian Manufacturers By 
JOSAM PACIFIC COMPANY JOSAM CANADA LIMITED 
San Francisco, Calif. Terento, Canada Address 


Firm 


Josam products are sold through plumbing supply wholesalers. | 
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New Products 





(Continued from page 74) 

Outdoor-Indoor Thermostat 

A combination outdoor and in- 
door thermostatic control for all 
types of hot water or warm air 
heating systems has been an- 
nounced by Automatic Devices. 
Room temperatures are modulated 
with each degree change in the 
outdoor or indoor temperatures 
providing a continuous flow of heat. 
The company states that should 
house temperatures rise due to 
solar heat, cooking heat, etc., tem- 





_ 


perature of heat flowing in living 
space is lowered proportionately. 

Manufacturer: Automatic De- 
vices Co., 714 Hillgrove Ave., West- 
ern Springs, III. 


Induction Room £-C Units 
Small-size, high pressure induc- 

tion room air conditioners in four 

models, designed for use in institu- 


is at al 


tional, office and apartment build- 
ings, have been announced by 
Trane. Used for perimeter air con- 
ditioning in high velocity induction 
central systems, the unit capacities 
range from 2,000 to 12,000 Btu/hr. 
Included are a 12-in. vertical height 
cabinet for installation beneath 
low sills and picture windows; a 
12-in. vertical height unit for con- 
cealed installation at the floor level, 
both featuring air delivery from 
the top of the unit; a 10-in. deep 
horizontal cabinet model for ceiling 
installation; and a 10-in. horizontal 
unit for concealed installation above 
ceilings, both with air delivery from 
the side. 

Manufacturer: The Trane Co., 
2043 Cameron Ave., La Crosse, Wis. 


New Trencher Unit with Large Size Wheels for 
Improved Traction Is Offered by Charles Machine 


A trenching unit featuring large 
drive wheels to improve traction 
has been announced by Charles 
Machine Works. The trencher fea- 
tures a 9.2-hp air-cooled engine, 
an adjustable clutch link and two 
types of digging teeth. Optional 
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features include dual wheels and a 
master clutch for use in roading 
the machine with digging chain 
stopped. It will dig trenches 4 ft 
deep and 6 in. wide. 
Manufacturer: The Charles Ma- 
chine Works, Inc., Perry, Okla. 


Room A-C Line 

Airtemp has announced its 1958 
line of room air conditioners, con- 
sisting of 17 models. There are 
three cabinet designs. One is 
styled for conventional double- 
hung windows, another for case- 
ment windows and the third for 
built-in or through-the-wall in- 
stallations. The line consists of 
two %-hp units; five %-hp units; 
eight 1-hp models, one 1%-hp 
model and one 2-hp unit. Certain 


models include automatic thermo- 
stat control, fresh air intake, ex- 
haust control and two-speed fan as 
standard equipment. The 1-hp units 
are designed for 7-amp operation. 
One 1-hp model is equipped for 
reverse-cycle heating. Other fea- 
tures include four-way grilles. 

Manufacturer: Airtemp Div., 
Chrysler Corp., 1600 Webster St., 
Dayton 1, O. 


Closet Tank Flush Valve 


A closet tank flush valve featur- 
ing two valves designed to reduce 
water consumption has been an- 
nounced by the Dual-Flush Valve 
Co. The unit provides a selection 
of two separate water forces to 
clear the closet bowl. Regular full- 
flush is selected by pushing the 
flush lever down. However, when 
the lever is lifted upward, only 


about half of the water in the closet 
tank is plunged through the bowl. 
Manufacturer: Dual-Flush Valve 
Co., Inc., Box 231, Brainerd, Minn. 
(Please turn to page 180) 
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“Early Bird’’ Campaign 
For Better Business in ’58 


Now, when home-owners are thinking about and planning the remodeling of their homes 
or the building of new ones .. . yes, right now is the time to find plumbing prospects 
... help them with their plans—and sell the plumbing job. 

That’s the big idea back of U/R’s “Early Bird” Campaign—to help you find prospects 
... and get their business. 


Prospect Finder No. 1 


Two-page full color spread in Better Homes and Gardens and The 
American Home—the books read by those in your community 
who are “thinking and planning.” The advertisement offers a big 
3-piece U/R Bathroom Planning Kit. 

Prospects for your services will want the kit. And they can 
get it from you. 

Then, the advertisement features you—the Plumbing Contractor 
—and sells your services. 


Turn the page .. . see the advertisement 








NEW IDEAS for 


with fixtures 


These lovely fixtures cost as little as 40c a day, plus installation Bathroom design by Ving Smith 


COLOR SCHEMING IS FUN WITH FIXTURES 


DESERT TAN JONQUIL YELLOW VERDANT GREEN ROSE PINK AZURE BLUE MIST GRAY 





better bathrooms 
by Universal Pp Rundle 


Send for 3 helpful 


Bathroom Planning Aids 

Prospects 
If you are building a new home or remodeling your bathroon get them 
you'll want Universal-Rundle’s exciting, new Bathroor 
Planning Kit, consisting of three practical, easy-to-use aids: 


1. Bathroom Layout Guide— Complete, easy-to-follow instruc- 
tions for designing your new bathroom. Includes floor plan 
sheet and cutouts of bathtubs, lavatories, and water closets. 


2. "The New Trend in Bathrooms” book—Jam packed with cnivers@l uu 
exciting ideas for beautiful bathrooms in glorious color. athrodt 
Page-after-page reveal< unusual bathrooms in full 

color, especially cr er Ving Smith. Color 
secrets .. . tricks- ‘materials... bright 


ideas for lightin: Prospects torage space design 
are just a hint o are urged to our new adventure. - —— 
3. Color Keys—L Ccontact you { bathroom fixtures 


in each of six go ’s. Suggests comple- 
mentary decor for s .gs, and other accents. 


svat plan 


UNIVERSAL-RUNDLE CORPORATION 
515 River Road, New Castle, Pa. 


1 Rush my Bathroom Planning Kit. 





NANE_ _ 








2 ADDRESS _ 





city a — Re eS 





My Plumbing Contractor is —— 





Address 





NEWEST IN BATHROOM FIXTURES! 


This revolutionary new Dulavoir 
(right), one-piece, twin basin lavatory 
with integral counter top and the new, 
versatile, exposed front Christina (left) 
lavatory are only two of many innova- 
tions in New Trend bathroom fixtures 
by Universal-Rundle. 57 years of quality 
leadership stand behind the complete 
line. When you plan to build or remodel, 
ask your plumbing contractor, architect, 
or builder for the finest in bathroom 
fixtures ... by Universal-Rundle. 


COPYRIGHT (958 BY UNIVERSAL. ®@UNDLE 


Universal RP Rundie 


MAKER OF THE WORLD’S FINEST BATHROOM FIXTURES 


UNIVERSAL-RUNDLE CORPORATION, New Castle, Pa. ¢ Plants in Camden, N.J.; Milwaukee, Wisc.; New Castle, Pa.; Redlands, Calif.; Hondo, Texas 





“Early Bird’? Campaign 
will bring Prospects to you 


Every home planner who is thinking of building or remodel- 
ing will want the U/R Bathroom Planning Kit. U/R’s Mer- 
chandising Program will bring these prospects to you. 


Prospect Finder No. 2 


Window display featuring a poster reproduction of 
the National Advertisement telling people they can 
get the Bathroom Planning Kit from you .. . also 
offered is a special tie-in display on the sensational, 
new Dulavoir Lavatory. 








Prospect Finder No. 3 


Self-mailer folder that offers the 3-piece Bathroom 
Planning Kit . . . tells how home planners can get 
it from you . . . and how you help them with their 
decorating and remodeling plans. 


Prospect Finder No. 4 


Newspaper advertisements that will get inquiries for 
the Bathroom Planning Kit and for your services. 





Prospect Finder No. 5 
Television trailer and Radio scripts that will, get 
more prospects for you. 


Get off to a Flying Start for Better Business in °58, 
Let the U/R “Early Bird” Campaign help you. 


For complete details, see your plumbing whole- 
saler or write te UniversalcRundie, 





The World’s Finest Plumbing Fixtures by 


Universal Wye Rundle 


UNIVERSAL-RUNDLE CORPORATION + SAY RIVER ROAD, NEW CASTLE, PA, 
Piante in Camden, N. J.: Milwaukee, Wise.: New Castle, Pa.; Redlands, Calif.: Mondo, Texas. 


Litho in UB.A. 8Bh 























Are we going to let ourselves 
be talked into a depression? 


Not EVERYBODY AGREES with the 
optimistic tone of our business 
reports in the November and De- 
cember issues. One marketing 
man in the industry, for example, 
voiced what we can only con- 
clude is dissent in the following 
rather earthy language: 

“That’s right, buddy. Keep on 
playing ostrich and fail to face 
the facts of life and your other 
end soon will be as bald as the 
top of your empty head.” 


s Which leads us to ask: Is it 
true that the optimists in business 
today are hiding their heads in 
the sand and failing to face the 
facts of business life? 

We don’t think so. In the first 
place, our analysis did not con- 
clude that everything in the in- 
dustry is perfect. We know it 
isn’t. But we did say—and must 
say again—that “as long as a rec- 
ord number of people are work- 
ing for a record high income and 
against a backdrop of the greatest 
disposable income in history, it's 
difficult to understand why any- 
one in business should adopt a 
defeatist attitude.” 


e This matter of “attitude” is a 
key factor, In fact, it's probably 
going to be the key element in 
the 1958 business picture 

Here’s what we mean, Begin 


Domestic Enearverrimne, January 1058 


ning with a set of facts regarding 
employment, inventories, war 
clouds, etc., some headline writ- 
ers, columnists and editors of 
privately circulated newsletters 
will conclude that we’re in for a 
recession. Others—and we num- 
ber ourselves in this group—can 
take the same set of facts and 
come up with a feeling of “com- 
mon-sense optimism.” 

Let’s take employment as an 
example. According to the latest 
figures, there are 3.7 million un- 


employed in the country today, 
compared to some 2.7 million a 
year ago. Obviously this means 
an increase in unemployment of 
1 million. So the pessimists con- 
clude we’ve lost a million poten- 
tial customers. 


s But let’s take another look— 
this time at the employment fig- 
ures. They show that there are 66 
million people currently em- 
ployed, compared to 64.9 million 
in 1956. This means a gain in em- 
ployment—and in potential cus- 
tomers—of more than a million. 
Now let’s ask ourselves: Are 
we going to let the headline writ- 
(Please turn to center of page 86) 








Where have we heard this one before? 


“It is a gloomy moment in history. Not for many years 
—not for the lifetime of most men who read this—has 
there been so much grave apprehension; never has the 
future seemed so incalculable. 

“In our own country there is apprehension and panic 
In France the political cauldron boils and seethes with 
uncertainty; Russia hangs like a cloud, dark and silent, 
upon the horizon of Europe; while all the energies, 
resources and influence of the British empire are sorely 
tried, and are yet to be tried more sorely in coping with 
the vast and deadly disturbed relations in China 

“Of our own troubles, no one can see the end 





J 





DOES THIS SOUND LIKE TODAY'S NEWSPAPER? |) lent, I's from the Get, 10 


issve of Harper's Magazine=—in the year 1857! The prophets of doom are with 


vi now, as they were 100 years ago 


But we think that-jvaet @s we not 


only avevived but prospered then—ao will our economy come through in 1958 





continued ... 


Let's Take a Look 


Behind the Headlines 
on Business 


It's time to end the confusion 
f 


o 


Headline: “Expect U. S. Econ- 
omy to Stay Stable in ’58.” 

Headline: “Predicts Major De- 
pression.” 

Headline: “U.S. Chamber Of- 
ficial Sees No Wide Slump.” 

Headline: “Buyers Gloomy.” 

Headline: “Housing Start Pre- 
dictions Range 900,000-1,125,000.” 


# From the above headlines, any- 
one who believes what he reads 
in the papers would be hard- 
pressed to come to a definite con- 
oclusion about the 1958 outlook. 

Yet, they are typical of many 
that appear every day in the na- 


tion’s newspapers—often in ad- 
joining columns of the same 
paper on the same day. The end 
result, of course, is total confu- 
sion and uncertainty about the 
future in the minds of people who 
read newspapers and that in- 
cludes most of us. 


# Just a year ago this month DE 
illustrated a newspaper clipping 
carrying the headline “Predicts 
Severe Bust,” As it turned out, 
the particular business expert 
quoted in the article was mistak- 
en. There was no severe bust in 
1957, nor anything remotely re- 


sembling one in our view. 

It is interesting to note, how- 
ever, that he’s back again this 
year. This time the headline 
reads “Predicts’ Major Depres- 
sion.” The words are different— 
but the man and his idea are the 
same. 

Perhaps if he keeps predicting 
a bust long enough, he may some- 
day be right, but we doubt that it 
will be in 1958. 

And, lest we be accused of 
singling out any one individual, 
we hasten to point out that there 
are dozens of such cases if one 
cares to search them out. 


=» What’s behind these “scare” 
headlines that crop up year after 
year? 

An obvious answer, of course, 
is that different people have dif- 
ferent opinions about the same 
thing and that’s all right with us. 
We wouldn’t want it otherwise. 

Another reason is that some in- 
dividuals are professional pes- 
simists. It’s their chief stock in 
trade and they market their 
views like any other commodity. 
We know of some privately cir- 
culated newsletters that have 
been predicting the bottom would 





Are we going to let ourselves be talked into a depression? . . . . (continued) 


ers, the columnists, etc., talk us 
into a depression? Are we going 
to look at the rise in employment 
—and potential customers—or at 
the rise in unemployment? Are 
we going to take a positive or a 
negative attitude? Is the pessi- 
mism of the headline writers and 
some columnists justified? 


« In our opinion it is not. The 
economy of our country as a 
whole—and of our own industry 
—is basically sound, as our No- 
vember and December analyses 
showed and as the articles on the 
following pages confirm. 

Here’s what John Coleman, im- 


mediate past president of the 
United States Chamber of Com- 
merce, had to say to sum up the 
situation: 


# “Business in 1958 will be good 
—unless the newspaper, TV and 
radio boys keep preaching that a 
depression is coming and people 
are talked into it.” 

It should be evident by now 
that we agree with Mr. Coleman. 
And the aim of our current series 
of articles on business prospects 
is to clear the air of some of the 
aura of uncertainty and to coun- 
teract some of the unwarranted 
pessimism decried by Mr. Cole- 


man. We won't let anyone talk us 
into a serious recession. 

This certainly is not to say that 
we are oblivious to the fact that 
the industry does face problems. 
A few are new. Others have a 
familiar ring to them. Contrac- 
tors, for example (see result of 
DE’s survey beginning on page 
88), foresee that price cutting, 
bid shopping, the rising cost of 
doing business and buyer resist- 
ance are among the problems 
they’ll have to face this year. 


= These problems aren’t new to 
the industry. What’s new is the 
way more and more contractors 
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“PREDICTS MAJOR DEPRESSION.” If you think you've seen this headline before, 


you’re 


try’s newspapers last month. 


in the 
Severe 


fall out of things every year for 
the past 10 or 12 years. 

Why? Simply because there is 
a market for such predictions. 

A third reason for “scare” 
headlines is that they are more 
newsworthy. It’s scarcely news 
anymore to predict “another 
good year.” On the other hand, 
someone predicting a “major de- 


probably right. 


Bust.” 


pression” is saying something 
frightening and newspaper ed- 
itors aren’t averse to running an 
article that will get more reader 
attention. 

The unfortunate thing about 
the whole business is that this 
year, due to Sputnik and other 
factors, these headlines have 
been greater in number and more 


It and others in a similar vein appeared in the coun- 
Interesting to note, 
headline made the news just a year ago with this one: 
We make our own prediction that the “expert” 


the business analyst quoted 
“Predicts 
will be wrong again. 


insistent in tone. As a result, they 
are largely responsible for the 
psychological recession we may 
be entering. 

As pointed out in our editorial 
(page 85), we have to decide 
what we want to believe: the 
real facts in the matter, the basic 
strengths of our economy ... 
“scare” headlines. 





DoMESTIC 


are going to face up to them in 
1958: by going more heavily into 
remodeling, which is “created” 
business and less subject to price 
cutting and bid shopping as- 
saults; by greater utilization of 
power machines and tools; by 
taking advantage of the home- 
owner contests and other con- 
sumer-directed promotions car- 
ried on by the industry’s manu- 
facturers. And so on. 


s At the same time that contrac- 
tors speak of their anticipated 
problems, significantly enough, 
48 percent of them expect in- 
creases in business in 1958 rang- 
ing from 5 to 20 percent. About 
37 percent said they expect busi- 
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ness to remain the same. Only 15 
percent expect it to get worse. 

Manufacturers, too, are ob- 
viously optimistic about business 
potential. Never before in the 
history of our industry have 
there been so many big things go- 
ing on to get more business. (See 
the article on “Modernization 
Spectaculars” beginning on page 
90 and the opinions expressed on 
pages 89 and 252.) 

The fact that we expect to work 
for our business just a little 
harder in the coming year is all 
to the good. We mustn’t let the 
“aura of uncertainty” and the re- 
cession talk scare us into a real 
business decline in 1958. The 
worst that can happen is a year 


in which character in the individ- 
ual and sound business manage- 
ment will be tested and built. 


e As those who have been 
through times like these before 
like to put it—it will be a period 
that will “separate the men from 
the boys.” ND 





What Industry 
Leaders Expect 
for Business 











WHAT PROBLEMS do plumbing 
and heating contractors expect 
to face in 1958—and what do 
they intend to do about them? 

This was the subject of an ex- 
tensive questionnaire DE mailed 
to 1,000 contractors in December 
as part of its over-all survey of 
present and anticipated business 
conditions. 

In the’ order of their mention 
these are the problems rated by 
contractors to be 1-2-3-4 in im- 
portance: price cutting, rising 
cost of doing business, bid shop- 
ping and buyer resistance. 

Also receiving mention: low 
productivity of labor, slow col- 
lections, lack of good salesmen, 
anticipated wage increases and 
the nation’s tight money policy. 


= Interesting to note, while con- 
tractors are extremely realistic 
in recognizing their problems, 
they’re just as optimistic regard- 
ing business prospects for the 
coming year. Of the contractors 
who replied to DE’s question- 
naire, 48 percent expect their 


continued... 
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ect in 1958... 


‘Major problems, and how they plan to 
solve them, are listed by contractors 
replying to DE’'s year-end survey... 


business to increase in 1958. Es- 
timates of anticipated increases 
range from 5 to 20 percent. 
About 37 percent said they ex- 
pect business to remain about 
the same as in 1957. A decided 
minority of 15 percent expect 
their business to decline in ’58. 


«# There’s nothing new about 
most of the problems mentioned 
by the contractors. What is new 
is the way they expect to cope 
with them. A greater number of 
contractors than ever before see 
more intensive remodeling activ- 
ity as their answer to price cut- 
ting and bid shopping. 

Some 85 percent of the con- 
tractors replying to the survey 


said they have definite’ plans for 
increasing their remodeling ac- 
tivity this year. There’s nothing 
startling in the fact that con- 
tractors are looking to remodel- 
ing as an answer to many of their 
problems. But it is significant 
that the 85 percent is nearly 
double the comparable figure 
last year, when 45 percent said 
they would increase their em- 
phasis on remodeling. 


= To cope with the rising cost of 
doing business, contractors are 
utilizing more power tools and 
watching their overhead much 
more closely. 

Buyer resistance—a problem 
seldom mentioned in DE’s sur- 


This Is No. 3 in DE's Business Reports 





In this current series of business reports, which began in Novem- 
ber, Domestic ENGINEERING has published one of the most penetrat- 
ing analyses of business prospects ever compiled for the plumbing 
and heating industry. It is designed to help all segments of the in- 
dustry plan their marketing programs for 1958. 
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veys as recently as a year ago— 
came up often in this year’s sur- 
vey. This was particularly true 
of replies from medium and 
small-sized towns that depend on 
one or more major industries to 
maintain their economies. 

Interesting to note, a number 
of contractors concluded that 
buyer resistance is mounting 
largely as a result of the “reces- 
sion psychology” manifest in 
newspaper headlines, radio 
and TV broadcasts and forecasts 
by business “experts.” 


«A contractor in Iowa writes: 

“This recession talk has people 
edgy. If you pin them down, 
most will admit things aren’t 
really too bad, but at the same 
time a lot of them are taking a 
wait-and-see attitude. This can 
hurt business. I lost two jobs 
last week because _ people 
changed their minds and decided 
to wait awhile.” 

A contractor from Maine 
says: “People have money all 
right, but more and more of 
them are deciding to hang on to 
it. I blame the newspapers and 
others who have been preaching 
recession. In fact, some of my 
customers have come right out 
and said that’s what’s worrying 
them.” 

Another contractor says: “I’m 
beginning to wonder about this 
recession talk. At first I didn’t 
pay much attention because my 
business hadn’t been hurt, but 
you keep hearing and reading 
about it...” 


sit would appear from DE’s 
survey, then, that some of our 
industry’s customers are being 
talked into a “put it off” attitude. 
Siuce it’s the kind of thing that 
could snowball—because it’s 
largely a “state of mind”—part 
of the selling job, contractors 
agree, is to counteract it. 

One important way that many 
contractors expect to fight the 


(Please turn to page 90) 





Leaders look at '58 . . 





Expects Air Conditioning Boom to Continue 

“Industry-wide sales of air conditioning equipment for 1958 
will probably continue at the current high rate with the possi- 
bility of a moderate increase. There’s likely to be increasing 
activity in factory cooling for employee comfort, and there’s 
been a similar trend developing in the office building field 
Institutional buildings are expected to represent an increased 
market for air conditioning in 1958. Residential housing starts, 
expected to gain about 5 percent this year, also will influence 
air conditioning sales.”"—D. C. Minard, president, The Trane 
Co., La Crosse, Wis. 


Affirmative Attitude Seen as Key to Good Year 

“No new volume records are likely to be set this year, but 
business can be profitable if we all adopt affirmative and ag- 
gressive attitudes. Modernization will be the key to business 
profits in 1958. Now that the nation’s construction industry 
has banded together under the new banner of the ‘Home Im- 
provement Council,’ America’s homeowners are going to be 
made more aware of the advantages of home modernization.” 
—George Underwood, executive secretary, American Institute 
of Supply Assns., Washington, D.C. 


New Home Building on the Upturn 

“October figures indicate renewed strength in the home 
building industry and favorable implications for the months 
ahead. The number of dwelling units started reached 89,375, 
up 7 percent from October, 1956. These figures give further 
reason to believe that the housing upturn, which began in 
July, is solidly based and will continue.”—Thomas Holden, 
vice chairman, F. W. Dodge Corp., New York City. 


Says Use of Copper for Plumbing Systems 
Is Gaining Faster Than Building Starts 

“The over-all outlook for copper and brass mill products 
in 1958 is good. The use of copper for domestic plumbing is 
increasing faster than the number of housing starts. The pre- 
dicted rise of 5 or 6 percent in residential construction for 
1958 bodes well for a continued increase in the use of copper 
tube for water supply and drainage lines. Also, any upsurge 
in the demand for radiant heating systems, heat pumps and 
room air conditioners will be favorably reflected in the copper 
industry.”—Robert Carmody, assistant secretary, Copper and 
Brass Research Assn., New York City. 





Sees a Good Year for P-H Contractors, If .. . 

“This year will be a good one for p-h contractors, if .. . 
credit eases for new home building and remodeling; and if the 
contractor has a finance plan that requires very simple state- 
ments and signatures; and if he is in a position to do the com- 
plete remodeling job, including carpenter work, electrical 
work, etc., in addition to plumbing, heating and cooling; and 
if his advertising is specifically dirécted at prospective cus- 
tomers; and if he identifies himself with reputable products, 
quality workmanship and gentlemanly services—if he does 
these things, then he cannot help but have a better 1958 than 
1957.”—-Howard Weddington, secretary-treasurer, Wholesale 
Distributors Assn., Dallas, Tex. 


(Please turn to top of page 252) 









(Continued from page 89) 
“wait-and-see” recession psy- 
chology is by cooperating with 
manufacturers in generating 
continued homeowner interest in 
remodeling. They’re doing so by 
participating im the excellently 
organized and well-timed remod- 
eling contests for consumers. 
Many of them also plan active 
participation in the P-H-C In- 
formation Bureau’s May promo- 
tion (following pages). 


He Sells Jobs, Not Buys Them 


Contractors replying to the 
survey showed great interest in 
the fact that their manufacturers 
and suppliers are promoting re- 
modeling. Here’s what they had 
to say about their own reasons 
for getting into it: 

From a Montana contractor: 
“In remodeling, I can go out and 
sell a job, instead of being forced 
to buy one under the competi- 
tive conditions existing in some 
types of new construction.” 


Likes Remodeling Profits 


And from a midwestern con- 
tractor: “For the past two years, 
our new construction volume 
has been declining and the profit 
picture deteriorating. We do not 
look for any appreciable change 
this year. Four years ago, our 
remodeling business was prac- 
tically nil. It now represents a 
very important part of our busi- 
ness and we intend to keep pro- 
moting it vigorously. This mar- 
ket has more possibilities for 
substantial increase in both vol- 
ume and profit than any other 
segment of our business.” 


New Work Rates, Too 


Most of the contractors reply- 
ing to DE’s survey made it plain 
that going more intensively into 
remodeling does not mean they 
will de-emphasize new construc- 
tion. But they do not want to 
rely solely on that type of work. 
Instead, they are turning also to 
remodeling for “additional busi- 
ness at a higher profit.” END 
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If you're troubled—or expect to 
be in '58—by price cutting and buyer 
resistance, plan now to take part in 


1958's 


+ 


a 44 


WHAT’S A MODERNIZATION SPECTACULAR? It’s an epic-sized 
campaign to help you—the plumbing and heating contractor— 
capture that giant market with the big profits: Building mod- 
ernization. 

We’re not exaggerating. Never before in the history of our 
industry have there been so many big things going on to help 
the p-h contractor get more “created” remodeling business with 
its less competitive pricing. They’re the industry’s own answer 
to two of its biggest 1958 problems. 

Plumbing and heating contractors who replied to DE’s year- 
end survey of business conditions (see preceding pages) named 
these two—price cutting and buyer resistance—as major busi- 
ness hurdles they expect to face in 58. Many potential cus- 
tomers, contractors feel, have been listening to the scare talk 
of a business recession and have postponed buying. At the 
same time, they’re as avidly interested in improving their homes 
and other buildings as ever, and the potential market for p-h-c 
modernization is as big as ever. 


# So what are industry leaders doing? They’re keeping this 
interest in remodeling alive with hard-hitting consumer-di- 
rected promotions. They’re offering contractors a wealth of 
selling aids to bring potential customers into their stores. 
Let’s get specific. Let’s take a look at three of the industry’s 
big modernization spectaculars (following pages). END 
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Modernization Spectaculars: 


The Big Push for Bigger Remodeling Business Is On 


FIRST OF THE BIG SPECTACULARS is DE’s Big 
Push Remodeling Campaign, which will be in- 
tensified in 1958. It offers the industry a strong 
focal point for its efforts to build bigger remod- 
eling business. 

A major factor in crystallizing the campaign’s 
objectives is the Big Push Remodeling Sales 
Contest for contractors. Besides the powerful 
inducement of an impressive catalog of prizes 
(see the 58-page special section beginning on 
page 116) the contest offers contractors the 
opportunity for self-evaluation. Not only can 


many entrants win prizes, but every contractor 
who enters will use the contest as a reason for 
going after the less competitive remodeling 
business and for re-evaluating his advertising, 
his displays, his selling techniques, his design 
work his services and so on. “Every contractor 
who enters the contest is bound to end up a 
better merchandiser,” is the way one plumbing 
and heating contractor phrased it. 


. . . see 58-page special section 
beginning on page 116 


$2 Million in Hard Cash Will Soften Up 


Two MILLION DOLLARS will be spent this year 
by the Home Improvement Council in an un- 
precedented consumer-directed campaign to 
stimulate homeowner interest in remodeling. 

HIC is a national organization of the various 
segments of the construction and finance indus- 
tries set up for the sole purpose of arousing 
homeowner interest in maintaining and beauti- 
fying the home. Part of HIC’s $2 million budget 
will be spent on a large-scale advertising and 
promotional campaign that will blanket the 
country. Another part—$250,000—is earmarked 


Industry Plans Its Biggest P-H-C 


ANOTHER VIGOROUS ACTION PROGRAM getting 
under way this month is that of the Plumbing- 
Heating-Cooling Information Bureau. This Bu- 
reau—an amalgamation of the old PHIB and 
the All-Industry Modernization Committee—is 
now our industry’s official industry-wide pro- 
motional agency, with ambitious plans for a 
program of contractor help and consumer edu- 
cation. The Bureau has a budget of $245,000, 
of which $93,000 already has been raised. 

First major activity on the Bureau’s promo- 
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for a two-phase home remodeling contest in- 
tended to start the homeowner thinking about 
improvements, then induce him to go on to 
actual remodeling. The contest is being heavily 
promoted in consumer magazines with reader- 
ship running into the millions. 


s A good share of the $2 million is going into 


excellent promotional aids for participating con- 
tractors. For complete details .. . 


see page 92 


in May 


tional agenda is the third annual P-H-C Month, 
now officially set for May. This year’s promo- 
tion will feature a free inspection of home 
p-h-c facilities as a positive step toward helping 
the consumer pinpoint his needs and offer re- 
modeling leads to participating contractors. 
For the story on the Bureau’s expanded scope, 
see DE for December, page 135; and for details 
on the May promotion... 


see page 95 





* $2 Million in Hard Cash Will 
Soften Up Your Prospects... 


This consumer-directed remodeling promotion is called “biggest in history” 


WHAT UNDOUBTEDLY will be the 
best publicized consumer-di- 
rected home remodeling promo- 
tion in the history of the building 
industry got under way this 
month with the formal public 
launching of the Home Improve- 
ment Council’s $250,000 remodel- 
ing contest for homeowners. 

The contest was kicked off in 
the January issue of Better 
Homes and Gardens Magazine 
and is scheduled to be announced 
in other shelter and women’s 
magazines with a combined read- 
ership of many millions. The con- 

» test is the key element in HIC’s 


Jes and instruction’, 
de your home. 
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massive $2 million promotion 
that has the backing of leading 
figures in the p-h-c industry. 
This spectacular moderniza- 
tion promotion has a twofold ob- 
jective: to interest the home- 
owner in modernization—and to 
help the contractor transform 
this homeowner interest into ac- 
tual remodeling sales. 
Everything about the promo- 
tion is carefully planned to re- 
sult in one goal: more business 
for the participating contractor. 
Here’s how the promotion 
works: In one phase, HIC is us- 
ing all publicity media to sell the 
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A 16-PAGE HIC CONTEST GUIDE with official rules and 
instructions, detailed checklists covering all areas of the 
home and the official entry blank (on the back) is avail- 
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concept of home improvement as 
desirable for reasons of health, 
economy, convenience, social 
prestige and so on. In another 
phase, it’s offering the home- 
owner an immediate incentive 
to remodel his home—a contest 
with $250,000 in prizes, $125,000 
in each of two parts. 

Here’s how the contest is set 
up to benefit the plumbing-heat- 
ing contractor who participates: 
In the first of the two parts, for 
which the judging will take place 
next July, the homeowner goes 
through each room of his house— 
including the kitchen, bathroom, 


$125,000 
Ontest 


To: HOME IM 
PROV, 
P. O. Box 810, Saane 


ENT Cou 


NCI 
7, Illinois L, 


lene; the check 
= is Why we feel it in nt td herein 25 words 


for us to improve 


able for distribution to interested homeowners. The book- 
let is bound into the January issue of leading consumer 
magazines with a combined readership in the millions. 
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of this thorough checklist in the HIC contest guide, he'll 
be preconditioned to making needed home improvements. 


utility room, etc.—and evaluates 
its adequacy in terms of excellent 
checklists provided in a 16-page 
contest booklet. (Note: This 
booklet is bound into the Janu- 
ary issue of several leading con- 
sumer magazines. It contains, be- 
sides the checklists, a complete 
set of contest rules and an entry 
blank. The cover, entry form and 
a sample checklist are repro- 
duced in these pages.) 

After the homeowner-has com- 
pleted his checklists, he must 
write, in 25 words or less, “Our 
No. 1 home improvement project 


Every entrant in this phase of 
the contest, whether or not a win- 
ner, will be invited by a letter 
from HIC to participate in the 
second phase, involving the ac- 

(Please turn to page 94) 
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How you—the p-h contractor—can benefit 
by tieing in with the HIC promotion .. . 


Here’s a partial list of what the HIC offers the contractor who 
decides to make his store remodeling contest headquarters: 


@ His customers will be exposed to the nation-wide saturation 
publicity and advertising via all media—conducted by HIC, par- 
ticipating manufacturers, consumer magazines and others. This 
not only will promote the contest but it will sell the benefits of 
home remodeling in terms of beauty, health, economy, conven- 
ience and social prestige. 


@ He'll get his copy of the handsome eagle seal that will be 
used in all national publicity and which will identify his store 
as contest headquarters. 


@ His customers will be told, in national publicity, to look for 
this seal and to go to the contractor displaying the seal for advice 
and help in carrying out the second phase of the contest: com- 
pletion of an actual remodeling job. 


@ He'll get a supply of the 16-page contest guide for distribu- 
tion to his customers. Only participating contractors are eligible 
to be the source for these guides. (Please turn to next page) 
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continued... 


P-H INDUSTRY PARTICIPATION: Our industry is 
strongly represented on the Home Improvement 
Council’s board of directors. Members who recently 
got together for a p-h-c confab after a board meet- 
ing included, from left, James Purnell, DE manag- 


ing editor; J.F. Donnelly, A.O. Smith Corp.; Franklin 
Greene, Better Heating-Cooling Council; George 
Underwood, American Institute of Supply Assns.; 
and Adrian Conway, representing William Kra- 


(Continued from page 93) 
tual performance of a moderniza- 
tion project using the products 
and services of a local contractor. 

Here’s where you, the p-h con- 
tractor can enter the picture. You 
can make your store official con- 
test headquarters by becoming a 
member of HIC and displaying 
the HIC’s familiar eagle symbol. 
You can use the many promo- 
tional helps offered by HIC (see 
partial list, beginning on preced- 
ing page) to advertise your part 
in the contest. 

As a member of HIC you auto- 
matically will also be tieing in 
with the nation-wide advertising 
being conducted by HIC as well 
as participating manufacturers, 
and others. 


= If you have fewer than 25 em- 
ployees you can become an HIC 
member and be eligible for all 
promotional aids and other bene- 
fits for a membership fee of $25. 
For those with more than 25 em- 
ployees, the fee is $50. 

For more information, write to 
Don Moore, Home Improvement 
Council, 2 East 54th St., New 
York City 22, or to the Modern- 
ization Editor, Domestic ENGI- 
NEERING, 1801 Prairie Ave., Chi- 
cago 16. END 
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mer of the Plumbing Fixture Manufacturers Assn. 


How you--the p-h contractor--can benefit 
by tieing in with the HIC promotion... 


(Continued from page 93) 


@ He'll get posters, ad mats and other merchandising aids. New 
display and advertising materials will be provided contractors 
with each major phase of the program as it develops. There’ll 
be special materials for the p-h contractor, as for other major 
segments of the building industry. 


@ He'll get reports of market studies conducted by HIC. These 
reports will include analyses of potential markets for various 
home improvement products as well as what motivates home- 
owners to make specific types of home improvements. 


@ His sales personnel will receive a regular newsletter giving 
specific suggestions on how to convert HIC impact into actual 
sales. Such things as tips that can be helpful in day-to-day 
dealings with customers, information on installment selling, etc. 
will be included. Also included will be reprints or digests of 
particularly informative trade magazine articles. 


@ Twice a month he'll get the HIC newsletter reporting on the 
progress of the national prornotional effort as well as on suc- 
cessful local efforts that the individual contractor or his group 
can emulate in their own communities. 


@ When the data homeowner contestants submit on their check- 
lists is collated, the results will give information on the home- 
owner needs in “every town in the country.” This data will be 
passed on to HIC contractor participants. END 


Here's what you get when you join 
the Home Improvement Council 
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A FREE INSPECTION of plumb- 
ing-heating-cooling facilities will 
be the pivotal element in the 
third annual P-H-C Month pro- 
motion, now officially set for next 
May. The promotion will be the 
first major undertaking of the 
P-H-C Information Bureau since 
it became a formal reality last 
November. 


= “We decided upon this free 
survey as our chief promotional 
tool this year,” said Hal Berg- 
dahl (Crane Co., Chicago) chair- 
man of the Bureau’s advertising 
council, “because we think it will 
pinpoint the homeowner’s re- 
modeling needs for him—and 
uncover leads for the contractor. 
The decision was made at a Dec. 
17 meeting in Chicago. 

“We know,” Bergdahl said, 
“that this survey will be a big 
success if contractors push it. 
How many homeowners will turn 























Industry Plans Its Biggest 
P-H-C Celebration in May 


down a free offer like this?” 
There will be two checklists 
for the survey, one a self-quiz 
for the homeowner and the other 
a more technical one for use by 


the plumbing contractor. 

The slogan for this year’s pro- 
motion again will be “Renew the 
heart of your home—check 
plumbing-heating-cooling.” END 


THE SLOGAN, “Renew the Heart of Your Home,” will encourage home- 
owners to accept a p-h-c inspection offer during May. Members of the 
Bureau’s advertising council who helped decide on the slogan at a Dec. 


17 meeting 


included Robert 


Williams (American-Standard), Hal 


Bergdahi (Crane) and Lloyd Gruman (Mechanical Contractors Assn.). 
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EVERYTHING the con- 
tractor needs to in- 
terest homeowners in 
HIC’s remodeling con- 
test and to advertise 
his own store as con- 
test headquarters is 
included in a special 
merchandising kit 
available to partici- 
pating contractors. 
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BETTER HE 


PROGRESS of the Cleve- 
land BHC is discussed by 
(from left) Walter Lige, 
John Reed (past president 
of the national BHC), 
Keith Clotz, a DE reporter, 
R. J. Cleary and Franklin 
Greene. (Company affilia- 
tions are given in article.) 
The attractive Cleveland 
BHC letterhead is shown. 


ATING-COOLING cou 


15, 
1737 Euclid Avenue, Room 203, Cleveland 


ste Hydronic 


Officers of the first local-level heating and cooling 
council tell how they did it as a guide to other cities 


A LONG-TIME DREAM of the hot 
water and steam heating indus- 
try is taking shape in Cleveland. 

For many years, national 
manufacturers and trade associ- 
ations, such as the Institute of 
Boiler and Radiator Manufac- 
turers, have felt that advan- 
tages of hot water and steam 
heating could be sold more ef- 
fectively through local action. 


# Therefore, one of the major 
goals of the Better Heating- 
Cooling Council (the promo- 
tional arm of the boiler industry 
formed about two years ago) 
has been to spark interest in lo- 
cal-levelorganizations that 
would implement national pro- 
motions at the consumer level. 
The first such local group, the 


Better Heating-Cooling Council 
of Cleveland, was recently or- 
ganized. 

The national BHC expects that 
at least six other cities will fel- 
low Cleveland’s lead in 1958 and 
that scores of others will even- 
tually follow. 


# Because its initial operating 
success can provide a guide for 
the formation of similar groups, 
DE interviewed officers of the 
Ohio council last month. An- 
swering questions for a DE edi- 
tor were Walter Lige of Walter 
Lige and Associates, manufac- 
turers representatives, president 
of the Cleveland BHC; Keith 
Clotz of the Spohn Heating and 
Ventilating Co., vice president; 
and R. J. Cleary of the Rex Sup- 


ply Co., a member of the local 
council’s board of directors. 
The interview follows: 


To begin with, gentlemen, 
please tell us just what the 
Better Heating-Cooling Coun- 
cil of Cleveland is. 


It’s an organization comprised 
of local contractors, wholesalers 
and manufacturers representa- 
tives in the wet heating and cool- 
ing industry, or, to use the prop- 
er terminology, the hydronics 
industry. 


What is the primary objective 
of the group? 


Our objective is to educate the 
public to the advantages of hy- 
dronic heating and _ cooling 
through key promotional pro- 
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grams at the consumer level. 


How does it happen that 
Cleveland is the site of the 
first local BHC? 


Probably because of the right 

combination of circumstances. 
What would you say this 

“right combination” was? 


First, there was an obvious need 
for such a program here, and 
second, there were several per- 
sons with the initiative and fore- 
sight to do something about it. 


Speaking of this need factor, 
what is the market situation in 
Cleveland with regard to hy- 
dronic heating? 


Well, it’s never been what you’d 
call a stronghold for hydronics. 
In fact, it’s quite the opposite. 
Some of our members call it the 
worst city in the country for hy- 
dronic heating and cooling. 


That would seem to represent 
quite a big challenge. 


Yes it does, but we prefer to 
think of it in terms of a big op- 
portunity rather than challenge. 





orship © newly formée 
Cleveland Better Heating-Cool- 


Ceiling Heat Ge 
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rth at the ceiling to baseboard 
ting on the floor, comes 
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Please tell us how your group 
came into being? 


It got started during informal 
luncheon meetings between Bob 
Harrison of National-U.S. Ra- 
diator, Al Gleason of Crane Co., 
George Palmer of American- 
Standard and myself. (Lige rep- 
resents Bell & Gossett.) 


Did you get together for the 
express purpose of setting up 
an organization? 
Not at first. We met to discuss 
mutual business problems and fi- 
nally hit on the idea of forming 
a group that could actively pro- 
mote hydronics locally. 


What was your next step? 


We decided to ask for help from 
the national office of the Better 
Heating-Cooling Council because 
its national objectives were sim- 
ilar to our own. With the coun- 
cil’s help, we set up our first 
meeting on June 20 (1957) to dis- 
cuss the possibilities of organiz- 
ing a local council. 


Who attended the meeting? 
There were 23 persons altogeth- 


LEVELAND PLAIN DEALER, SUNDAY 
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il, is a new and effeg 
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board heating. Each has its 
Own type of mechanical appa- 
ratus. Sometimes both opera- 
tions are performed 
piece of apparatus. ’ 
j This “molding radiation” co ee anne © 20 fost 


er, with about equal representa- 
tion from the contractor, whole- 
saler and manufacturer levels. 


Sounds pretty easy so far. 


It wasn’t quite that easy. The 
group of 23 set up a nominating 
committee to select a board of 
directors. After that committee 
met, a general meeting was 
called during which the board of 
directors was elected and Frank- 
lin Greene, executive director of 
the national BHC, explained how 
his organization could and would 
help us establish our local group. 


What agreements did you work 
out with the BHC? 


First, a complete declaration of 
independence. It was established 
that the Cleveland group would 
be using the name of the nation- 
al organization, that we would 
receive the benefits of its pro- 
motion through advertising, 
booklets, direct mail pieces, 
films, speeches, press contacts 
and so on... but that we would 
not operate as a chapter of the 
BHC. Our only ties are in name 
(Please turn to page 98) 


» OCTOBER 13, 1957 
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~~.) PUBLIC ACCEPTANCE: One of the first steps to increased public ac- 
ceptance of hydronic heating is shown by these examples of local-level 
newspaper publicity directed to Cleveland homeowners. The releases 
were prepared by the Cleveland council’s public relations agency. 
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Cleveland Sets Up Local Action Program 


(Continued from page 97) 


and the associated effort. 


You don't contribute to the 


national council’s budget? 


No. Every cent raised for the 
Cleveland goes right 
back into promotion here. 


council 


Speaking of money, how are 
your dues set up? 


We have a flat membership fee of 
$50 a head. This was determined 
on the basis of a trial budget of 
$5,000 for our first year. 


When did the organization 
officially come into being? 


Last Oct. 4 when more than 100 
contractors, wholesalers and 


manufacturers reps got togeth- 
er. This in itself was significant 
because it’s the first time so many 
locally have put their shoulders 
to a common wheel. 


What has been the over-all 
response so far? 


It's been very encouraging. 
Wholesalers have responded 100 
percent, and though it’s too ear- 
ly to say what percent of con- 
tractors will respond, it’s been 
nearly 100 percent with those 
we've contacted. Right now 
we're visualizing a_ potential 
membership of 300. 


How have you directed your 
first efforts toward the public? 


So far, we’ve concentrated on 


Meet Miss Plumbing—Texas Style 


A TEXAS QUEEN: 


Pat Wells (right), representing United Gas Pipeline, was 


named industry queen at the 1957 all-industry rally and outing at Sylvan 
Beach, Laporte, Tex., sponsored by the Associated Plumbing and Heating 


Contractors of Texas. 


Congratulating the new queen are third-place winner 


Miss Page Plumbing (Nancy O'Neal, left) and Miss Monroe Plumbing (Sunny 


Sue O’Neal), who took second honors in the beauty contest. 


The picture 


comes from Bill Bridges, editor of The Texan, the association’s publication. 


newspaper contact. We’ve had a 
series of weekly articles promot- 
ing hydronics in home sections 
of our local papers. 


You mentioned a public rela- 
tions firm. What is its specific 
function? 


It’s a vital one. The firm acts as 
a clearinghouse for news and 
publicity, provides us with tele- 
phone service and a mailing ad- 
dress and coordinates the work 
of our various committees into a 
unified educational and promo- 
tional effort. 


It sounds as if your initial 
plans are well under way. Can 
you give us an idea of your fu- 
ture plans? 


We're planning to carry our 
story to the public in more ways, 
through radio and TV, for ex- 
ample. We're also scheduling 
group meetings, conferences 
with editors, tours through mod- 
el homes heated and cooled hy- 
dronically and participation in 
local home shows. 


Are there any suggestions you 
can offer to others who may 
be interested in getting a sim- 
ilar group going in their city? 


First, I’d say the most important 
thing is to get something started. 
Once it’s under way, there’ll be 
plenty of cooperation and sup- 
port forthcoming. Second, retain 
the services of a good public re- 
lations firm. It’s equipped to co- 
ordinate a promotional effort 
along professional lines and give 
a message the widest possible ex- 
posure. Three, be sure the pub- 
licity and promotion are factual 
and readable. Four, be ready to 
follow up results from the pro- 
motion. We were caught flat- 
footed on response to an article 
on how homeowners could have 
a snow-melting system installed 
... just didn’t have sufficient ma- 
terial prepared to handle the re- 
quests for more _ information. 
Now, we make sure we can fol- 
low through properly. END 
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As Congress reconvenes .. . 


Is ae 


a bad one? Here's 


WHAT'S GOING TO HAPPEN on the 
anti-bid-shopping front this year? 
Will the building industry see 
the enactment of federal legisla- 
tion on this vital subject? If so, 
what kind of a law will it be? 
Indications are that we'll soon 
know. High on Congress’ agenda 
as it reconvenes this month 
(Jan. 7) is the Federal Construc- 
tion Contract Procedures Act 
(H.R. 7168)—a bill intended to 
spell out the formula for the 
awarding of general contracts 
and mechanical sub-contracts on 
federal construction projects. 


s Among other things, the bill 
defines the circumstances under 
which a general contractor must 
—or may not—award subcon- 
tracts to the lowest bidder. Hence 
its informal title: the “bid-shop- 
ping” bill. 

Passed by the House of Rep- 
resentatives last June, the bill 
was reported out by the Senate 
Judiciary Committee in August 
as a first step toward passage by 


that chamber. It didn’t come to 









IndustryAsks: What 
Kind of Law Will We 
Get on Bid Shopping? 


the course of this imp a 








a vote before Congress recessed. 
Accordingly, it went into the 
Senatorial hopper for considera- 
tion this session. 

All indications are that the bill 
is in for a lively time. As many 
in the industry know, this bill 
has become one of the hottest is- 
sues to come before the industry 
in years. The reason: disagree- 
ment as to its interpretation and 
implementation. 

Is it a good bill or a bad one? 





Pe ed 
—— 









Would it curb bid shopping if 
passed? 

Yes, say the presidents of the 
Council of Mechanical Specialty 
Contracting Industries 
Binder), the Mechanical Con- 
tractors Assn. (Joseph Spitz- 
ley), and the Sheet Metal and 
Air Conditioning Contractors 
National Assn. (Nat Leas). 

No, say the presidents of the 
National Assn. of Plumbing Con- 


(James 


(Please turn to page 100) 


Want to review what's been happening on the anti- 
bid-shopping front? Then read thise--+++seeeseeees 


What are the main provisions of the bill awaiting 
Senate action?....... DE, Nov., page 92; Sept., page 102 


Who's for the bill, and why? 


DE, Nov., page 95 


Who's against the bill, and why? ... DE, Nov., page 93 


What you can do to make your own voice heard on 


this important bill 


eo & & O56 


. DE, Nov., page 96 


99 





continued .. . 





As THE JANUARY 7 “zero hour” 
for Congress to reconvene ap- 
proached, opponents of the bid- 
shopping bill prepared for a 
last-ditch effort to defeat the bill 
or amend it. 


s Wilbur Hokom, president of 
the NAPC and a key figure 
(along with Peter Schoemann, 
general president of the United 
Assn.) in the fight against the 
bill, urged plumbing and heating 
contractors to contact their sen- 
ators to stress that (1) there is 
substantial industry opposition to 
the bill and (2) to indicate that 
the plumbing industry would be 
harmed if the bill were to be- 
come law. 

“There can be no doubt,” Ho- 
kom said, “that many legislators 
are sincerely confused by the 


Wilbur Hokom 
President, NAPC 


Peter Schoemann 
President, United Assn. 


Opponents of H. R. 7168 Plan 
“Last Ditch” Fight to Defeat Bill 








(Continued from page 99) 
tractors (Wilbur Hokom), the 
United Assn. (Peter Schoe- 
mann), and the Refrigeration 
and Air Conditioning Contrac- 
tors National Assn. (Charles 
Walling). 

Also strongly opposed to the 
bill are many state and local 
plumbing contractor organiza- 
tions, including those of New 
Jersey and Ohio, which have 
state bidding laws. In the ranks 
of the opposition, too, are about 
nine other subcontractor groups 
(e.g., National Roofing Contrac- 
tors Assn. and the Insulation 
Distributor-Contractor National 
Assn.) and their unions. 


In favor of the bill—or at least 
on record as not opposing it—are 
the Associated General Contrac- 
tors of America. This association 
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had been extremely active in 
fighting other versions of bid- 
shopping legislation in previous 
congresses. 


sEveryone—both those favor- 
ing and those opposing the bill 
now before the Senate—agrees 
that the bill’s influence would 
pass beyond the range of its ac- 
tual jurisdiction: federal con- 
struction projects. By its very 
existence and with the prestige 
of the federal government be- 
hind it, it would tend to serve as 
an example for local govern- 
ments and private enterprise to 
follow. 

For this reason, every contrac- 
tor will undoubtedly want to ap- 
prise himself of the provisions 
of a bill potentially so important 
to the industry as a whole, even 
if it doesn’t appear to touch im- 


mediately upon his own business. 

In brief, these are the contro- 
versial points about which the 
pro and con argument over the 
bill has raged: 

(1) Would the bill curb bid 
shopping and peddling, or would 
it encourage it? 

Proponents: “It would effec- 
tively curb bid shopping, be- 
cause it would require general 
contractors to list their mechan- 
ical subs as a matter of public 
record.” 

Opponents: “This requirement 
to list subs becomes true only 
after a five-day period, plus Sat- 
urdays, Sundays and federal hol- 
idays. During this period the 
general contractor may change 
his subs without any accounting 
of the change whatsoever.” 

Proponents: “This five-day pe- 
riod of grace is not to be used 
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present bill. They have been told repeatedly 
by some segments of the subcontracting in- 
dustry that the bill has no opposition in the 
trade. The fact that opposition has crystal- 
lized against the bill in the past few months, 
while Congress was out of session, has con- 
tributed to this confusion. 

“This makes the immediate contact by 
NAPC members and unaffiliated plumbing 
and heating contractors with their senators 
more urgent than ever.” (How to make your 
voice heard on this important legislation is 
told on page 96, November DE.) 


e“As the industry knows,’ Hokom said, 
“the mechanical subcontracting trades, repre- 
sented by NAPC, the Refrigeration and Air 
Conditioning Contractors National Assn. and 
some state and local associations of mechan- 
ical contractors, stand solidly against the 
bill’s passage. They are joined by the 250,000 
members of the United Assn. 


other trade associations and their respective 
strong craft unions united in opposition to the 
current legislation. If all this opposition can 
be registered often enough with the 96 sen- 
ators, the rising tide of subcontracting and 
trade union forces cannot be ignored when 
the new session gets under way.” 


s Peter Schoemann, general president of the 
United Assn., joined Hokom in giving last- 
minute vocal expression to his association’s 
strong opposition to the bill. He particularly 
criticized the bill’s “endorsement” of the 
single contract system of construction by the 
federal government as “uneconomical and in- 
efficient.” 


# Schoemann was equally critical of the pro- 
visions of the bill pertaining to bid shopping 
and called it a “permanent guarantee to bid 
shop.” His association, he said, is backing 
industry contractors in carrying their opposi- 


“In the nonmechanical field there are nine 


tion to the nation’s lawmakers. 


END 








for bid shopping. It’s to be used 
to make the necessary checks 
into a subcontractor’s credit rat- 
ing, financial responsibility, tech- 
nical qualifications and so on. 
Today, a general contractor can 
change his subs at any time for 
any reason and he need not list 
his subs at all. Which condition 
is preferable?” 

Opponents: “It is naive to sup- 
pose that this period of grace 
would not be used for bid shop- 
ping. It is also naive to suppose 
that restricting the general’s 
right to bid shop to five days 
would be an improvement over 
the present situation. A lot of 
bid shopping can be done in five 
days if that is all the time the 
general has available and he 
knows it.” 

The second point of argument 
between the pros and cons is 
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two-pronged and is equally con- 
troversial: 

(2) Does the bill establish a 
single contract system for fed- 
eral construction? Would it have 
any effect on existing state sep- 
arate bidding laws? 

Proponents: “The federal goy- 
ernment already uses a single 
contract system for most types of 
jobs and has done so for years. 
Furthermore, this proposed law 
does not restrict separate con- 
tracts.” 

Opponents: “This bill definite- 
ly spells out that the single con- 
tract system is ‘desirable’ for fed- 
erei construction jobs. That’s a 


great deal stronger than a tacit 
practice and could be used not 
only to eliminate separate sub- 
contractor bidding on federal 
projects but also set a strong ex- 
ample for state governments to 
follow. It could be used by the 
general contractor as ammuni- 
tion to fight present state sep- 
arate bidding laws and seek their 
repeal.” 


s (Editor’s note: In states such 
as New York, New Jersey and 
Ohio, which have separate bid- 
ding laws, plumbing contractors 
are united in their opposition to 
(Please turn to page 102) 


Supporter of H.R. 7168 hits opposition, 
urges passage of anti-bid-shopping bill 





continued ... 


(Continued from page 101) 

the bill and in their fear that 
such a federal law would offer 
general contractors ammunition 
for their continuous fight to seek 
repeal of state laws.) 

(3) The House version of the 
bid-shopping bill contained a bit- 


terly opposed clause limiting me- 
chanical specialty work to within 
five feet of the building line. This 
clause was stricken from the bill 
by the Senate Judiciary Com- 
mittee. Expectations are that it 
is out to stay, but the finality of 
this action awaits confirmation 


by the Senate and approval from 
the House. 

These, in brief, are the main 
points of controversy. For a 
more complete resume of the 
main provisions of the bill as 
they pertain to our industry, see 
DE for November, page 92. END 





“It is regrettable that a few 
seek to thwart this constructive 
move to curb bid shopping and 
bid peddling. ... “ 


““ 


. they advocate measures 
they know cannot be enacted 
perhaps so the present freedom 
to cheat can be preserved... . “ 


Strong Statement by Supporter of H.R. 7168 Hits 
Opposition, Urges Passage of Bid-Shopping Bill... 


“ .. . Opponents of H.R. 7168 
rely on misrepresentation to 
support their flimsy opposition. 
Argument with them is futile.” 





IN A STRONGLY WORDED eleventh-hour ap- 
peal, plumbing and heating contractors and 
others in the building industry were urged 
to press for passage of the bid-shopping bill 
when Congress reconvenes this month. The 
appeal came from one of the bill’s most out- 
spoken proponents, George Roscoe, execu- 
tive secretary of the Council of Mechanical 
Specialty Contracting Industries. The Coun- 
cil is the official medium through which pas- 
sage of the proposed bid-shopping legislation 
has been sought. 


s Writing in the Councilator, official publica- 
tion of the Council, Roscoe questioned the 
motives of the bill’s opponents in the follow- 
ing strong language: 

“It is regrettable that a few seek to thwart 
this constructive move to curb bid shopping 
and bid peddling. They advocate measures 
they know cannot be enacted perhaps so tne 
present freedom to cheat can be preserved. 


The cheats and the chiselers fear H.R. 7168. 
They rely on misrepresentation to support 
their flimsy opposition. Argument with them 
is futile.” 


s In a letter to Domestic ENGINEERING late 
last month, Roscoe said further: 

“Bid shopping and bid peddling, while 
generally considered within the industry to 
be an unfair trade practice, is not at present 
so considered by the federal construction 
agencies nor by the federal anti-trust authori- 
ties by whom it is not only condoned but 
even advocated as a proper method of com- 
petition. They stand ready to prosecute any 
agreements which we might make among 
ourselves for its elimination. 


s “Federal legislation is a must before we 

are even permitted to effectively help our-, 

selves in this matter. At present even a vol- 
(Please turn to page 238) 
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The proposal for a Plumbing Engineering Council reaches the 
bylaw and budget planning stage at Dec. 9 meeting. Next on 
agenda: Round-table conference of all industry segments . 


* THE PLAN FOR AN INDUSTRY- 
WIDE research and product test- 
ing program moved closer to 
reality last month. 

A forward step toward the es- 

tablishment of a Plumbing Engi- 
neering Council was. taken at a 
meeting on Dec. 9 in Washing- 
ton, D.C., when the Building Re- 
search Institute’s plumbing re- 
search committee met with BRI 
member producers of plumbing 
fixtures and appliances. 
» The proposed council would 
work toward the establishment of 
“more and better industry stand- 
ards, the upgrading of existing 
standards through research and 
the setting up of uniform test 
procedures.” 

Further exploration of the 
PEC program was assured when 
subcommittees were appointed at 
the Dec. 9 meeting to draft ten- 
tative bylaws for the council 
and to prepare a preliminary 
three-year budget. 

When these subcommittees 
have completed their studies, the 


Sanitary Eagineering Society 
Endorses Proposed Plumbing 
Council... see page 241 
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BRI will schedule a round-table 
conference to enlist the coopera- 
tion of all individual segments of 
the plumbing industry on the op- 
eration and support of the PEC. 
This meeting will be held either 
in the late spring or early fall, 
DE was told by William Scheick, 
executive director of BRI. 

How the proposed program 
would affect p-h contractors was 
spelled out by Wendell Dillon, 
immediate past president of the 
American Society of Sanitary 
Engineering, and Don Pray, a 
Wichita, Kan., plumbing contrac- 
tor and chairman of the BRI 
plumbing research committee. 


s Dillon said: “Such a program 
would be of great value to con- 
tractors, particularly in the realm 
of laws and codes. The develop- 
ment of adequate standards and 
uniform test procedures, when 
incorporated into local codes, 
would help provide more people 
with better, safer and more serv- 
iceable plumbing at lower cost.” 

Pray pointed out a number of 


SOLUTION: Don Pray, chairman of 
the plumbing research committee 
of BRI, calls the proposed Plumbing 
Council “a practical move toword 
solving our common problems.” 





ways in which contractors and 
others in the industry would 
benefit from the program. 

For one thing, Pray said, the 
PEC would establish nationwide, 
uniform testing procedures for 
conformance to approved stand- 
ards and give broad publicity to 
the acceptance of approved fix- 
tures, appliances, and other pro- 
ducts and systems. 


® This information would be car- 
ried to the public through an ef- 
fective public relations program 
that would demonstrate the value 
of PEC’s activities, Pray said. 
He said the proposed council 
(Please turn to page 241) 





Dramatic New Program to 
‘Warm Up’ Industry Heating Sales 


A NEW AND DRAMATIC PROGRAM de- 
signed to “warm up industry heating 
sales” will help spark modernization ef- 
forts by plumbing and heating contrac- 
tors this year. 

Announced recently by the Minne- 
apolis-Honeywell Regulator Co. (DE, 
Dec., page 85), the all-inclusive promo- 
tion program is especially significant 
since it will benefit all segments of both 
the hydronic and warm air branches of 
our industry. 


«Briefly, Honeywell has invited the na- 
tion’s heating contractors to participate 
in “Project Warm Hearted House,” a 
nationwide modernization effort. Al- 
though contractors are the key persons 
in the program, the company also is en- 
listing the support of manufacturers, 
wholesalers, manufacturers’ representa- 
tives and trade associations. 

The promotion centers around a 
checkup of home heating systems by par- 
ticipating contractors who invite home- 


SELLING AIDS in the “Warm Hearted 
House” promotion include window ban- 
ners like the one below (actual size 35% 
by 11% inches) and a tablet of checkup 
charts that the contractor will use to de- 
termine the condition of the homeowner's 
heating and show him what's needed. 


Warm Hearted 


FREE! 


owners to answer a provocative quiz 
that rates their heating systems as to 
whether they are “lovable, livable or a 
liability.” The quiz gives clues that help 
the homeowner tell whether “every- 
body at home feels at home.” The clues 
are based on home heating standards 
compiled by Honeywell’s engineers. 


eElements of the program include a 
two-color ad that will appear in the 
March issue of American Home maga- 
zine. The ad will contain the quiz for 
homeowners who will be invited to send 
in the results of their quiz to one of the 
participating contractors whose name 
will be listed in the ad. (Non-listed con- 
tractors can also participate as explained 
later in this article.) The contractor, in 
turn, will give the homeowner a detailed 
checkup ($15 value) “without cost or 
obligation.” 

Although the deadline for having their 
names listed in the national ad was Dec. 
27, contractors can still participate local- 
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want a 
warm hearted 
house? 


get a FREE heating system 
check-up NOW (regular $15 vaive) 


Here’s what we'll do: 


@ check burner for 
proper adjustment 
and optimum 
operation 

. oped a aod 
pilot safety control 
(gas). 

@ check electrodes for @ check circulation 

roper and safe and distribution 
ignition (oil) system 


THIS COUPON WORTH $15 


@ lubricate blower or 
circulator 





@ check belts and 
couplings 


© check filter 





your name__ 


city state_ 


' 
! 
| 
1 
| 
! 
| address__ 
! 
! 
! 
' 
! 
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DEALER LOGO 
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AD MATS like this one (reduced size) 
are available to contractors for local- 
level advertising as part of the “Warm 
Hearted House” promotion package. 


ly and receive the benefit of the 
national advertising even if their 
names aren’t listed, a Honeywell 
representative told DE. 


e Free promotion and merchan- 
dising aids are available to par- 
ticipating contractors. Among 
them are a large window banner 
measuring approximately 12 by 
35 inches, newspaper ad mats to 
invite homeowners to have a 
free heating system checkup, a 
broadside for mailing to pros- 
pects, salesmen’s lapel tags, 
heating system checkup pads (to 
be filled in by the contractor to 
show the homeowner the con- 
dition of his heating system), 
heating plant stickers showing 
the date of the inspection and a 
timetable for scheduled promo- 
tional activities and follow-up. 





Wholesalers’ 5-year effort is paying off: 


Report Progress in Fight on 
Unfair Business Practices 


Wasurincton, D. C.—The five- 
year effort to eliminate unfair busi- 
ness practices from the wholesale 
plumbing and heating industry was 
given added substance recently 
when the National Trade Practice 
Committee of the Wholesale 
Plumbing and Heating Industry 
held its organizational meeting 
in this city. 


es The committee will provide as- 
sistance in furthering the industry’s 
trade practice rules program on a 
national as well as a regional basis 
by interpreting and promoting a 
better understanding of federal 
laws governing trade practices. 
The committee named Walter 
Reichle, president of Reichle Sup- 
ply Co., Saginaw, Mich., as its 
permanent chairman. W. R. More- 
land, business manager of the 


Wholesale Plumbing Institute of 
Southern California, was named 
permanent secretary of the group. 

Reichle, a past president of the 
Central Supply Assn. and a prime 
mover in the development of the 
trade practice rules program, 
pointed out that the new commit- 
tee, which has been authorized by 
the Federal Trade Commission, is 
not a policing or an enforcing agen- 
cy. Those functions fall only within 
the province of the FTC. 


a The National Trade Practice 
Committee will merely seek to pro- 
mote better understanding and vol- 
untary compliance with the trade 
rules program, Reichle said. 

The committee is comprised of 
approximately 30 wholesalers rep- 
resenting various regions of the 
country. END 


INDUSTRY LEADERS at the meeting included (seated, left to right) John 
McDonald, A. Y. McDonald Mfg. Co., Dubuque, la.; Karl Newport, Consoli- 
dated Supply Co., Portland, Ore.; Fred Wheelock, George F. Wheelock & Co., 
Birmingham, Ala.; and Art Vorys, Vorys Brothers, Columbus, O. Standing 
(left to right) are Walter Reichle, chairman of the committee and president of 
Reichle Supply Co., Saginaw, Mich.; James Peery, secretary of the Central 
Supply Assn., Chicago; Fred Goldberg, Independent Plumbing Supply Co., 
St. Louis; Al Goodin, Goodin Co., Minneapolis; and Wilbur Bull, executive 
director of the National Heating and Air Conditioning Wholesalers Assn. 


# Further information about the 
heating promotion may be ob- 
tained from your supplier or by 
writing to Minneapolis-Honey- 
well at 2747 Fourth Ave., South, 
Minneapolis. END 
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The Case of the Vanishing Water. When Pop Takes 
a Shower, Mom Can't Use the Sink. What's Wrong? 


To the Editor: 

We are having trouble with the 
domestic hot water supply in a re- 
cently installed heating system. If 
someone takes a shower in the 
bathroom and someone else turns 
on the hot water in the powder 
room or kitchen, it almost totally 
eliminates the hot water in the bath. 
The same thing happens if cold 
water is being used in both places. 

We replaced the tankless heater 
with a new one, but the results 
were the same. 

Enclosed is a sketch (Fig. 1) of 
the piping arrangement. 

Can you tell us what we should 
do to correct this condition? 

New York Ci. 


To the Reader: 

From the information given in 
your letter, we suspect that the 
difficulty originates with the cold 
water supply rather than the do- 
mestic hot water system. 

If the domestic hot water supply 
were at fault, the cold water supply 
would not be affected since it runs 
an independent path from the wa- 
ter service entering the building to 
the individual fixtures. However, if 
there is something wrong with the 
original cold water supply to the 
tankless heater and other fixtures 
receiving water, then both hot and 
cold water from the fixtures would 
be affected, as you mentioned. 

Here’s a list of several things that 
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may be causing the condition: 

(1) The water pressure entering 
the building may be too low. 

(2) The water service line en- 
tering the building may be too 
small. 

(3) The shut-off valve on the 
cold water service or main supply 
may be partially shut off or defec- 
tive in some way. 

(4) Foreign matter may be ob- 
structing the cold water supply line. 


Can you find the trouble? 


(5) The cold water supply to the 
fixtures may be too small to supply 
the load demand. 

(6) Both cold water and hot wa- 
ter distribution piping may be too 
small fcr the load required. 


= A point to remember is that there 
is a substantial pressure drop in 
various lengths and sizes of piping. 
For example, if 30 gal. of water is 
delivered through a %4-in. pipe for 
a distance of 50 feet, the pressure 
drop amounts to approximately 45 
or 50 psi. If the distance were in- 
creased to 100 ft, the pressure drop 
would amount to approximately 90 
psi. 

Another point to remember is 
that the larger the pipe, the less 
pressure it takes to deliver the same 
quantity of water delivered through 
a smaller pipe. 


wu We suggest that you cut into the 
main cold water supply line just 
before it enters the first series of 
fixtures. By installing a gauge for 
pressure readings and measuring 
the flow in gallons per minute, you 
can tell how much water you are 
actually getting inside the building. 

You can then determine whether 
the supply is adequate for the peak 
load required by the fixtures. enp 


. » « here’s a diagram of the problem installation 
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Fig. 1: Reader's drawing shows a do- 
mestic hot water and cold water supply 
system that fails to operate properly. 
If the shower in the bathroom is being 
used and a hot water tap is turned on 
in the powder room or kitchen, the sup- 
ply is nearly eliminated in the bath- 
room. Cold water supply is similarly 
affected. For solution, see the article. 
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Fig. 2: When venting baseboard systems, it is desirable to install a vent valve 
on the riser as shown here whenever the piping drops below the floor level 
to go under a doorway, or for any other reason. Drain valves also are handy 
at these points, particularly the first one, where dirt sometimes settles out of 
a new system. Other suggestions for eliminating excess air are given below. 


Here Are Some Tips on Eliminating Air Pockets 
in a Hot Water Baseboard Heating System... 


To the Editor: 

What is the best way to cope 
with air problems in a baseboard 
heating system installed in a one- 
floor ranch house? 

If we were to purge the system 
with cold water, is there any pos- 
sibility of air pockets forming at 
high points when the water is 
heated? 


Connecticut G.W. 


To the Reader: 

In general, the easiest and 
best way to handle air in a base- 
board heating system is to do it 
mechanically. This means grade 
the system carefully to avoid 
air pockets, vent it automatically 
and don’t change the water any 
oftener than can be helped. 

The introduction of fresh 
water into a hot water heating 
system unavoidably introduces 
more air at the same time. This 
is because air is soluble in water, 
particularly when cold, and is 
released when the water is heat- 
ed to a higher temperature. 


s Most of the air escapes from 
the water in the boiler where the 
water is hottest. If the expansion 
tank is directly over the boiler 
with few or no elbows in the 
connection, the released air tends 
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to end up in the tank in sub- 
stantial amounts. 

Some air misses the tank and 
gets into the system. The best 
way to eliminate this air is by 
using automatic vent valves 
mounted at high points on the 
system. If the system is graded 
properly, the valves are quite 
effective and air troubles are 
unlikely. 

To promote good air travel 
through the piping to a vent 


point, several “tricks of the 
trade” are recommended. First, 
any time a reduction of pipe 
size occurs in a horizontal run, 
the reduction should be made 
with an eccentric reducer. This 
maintains an unbroken line 
across the top of the junction of 
the two pipes and avoids the cre- 
ation of an air pocket. 

Second, when baseboard pip- 
ing drops below the floor level 
to go under a doorway, or for 
any other reason, a vent valve 
should be placed on the riser as 
shown in Fig. 2. Drain valves 
also are handy at these points, 
particularly at the first one, 
where dirt sometimes settles out. 

In concrete slab construction, 
drainage may be impractical and 
in these cases it is necessary to 
flush the dirt through and out at 
the start-up time. 


#A third effective method is to 
install an air trap as close to the 
boiler as possible in the hori- 
zontal hot water outlet piping. 
This trap, or scoop as it is often 
called, can vent through an auto- 
matic valve, or else connect to 


the expansion tank. END 


(Q & A continued on next page) 








continued... 





How to Select the Right Combustion Chamber and 
Firing Rates for an Oil Heating Conversion Job 


To the Editor: 

I was interested in the question 
that appeared in your October issue 
(page 28) involving an oil heating 
conversion job and would like to 
offer an alternate suggestion, 
which, in my opinion, would ren- 
der your reader a greater service 
than the answer you published. 

It is interesting to me that this 
problem is typical of many that are 
presented to us almost daily. 


a (Editor’s Note: The question re- 
ferred to involved the construction 
of a new combustion chamber in a 
steam boiler with a net rating of 
630 sq ft and a fire box measuring 
33% in. long by 16 in. wide. The 
reader wanted to know the correct 
size for the combustion chamber 
and at what rate he should fire 
the job. DE’s technical consultant 
recommended a firing rate of 2.25 
to 2.50 gph and that the reader 
build a combustion chamber, using 
a high-temperature type of insulat- 
ing firebrick, that would measure 
13 by 19 in.) 


al would advise your reader to 
fire his job at 2 gph, based on a 
net steam rating of 630 sq ft. With 
an efficient fire, that, in my opinion, 
is all the boiler should take. On 
boilers of this capacity, we have 
for many years used a dividing fac- 
tor of 300 ft of steam per gallon of 
oil. We are satisfied after thou- 
sands of proven installations that 
this figure is correct. 

The area of the chamber I would 
recommend would be only 160 sq 
in. instead of the 240 your answer 
suggested. In this firing range, we 
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figure, and again on a basis proven 
over many years, that we should 
use 80 sq in. per gallon. 

Now we note that you instruct 
your reader to use regular 9 by 
4% by 2% in. fire brick. You do 
recommend an insulating brick, 
which is good. What I’d like to 
point out, however, is that we, as 
well as other manufacturers, have 
a combustion chamber all tailor- 


made of insulating brick that would 
meet your reader’s requirements. 
For example, one of our cham- 
bers has an outside width of 15 in. 
that would fit very nicely into this 
man’s 16 in. and it has a length of 
19% in. that is perfect for his length 
firebox. It is rated for a fire of 
between 1.80 and 2.25 gph. 


a By using a chamber such as this, 
your reader would have every 
brick already cut for him and all 
keystone fitted one to the other so 
that the chamber could never fall 
in. He would also have the advan- 
tage of a round contour on the 
back of the chamber and the front, 
eliminating all square pockets in 
corners where eddy currents and 
wasted air occur. 

There is no doubt in my mind 
that your reader would be far bet- 
ter off using a chamber of this kind. 

RALPH DENNIS 
Manager 
Oil Heating Supplies Div. 


Boston Machine Works Co. END 





Reader Asks: Do Magnesium Anodes in Water 
Heaters Add to the Hardness of Soft Water? 


To the Editor: 

We have heard that magnesium 
anodes in water heaters contribute 
to an increase in the hardness of 
soft water. Is this true, and if so, 
to what degree is the hardness in- 
creased? 

Wisconsin PB. 
To the Reader: 

An answer to your question has 
been offered by A. F. Craver of 
The Patrol Valve Co., Cleveland. 
He writes as follows: 


= The presence of magnesium ions 
in water does contribute some- 
what to the hardness of the water. 
The quantity of magnesium put 
into water as a result of using 
a magnesium anode for corrosion 
prevention is controlled by the rate 
at which the anode is consumed. 
This rate will vary in different 
water and will also depend upon 
the temperature of the water in the 
heater and upon the quantity of 


water passing through the heater. 

The electrochemical theory of 
cathodic protection demands that 
in order for a magnesium anode 
to prevent corrosion of a water 
heater it is necessary that the 
anode be sacrificed and go into 
solution. This results in magnesium 
ions being present in the water 
leaving a water heater that is be- 
ing protected by an anode. This is 
true even though the water enter- 
ing the water heater is completely 
softened and contains no mag- 
nesium ions. Obviously the water 
leaving the cold water faucet would 
be a little softer than that leaving 
the hot water faucet since the cold 
water would not flow through the 
heater tank which receives corro- 
sion protection from the magne- 
sium anode. 


«Certain calculations can be made 

based upon some facts and upon 

some generalizations from our com- 
(Please turn to page 110) 
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Youngstown 
steel pipe 


... Gives Long, Maintenance-Free Life to 
Radiant Heating Installations 


yn RE 





ae Youngstown and secure these 
7 Points of uniform goodness 
uniform ductility uniform wall thick- 
uniform lengths ness and size 
uniform threading uniform strength and 
uniform weldability toughness 

uniform roundness and straightness 











THE YOUNGSTOWN SHEET AND TUBE COMPANY 


Manufacturers of Carbon, Alloy and Yoloy Steel 
General Offices - Youngstown 1, Ohio 
District Sales Offices in Principal Cities 
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Youngstown Steel Pipe was installed by National Heat- 
ing Co. in this 60-unit development of Modern Builders 
Inc., both of Cincinnati, Ohio. 


Modern residential developments—like this 60-unit 
project off Cincinnati's Winton Road—demand only 
the most modern heating facilities. So, to afford these 
new homeowners warm, draft-free rooms of equalized 
temperatures, invisible radiant heating systems utiliz- 
ing Youngstown Steel Pipe were installed. 

For years Youngstown Steel Pipe has been specified 
by leading architects as well as progressive plumbing 
and heating contractors for its dependability and long 
life. That’s because it’s made of only the finest steel 
by steelmen with over half-a-century of steelmaking 
knowhow. All Youngstown operations from ore min- 
ing to finish threading are closely quality-controlled 
to give you the best piece of pipe obtainable any- 
where. Why not make Youngstown your specification 
for long, trouble-free installations? 

For additional information or service, contact your 
local Youngstown distributor—or phone our nearest 
District Sales Office, today. 
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(Continued from page 108) 
pany’s 10 years’ experience in 
cathedic protection of hot water 
tanks. 

There are approximately 1.3 
pounds of magnesium in an anode. 
Fifty gallons of hot water is a 
reasonable average volume to be 
used per day by a family. Many 
anodes last from three to five 
years. On the basis of the above 
factors one can calculate: 


365 < 50 = 18,250 gal. hot water 
per year. 


18,250 xX 8.3 = 151,475 lbs hot 
water per year. 


151,475 xk 3 = 454,425 Ibs hot 
water per 3 years. 


151,475 =< 5 = 757,375 lbs per 5 
years of hot water. 


If the anode is consumed in three 
years: 


13 Us x 
454,425 ~ 1,000,000 
where X = lbs. of Mg dissolved 
per million lbs. of wa- 
ter, or is in other 
words the concentra- 
tion of magnesium in 
the water leaving the 
tank expressed in 

parts per million. 


X = 2.87 parts per million Mg 


2.87 ~ 12.16 


Y = 11.8 ppm CaCO, 


#Since the hardness of water is 
customarily expressed in terms of 
calcium carbonate, the 2.87 ppm Mg 
has been converted to its chemical 
equivalent. of 11.8 ppm CaCO: by 
multiplying by the ratio of the 
equivalent weight of calcium car- 
bonate and magnesium. 

If the anode were consumed in 
five years the concentration of Mg 
in the hot water would be only 3 
as great as if the anode were con- 
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sumed in three years. On this basis 
the hardness of the hot water 
would be 7.1 ppm CaCO; or 0.41 
grains per gallon. Water of this 
range of hardness is extremely 
soft and it is doubtful whether this 
small quantity would even be no- 
ticed by the average homeowner. 
We feel that the corrosion pro- 
tection obtained by use of mag- 
nesium anodes far outweighs the 


slight increase of hardness result- 
ing from such anodes. It is also 
possible to reduce the above fig- 
ures by the use of an electrical 
resistor in combination with the 
anode. This resistor meters the ac- 
tion of the anode with water 
which tends to increase the activity 
of the anode, thereby giving it 
longer life with resulting less hard- 
ness of the water. END 


SALES AIDS 
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Oil Heat Promotional Piece 

The Oil Heat Institute has intro- 
duced a new consumer promotional 
mailing piece on oil heating. It’s a 
colorful four-page folder that shows 
the customer 12 easy ways to re- 
duce his fuel costs. A space is pro- 
vided for imprinting the contrac- 
tor’s name, address and telephone 
number. 

Issued by: Oil Heat Institute of 
America, Distribution Div., 500 
Fifth Ave., New York City 36. 


fet cmfortline 
BASEBOARD 


Two bulletins describing Nation- 
al-U.S. Radiator’s copper and cast 
iron baseboard radiation lines have 
been issued by the company. The 
bulletins are designed for the use 
of heating contractors who want 
literature for their customers. 
Both contain full-color photo- 
gravhs illustrating typical instal- 
lations and highlighting their at- 
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Tool Posters for Showrooms 

A new series of tool posters has 
been made available to contractors 
by Price & Rutzebeck. Designed for 
use either on showroom walls or in 
showroom windows, the posters 
feature individual items in the 
company’s tool line. They are 
printed on 11 by 14-inch fluores- 
cent-color heavy paper stock. 

Issued by: Price & Rutzebeck, P. 
O. Box 30, Hayward, Calif. 

(Please turn to page 112) 


tractiveness in different decorating 
schemes. Compatibility of summer 
air conditioning with each of the 
baseboard lines is pointed out in 
both bulletins. Also contained are 
necessary dimensional and per- 
formance data for both lines. 
Issued by: National-U.S. Radia- 
tor Corp., Marketing & Promotional 
Dept., 944 Ash St., Johnstown, Pa. 
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A PACKAGED UNIT .. . . priced lower 
than many conventional Sump Pumps 


TO OPERATE UNDER WATER 


Hermetically sealed motor with a 
leak-proof rotating shaft seal assures 
dependable performance at all times. 


FOR ECONOMICAL INSTALLATION 


Is easily installed in a metal tile or 
concrete sump 2’ to 8’ deep. 


FOR SMALL SUMPS 


Can be installed thru a 15” opening. 


FOR GAS-TITE INSTALLATIONS 


FOR FLOOD-PROOF OPERATION 


If current fails moisture cannot 
damage pump or motor. 


MOTOR: 1/3 HP, 1750 RPM, 110 volt CAPACITOR 
OF 3 CONTROLS TYPE with 8 ft. waterproof cable and plug 

IMPELLER: Bronze 

SCREEN: Brass 

BASE: Sturdy cast-iron 

DISCHARGE: 1%” 

SHAFT: Stainless steel 

DIMENSIONS: Height: 12%”; Diameter: 11”; 


FLOAT cH Weight: 50 Ibs. 
For Duplex Units. Operates pumps alter- PERFORMANCE 
nately or together as conditions demand. Discharge Head (Ft.) 5 10 15 20 22 24 
: Copacity,GPH 3600 3350 2400 1830 1160 540 











Engineered for One Million Starts ... without attention 


weil pump co. 


1512 North Fremont Street 
Chicago 22, Illinois 
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Sales Aids 


(Continued from page 110) 





Formica Decorating Idea Book 

A new 28-page idea book (be- 
low), “New Decorator Ideas by 
Formica,” has been prepared by the 
Formica Corp. Bound in plastic, the 
book contains 43 full-color illustra- 
ions — decorators’ sketches and 


i f 
4 
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wy 








actual color photographs of attrac- 
tively decorated rooms. Also 
included are room layouts, color 
keys and a full sampling of all 72 
Formica colors and patterns. The 
book contains ideas for decorating 
rooms using various motifs, such as 
a western kitchen, a nautical bath- 
room, a practical utility room and 
others. 

Issued by: Formica Corp., 4614 
Spring Grove Ave., Cincinnati 32. 


Flat Rim Sink Display 


A new six-color display for flat 
rim sinks is being offered by Eljer. 
The display is 42 inches wide and 


can accommodate sinks up to 36 
inches in width. Sturdy aluminum 
legs support the display, which is 
made of tempered Masonite with a 
34-inch wooden base. A pegboard 
panel at the back supports the 
company name plate. 

Issued by: Eljer Div. of The Mur- 
ray Corp. of America, Advertising 
Dept., 3 Gateway Center, Pitts- 
burgh 22. END 





Name the Plastic Pipe Man. Win a Ford Ranchero 


PLUMBING AND HEATING contrac- 
tors who are good at thinking up 
names can be riding around in style 
next summer, 

A new contest jointly announced 
by two big names in the plastic 
pipe industry (Du Pont Co., Wil- 
mington, Del., and Yardley Plas- 
tics Co., Columbus, O.) will award 
four 1958 Ford Rancheros for the 
best names submitted for Du Pont's 
Alathon 25 pipe 
character shown in the photo 


newly designed 


e The contest will be jointly apon- 
sored by Du Pont, producer of 
Alathon 25 polyethylene resin for 
flexible plaatic pipe, and ite manu 
facturer-cuatomera, Yardley ia the 
fivat manufacturer to announce ite 
participation in the contest, which 
will run from Mar, 1 to July 31 
(Others are expected to announce 
their participation soon.) 

Contest entrants will name the 
character using one, two or three 
words, Yardley announced that en- 
try blanks for the “Name Me” con- 
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test will be enclosed in each ship- 
ment of its flexible plastic pipe to 
dealers. The company will begin to 
send the blanks with orders of Jan. 
15 on this basis: One entry blank 
per 100 feet of pipe; one blank for 
a half-coil, and two blanks ior a 
full coil, Dealers, therefore, may 
enter as many names as they have 
blanks during the contest period 

Prizes will be awarded for the 
five contest periods—March, April, 
May, June and July. Included in 


or Other Valuable Prize 


the list of prizes are clock-radios, 
transistor pocket radios, matched 
luggage sets, movie cameras and 
Waring blenders. Grand prize win- 
ners will be announced shortly 
after the close of the contest. 


e William Hite, Yardley’s manager 
of sales promotion, told DE that the 
contest “is a determined effort by 
the plastic pipe industry to boast 
sales of flexible pipe for cold water 
systema and other uses,” END 


CAN YOU NAME the Alathon man? If you can, you may win this Ranchero! 
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RUGGED 
STRENGTH... 
LESS WEIGHT 
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Grinnell MALLEABLE /RON Pipe Hangers 


| L 
The fluidity of molten white iron allows casting of malleable pipe 
hangers in any desired form. Such hangers, designed in a manner 
consistent with the best malleable practice, are cast so closely to 





Every Grinnell Malleable 


dimensions that subsequent shaping is not required. 
q ping 4 Iron Pipe Hanger offers... 


Controlled annealing in the most modern equipment is em- 
ployed to produce hangers having uniform internal grain structure, Safety Factor of at least 5 
superiority ductility, high strength and freedom from casting 
strains, Quality controls in our foundries — such as hourly checks 
of metal, daily photomicrographs of metallurgical structure, tensile - 
tests of sample bars from each melt insure the rugged, light. Homogeneous metal composition 
weight strength of Grinnell malleable iron pipe hangers, throughout 


Thickness of metal increased at 
doints of concentrated stress 


This start-to-finish manufacture by Grinnell assures malleable Extremely high resistance to 
iron pipe hangers with a minimum safety factor of 5 or more, impact and corrosion 
based on the ultimate tensile strength of the material, Economy 


The A,S.A, Code permits the use of malleable iran pipe clamps, Meal resistance up to 450°F 
embracing the pipe, when the tempera 
o ey ture of the pipe does not exceed 450°R, 


4 4 
. We : 
We | —aa f When it does exceed this temperature, 
\ rus 


‘ ne malleable iron may still be used in beam 
clamps, hanger flanges and the like if GRINNELL 
1 the malleable part is 12 inches or more AMERICA'S #1 SUPPLIER OF 
Testing mete! structure = distant from the pipe, PIPE HANGERS AND SUPPORTS 


with photomicregraph 











Grinnell Company, tne, Providence, Rhode Island Coast-te-Coost Network of Branch Werehovees end Distributors 





Manufacturer of: pipe fittings * welding fittings * forged steel Manges * steel nipples * engineered pipe hangers and supports 
Thermolier unit heaters * Grinnell-Saunders diaphragm valves * prefabricated piping * Grinnell automatic fire protection systems 
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THE MOST VALUABLE GIFT: Instead of Christmas gifts 
for customers, American Sanitary Manufacturing Co., 
Abingdon, Ill., “buys” college scholarships in their names 
for four deserving students. Shown are three recipients for 
1958: Melva Courson, Jack Lund and Jim Howerton. 
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THE LARGEST VALVES ever produced by Minne- 
apolis-Honeywell recently were installed in the 
new Philadelphia Electric Co.’s Edison steam heat- 
ing plant. The 16-inch valves are 9% feet high. 
Each one will control a maximum flow of 400,000 
pounds of steam at 450F under pressure of 
160 psi. Each valve weighs nearly two tons and 
required approximately 155 hours to machine. 


Picture 
Paragraphs 


SAVE FLOOR SPACE by installing this condensing unit 
outside the home, says the York Corp., York, Pa. It’s 
part of a new Yorkaire Champion domestic central air 
conditioning system and is available in both air and 
water-cooled models in 2, 3, 5 and 7% hp units. 
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New advantages for truck owners 


introduced in all-new 
Dodge Power Giants for '58 





Power, payload, economy and styling features 
make Dodge 4-way leaders of low-priced 3 


Recent introduction of the new 58 Dodge Power 
Giants brings truck owners a series of the most out- 
standing advances in Dodge truck’s 40-year history. 


In power, for instance, Dodge offers three new 
Power Giant V-8’s that provide up to 234 hp... . as 
much as 24% more than other low-pri makes. 
These extra-powered engines can take it easy under 
normal loads . . . keep going longer, too. 


Payload capacities are up to an all-time high. 
is construction features the elimination of 

excess weight while actually increasing strength. 

You get as much as 4 more payload capacity. 
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When it comes to economy, Dodge sweeps the 
field because of its exclusive Power-Dome V-8 engine 
design that reduces harmful carbon deposits. This « 
improves gas mileage . . . practically eliminates the 
need for major engine overhauls. 


Dodge styling gives truck owners a real prestige 


bonus. Striking dual headlights, massive new grilles 
and luxury cabs are exceptional highlights. 


All in all, truck owners would be well advised to 
check into the 58 Power Giant line-up before re- 
placing or adding units. These Dodge trucks are 
definitely four-way leaders of the low-priced three. 


DODGE PowerGients 
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Use This History-Making Campaign 
to Put New Life into Your Business 


THE HISTORY-MAKING 58-page special section 
starting on the next page can start you on the way 
to the biggest sales and profits in 1958 that you 
have ever had. 

How? By stimulating you to try for one of the 
many valuable prizes—ranging from a $3800 motor 
truck and a $3500 complete kitchen to virtually 
every product manufactured by our industry. 
And if you work for a prize you automatically also 
become a busier remodeling merchandiser—and a 
better one. 

Why? Because that’s the whole object of DE’s 
Big Push Remodeling Sales Contest—to give you 
an incentive for getting into remodeling with both 
feet and to encourage you to evaluate your adver- 
tising, your selling technique, the quality and in- 
dividuality of your services—everything involved 
in the wonderful and rewarding business of selling 
plumbing-heating-cooling modernization. 


= Here’s what we mean: To qualify as a contest 
entrant you will compile evidence of what you’re 
doing. By telling our judges, you'll also be pre- 
senting your case to yourself. You’ll know more 


Put yourself in this picture: 


TAKE THIS FIRST EASY STEP to qualify, without 
cost or obligation, for one of the many valuable 
contest prizes listed in the following pages. 
Just fill in the coupon on page 122 (contest 
page 6) and return it to us. Free remodeling 
sales aids will be sent to contractors who re- 
quest them by checking the box on the coupon. 
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about how you operate than you ever have before. 
You'll know your own good points and your 
weaker ones. And you'll profit from this knowl- 
edge. And perhaps win a valuable prize in the 
bargain. 

So if you haven’t already done so, do what many 
of your fellow contractors are doing. Read all 
about the contest, then sign and send in the coupon 
signifying your intention to enter. 


=» How much time do you have? Because many of 
our contractor readers asked for an opportunity 
to enter their initial 1958 promotions in the contest 
we obtained permission from the Post Office to 
extend the contest’s closing date until March 15, 
1958. But don’t wait until then. Take the first 
steps now to build up your contest entry. 
Manufacturers, too, may benefit from this time 
extension. Those wishing to award prizes still 
may do so. The prizes will be illustrated and de- 
scribed in the February issue, along with several 
others that already have been contributed but 
didn’t get into this special section because they 


arrived after the insert was on press. END 
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YOUR NAME 








This 1958 1-ton Studebaker truck with a McCabe- 


Powers Service-Master body, awarded by Domestic 


Engineering, will be first prize in the contest. 











You can win one of these 
valuable product prizes 
just for telling us how 
you are selling remodeling... 
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The Big Push Remodeling Sales Contest is a nation-wide, 
all-industry effort with the primary objective of encour- 
aging plumbing and heating contractors to go all out in 
selling the tremendous remodeling market. Co-sponsor- 
ing manufacturers and wholesalers are contributing 
product prizes and merchandise certificates worth ap- 
proximately $25,000 to point up the wealth of profit 


that’s waiting for p-h contractors in remodeling work. 


More than 100 valuable products have been contributed by participating 
manufacturers as prizes in the Big Push Contest. Each of them is pictured 
and described on following pages. These awards range from a $3,500 de 


luxe kitchen to complete bathrooms, 
tools and a wide variety of other p 
have been given to point up to p-h c 
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The Big Push Remodeling Sales Contest is a nation-wide, 
all-industry effort with the primary objective of encour- 
aging plumbing and heating contractors to go all out in 
selling the tremendous remodeling market. Co-sponsor- 
ing manufacturers and wholesalers are contributing 
product prizes and merchandise certificates worth ap- 
proximately $25,000 to point up the wealth of profit 


that’s waiting for p-h contractors in remodeling work. 


More than 100 valuable products have been contributed by participating 
manufacturers as prizes in the Big Push Contest. Each of them is pictured 
and described on following pages. These awards range from a $3,500 de 
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All qualified plumbing and h 
in business as of March 15, 1] 
the contest. ‘Ihe size or lo 
not be considered in awarding 
have just as good a ¢hance to 
for awards will be given on | 
resourcefulness and continuit 


dising practices evidenced b 


luxe kitchen to complete bathrooms, boilers, water systems, faucet fixtures, 
tools and a wide variety of other products. These manufacturer awards 
have been given to point up to p-h contractors the potential in’ remodeling. 





ind heating éontractors who are 
15, 1958, are eligible to enter 
yw location of a business will 
rding prizes. Small operations 
ce to win as big companies do, 
1 on the basis of the ingenuity, 
inuity of remodeling merchan- 


ed by the material submitted. 
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CONTEST-5 





How will you, as a qualified plumbing and heating con- 
tractor, benefit by entering DE’s Big Push Remodeling 
Sales Contest? 

First, of course, there’s the lure of a big prize. You 
could use that $3,800 truck. Or that $3,500 de luxe 
kitchen would look fine in your showroom, in Mrs. 
Brown’s house, or in your own home, for that matter. 
And if your entry doesn’t capture one of these two tap 


(Please turn to contest page 6) 


YOUR NAME 


This 1958 1-ton Studebaker truck with a McCabe- 
Powers Service-Master body, awarded by Domestic 
Engineering, will be first prize in the contest. 


pull out here 
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(Continued from contest page 5) 
prizes, how about the more than 200 other valu- 
able awards ranging from complete de luxe bath- 
rooms and boilers to baseboards, balleocks and 
All this merely 
for submitting examples of your merchandising 


honorable mention certificates. 


activity in the remodeling field. 

What are some of the other benefits? If your 
entry becomes a winner of any one of the 100 
valuable product prizes or one of the honorable 
mentions, you immediately gain new recognition 
as an outstanding businessman in your com- 
munity—one with the noteworthy achievement 
of being selected for “this special award” 
competition with the nation’s best. 

Picture, for a moment, how the news of your 
award-winning performance would look to your 
customers in the news columns of your local 
paper. (Remember, this is the kind of news story 
that editors like 
spotlight on local achievement.) And, of course, 


publish because it puts the 


there are numerous other ways you can capitalize 
on a winning entry local-level publicity and 
promotion. 


There are other benefits, too. Preparing an 
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entry would automatically cause you to reap- 
praise the things you are doing now to build re- 
modeling business and perhaps to introduce some 
new techniques that will pay off big in the profit 
ledger. 

Two of the largest consumer-directed pro- 
motions ever aimed sat stimulating remodeling 
interest among homeowners are getting under 
way. On the national level is the Home Improve- 
ment Council’s new $2 million promotion (DE, 
October, page 98). 


industry's massive program of remodeling mar- 


And the plans for our own 


ket development is moving ahead on all fronts 
(DE, October, page 86). 

As a plumbing and heating contractor, you 
are, of course, among the busiest of businessmen. 
But not too busy, we are sure, to cut yourself a 
slice of the many benefits that will accrue to those 
who enter the Big Push Remodeling Sales Con- 
test. You can take the first step toward reaping 
these benefits today. It’s really very easy, as you 
can see from the outline on the next page. So 
take the first step now by filling in the official 
contest entry blank below and mailing it to the, 


Contest Editor. END 


ME IN 


I want to enter the Big Push Remodeling Sales Contest. I understand 
this places me under no obligation. Please send me news and information 
bulletins about the contest as they become available. 


Company- 
Address___ 


ae. 


Zone 


- | 


State_ anes ; 


[| Check here if you want free remodeling sales aids. 


Cut out and mail to the Contest Editor. 


Fill in and mail this coupon as your first step in enter- 
ing the Big Push Contest. DE will then set up your file 
to contain the evidence you send showing your mer- 
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1801 Prairie Ave., Chicago 16. 


chandising methods. This file will become part of your 
final entry. See the following pages for ideas on how 
to make your entry a Big Push Contest winner. 





ContTEST—6 

















You, as a qualified plumbing and heating contrac- we'll put your final entry together for you. 


tor, are just the man we’re looking for to win the Here are the easy steps to take to enter the 
motor truck, the complete kitchen or any of the contest. The official rules are shown on the fol- 
other valuable contest prizes. If you give us the lowing page. Refer to these two pages often to 
material that we describe below to work with, help you keep your entry alive and growing 


Fill in and return the contest entry blank to the Contest Editor, 1801 
Prairie Ave., Chicago 16. This will obligate you in no way but will 
allow us to set up a file to contain future mailings from you. All you 
have to do then is to send us evidence of your approach to the re- 
modeling market—examples of advertising, public relations, follow 
up services, special event sales, etc. We'll take it from there. 





\ 





operation. No matter how insignificant a point may seem to you, 


Write us a letter telling everything you can about your remodeling pe, 
i% Aa 


“~~ 


any idea that has helped you sell a remodeling job belongs here. 
Writing style doesn’t count; the important thing is to give the 
judges both the over-all picture of how you’re merchandising re- 
médeling and the small details that make the big plans successful. 


Get your employees behind you in this effort. Your journeymen, 
salesmen and office help can make that extra effort to bring in more 
business, to help set up before-and-after shots and to achieve that 
completely satisfied customer who might take time to write telling 
how your fine job is making life more pleasant. Your employees 
will enjoy working toward your prize-winning goal. 








Step up your activity in remodeling—if you’re not in remodeling 
yet, decic < right now to begin. Tell the world—or at least your com- 
munity—your showroom is remodeling headquarters. Use window 
displays and posters, set up special displays inside, take on a more 
ambitious advertising schedule. And whatever projects you under- 
take, take pictures to illustrate them in your contest file. 





Take advantage of the help you'll find in your August, 1956, DE, 
The Book of Remodeling. It tells in step-by-step fashion just what 
to do to increase your success in remodeling. Both for the contractor 
long established in remodeling and for one on the brink of large 
expansion in this direction, The Book of Remodeling offers a wealth 
of money-making ideas. 





Send us a sample of everything you use to sell remodeling work, 
including newspaper ads, radio and TV commercials, direct-mail 
pieces, sales letters and letters from customers. This material will 
be the largest part of your file, so make a good showing. END 
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WHO CAN ENTER: 

All qualified plumbing and heating contractors 
who are in business as of March 15, 1958, are 
eligible to enter the Big Push Remodeling Sales 
Contest. 


PRIZES: 


Prizes in the contest will be awarded in recogni- 
tion of the ingenuity, resourcefulness and contin- 
uity of merchandising methods used to sell re- 
modeling work by qualified contractors entered 
in the contest. 


WHAT TO ENTER: 

The decisions of the judges will be based upon 
evidence of remodeling sales and promotion ac- 
tivity submitted by qualified contractors. Such 
evidence may consist of, but not be limited to, the 
following: 


(A) A letter from you—the qualified contractor 
—telling how you are increasing sales of plumb- 
ing, heating and cooling products (and related 
appliances) through emphasis on remodeling 
merchandising. (B) Photographs indicating your 
efficiency in remodeling work, including such sub- 
jects as your showroom, shops, trucks and special 
displays. (C) Descriptions of typical before-and- 
after remodeling jobs. (D) Testimonial letters 
from satisfied customers. (E) Evidence of suc- 
cessful remodeling promotions (direct mail, news- 
paper, radio, TV, postcards, outdoor advertising, 
novelty advertising). (F) Any other materials 
that will provide information for the judges re- 
garding your merchandising and remodeling man- 
agement efforts. 


HOW TO ENTER: 

The first step in entering the contest is to fill in 
the official contest entry blank and send it to the 
Contest Editor, Domestic ENGINEERING, 1801 
Prairie Ave., Chicago 16. A file will be estab- 
lished in your name; you can begin accumulating 
and sending material immediately. There’s no 
need to send a complete entry at one time. Ma- 
terial will be added to your file as it becomes 
available and is:sent to DE. 


SIZE OF BUSINESS: 

The size or location of a business will not be con- 
sidered in awarding prizes. Small operations 
have just as good a chance to win as big com- 
panies do inasmuch as awards are to be given on 
the basis of the ingenuity, resourcefulness and con- 
tinuity of remodeling merchandising practices 
shown by the material submitted. 
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SKILL IN WRITING: 

A contestant’s writing skill will not be considered 
in awarding prizes. The completeness of the con- 
tractor’s remodeling merchandising picture as 
evidenced by the material the contractor submits 
for his entry will be the determining factor in the 
judges’ decision. 


BOARD OF JUDGES: 

The board of judges will be selected for knowl- 
edge of good merchandising methods and under- 
standing of the problems of selling remodeling 
products of the plumbing, heating and cooling in- 
dustry. Names of the judges will be published in 
forthcoming issues. 


IN CASE OF TIES: 

In case of ties, duplicate prizes will be awarded. 
The decision of the judges in the case of entrants’ 
being tied for an award will be final. 


DEADLINE FOR ENTRY: 

All material submitted by the contractor for entry 
in the contest must be postmarked not later than 
March 15, 1958. However, contractors are urged 
to begin now to send in evidence of remodeling 
merchandising as it becomes available so that the 
final entry will be as complete as possible. 


JUDGING: 

The judging of contestants’ entries will take place 
on March 31, 1958, or as close thereto as is ‘prac- 
ticable. 


PRESENTATION OF AWARDS: 

The names of contest winners will be published 
in DomEstiIc ENGINEERING as soon after the judg- 
ing as is practicable. Presentation of awards will 
be made at appropriate times and locations there- 
after. The motor truck first award, contributed 
by Domestic ENGINEERING, will be provided f.o.b. 
Chicago. The prizes contributed by manufactur- 
ers will be provided by them f.o.b. their factory 
or other designated point. Merchandise certifi- 
cate awards contributed by wholesalers will be 
redeemable at convenient wholesalers for mer- 
chandise of the winners’ own choosing. 


GENERAL: 

All entries become the property of Domestic 
ENGINEERING. In order to promote better business 
for our industry, DE retains the right to publish 
all or any part of the contest entries in the maga- 
zine or in its advertising. END 
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YOUR NAME 


THE FIRST PRIZE in the Big Push Contest, 
to be given to the winner by Domestic En- 


The Complete 


gineering, is a 1958 Studebaker truck carry- 
ing a McCabe-Powers Service-Master body. 


Book of Prizes 


In the Big Push Remodeling Contest 


A 1958 SrupEBAKER cab and chassis on 
which is mounted a McCabe-Powers 
Service-Master body is the top prize in 
the Big Push Remodeling Sales Contest. 

Valued at approximately $3,800, it will 
be given by Domestic ENGINEERING to the 
winner chosen by the contest judges as 
the contractor using the most imagination, 
resourcefulness and ingenuity in mer- 
chandising his remodeling business. 

The 1-ton truck, made in the Stude- 
baker plant in South Bend, Ind., is ap- 
proximately 1742 feet long and is finished 
in two tones—copper and white. It will 
have Studebaker’s de luxe cab fitted with 
an all-weather Climatizer. 

The engine is Studebaker’s Powerstar 
259 V-8 with automatic five-speed trans- 
mission. It delivers 170 maximum gross 
horsepower at 4200 rpm. 


Features of the Service-Master Body 
The Service-Master body mounted on 
the Studebaker cab and chassis is built by 
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the McCabe-Powers Auto Body Co., St. 
Louis. It has three compartments on each 
side of a cargo area covered with an all- 
steel canopy top. The body shell, measur- 
ing 9 feet in length, is fabricated from 
16-gauge steel. 

The compartments are 144% inches deep. 
The all-steel canopy bolts to the top of 
the compartments to provide a weather- 
protected cargo area of 53 inches from 
floor to roof. The interior of this Service- 
Master body is 102 inches long and 48% 
inches wide at the floor line. For added 
storage space, full-length shelves are in- 
stalled along each side of the interior of 
the canopy. 

The double rear doors of the canopy 
top have strap hinges and a two-point rod 
lock operated by an automotive-type han- 
dle that can be locked. There is a window 
in each door and one in the front panel. 


continued... 














Contest Prizes ..... (continued) 


Eljer Fixtures with Fittings Will Be Among 
the Top Prizes in the Big Push Contest 


A group of three bathroom fixtures 
complete with brass fittings will be 
awarded to one prize-winning contrac- 
tor. It’s the contribution of The Eljer 
Division of the Murray Corp. of Ameri- 
ca, Pittsburgh. 

Included in the set are El- 

_jer’s enameled cast iron Riv- 

iera recess bath with flat bot- 

tom, sloping end and wide-rim 

seat; the vitreous china Savoy 

lavatory with low-ledge back 

and concealed front overflow; 

and the vitreous china Sylen- 

ta water closet. The water 

closet is a quiet-action, close- 

coupled siphon jet, reverse- 

trap fixture with round-front 

bowl, integral china over- 

flow and ground-in valve seat. 

The toilet seat is included. The retail price 
Eljer gives for this complete set of bath- 
room fixtures is $233.68. 

Shown with the fixtures, which were 


among the first prizes entered in the con- 
test, are A. E. Thiesfeldt, Eljer’s advertis- 
ing manager, and Loren Bonnett, general 
sales manager of the Eljer Division. 


The Carlin Co.’s Contribution Is a High-Pressure, Gun-Type Oil Burner 


A high-pressure, gun-type oil burner 
with high temperature combustion head 
and a range of 0.75 to 1.75 gph is the con- 
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tribution of the Carlin Co., Wethersfield, 
Conn. The suggested dealer price is 
$106.30. 

The burner (Model 400 S-2) has a %& 
hp long-hour duty motor with safety over- 
load control, a 10,000 volt heavy-duty 
transformer shielded to eliminate radio 
and television interference, a steel air 
tube, a precision-balanced fan, and a stain- 
less-steel alloy nozzle with hollow cone 
spray, among other features. 

B. C. Lindberg, president, adds that 
the company could furnish a flange should 
the contractor who wins this prize prefer 
to have the burner flange-mounted rather 
than on a pedestal. 


= 
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General Heating Contributes an 
Oil-Fired, Vertical-Tube Boiler 


About its prize donation, an oil-fired 
vertical-tube boiler, General Heating 
Products Co. says: “The positioning of 
the tubes in a rotary pattern directly over 
the combustion chamber means instant 
absorption and utilization of every Btu of 
heat and the instantaneous transfer of 
this heat to supply heating and hot water 
for residential applications.” 

The Philadelphia company, which offers 
a complete line of gas and oil-fired heat- 
ing equipment, says the fully assembled 
and wired packaged boiler unit sells to 
contractor-dealers for $333. 


Carrollton Donates Its Three- 
Compartment Stainless Steel Sink 


Its new tri-level stainless steel sink is 
the prize being offered by the Carrollton 
Manufacturing Co., Carrollton, O. 

This model has the same features as 
the company’s Vegi-Prep sink. It incorpo- 
rates a third bowl that is extra deep and 
ideal for cleaning pots and pans, serving 
as a butler’s pantry sink and for doing 
hand laundry. 

A double faucet arrangement permits 
two persons to use the sink at once with- 
out interfering with one another. Car- 
rollton’s suggested price to contractor- 
dealers is $74.96. 
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Twelve Cans of Swif Solder Will 
Be Awarded by Hercules Chemical 


A dozen 1-lb cans of Swif Solder are 
being offered by Hercules Chemical Co., 
Inc., New York City. 

A new product, Swif Solder is pure 
50-50 tin-lead solder in paste form. The 
finely ground soft solder is mixed with a 
strong active flux and a suspending agent 
that prevents it from settling. 

Hercules states that one pound of Swif 
Solder does the work of three or four 
pounds of previous solder types. It can 
be used for soldering copper tubing and 
fittings, sheet metal and kitchenware. The 
suggested price to contractors is $28.20. 


continued... 
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Contest Prizes ..... (continued) 


A Gas-Fired Cast lron Boiler 
Will Be Peerless Heater’s Award 


A completely automatic gas-fired cast 
iron boiler for residential applications will 
be awarded by the Peerless Heater Co., 
Boyertown, Pa. 

Called the Mighty Midget, the hot water 
heating unit features multiple staggered 
water tube sections that have an engi- 
neered offset. This design forces the hot 
gases to twist around the water tubes for 
maximum heat transfer. 

Water tube and wet base sections are 
hydraulically stacked at the factory, then 
tested at approximately seven times the 
normal operating pressure, Peerless says. 

Designed to save space, the unit can be 
installed in the kitchen, basement, laun- 
dry or playroom. It is available in three 
basic sizes, rated at 70,000, 95,000 and 120.,- 
000 Btu input. 

The unit is completely enclosed in a 


steel jacket finished in two-tone green 

enamel. The boiler is supported on an 8- 

legged cast iron base and comes complete- 

ly assembled, wired, tested and packaged. 
The suggested retail price is $325. 


Frost-Proof Water Closet to Be Given by Vogel 


A frost-proof, seat-actuated water closet will be contributed 
by the Joseph A. Vogel Co., Wilmington, Del. 

The closet is Vogel’s model 15, which features an overtop 
flush, a vacuum breaker anda ball check waste. Only enough 
water enters the tank to compress the air, and no more water 
is used until the seat is operated again. Vogel states that the 
valve working parts can be removed easily in a few minutes by 
unscrewing the flush cap back of the bowl. 

Made of vitreous china, the closet comes equipped with a 
reinforced hardwood seat. The suggested retail price is $76. 





How to Make an Installation Noiseless... Win the Chrome-Plated 
Air-Scoop that Taco Heaters Is Contributing to the Big Push 


Taco Heaters, Inc., of Cranston, R.L., 
has contributed a chrome-plated air-scoop 
as its prize in the Big Push contest. A hot 
water heating installation is made free of 
noise, Taco says, first by installing the 
scoop in the system supply line and then 
installing a line from the scoop to the 
expansion tank. 
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Vance Industries Will Award a Dozen Stainless Steel Sink Frames 


One dozen stainless steel sink frames 
will be awarded to a Big Push Contest 
winner by Vance Industries, Inc., Chicago. 

Six of the VanSeal frames will be 21 by 
24 inches; the other six will be 21 by 32 
inches. They are for use with % to %4- 
inch countertops, plus top covering ma- 
terial up to %-inch thick. 

The frame is heavy enough, says Vance, 
to support the weight of the bulkiest cast 
iron sinks. Other features are invisible 
welding, exacting corners and uniformity 
of frame sizes. The surface of the frame 
is crowned to give a highlight effect. 

Standard packages contain six frames 
per carton, including four corner brackets 
and the required number of lugs and bolts. 
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The suggested retail price of the one 
dozen frames is $121.20. 





Tuttle & Bailey's Prize Award 
Will Be 90 Feet of Baseboard 


Ninety lineal feet of baseboard heating 
panels together with all accessories neces- 
sary for installation in the average house 
is the prize being given by Tuttle & Bailey, 
a division of the Allied Thermal Corp., 
New Britain, Conn. 

The panels feature element fins me- 
chanically bonded to 34-inch copper tub- 
ing. The steel back panel and the top are 
one piece. Other features are the attrac- 
tively styled steel front cover and the wire 
hanger that supports the element free of 
the enclosure. The company says this 
assures quiet operation. The baseboard 
comes in a decorator gray. 

The retail price is $300. 





Ingram-Richardson Will Give 
a Double Bowl Sink 


A ledge-type double bow! sink will be 
given as a prize to a Big Push Contest 
winner by Ingram-Richardson, Inc., 
Frankfort, Ind. 

The sink is made of 14-gauge steel fin- 
ished in porcelain enamel. It comes with 
three faucet holes and a spray hole that 
measure 1% inches in diameter. The holes 
are on 4-inch centers. The flat rim of the 
sink has a radius of 1% inches at the cor- 
ners and the strainer opening is the stand- 
ard 3% inches. Over-all dimensions are 
32 by 21 by 8 inches. 

The suggested retail price of the In- 
gram-Richardson contest prize is $22. 


continued... 
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Contest Prizes ..... (continued) 


Reed-Cromex Is 
Awarding Six Pairs 
of Legs and Bars 


The Reed-Cromex Corp.’s prize is 
six pairs of legs and bars (Hex-Custom 
RC-25). The legs are made of %-in. 
tubing with 34-in. towel bars and are 
heavily plated with copper, nickel and 
chrome. They’re valued at $98.40. The 
firm is located in Cleveland. 








A Glass-Lined Water Heater 
Is One of Crane's Prizes 


One of Crane Co.’s prize awards is a 
30-gal. glass-lined water heater. With 
a 10-year guarantee, the heater is de- 
signed especially for areas having harsh 
water. Contractor price is $106. The 
Chicago firm will also contribute two 
store signs (see Contest page—29). 








Wholesalers are behind the Big Push in remodeling 


WHOLESALERS are co-sponsoring the form of merchandise certificates. 
Big Push Remodeling Sales Contest—as The contest can represent another 
manufacturers listed on these pages are wholesaler service to contractors. By co- 
doing—by contributing cash prizes. These sponsoring it, the wholesaler indicates 
contributions, which the official contest his interest in remodeling and his con- 
rules limit to between $10 and $25, will viction that it’s there that the greatest 
be awarded to contractor-winners in the business potential lies today. 


The following wholesalers are co-sponsors . J. J. Koepsell Co. 
of DE’s Big Push Contest: Sheboygan, Wis. 


American Plumbers Supply Co. M Supply Co. 
Toledo, O Bay City, Mich. 


Busser Supply Co. Moran Supply Co. 
Lewisburg, Pa. Chicago, IIl. 


Dolan Supply Co. Plumbers’ Supply Co., Inc. 
Troy, N. Y. Louisville, Ky. 





Foster Supply Co., Inc. Reeves-Wiedeman Co. 
Pensacola, Fla. Kansas City, Mo. 
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H. A. Thrush Contributes 
a Water Circulator with 
Interchangeable Flanges 


A horizontal water circulator 
is the prize offered by H. A. 
Thrush Co., Peru, Ind. Designed 
for both new and conversion 
jobs, the circulator can be used 
with radiators, convectors, floor 
coils, ceiling coils, baseboards 
and unit heaters. It can also be 
used in domestic hot water supply systems. 

The two-bolt circulator features inter- 
changeable flanges to take care of four 
sizes—%4, 1, 1% and 1% inch. “No more 
waiting for the right size . . . just switch 
flanges,” Thrush advertises. 

The units are individually cartoned so 
that flanges may be substituted simply by 
cutting open the window in the carton, 
removing the existing flange and replacing 
it with the desired size. 

The circulator also features Thrush’s 


new rubber-cushioned motor, which the 
company says assures quiet operation and 
helps to eliminate vibration. It’s a stand- 
ard 115-volt, 60 cycle, one-phase AC mo- 
tor. 

Thrush points out that other applica- 
tions for the circulator include greenhouse 
heating and snow-melting systems under 
pavement. 

The price the Thrush company places on 
the prize it’s contributing for the Big Push 
Contest is $63 retail. 


Rapidayton Twin Champion Water System To Be Given by Tait 
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The Tait Manufacturing Co.’s contribu- 
tion to the Big Push Contest is a %4-hp 
Rapidayton Twin Champion water system 
completely assembled with a 42-gallon 
vertical tank. 

This is a two-stage, packaged converti- 
ble system for shallow wells and deep 
wells up to 150 feet. The model that will 
go to a contractor-winner has a capacity 
up to 900 gallons per hour. 

The unit pumps full capacity at 40 
pounds pressure and can be converted 
from use in a shallow well to a deep one 
without additional pump parts. 

Tait (of Dayton, O.) says that its ex- 
clusive “quick-connect” flange saves the 
contractor both time and materials when 
he makes the installation. 

The retail price Tait places on its contri- 
bution is $232. The water system is 
ready to install as it comes in the carton. 


continued... 
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Contest Prizes ..... (continued) 


Two Dozen of Its Most Popular 
Valves Given by Hammond Brass 


Hammond Brass Works, Hammond, 
Ind., is contributing a dozen each of its 
No. 400 globe and 602 gate valves. Both 
types of valves are being offered in \%, 
%4 and l-in. sizes and are individually 
boxed. 

The 400 valve (at left in illustration) 
is a five-in-one composition disc globe. 


It can be used for domestic gas, hot and - 


cold water lines and other applications. 
The 602 is a non-rising stem, solid wedge 
disc commercial gate valve recommended 
for steam, water, oil, air, vacuum or gas 
service at 125-lb working steam pressure. 

Hammond Brass says these are the most 
popular valve types in the most popular 
sizes used by the typical plumbing and 
heating operation. The company reports 


its new “Brite-Kote” process is now avail- 
able on its complete line of bronze plumb- 
ing and heating valves. “Brite-Kote” is 
a bronze color dip applied to the valves 
to produce a protective and decorative 
finish simulating the natural appearance 
of bronze. The value of the two dozen 
valves is $70 at retail prices. 


Peerless Pottery’s Prize Is Two 
Water Closets and Two Lavatories 


Two close-coupled closet combinations 
as well as two lavatories measuring 17 
by 19 in. are being donated as prizes by 
Peerless Pottery, Inc., Evansville, Ind. 

The lavatory, made of white vitreous 
china, has a ledge back, concealed front 
overflow and anti-splash rims. 

The closet combination, which Peerless 
calls the Revelation (No. 5200), is ad- 
vertised as being a close-coupled reverse- 
trap combination of finest white vitreous 
china. It has an oversized trapway and 
features the Peerless four-bolt tank con- 
nection. The company adds that the unit 
is easy to install—no parts to misplace— 
and that quick alignment is possible. 

Other features in the combination are 
the rubber gasket and resilient washers 
for leakproof cushion fit. The combina- 
tion is for 12-in. roughing in. Peerless sets 
the retail price of the four fixtures it’s 
offering at $125. 
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Vents and Balancing Valve Adapter 
Units Contributed by Maid-O'-Mist 


Maid-O’-Mist is contributing an assort- 
ment of hot water heating and chilled 
water cooling system air vents and balanc- 
ing valve adapter units, valued at $103 
(contractor’s price). 

In the auto-vent assortment are three 
No. 7, three No. 67, two No. 27, two No. 
37 and twelve No. 72 vents. In the as- 
sortment of balancing valves are three 
No. 14, three No. 15 and three No. 16 
valves, all measuring 1 in. — 





Looking over Maid-O’-Mist’s 
prize donation to DE’s Big Push 
Remodeling Sales Contest are 
H. J. Carr (right) vice presi- 
dent, and James A. Madden, 
sales manager. The Chicago 
company’s contribution is an 
assortment of hot water heat- 
ing and chilled water cooling 
system air vents and bal- 
ancing valve adapter units. 











Lawler Automatic Controls Offers a 34-In. 
Thermostatic Tempering Valve as Its Prize 


A %-in. thermostatic tempering valve is the prize 
donation of Lawler Automatic Controls, Inc., of Mount 
Vernon, N. Y. The company says the valve operates with 
a solid filled hydraulic thermostatic element. 

Lawler tempering valves are engineered to accurately 
proportion both hot and cold water so that the required 
outlet temperature remains constant. Any desired outlet 
temperature between 140 and 200F may be obtained, the 
company says. 

Lawler states that all thermostatic elements are tested 
before and after assembly in the valve bodies. 

The valve is used in residences, apartments, commer- 
cial and industrial buildings. 
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Contest Prizes ..... (continued) 


Ingersoll-Humphryes Prize Contribution Is a Wall-Hung Closet Com- 
bination, a Bathtub and a Ledge-Back Lavatory—All of Them in Color 


A complete set of bathroom fixtures in color 


will be awarded to a contest winner by Inger- 
soll-Humphryes Division of Borg-Warner Corp., 
Mansfield, O. 


Included in the set are the newly designed 


wall-hung closet combination in the State model 
with horizontal discharge; a Huntington model 
porcelain on steel, end-outlet bath tub; and a 
vitreous china ledge-back lavatory, 17 by 19 in. 
The retail price of this set in color is $250. 





Assorted Fittings—$200 Worth— 
Are Offered by Kuhns Brothers 


“In cooperation with the Big Push Re- 
modeling Sales Contest, The Kuhns Broth- 
ers Co. is contributing $200 worth of 
assorted pipe fittings to the growing list 
of prizes,” writes the president of the 
Dayton, O., company. Kuhns advertises 


Contest—18 


that its two-way drain fittings eliminate 
the need for a second vent stack when 
installing food waste disposers, double 
sinks or dishwashers for remodeling. 
More than 3,000 shapes and sizes of 
fittings in cast iron and in malleable and 
ductile iron are available to the winner 
of this prize. Kuhns Brothers will present 
the $200 assortment to the winner through 
the wholesaler of his choice. 
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McDonnell & Miller Contributes Relief Valve 
to Be Used on Hot Water Tanks and Heaters 


“Our illustration shows the husky internal construc- 
tion of this little valve of big capacity,” said McDonnell 
& Miller, Inc., Chicago, when the firm offered its combina- 
tion pressure-temperature relief valve for hot water tanks 
and heaters as its contribution to the Big Push contest. 
The one unit guards against the twin hazards of excessive 
pressures and temperatures. 

For temperature relief, the company says, the unit 
embodies accurate response to temperature variation, 
powerful and positive opening, and fully automatic re- 
seating when temperature is under control. The valve 
starts to open when surrounding water reaches 188F, 
opens rapidly to full capacity at 208F, and reseats drip- 
tight automatically when temperature drops to 183F. 
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| Tankless Water System for Shallow 
_ Wells Is Goulds Pumps’ Award 


Goulds Pumps, Inc., Seneca Falls, N.Y., 
will award a prize winner one of its 
balanced-flow tankless water systems for 
shallow wells. The self-adjusting char- 
acteristic of the system provides a steady 
supply of water without use of a separate 
storage tank. It has a capacity range up 
to 520 gph. The capacity is automatically 
self-adjusted to meet varying demands. 
The company rates the value of this 
system (to the contractor) at $105. 


Weil Pump Co. Offers a Ready-to- | 
Install Submersible Sump Pump 


A submersible sump pump is the dona- 
tion of the Weil Pump Co., Chicago. 
Priced to dealers at $80, the pump (Model 
SS-805) has a 4%hp capacitor motor and 
can be installed through a 15-in. opening. 
Factory assembled and tested, the motor is 
totally enclosed and sealed. 

The submersible pump is ready to in- 
stall and operate by connecting the dis- 
charge to the sewer and plugging in the 
grounded cord. The pump measures 11 by 
125% in. and weighs 50 Ibs. 
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Contest Prizes ..... (continued) 
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Three-valve diverter 


Pop-up bath drain 


Lavatory centerset 


Three Different Items from Its Line of Plumbing Brass Goods 
Will Go to a Contest Winner from Sterling Faucet... 


The Sterling Faucet Co., Morgantown, 
W. Va., is contributing three items to the 
Big Push Remodeling Sales Contest. The 
first is a three-valve diverter with 8-in. 
centers and features chrome-plated es- 
cutcheons, handles, die-cast spout, shower 





head, and arm and flange. The second 
item in the prize group is a 14%-in. chrome- 
plated pop-up bathtub drain with thread- 
ed tailpieces for standard tubs, and the 
third is a chrome-plated lavatory centerset 
with 4-in. centers. 





Spartan Shower Stall Co. to Give 
Its Imperial Model to a Winner 


A shower stall in its Imperial model is 
the prize the Spartan Shower Stall Co., 
Inc., Maspeth, N.Y., will award to another 
contest winner. 

The company advertises this model as 
a luxury stall made of extra-heavy gauge 
galvanized, bonderized steel. It’s 80 in. 
high and 32 in. square; it has rounded 
corners and de luxe trim. 

Finished in two coats of white baked 
enamel, the Imperial is complete with 
chrome-plated trim and accessories. The 
stall will accommodate either glass or 
Plastik-Fold doors. The winner of the 
shower stall may choose from four recep- 
tors. Spartan places its cost to contrac- 
tor-dealers at $62. 


5 














a ee eee 





Domestic ENGINEERING, JANUARY 1958 








ain 








IT 
IT 
r 
r 
r 
- 
- 
" 
- 
IT 
IT 
[T 
is 


A Top-of-the-Line Gas-Fired, Forced-Air Furnace Will Be 
the Prize Contribution of Bryant Manufacturing Co. 


As its prize donation, the Bryant Manu- 
facturing Co., Indianapolis, is awarding 
a gas-fired, forced-air furnace. Bryant 
says this is its finest gas furnace and gives 
its retail price as $315. 

The illustration shows the Bryant 
“twins.” The 319 furnace, shown at the 
left, can be matched with the 590 air con- 


Michigan Brass Co. Will Make Its De Luxe 
8-in. Exposed-Deck Faucet a Big Push Prize 
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ditioner at the right. The 319 features a 
“straight through” heat exchanger, Bryant 
says, which means the air doesn’t have to 
turn corners as it goes through the fur- 
nace. All controls are at the front, making 
close-quarter installation easy. The 319 is 
shipped completely assembled ready for 
installation, including al] wiring. 


As its prize contribution to 
the Big Push Remodeling 
Sales Contest, the Michigan 
Brass Co., Grand Haven, is 
donating its de luxe 8-in. ex- 
posed-deck faucet, listed as 
Model 500-15. 

The set features a swing- 
ing, rounded spout and lever- 
type handles, all in high- 
quality chrome plate. Michi- 
gan Brass Co. has been in the 
business of making plumbing 
brass goods for 60 years. 


continued... 




















Contest Prizes ..... (continued) 
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The Fairbanks Co. Will Give a Contest Winner Two Appliance Trucks— 
One Truck “Walks Up Stairs,” the Other Makes A-C Installation Easy 


One of each of its two appliance trucks 
will be the prize given by the Fairbanks 
Co., New York City. One is the appliance 
elevating truck, shown at the left, which 
Fairbanks says is the only truck ever 
created that delivers and installs air con- 
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ditioners from the motor truck, up the 
stairs and into the customer’s window. The 
other prize is the Stairmaster, which the 
company says “walks” even the heaviest 
appliances up or down stairs. The com- 


bined retail value of the prizes is $129. 


Complete Package of Jet-Aerators 
Given by Melard Manufacturing 


The Melard Manufacturing Co., New 
York City, will award its “Self-Cleaning 
Mel-O-Flo Jet-Aerator Deal No. 1,” which 
includes a dozen each of its No. 150 (fe- 
male) and No. 250 (male) aerators, plus 
one of each model mounted on a display 
board. 

On the display card, developed by the 
company as a selling aid, the aerating de- 
vices are encased in plastic. The company 
values this package (retail) at $27.60. 
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Four Products Make Up American-Standard’s Big Push Prize Award 


American-Standard’s fourfold contribu- 
tion comprises its Royal Hostess kitchen 
sink equipped with its new single-lever 
mixing faucet and food-waste disposer, and 
a left-hand undersink kitchen cabinet. 

The sink is a cast iron fixture finished 
with a thick coating of acid-resisting enam- 
el. It measures 42 inches wide, 25 inches 
deep and has a 4-inch shelf-back. There is 
a drainboard beside the 1934 by 1734 by 
8-inch bowl. 

The single-lever mixing faucet, adver- 
tised as providing exactly the water tem- 
perature and flow desired at a finger’s 
touch, has a heavy cast brass body with 
standard mounting and connection for 
sink tops up to 1% inches in thickness. 

The company’s new food-waste disposer 
has a grinding principle that eliminates 
measuring loads, sorting wastes or waiting 
for batches to clear the grinding chamber. 
It measures 10% inches high, 7% inches 
in diameter and can be installed in any 
type of sink with a standard 3%-inch 
strainer fitting and 12-inch drain. 

The total retail value is $340. 























A Wesglas Laundry Tub Will Be 
Prize Award of the Wessels Co. 


The Wessels Co., Detroit, is awarding a 
Wesglas laundry tub. The tub (Manor 
Model M-54) is of Fiberglas and has a 21- 
gallon capacity. It’s mounted in a white 
enamel cabinet that’s contoured to match 
modern washers and dryers. This model 
has a matching Fiberglas cover that 
doubles as a carrying tray. 

A stainless steel top rim with two em- 
bossed soap dishes to keep accessories dry, 
a removable door that covers a full-width 
opening in the front of the cabinet and a 
removable overflow tube that eliminates 
the need for double tubs are other fea- 
tures. 

The company’s suggested retail price for 
the Wesglas laundry tub is approximately 
$52. 
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Contest Prizes ..... (continued) 


Hobart’s Big Push Contribution Will Be a KitchenAid Dishwasher 





The Hobart Manufacturing Co., Troy, 
O., will award a completely automatic 
KitchenAid undercounter dishwasher. 

This pump-drain model first rinse- 


sprays, then washes with a revolving arm 
that Hobart says provides thorough dis- 
tribution of wash streams covering the 
full area of the racks. Two separate 
rinses follow the wash cycle. The unit 
uses 944 gallons of water in the 18 
minutes required for washing and rinsing. 
Drying, a 2542-minute process, is accom- 
plished with a blower fan that circulates 
electrically heated air. 

The KitchenAid is equipped with a 
timed spray cycle mechanism that clears 
the plumbing line of water below recom- 
mended wash temperature. A self-clean- 
ing, stainless steel strainer pan catches 
food waste and washes it down the drain 
before the rinse cycles begin. 

Finished in white baked enamel, the 
KitchenAid is 24 inches wide, 24% inches 
deep and 34% inches high. 

The suggested retail price is $325. 


New 5-Foot Tub and Two Sinks Will Be Coralware’s Contest Prize 


A de luxe tub for the bathroom and 
single and double-bow] sinks for bath, 
kitchen or utility room use are the Big 
Push prize contribution from the Coral- 
ware Manufacturing Co., Chicago. 

The bathtub is Coralware’s new 5-foot 
model with V-line side- 
panel design and a full- 
length rim seat. It’s con- 
structed of 14-gauge deep- 
drawn steel in one piece 
and is finished with porce- 
lain enamel that is both 
acid and stain resistant 

Coralware says that the 
extra-deep bow! is a pop 
ular feature of the single 
bow! sink, which meas- 


dimensions are 21 by 32 by 8g inches. 
Both sinks feature back ledges that may 
be punched for three or four holes 1% 
inches in diameter on 4-inch centers. 
The retail price suggested for the 
three-piece Coralware package is $99.50. 












































ures 18 by 20 by 74 














inches, The center of the 








sink is punched for a dual 
strainer. 

The company says the 
double-bowl sink is its 
most luxurious model. Its 
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Crane Co. Adds Two Full-Color Clock Signs to Its Prize Contribution - 


An additional prize consisting of two ing harsh water conditions, the heater, re- 
dealer clock signs for display in the con- tailed at $106, has a 10 year guarantee. 
tractor’s showroom is being contributed The illuminated clock signs provide a 
by Crane Co., Chicago. Crane’s initial prominent place for the contractor’s name 
prize, illustrated and described on contest on an interchangeable full-color display 
page 14, is a 30-gallon glass-lined water panel. Two of the panels carry messages 
heater. Designed especially for areas hav- about plumbing, one with a strong remod- 
eling theme. The third 
illustrates Crane’s Sun- 
nyday boiler, and the 
fourth features its Sun- 
nyland heating and air 
conditioning. 

The display has a 
sturdy steel case with 
both a chain for hang- 
ing and a support for 
standing. 

The clock signs 
Crane is giving are val- 
ued at $16.95 each. 














Clayton & Lambert Will Contribute a 
30-Gallon Alumilux Water Heater 


The Clayton & Lambert Manufacturing Co., Louis- 
ville, Ky., will award a contest winner one of its 30- 
gallon Alumilux gas water heaters. The unit is a de luxe 
model featuring an embossed aluminum jacket, top and 
door. 

Another feature of the heater is that homeowners 
can use a mixing valve to get two-temperature water. 
The heater furnishes water up to 180F for washing 
dishes and clothes as well as water of moderate temper- 
ature, around 140F, for general use, Other features of 
the unit are a raised port burner and outer flue con- 
struction, There is more than 2 inches of Fiberglas 
between the flue liner and outer jacket from the top of 
the heater to the base, as well as a double top with 
% inch of Fiberglas between 

Tanks for the Alumilux line are selid aluminum alloy, 
and controls are automatic snap action 

The company places the retail cost of the heater it is 
contributing at $163.50 


continued . .. 
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Contest Prizes ..... (continued) 


Pennsylvania Range Boiler’s Award Will Be 
its Bradford De Luxe Automatic Water Heater 


An automatic gas water heater is the Big Push Con- 
test prize offered by Pennsylvania Range Boiler Co. of 
Philadelphia. The heater is the company’s de luxe 
Bradford Vitraglas model in the 30-gallon size. 

The Btu input rating for the glass-lined heater is 
listed at 30,000 with manufactured, natural and LP gas. 
Recovery rate for this model is quoted as 42 galions per 
hour at a 60F rise and 25.2 gallons at a rise of 100F. 

Roughing-in dimensions for the heater are as follows: 
a height of 53% inches from the floor to the top of the 
nipples; a casing diameter of 20 inches; a 34-inch pipe 
connection; a 42-inch gas connection: and 3-inch flue 
connection. 

The water heater is sold with a 10-year warranty, and 
the retail price suggested by the manufacturer is 
$139.95. 





For a listing of wholesalers co-sponsoring the Big 


Push Remodeling Sales Contest, see contest page 14. 


Flexible Lavatory Supplies Will 
Be Arbest Manufacturing’s Prize 

The Arbest Manufacturing Co., Phila- 
delphia, is contributing five pairs of flex- 
ible lavatory supplies with angle stops 
and five pairs with elbow compression 





fittings, both for 42-inch copper sweat. 





The supplies include sweat-in tubes de- 
signed to slip over and sweat directly on 


Two Dozen Float 
Valves Will Be 
Given by Romar 


The Romar Manu- 
facturing Corp., Buf- 
falo, N.Y., will award 
a dozen each of its 


Model 10 and Model 11 


the copper tube rough. 
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Ground joint fit- 
tings connect the 
supplies to the 
shanks of the 
lavatory faucets. 
Also included 
are deep flanges 
that cover the 
sweat-in joints. 
Arbest 
gests a retail 


price of $41.50. 


sug- 


Hushflo float valves 
to a contest winner. 
Model 10 is a standard ballcock; Model 11 
is intended for use where anti-siphon 
float valves are required by code. 
Hushflo valves reduce water noise to a 
minimum, Romar states, and fill the tank 
quickly because the valve is fully open 
during the entire filling cycle. Made of 
brass, they fit all standard bottom-fill 
tanks, the company adds. 
The approximate retail price is $95. 
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New Oil-Fired Boiler Will Be Given by National-U. S. Radiator 


National-U.S. Radiator Corp., 
Johnstown, Pa., is contributing 
its new Sunray IV oil-fired boil- 
er to the Big Push Contest. The 
company calls it “A ‘wet base’ 
cast iron boiler-burner unit of 
advanced design for forced hot 
water, gravity hot water or 
steam systems . outstanding 
in styling, accessibility and per- 
formance.” 

Among the features of the unit 
are zig-zag flues, which the com- 
pany says effectively subdivide 
hot gases into thin flowing 
streams; numerous raised radial 
ribs to increase the heating sur- 
face; and water-backed ridges in 
staggered arrangement, which 
repeatedly force gases into effec- 
tive wiping contact with heating surfaces. 

The wet base design accelerates water 
circulation and permits safe installation on 
combustible floors, the company adds. 

The unit also features unusually low 
draft resistance, permitting satisfactory 


A Hundred Feet of Baseboard 
Radiation Given by Slant-Fin 


Slant-Fin Radiator Corp. of Richmond 
Hill, N. Y., is contributing 100 linear feet 
of its new 34-inch packaged baseboard 
radiation, including accessories, to the Big 
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operation even with the low chimneys 
provided on basementless houses. 

Boiler sections are shipped factory as- 
sembled but can be readily separated for 
ease of handling. The price of the Sunray 
IV to the contractor is $472. 


Push Contest. The package includes the 
heating element, the snap-on cover as- 
sembly, support brackets, adjustable vane 
dampers, track expansion “clip” hangers 
and the splice plate. 

The heating element has a specially 
shaped aluminum fin measuring 234 by 
24% inches but bent to 2% inches square 
to utilize the “slant-fin” principle. This 
provides for 29 percent more heating sur- 
face per linear foot than square fins, the 
company says. 

The edges of the fins also have an extra 
angle that creates a stack effect for higher 
efficiency and strength. 

Packages contain units in 4, 5, 6 and 
8-foot sizes, which, the company says, 
minimizes installation time. 

The suggested retail price for this prize 
donation is $250. 


continued ... 











Contest Prizes ..... (continued) 


Universal-Rundle’s 
Contribution Will Be a 
Complete Bath--in Color 


A three-piece bathroom en- 
semble in color—complete with 
fittings—is the Big Push prize to 
be awarded by Universal-Run- 
dle, New Castle, Pa. 

Shown at the top, left, is U-R’s 
five-foot Master Meadow enam- 
eled cast iron recessed tub. In the 
center at the left is the Como 
one-piece reverse-trap water 
closet that will be given complete 
with a mother-of-pearl seat. 

The lavatory is the Uni-Dial 
vitreous china wall hung fixture 
that features the new one-hand 
water flow and temperature con- 
trol. The lavatory measures 19 
by 22 inches and is being con- 
tributed complete with a pair of 
round chrome-plated legs and a 
pair of round 15-inch towel bars. 

Universal-Rundle calls this 
complete bathroom set a “truly 
luxury ensemble that we feel 
will be well received by one of 
the winners in your contest.” 
The company sets the retail price 
of the set at $433.45. 














Barnes Manufacturing Contributes Its New Portable Electric Pump 


The Barnes Manufacturing Co., Mans- 
field, O., is contributing its new electric 
close-coupled drive portable centrifugal 
pump to the Big Push Contest. The self- 
priming Porta-Pump discharges 1,440 gal- 
lons per hour. It has an aluminum body 
and a balanced hand grip at the top that 
makes it easy to carry. The complete 
weight of the unit is 28 pounds. 


The retail price is $89.50. 
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Milwaukee Faucets Is Giving Three Prizes to the Big Push Contest 


Milwaukee Faucets, Inc., is presenting 
three of its products. A Queen Mary Ad- 
justo shower fixture, which is a combina- 
tion shower and tub filler, heads the list. 
The fixture consists of a 6-inch center 
valve with union wall flanges. The valve 
is covered with a chrome-plated escutche- 
on. The arm assembly is a separate 24%4- 
inch unit. 

Next is a sink faucet fixture, the Albany. 
It has 8-inch centers and features a drawn 


brass aerator spout. A spray attachment 
is included. 

Also contributed is a sump pump that 
has a 3,600 gallon-per-hour capacity. It 
features a GE 14-hp thrust bearing motor. 
The steel column, impeller shaft and cast 


iron base are heavily chrome plated. Other 


features are a copper float, oilite bearings a 1 " s 








and a nylon impeller. 
The combined retail price for the three 
items is $94.13. 





Cutler Metal Products Will Give Its Craft Champion Shower 


The Cutler Metal Products Co., Camden, 
N. J., is contributing its Craft Champion shower 
cabinet. The walls are of heavy-gauge bonder- 
ized steel finished in white baked enamel, and 
the fittings are of chrome-plated brass. Other 
features are an adjustable shower head and a 
self-draining soap dish. 

Cutler Metal Products offers a choice of re- 
ceptors for the cabinet: one is of porcelain 
enamel steel with a black and white Terrazzo- 
tone finish. It is a deep drawn, 16-gauge one- 
piece seamless stamping. The other available 
receptor is precast white Craft-Stone, and it has 
a cast-in, chrome-plated drain. Both of the re- 
ceptors are skid-proof, rust-proof and feature 
safety-grip concentric rings. 

Included with the cabinet are a vinyl shower 
curtain and chrome-plated rings. The glass door 
shown is optional equipment. 

The retail price suggested for the shower 
cabinet is $58.50. 








continued ... 
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Contest Prizes ..... (continued) 


Baseboard Radiation Will Be 
Embassy Steel Product's Prize 


Embassy Steel Products, Inc., Brook- 
lyn, N.Y., is contributing 96 lineal feet of 
baseboard radiation, complete with the 
accessories necessary for installation. 

Embassy states that no bolts or screws 
are needed to install the baseboard. Snap- 
in lock hangers go into pre-cut notches 
and the front cover also snaps on, as do 
end: pieces, corners and splicers. Back 
panels mount flush to the wall at the floor 
to accommodate carpeting or tile. 

The heating element is constructed of 
34-inch copper tube. Aluminum fins are 
mechanically bonded for efficient and per- 


manent heat transfer. The element is 

available in 8-foot lengths. Embassy adds 

that where wall space is a problem, dou- 

ble-tier installation can be made easily. 
The suggested retail price is $168. 


Reed Manufacturing Co. Will Award a Winner Its Dual-Purpose Vise 


A combination pipe and machinists’ vise will be the 
contribution of the Reed Manufacturing Co., Erie, Pa. 
The main jaws are hardened alloy steel 4% inches wide. 
The pipe jaws hold % to 34-inch pipe. Because the pipe 
jaws don’t extend beyond the face of the main jaws, they 
permit full use as a machinists’ vise. The swivel base 


features a corrugated clamp bolt that assures easy, solid 
clamping in any position. The vise weighs 83 pounds. 
The company’s suggested retail price is $59.20. 


Lyon Incorporated Will Give 
Its New Disposo-Well Sink 


Lyon Incorporated, Detroit, is contrib- 
uting its new Disposo-Well stainless steel 


sink. A feature of this two-compartment 
sink is the off-center 8-inch drain funnel 
especially designed for disposer installa- 
tion. This permits the faucet flow to be 
directed right into the disposer (or 
strainer). Lyon says the drain funnel pro- 
tects utensils and increases disposer ac- 
tion. Other features are a recessed ledge 
and an integral rim design that makes the 
rim and sink one unit. 

The sink is available in both right and 
left-hand models. 

Lyon sinks are treated with an air- 
craft-type sound-deadening undercoating. 
They have a self-polishing finish and have 
a life-time guarantee, the company says. 

The retail price of the sink is $73.60. 
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A Water System Will Be Lancaster Pump and Manufacturing's Prize 


The Lancaster Pump and Manufacturing Co., Inc., Lan- 
caster, Pa., is contributing a packaged water system. 

A self-priming model with a 44-hp motor and a 13-gallon 
vertical tank, it features close coupling of motor and pump 
and a fully automatic air volume control and pressure 
switch. Lancaster points out the reliable rotary shaft seal 
as another feature of this Dutch Pak system. j 

Intended for shallow well installation, the pump will 
deliver more than 500 gallons an hour on a 10-foot suc- 
tion lift. Lancaster says the efficient four-volute design 
and the hydro-lok wear ring result in outstanding perform- 
ance. The company adds that the high air elimination 
chamber improves the pump’s self-priming on shallow 
wells with drive points. 

Lancaster’s suggested retail price for its prize is $109. 





Sterling Brass Will Give Three 
Mixing Faucets, Gift Certificates 


A fourfold prize is being contributed 
by the Sterling Brass Co., Cleveland. 
First is a product prize—three of its new 
Touch-Flo one-arm mixing faucets com- 
plete with aerators. The Touch-Flo is 
designed to allow the user to have finger- 
tip control for any temperature of hot or 
cold water. Sterling Brass gives a life- 
time guarantee on its new product. 
Additional prizes being contributed by 
Sunshine Co. to Give Cutting the company are three $100 merchandise 
. , certificates to be individually awarded to 
Oil and Pipe-Joint Compound Big Push Contest winners. 
Sterling Brass suggests a retail price of 
A dozen one-gallon cans of Mitee $75 for the Touch-Flo faucets, giving its 
thread-cutting oil and six dozen one-pound total prize a value of $375. 
cans of Mitee pipe-joint compound are the 
prize contributions of the John Sunshine 
Chemical Co., Inc., of Chicago. 





The thread-cutting oil is prepared for 
use with hand tools and power pipe ma- 
chines, Sunshine states, while the pipe- 
joint compound can be utilized for a va- 
riety of piping systems—water, gas, air, 
steam, natural gas, etc. 

The total retail price the Sunshine Co. 
suggests is approximately $57. The com- 
pany adds that it will prepay full freight 
for delivery of the prize to its winner. 
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Contest Prizes ..... (continued) 


Dunkirk Radiator Gives Its New Boiler 


An oil-fired boiler for hot water heating sys- 
tems will be given by the Dunkirk. Radiator 
Corp., Dunkirk, N. Y. The boiler is Dunkirk’s 
model 513 with extended jacket from its newly 
introduced Series 13 Lexington. It features the 
company’s patented honeycomb design that allows 
maximum heat with minimum weight. Boiler sec- 
tions have integrally cast horizontal baffles that 
stagger and lengthen fire travel from combustion 
chamber to stack. 

Intended for installation in cramped areas, the 
boiler’s wet base construction allows it to be in- 
stalled on wood floors without fire hazard. 

The controls, the burner and the tankless coils 
are not included in the package. 

Dunkirk’s suggested retail price is $209. 





A Complete Powder Room Is 
Sentry Sanitary’s Prize 


The Sentry Sanitary Corp., Manning- 
ton, W. Va., is contributing two fixtures 
intended to make up a complete powder 
room—the Glenmont reverse trap, close- 
coupled closet combination and its Fair- 
view lavatory. 
The vitreous china Glenmont combina- 
tion is intended for 12-inch roughing in. : 
The Fairview lavatory measures 17 by 19 Sentry Sanitary suggests that a whole- 
inches and has a shelf back, an anti-splash saler would charge approximately $47 for 
rim and a concealed front overflow. the two items it is awarding. 





Two Porcelain Enamel Bathtubs Contributed by Plumbingware 


The Plumbingware Manufacturing Co., 
whose plant and general offices have re- 
cently been moved from Chicago to Mid- 








dleville, Mich., is contributing two of its 
new Economy porcelain enamel bathtubs 
to a Big Push Contest winner. 

One of the tubs is 4 feet long; the other 
is its 44-foot model. Both have a full- 
length rim seat 44% inches wide. The tubs 
are finished in white and are acid-resist- 
ing. Plumbingware manufactures bath- 
tubs in 4, 4% and 5-foot sizes. 

The combined retail price of the prize 
Plumbingware is contributing is $127.85. 
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Assorted Vapor Equalizing Valves and Air 
Eliminators to Be Awarded by Gorton Heating 


Gorton Heating Corp., Cranford, N.J., is giving an assort- 
ment of vapor equalizing valves and air eliminators for 
steam heating systems. 

Included are one No. 4, two No. 5 and three No. 6 vapor 
equalizing valves with %-inch side connections, plus three 
each of the Nos. C and D valves with the same size of con- 
nection. Two equalizing valves, one with % and the other 
with 44-inch vertical connections, are also being given. Two 
No. 1 and a No. 2 air eliminator, the two with a %-inch verti- 
cal connection and the other with a %-inch vertical connec- 
tion, complete the prize assortment. 

Gorton’s suggested retail price for the package is $50. 





by the Insto-Gas Corp., Detroit. This in- 


Insto-Gas Prize Includes Lead- cludes a standard-type cylinder, which 


Melting Equipment, Blow Torch 


Complete lead-melting equipment is 
part of the Big Push prize being offered 


produces 154 cubic feet of gas; a furnace 
that will melt 40 pounds of lead in six 
minutes; a 9-inch furnace guard that holds 
any size of lead pot up to 8 inches; and 


an 8-inch cast iron lead pot. 

Insto-Gas is also giving a blow torch, 
which is designed for use on copper tub- 
ing up to 1% inches, for electrical and 
sheet metal soldering, and for solder flow- 
ing. Its wide range of flame sizes elimi- 
nates the need for changing tips. Also 
included is 12% feet of service hose with 
fittings and connectors. 

The retail price of this combination 
prize from Insto-Gas is $104.44. 








Two Zonvalves Will Be Given by Heat-Timer 





Heat-Timer Corp., New York City, is contributing two of 
its new Zonvalves. The company says the Zonvalve can 
furnish any temperature control desired in various zones or 
rooms, operating from only a single heating unit and a single 
circulator. Made in both straight and angle types for all 
standard pipe and tubing connections, the Zonvalve can be 
installed at any convenient point on the supply piping to 
each zone. The valve may be wired to the controlling thermo- 
stats in each zone with low-voltage thermostat wire. The 
Zonvalve is guaranteed to operate with equal efficiency on 
both steam and hot water systems. 


Heat-Timer’s suggested retail price is $54. continued ... 
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Contest Prizes ..... (continued) 


Brass-Craft Is Giving a Case of Its Assorted 
Speedway Supply Kits and a Display Board 


The Brass-Craft Manufacturing Co., Detroit, is contrib- 
uting a twofold prize to the Big Push Contest. The 
contractor who wins it will be awarded a case of 50 
assorted Speedway supply kits, and a wholesaler of the 
winner’s choice will be awarded a display board of the 
Speedway products for his showroom. 

The case of Speedway supplies includes 20 kits for 
water supply hookups for lavatories (10 with angle stops 
and 10 with elbow fittings), 20 for water closet connec- 
tions (also 10 each with angle stops and elbow fittings) 
and 10 kits for sink installation. 

The kits include copper compression inlet valves and 

















* | fittings for direct hookup to copper tubing. All items in 

SL£iLs 4a4 the case are triple-plated chrome. 

; Pes The display board is blue and yellow and will show the 
se “~ bb 44 48 “individual pieces highly polished and mounted over their 
_ 5 as Rf at a respective part numbers. 

¥ & %. rs = Brass-Craft’s suggested retail price is $100.10. 


Sump Pump with Quick-Change 
Switch Will Be Piqua’s Prize 


As its prize contribution, the Piqua Ma- 
chine & Manufacturing Co., Piqua, O., is 
giving a submersible sump pump. 

Called the Enpo, the Model AU, type C 
sump pump Piqua is giving features the 
company’s quick-change switch. This de- 
vice is assembled all in one unit. Piqua 
says it is no longer necessary to return the 
complete pump for repair because the 
pump can be put back into action merely 
by removing the old switch and plugging 
in the new one. Piqua adds that major 
repairs or a complete overhaul can then 
be made without disruption of service by 
the service re- % 
pair station lo- 
cated nearest 
the contractor. 

The retail 
price suggested 
by the manu- 
facturer is 


$76.50. 
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The Powers Regulator Award Is 
a Thermostatic Shower Control 


The Powers Regulator Co., Skokie, IIl., 
is giving its new thermostatic control for 
showers, the Hydroguard. 

Powers says the Hydroguard delivers 
water at any desired temperature and 
maintains that temperature automatically 
by compensating for any drop or increase 
in water temperature or pressure. Powers 
adds that the Hydroguard performs with 
only one moving part. 

The company suggests a retail price of 
$60 for its Big Push contribution. 
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|. Wenig & Sons’ Contribution Will Be 
Two Prefabricated Shower Cabinets 


Two Unistal shower cabinets will be the prize giv- 
en by I. Wenig & Sons, Inc., New York City. 

The Unistals are prefabricated cabinets made of 
20-gauge bonderized steel. They are shipped com- 
plete with high-quality brass fittings and shower 
curtains, Wenig says. The stalls are built to be 
permanently safe from leakage, the company adds. 

Wenig’s Hi-Impact receptors are featured with 
the cabinets. They are finished in a marbleized gray 
color that permeates the entire unit. The receptors 
are dimensionally stable, water resistant, slip-proof, 
stain-proof, bacteria-proof and odorless, the company 
says, as well as being pleasantly warm to the touch. 
Wenig says the receptors are virtually indestruct- 
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able and gives them an unconditional guarantee. 
The single package that the cabinet and the recep- 


tor are shipped in weighs 120 pounds. 


Wenig suggests a retail price of $185 for the two 


shower cabinets. 


Kollmann Manufacturing Will 
Award Two Hand Spinners 


The Kollmann Manufacturing Co. of 
Erie, Pa., is contributing two hand spin- 
ners as a prize in the Big Push Contest. 

The K-25 spinner is designed for emer- 
gency relief of plugged or sluggish drains 
or supply lines ranging from %4 to 3 inch- 

es. Kollmann adds 
that it is best 
suited for the 
cleaning of mod- 
ern sinks and 
bathtub drains be- 
cause it can be 
used through the 
basin without 
opening the trap. 

The K-25 hand 
spinner utilizes a 
drill chuck that 
holds up to 25 feet 
of %4-inch cable. 

The retail price 
for both is $45.10. 
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A Domestic Water Blender Will 
Be Sarco’s Prize Contribution 


The Sarco Co. of New York City is con- 
tributing a l-inch water blender. This 
domestic blender delivers water to fix- 
tures at between 120 and 160F. 

Sarco’s blender, type DB, is designed 

for use where the pressures in hot and 
cold water sup- 
plies are balanced. 
The blender pre- 
vents the delivery 
of boiler-tempera- 
ture water by add- 
ing cold water to 
that from the 
heater coil. 

The blenders 
have cast brass 
bodies, bronze 
valve discs and 
copper thermo- 
stats. 

The _ suggested 
retail price is $44. 


continued . 
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Contest Prizes ..... (continued) 


E. L. Mustee Will Give a Laundry Tray 


A de luxe laundry tray is the prize being offered by 
E. L. Mustee & Sons, Inc., Cleveland. The laundry 
tray features the Handiflo double drain that passes 
suds in and out of suds-saving automatic washers. An- 
other feature is the Handidrain, which functions three 
ways as an automatic washer drain, an overflow tube 
and a stopper. 

The cabinet is constructed of bonderized-galvanized 
steel, and it measures 28 inches in length, 19% inches 
wide and 35% inches high. The 20-gallon tub is of 
Fiberglas. 

The unit has adjustable legs to simplify leveling and 
also has extra storage space with a sliding door. 

The suggested retail price is $47.57. 





Two Protective Items 
to Be Given by Josam 





The Josam Manufacturing 
Co., Michigan City, Ind., is 
giving two products. One is 
its cast iron backwater sew- 
er valve in the 4-inch size, 
which the company says pro- 
vides positive protection by 
preventing water and sewage 
from backing into drain lines and the base- 
ment. The second contribution is a shock 





sert constructed of an expandable syn- 
thetic rubber compound. The shock 








absorber designed to eliminate water 
hammer. The unit (Series 1480-B) is a 
steel shell in which is housed a specially 
milled, compression-molded tube and in- 
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|.  Penberthy Will Give Its Mers-A-Matic Sump Pump 


A sump pump (the Mers-A-Matic) is the Big Push prize being 

Q contributed by the Penberthy Manufacturing Co., Detroit, a di- 

vision of the Buffalo-Eclipse Corp. Intended for normal sump in- 

stallations, the pump permits a sump depth to three feet. 

; The pump can be used as a permanent automatic model, a port- 

able automatic or as a non-automatic. It requires no priming. The 

144-hp motor provides approximately 3000 gallons-per-hour capac- 

ity against a discharge head of one foot and 400 gph against a 
discharge head of 22 feet. 

Penberthy’s suggested retail price is $89.50. 


absorber is available from Josam in 4, %4, 
1, 1% and 2-inch sizes. 

The retail price suggested by Josam for 
the two devices is $76.50. 
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An Assortment of Its Heating 
Products to Be Given by Econo 


The Econo Products Co. of East Had- 
dom, Conn., is contributing its newly de- 
signed Superflow hot water circulator 
with its six-way flow valve, three Zone-A- 
Trol valves with relay transformer and an 
Electro-Larm boiler protector. Econo is a 
division of Viking Instruments, Inc. 

Econo’s new circulator; guaranteed to 
deliver full performance on any hot water 
heating system, may be installed horizon- 
tally or vertically, as can the flow valve, 
designed for installation in any of six dif- 
ferent ways. A non-chattering, self-align- 
ing stopper in the valve provides fully 
automatic operation; and a manual con- 
trol is provided for gravity operation. 

The new Zone-A-Trol valves and the 








transformer unit used with them, Econo 
says, allow the ultimate in heating com- 
fort and economy. The Electro-Larm low 
water cutoff gives warning with both an 
audible alarm and a signal light. 

The suggested retail price is $203. 50. 


Case Contributes Its New Lavatory on a Wrought-lron Stand 


Its newly designed concave lavatory 
with wrought-iron legs and towel bars, 
which are in one piece, will be given by 
the Case Manufacturing Corp., Buffalo, 
N.Y. The Wellington 300 is available in 
41 decorator colors that correspond to fix- 
tures produced by complete-line manu- 
facturers, as well as in black and white. 

The manufacturer believes that this 
vitreous china fixture is unique in the in- 
dustry in that it offers the features of 
being both concave and mounted on a 
one-piece stand. The lavatory measures 
32 by 24 inches, and the basin is 16% by 
12% inches. 

Case places the retail value of its con- 
cave lavatory with stand at $230. 
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Contest Prizes . . . (continued) 


One Complete Kitchen-- 
in Color--Will Be Given 
by General Electric... 


Called the Domestic Engineering Kitchen, it’s especially 


designed for a winner of the Big Push Remodeling Contest 


A NATURAL—the combination of General Electric and Domestic En- 
GINEERING to design a kitchen that’s a dream both for the housewife and 
for the installing contractor. It represents the latest features that it’s 
possible to design into a kitchen. Illustrated at right in a theoretical lay- 
out, the DE Kitchen is flexible not only in floor plan but also in color. 

GE has joined the growing list of co-sponsors of the Big Push Con- 
test, first, because it sees the vast potential in kitchen remodeling and, 
second, because it recognizes the qualified plumbing and heating con- 


tractor as an ideal outlet for its products. 


Here’s what the Domestic ENGINEERING Kitchen, valued retail at ap- 


proximately $3,500, will include: 


1—Wall and Base Cabinets 


Fifteen wall and base cabinets in various 
sizes to fit the winner’s specifications. The 
cabinets feature welded construction 
throughout, heavy felt sound insulation 
and rounded, seamless corners. The hing- 
es are semi-concealed for wide opening. 
There are rounded drawer corners for 
easier cleaning and nylon drawer slides 
for quiet, stick-free operation. Base cabi- 
nets have stainless steel hardware. All 
mounting fittings will be supplied. 


2—Cabinettes 


Two wall-mounted Cabinettes, which 
provide fingertip storage space over the 
surface cooking unit and under the wall 
refrigerator-freezer. The Cabinettes, a re- 
cent GE development, are finished in two 
coats of baked-on-enamel and are fronted 
with break-resistant glass sliding doors. 
They are equipped with fluorescent lamps 
and electric outlets. 


3—Air Conditioner 


A 1-hp Thinline air conditioner and de- 
humidifier with a two-speed fan switch. 


The unit uses two filters and features sim- 
plified controls, an air freshener that 
removes stale or other objectionable odors 
and three individual air directors that al- 
low a variety of settings for no-draft con- 
trol of the air stream. The Thinline is only ~ 
16% inches deep to allow installation in 
almost any type of window or through out- 
side walls. As suggested in the DE Kitch- 
en, the unit may be installed above the 
combination washer-dryer. 


4—Surface Cooking Unit 


A four-unit built-in surface cooking 
range. This includes GE’s new extra high- 
speed unit. The surface range fits into a 
36-inch base cabinet flush with the coun- 
tertop. The control panel, which allows 
fingertip pushbutton control with five 
measured heats for each of the four cook- 
ing units, can be mounted into the wall 
behind the surface cooking section or in 
the base cabinet in front. 


5—Combination Washer-Dryer 


A combination washer-dryer that allows 
washing and thorough drying in one con- 
tinuous operation with a single setting of 
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Fifteen wall and base cabinets in vari- 
1 ous sizes to fit the contractor-winner’s 





specifications. 





2 Two glass-fronted cabinets that offer 
handy storage space over work areas. 


A 1-hp air conditioner and dehumidi- 
3 fier installed above the combination 
washer-dryer. 


A built-in surface cooking unit flush- 
mounted in a base cabinet. 





A combination washer-dryer that goes 
5 through both operations with a single 
setting of the controls. 


A sink and a single-control, deck- 


| 4 mounted faucet with spray attachment. 


the controls. An automatic water saver 
supplies the proper amount of water for 
each load, and a built-in water heater au- 
tomatically maintains proper water tem- 
perature throughout the washing cycle. 
The unit handles as much as eight pounds 
of clothes. An automatic dry selector that 
can be set for normal or delicate settings 
determines drying time and temperature 
and compensates for the size of load. 














DoMEsTIC ENGINEERING, JANUARY 1958 








A food waste disposer with a top con- 
7 trol—which acts as sink stopper, strain- 
er and operating switch. 





luxe 


g A de 


9 f 12-cubic-foot wall-hung refrigerator- 
freezer combination 


Textolite countertop surfacing through- 
10 out in whatever design the winner pre- 


fers. 


A roll-out 


A built-in, waist-high wall oven with 
12 = Pent 
the “focused heat” broile: 


6—Cabinet Sink, Single-Control Faucet 
A sink and a 


7—Food Waste Disposer 
A food waste disposer with Twistop con- 


(Please turn to next page) 





dishwasher that features 
pushbutton opening and closing. 


5-cubic-foot food freezer 
11° that can accommodate 175 pounds of 
food in its two bin drawers. 


single-control, deck- 
mounted faucet with spray attachment. 
The sink measures 21 by 24 inches. The 
mixing faucet provides the desired tem- 
perature of water at the touch of a finger. 
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Contest Prizes ..... (continued) 


The GE-DE Kitchen 


(Continued from preceding page) 
trol, which serves as a sink stopper, strain- 
er and operating switch. It eliminates a 
separate wall switch installation. 

The movable drain outlet can be rotated 
360 degrees horizontally and vertically for 
easy installation. A full-length 14-inch 
tail piece is supplied to fit standard plumb- 
ing fittings. Provision is made in the upper 
housing for a dishwasher drain connection, 
eliminating the cost of a second trap for 
the dishwasher. 


8—Automatic Dishwasher 


The Empress 30 dishwasher, mounted in 
a cabinet of heavy-gauge welded steel cov- 
ered with baked enamel. It’s mounted on 
full-extension slides and features push- 
button power opening and closing. The 
racks hold service for 12. 

The “flush-away” drain eliminates the 
need for hand-rinsing of the dishes. A 
magnetic detergent dispenser measures 
and throws the right amount of detergent 
at the proper time. The new “rinse-dry” 
ejector automatically adds a wetting agent 
to the final rinse, which makes water drain 
off quickly and prevents formation of wa- 
ter droplets that leave mineral stains. 

Only 12% gallons of water are used for 
a complete cycle, though the %2-hp motor 
driving a stainless steel impeller circulates 
water over dishes at the rate of 90 gallons 
a minute. A 750-watt Calrod electric heat- 
ing element provides heat, and drying is 
accomplished with Calrod-heated air. Dish 
trays are coated with vinyl plastic and 
there are two silverware baskets. 


9—Wall Refrigerator-Freezer 

A 12-cubic-foot wall refrigerator-freezer 
combination. Two compartments of the 
unit are for refrigeration and one is for 
freezing. It hangs like a cabinet on a 5- 
foot mounting bracket and can be attached 
to any normal wall. There is 18.4 square 
feet of shelf space in the combination unit. 

The 10.7-cubic-foot fresh food compart- 
ment defrosts automatically. In this sec- 
tion, besides two egg racks, adjustable door 
shelves and an automatic butter condi- 
tioner, are two separate fruit and veg- 


etable compartments that each hold more 
than half a bushel of food. 

The freezer section has 2 cubic feet of 
space. It’s separately insulated and is sep- 
arately refrigerated. The freezer contains 
four ice trays and the doors have three 
removable shelves for juices or packages. 
The exterior is bonderized steel with two 
coats of baked-on enamel. 


10—Textolite Countertops 


Textolite surfacing on the countertops . 


throughout the kitchen. GE’s Textolite has 
been color-styled to mix or match perfect- 
ly with appliance colors. A plastic surfac- 
ing, Textolite is available in more than 80 
different colors and patterns and in both 
satin and high-gloss finishes. The material 
resists stains, scratches and heat; and it 
wipes clean with a damp cloth. It will be 
provided for countertops in whatever ar- 
rangement the winner desires. 


11—Below-Counter Freezer 

A roll-out food freezer with a capacity 
of 175 pounds in its 5 cubic feet. The unit 
features two removable bins, the top bin 
gliding back for easy access to the lower 
food compartment. Both bins are stain- 
resistant porcelain enamel and lift out for 
easy cleaning. There are four mini-cube 
ice trays included with the freezer. 

Freon-12 is used for refrigerant and is 
hermetically sealed in. A _nine-position 
temperature selector provides for temper- 
atures from zero to minus 10F. 


12—Built-In Wall Oven 


A built-in master wall oven with porce- 
lain interior. The unit measures 21 inches 
wide and fits into a 27-inch cabinet, leav- 
ing room for storage space both above and 
below. The oven includes the “focused 
heat” broiler with enclosed coils, which 
produces a result similar to charcoal broil- 
ing. GE says the broiler is practically self- 
cleaning because most spillage burns off. 
Both it and the bake unit may be removed 
for easy cleaning. 

The controls include an oven timer that 
turns the oven on and off at any time set, 
then resets itself for manual operation. A 
minute timer is also provided to time 
shorter cooking operations. END 
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“Dish Whiz” Fitting and a Diverter Unit Given by Price Pfister 


The Price Pfister Brass Manufacturing 
Co., Los Angeles, writes that it is con- 
tributing two prizes at this time and that 
it plans to add others later. The com- 
pany’s contribution to date is two of its 
fittings, one the “Dish Whiz” de luxe sink 


be 


fixture and the other a three-valve diver- 
ter unit with tub spout and shower head. 
The “Dish Whiz” is a wall-type fitting 
adjustable from 7 to 9 inches. It has an 
aerator, a renewable stem assembly car- 
tridge and features a detergent spray. 


~ 


The diverter has renewable seats and 
bonnets. It’s complete with chrome spout 
and shower head set, iron pipe or copper- 
to-copper connections with unions. 

The retail price is $43.95. (See also con- 
test pages 47 and 52.) 





Sulflo's Prize Is 
Cutting Oils and 
Other Specialties 


The Big Push Con- 
test prize from Sulflo, 
Inc., Elizabeth, NwWJ., 
will consist of a pack- 
age of Sulflo cutting 
oils and assorted plumb- 
ing specialties, includ- 
ing penetrating oil, pipe 
joint compound (oil type), fuel oil treat- 
ment, boiler seal and boiler water treat- 
ment. The winner of this prize will receive 
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it through the wholesaler of his choice. 


Sulflo rates the retail value of the com- 


bination prize at $50. 





Ayling & Reichert Will Give 6 Dozen Floats 


Six dozen water closet floats will be given by the Ayling 
& Reichert Co., Toledo, O. The 4 by 5-inch floats (No- 
Sol) have a special spud attachment that provides against 
turning and leaking, at the same time reinforcing the sur- 
rounding float area. The suggested retail price is $35. 


continued ... 











Contest Prizes ..... (continued) 7 


Full-Height, Chrome-Plated Shower Door Is 
the Big Push Contest Prize from Keystone 


The Keystone Shower Door Co. of Southampton, Pa., is 
contributing its No, 20 Key Model shower door. The frame 7 
of the unit is constructed of architectural brass that is 
chrome plated and highly polished. The door panel is glazed 
with smooth-rough obscure glass. 

Keystone says its manufacturing process of pressure glaz- 
ing provides rigidity and stability that prevent sagging for 
the life of the door. The unit features heavy. full-length 
piano hinges and a safety latch that releases upon contact 
at any point on the door. Measurements of the door are 
24 by 72 inches. Chrome-plated brass grille rods at the top 
are an integral part of the unit. . ; 

The approximate retail value of this Big Push prize from 71 
me 


Keystone is $125. 








General Filters Contribution to Be Fuel Oil Filters and Humidifiers 


Six filters and two warm air furnace The filters can be used with Nos. 1, 2 or 
humidifiers will be the prize contribution 3 fuel oil. They measure 5 4, inches high 
of General Filters, Inc., Novi, Mich. and 35 inches in diameter. The filters 

The fuel oil filters are expressly de- have %-inch pipe openings. One-quarter- 
signed for home and small commercial inch openings are available at no extra 
heating systems of “average” capacity. cost. 

This standard model features easily re- The unit-type warm air furnace humidi- 
movable all-wool felt cartridges contain- fiers require a plenum opening of only 
ing an inner core of wire mesh. 3% by 35% inches. A leveling feature auto- 


matically adjusts bal- 
ance, water level and 
line pressure in both 
straight and sloping 
plenums. The hu- 
midifier also fea- 
tures ceramic evap- 
orating plates. 

The suggested re- 
tail price for the 
combination prize is 
$57.92. 
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AllianceWare Is Giving Three-Piece Bathroom Set in White or Color 


A bathtub, double-bowl 
lavatory and water closet 
in white or a choice of 
colors are being contribu- 
ted by AllianceWare, Inc., 
Alliance, O. 

The bathtub, made of 
porcelain on steel, features 
an integral wall guard 
that extends upward an 
inch on the sides where 
it joins the wall to pre- 
vent water from seeping 








over the rim. A wide seat forms the tub’s 
outer rim, and a flat bottom makes it 
suitable for both showering and bathing. 

The double-bow! lavatory, also of por- 
celain on steel, is designed for installation 
with tile, linoleum or Formica counters. 


Another feature is the anti-splash rim. 
The water closet is a close-coupled com- 
bination of vitreous china that performs 
with quiet, self-draining jet action. 
AllianceWare’s suggested retail price 
for the three-piece ensemble is $164.30. 
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30-Gallon Water Heater Will Be Mor-Flo’'s Award 


The Mor-Flo Heater Corp., Cleveland, is contributing its 
Abucite Aluminum “15” automatic gas water heater in the 30- 
gallon size. The “15” signifies the 15-year warranty that the com- 
pany gives to buyers of this product. 

The automatic water heater is constructed of heavy gauge 
aluminum. It has Fiberglas insulation and a special condensation 
evaporator feature. The snap-action Robertshaw Grayson controls 
allow temperature adjustment from 120 to 180F. 

Mor-Flo’s heater has an aluminum finish with chrome trim. The 
raised port burner is of cast iron; the combustion chamber is 
specially aerated and has heat-retaining double doors that may 
be removed for easy access. Stainless steel connections assure 
positive control of electrolysis, Mor-Flo adds. 

The suggested retail price for the water heater is $129.95. 








Bey 


Twisted Jute Packing Will Be 


The Thomas Jackson & Son Co., Read- 
Thomas Jackson & Son's Prize 


ing, Pa., is giving its new package of 
Rite-Tite twisted jute packing. This in- 
cludes a coil of nine strands in a dis- 
pensing carton, cut lengths of 27 inches 
twisted single strand and a carton of bulk 
cut lengths. 

It is used in calking cast iron sewer or 
soil pipe and for small pipe work. 

The suggested retail price is $51. 


continued ... 
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Contest Prizes ..... (continued) 


Baseboard Radiation Is the 
Prize Contributed by Romac 


Romac Industries, Camden, N.J., is con- 
tributing a twofold package. One is 64 
linear feet of Suntemp baseboard radia- 
tion (illustrated) with necessary accesso- 
ries. The other part of Romac’s prize is its 
40-inch Vectemp unit, which is a double- 
element, self-contained baseboard similar 
in appearance to the Suntemp but in- 
tended for use where space is limited. 

The Suntemp baseboard and element 
features 34-inch copper tube with alum- 
inum fins and a baked white enamel finish 
that can also serve as a primer coat. The 
baseboard can be installed flush or re- 
cessed, as can the Vectemp unit, which 
contains two 34-inch copper heating ele- 
ments also with aluminum fins. It, too, 
has a baked white enamel finish. 

The Suntemp and Vectemp are designed 





Zoeller Will Award a Big Push 
Winner Six Sump Pit Covers 


A set of six sump pit covers will go to 
a Big Push Contest winner from the Zoel- 
ler Co., Louisville, Ky. 

The company points out that “These 
polished aluminum sump pit covers are 
an excellent item for the remodeling job 
as well as for new homes.” The covers 
are bolted together with two heavy alum- 
inum clips, and they do not require 

maintenance. 
The covers 
are 20 inches 
in diameter 
and are for 
18-inch diam- 
eter pits. 
Zoeller’s 
suggested re- 
tail price is 
$42.60. 


to be used together or separately. The 
Vectemp unit can be used alone for most 
kitchen and bathroom heating jobs. 


The retail price suggested is $202.90. 





24 Ballcocks to 
Be Presented by 
Rockford Brass 


The Rockford Brass 
Works, Rockford, III, 
will award a Big Push 
Contest Winner two 
dozen of its Duck-Bill 
No-Tone ballcocks. 


The company says 








the Duck-Bill is de- - 


signed to eliminate 
flushing noises in toi- 
lets. This is accom- 
plished by the hush 
tube, flattened like a duck’s bill, which 
shapes the discharge into a ribbon-like 
stream that flows silently into the water 
in the tank. 
The retail price of the 24 ballcocks 
from Rockford Brass is $79. 


= 














oe ee ee ee 





Domestic ENGINEERING, JANUARY 1958 








a 


IT 
IT 
- 
7 
n 
: 
rT 
- 
- 
IT 
IT 
IT 








UC 


A Complete Bath Set and Fittings 


A three-piece bathroom set complete 
with fittings will be the contribution from 
the Kohler Co., Kohler, Wis. The five- 
foot bathtub is Kohler’s Cosmopolitan en- 
ameled cast iron recess bath with left- 
hand outlet. It includes the Triton shower 
and bath fitting, a %-inc’ Niedecken mix- 
er, an over-rim diverter spout, and a ball 
joint shower head with volume regulator. 
The tub has a 14-inch: pop-up drain, a 
shower curtain rod and a curtain hook. 


Erie Tool Gives Five Wrenches 
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to Be Given by the Kohler Co. 


The lavatory is Kohler’s enameled cast 
iron Hampton complete with fittings. The 
legs, two towel bars and a 1%4-inch cast 
brass adjustable P trap are included. 

Kohler’s Wellworth vitreous china re- 
verse trap closet, designed for 12-inch 
roughing in, completes the package. A 
white, sheet-covered seat and cover are 
furnished. 

Kohler places the value of the three 
pieces and fittings at approximately $300. 


The Big Push prize being contributed 
by the Erie Tool Works, Erie, Pa., is a set 
of five heavy-duty Pipemaster wrenches, 
consisting of 6, 10, 14, 18 and 24-inch sizes. 

The wrenches feature a patented spring 
that gives a double action to the hook 
jaw, making them bite, ratchet and re- 
lease easily and quickly. 

The retail price is $20.70. An additional 
prize from Erie is on contest page 55. 


continued ... 
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Contest Prizes ..... (continued) 


Fiat Metal Will Contribute Its Skipper 
Shower Cabinet to a Big Push Winner 


The Fiat Metal Manufacturing Co., Franklin 
Park, IIl., is making a prize of its Skipper model 
shower cabinet with a matching Neptune door. The 
stall is furnished with its own terrazzo floor. Made 
f rustproof steel with high-quality baked-on en- 
amel finish, the cabinet also features hollow stile 
construction, which eliminates raw edges and an 
unfinished look. 

Fiat plants are in four locations: Franklin Park; 
Los Angeles; Long Island City, N. Y.; and Orillia, 
Ontario, Canada. The company manufactures a 
complete line of package shower products. 

The retail price of the cabinet Fiat Metal is con- 
tributing to the contest is $138. 

















Flexrock Gives Special Packing Wrightway Gives 


The Flexrock Co., Philadelphia, is con- Bubble Stream 
tributing one carton of its Plumbers’ Spe- Shower Heads 
cial Packing. The carton contains 12 spools 
of the packing, which Flexrock advertises Two packs of de 
as forming itself into a solid, lead-like, luxe shower heads, 

self-lubricating each pack containing 
washer the ex- six, will be the Big 
act size and Push contribution 
shape of any fit- from the Wrightway 
ting into which Engineering Co., 
it is placed. Chicago. Wright- 
way’s product is an 
aerating shower head that produces a wa- 
ter, heat and money-saving bubble stream. 
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Flexrock’s 
suggested retail 
price for the 
carton is $19.80. | The suggested retail price is $47.40. 


Schemenauer’'s Prize Will Be Its baseboard radiation, $200 worth, is the 


Big Push prize being given by the Schem- 
$200 Worth of Baseboard enauer Manufacturing Corp., Holland, O. The 


element is made of seamless copper tube with 
aluminum fins. The fins of the element are 
serrated in somewhat the way a washboard is. 
This feature, the company says, presents about 
15 percent more heating surface. All end caps, 
corners, access door panels and joiners are de- 
signed for a snap fit; no screws are necessary. 
Lengths of 5, 6 and 8 feet make it possible to 
fit most room dimensions without cutting. 
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Two Sink Fixtures Have Been 
Added to Price Pfister's Prize 


The Price Pfister Manufacturing Co., 
Los Angeles, is adding two sink fixtures to 
the prize previously announced (a “Dish 
Whiz” fixture and a three-valve diverter 
with tub spout and shower head—contest 
page 41). One is the Cascade, a heavy 
pattern unit with a 6-inch cast brass spout. 
Adjustable flanges allow installation at 
centers from 7 to 9 inches. A soap dish and 
aerator are included with this model. 
The other sink fixture is the Gem, a de 
luxe ledge type with a heavy cast brass 
body and an 8-inch cast brass spout with 
an aerator. This model has a hose and 
spray. Both fixtures have 8-inch centers, The combined retail price for the fix- 
14-inch female connections and renewable tures is $25.75. (For an additional Price 
stem assembly cartridges and seats. Pfister prize, see contest page 52.) 


Triangle Manufacturing’s Big Push Prize to Be a Laundry Tray Pump 


A laundry tray pump (the Tray-Matic) will 
be the contest prize of the Triangle Manufactur- 
ing Co., Detroit. The pump is designed to drain 
laundry trays and allows drainage from auto- 
matic washers when these fixtures are installed 
below sewer level. The pump automatically 
starts to empty as soon as there is about 6 inches 
of water in the laundry tray. It shuts off auto- 
matically when the water has been pumped 
away. It is of all-bronze construction with a non- 
clogging bronze impeller. The pump has no bear- 
‘ings—a rotary seal eliminates packing. 


The retail price is $64.90. 





Queen City to Give Brass Gate Valves 


Fifty dollars worth of assorted brass gate valves will be 
awarded to a contest winner by Queen City Valves, Inc., Cin- 
cinnati, O. 

The valves, models 125 and 125C, are for % to 2-inch iron 
pipe and 44, %4 and 1-inch copper tube, respectively. They are 
heavily constructed at the juncture of the bonnet and the body, 
as well as at the end ribs. 

Queen City says that non-rising stems are provided on the 
valves, making them especially practical in limited space. The 
valves are constructed of red brass. 
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Contest Prizes ..... (continued) 


Two Bubblers, Six Temperators Will Be Given by Central Brass 


The bubblers feature built-in, 
automatic stream control. Cen- 
tral Brass says the bubbler 
maintains a steady stream with 
only slight variations when the 
pressure changes. The heads, 
tapped %-inch iron pipe size, 
have a 24-inch flat flange. 

The Temperator, a blending 
valve, adds hot water to the 
water entering closet tanks, 
bowls and pipes, to prevent 
them from sweating. 


The Central Brass Manufacturing Co., Central Brass suggests a retail price of 
Cleveland, is contributing two fountain $45.44 for the combination prize it will 
bubbler heads and six of its Temperators. give a Big Push Contest winner. 





Neptune's Contest Prize Will Be an Automatic Laundry ioe ae 


The Neptune Pump Manufacturing Co., Phila- 
delphia, is giving an automatic laundry tray pump. 
The pump—Neptune’s Model B—is installed in 
the outlet pipe of laundry trays to offer a sanitary 
mechanical method of disposing waste water from 
the trays or from washing machines when these 
units are installed below sewer level. 
Installation, Neptune adds, requires only at- 
taching the pump to the drain pipe below the 
trap and providing an electrical outlet. 
Neptune’s suggested retail price is $66. 








The Sherwood Brass Works, 
Detroit, will award 24 of its Model 
77 ballcocks with repair shank 
complete with rod and refill. 

The ballcock features a spiral 
waterway cast on the outside of 
the supply tube over which is 
fitted a 1-inch tube of either brass 
or rubber. The spiral breaks the 
rush of water after it passes the 
seat of the ballcock and causes it 
to enter the tank in a cone shape 
around the -base of the supply 





Two Dozen Ballcocks to Be Given by Sherwood Brass 


tube. Thus, the company says, 
water noise is minimized. 

One pin holds all working parts 
in place’on the Sherwood ball- 
cock. The pin can be removed, 
should installation of a new retain- 
ing cap on the end of the plunger 
be necessary. An adjusting screw 
with lock nut also allows positive 
adjustment of downward travel 
of the copper float. 

Sherwood suggests a retail price 
of $108 for its prize. 
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A Plenum Humidifier to The Herrmidifier Co., Neffsville, Pa., is giving its 

erty ye : model 400 plenum humidifier for warm air heating 
Be Herrmidifier's Prize systems. Weighing 14 pounds, the humidifier mounts 
directly on the discharge plenum of a warm air fur- 
nace. Mechanical atomization of water creates vapor 
within the unit and forces it into the warm air 
stream. This maintains a relative humidity of 45 to 
50 percent in the average house. 

This model has a positive output of % gallon an 
hour and circulates 110 cubic feet of air a minute. 
It has a stainless steel housing and an externally 
mounted motor isolated from all contact with mois- 
ture. The unit’s standard equipment includes an 
adjustable float valve and mounting instructions 
with a template. 

The suggested retail price is $99.50. 








Ideal Corp. Will Give Plastic Pipe Clamps in a Display Cabinet 


An assortment of 100 stainless steel clamps for use, 
on plastic pipe and a display cabinet are the contri- 
bution from Ideal Corp., Brooklyn, N. Y. 

The clamp is designed for long-term clamping 
power and corrosion resistance, the company says. 
The band and housing are made from non-magnetic 
stainless steel and the screw is made from heat- 
treated stainless steel. 

Ideal’s suggested retail price is $46.40. 








Tinicum Metal Is Contributing Four De Luxe Laundry Tray Stands 


Four de luxe laundry tray stands will Tinicum Metal Co., Inc., Philadelphia. 
be the Big Push prize contribution from Tinicum’s prize includes models 311 to 
314. Models 311 and 312 are designed to 
fit the one and two-partitioned trays, re- 
spectively, made by the Richmond Plumb- 
ing Fixtures Division of the Rheem Manu- 
facturing Co., Metuchen, N. J. Models 313 
and 314 are designed to fit the 22-inch and 
36-inch trays, respectively, manufactured 

by the Crane Co., Chicago. 
The stands’ legs are of one-piece con- 
struction with no welds and have self- 
leveling devices. All models have a 

lustrous aluminum finish. 
The retail price that Tinicum suggests 

for its four laundry trays is $40. 
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Contest Prizes ..... (continued) 


Flood Control Valve Will Be Awarded by Norman Boosey 


A 4-inch dual flood control valve for residential use is 
the prize contribution of Norman Boosey Manufactur- 
ing Co., Detroit. 

The company says the backwater valve (model 109) 
prevents overloaded street sewers from backing up and 
flooding basements or clogging foundation drainage 
lines. Designed for installation at floor level or lower 
without a pit, the control incorporates a balanced check 
valve that allows water to flow out into the sewer but 
that is forced shut by the weight and velocity of any 
water backing up. In this way, it closes automatically 
when flood conditions exist. Boosey adds that it is a 
dual unit because it incorporates a manually operated 
gate valve featuring a wedge-shaped cutting gate. 

The suggested retail price is $100. 








Toilet Seats for Use in Big Buildings to Be Given by Mid-States . 





Fifty dollars worth of hard rubber toilet tribution from Mid-States Rubber Prod- 
seats, to be chosen by a winner from two ucts, Inc., Princeton, Ind. 
models, will be the Big Push prize con- The choice will be between Mid-States’ 
Evernu models 901 (for regular-sized 
bowls) and 913 (for elongated bowls). 
The seats alone or seat and cover combi- 
nations may be chosen by the winner. 
Both models are designed for use in 
commercial, industrial and institutional 
buildings. They have rubber-covered 
Y hinges with solid brass ports, and all ex- 
posed surfaces are in matching rubber. 





300 Feet of Top-Quality Plastic Pipe Will Be Awarded by Yardley 


Three hundred feet of 1-inch plastic pipe in a 
display-dispenser unit is the prize contribution of 
Yardley Plastics Co., Columbus, O. 

The pipe is designed for cold-water uses such as 
lawn-sprinkler systems, water systems and jet 
pump settings. It is made of Alathon 25, a Du Pont 
polyethylene resin. Pressure-rated at 75 pounds, 
this is Yardley’s top-line plastic pipe. 

Illustrated literature that tells the story of plastic 
pipe is included on the display-dispenser unit. 
Yardley says that the display, designed to be util- 
ized in the contractor’s showroom, requires only 
three square feet of floor area. 

The suggested retail price is $75. 
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Spencer Heater Will Give a Packaged Boiler for Oil or Gas Firing 


A completely packaged boiler-burner 
unit, available for either oil or gas firing, 
is the prize contribution of Spencer Heat- 
er, Lycoming Division of Avco Manufac- 
turing Corp., Williamsport, Pa. 

An outstanding feature of the hot water 
steel boiler is its small 33 inch height. 
Capacities are 108,000 Btu net rating for 
oil and 170,000 Btu output for gas. 

All firebox sides are waterbacked with 
the combustion chamber constructed of 
chrome stainless steel, designed to utilize 
maximum surface area. The boiler base, 
designed with a l-inch air space, a heavy 
base plate and 2 inches of cast refractory, 
allows direct installation on wooden or 
composition floors. 





# Spencer Heater says a new safety fea- 
ture automatically actuates the circulator 
should boiler latent heat raise the boiler 
water temperature beyond the setting of 
the high limit control. 

An instantaneous coil is fully sub- 
merged in the hottest part of the boiler to 
provide ample hot water for domestic use. 





All controls are located on the front of 
the unit and all side wiring is concealed. 
The boiler is fitted with a white baked 


The unit is factory assembled and pre- 
wired completely, and is shipped in a re- 
inforced plywood dust-tight container that 


the company says assures delivery in fac- 
tory condition. 


enamel jacket with glass wool insulation 
and an extended jacket to enclose the con- 


trols and burner. The suggested retail price is $589. 


Shower Head and Mixing Valve Combination Will 
Be the Big Push Award Given by Speakman Co. 


A shower head and mixing valve combination is the prize con- 
tribution of the Speakman Co., Wilmington, Del. 

Called the Sentinal (model S-1700) , it is designed to operate on 
water pressure alone. The mixing valve features a floating piston 
that responds to any change in pressure in the hot or cold water 
supply lines. It shuts off the shower if either the hot or the cold 
water supply fails, then restores the water flow when sufficient 
pressure returns. Desired water temperature within three de- 
grees is guaranteed by the manufacturer. 

Speakman adds that the unit won’t stain the shower wall be- 


cause the spindle packing is never under line pressure when the 
valve is closed. 


The suggested retail price is $52. 
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Contest Prizes ..... (continued) 


Panel-line Baseboard Radiation to Be Given by Hoff Manufacturing 


The Hoff Manufacturing Co., Bethany, 
Conn., is contributing 100 feet of Panel- 
line baseboard radiation. It’s designed and 
engineered specifically for conversion and 
remodeling use, according to the company. 

The baseboard, which may be used free 
standing or recessed, is slotted for quick, 
accurate installation and has the addi- 
tional feature of snap-on cover and trim. 


Two Fixtures to 
Be Added to Price 


Pfister's Prize 


Price Pfister Brass 
Manufacturing Co., Los 
Angeles, is adding its 
Premier Topmount and Crown Jewel 
faucets to the items previously announced 
(See cantest pages 41 and 47 for others.) 
The Premier Topmount is a ledge-type 
sink faucet with a east brass body and & 
inch apout, The faucet has A-inch centers 
and a hose and apray 
The Crown Jewel ta a ehrame lavatary 


Panels are designed for either one or 
two tiers of fin tube heating element. Two 
tiers are used where heat losses are high 
or where wall space is limited. 

The panels are constructed of 20-gauge 
galvanized steel and come equipped with 
dampers. A package consists of units in 
3, 4, 5, 6 and 8-foot lengths. 

The suggested retail price is $250. 


faucet with pop-up drain, Its 4-inch 
centers allow zero to l-inch adjustment 
Roth faucets have renewable stem as 
sembly cartridges and seat shanks, and 
hath ave designed for Ye-inch male pipe 
These additions to the campany's prige 
valued at S20.85 
value to RYO. 


bring the total retail 


Two Dozen Balleocks to Be Awarded by Hydo 


The Hydo Valve Corp, 


Austin, Tex, will contribute 24 of 


ite Model C.2 balleoek valves to a contest winner 


The Hydo features a guaranteed non-corrosive nylon valve 


and a lifetime-guaranteed pilot ball 


The sealed valve unit 


ean be replaced in less than one minute, Hydo says 

The model being given as a prize operates on a full flow 
of water power and then cuts off instantly. The valve allows 
for fast refill without annoying noise. It is designed for anti- 
siphonage, Hydo adds. 

The suggested retail price for the package of 24 valves 
Hydo Valve is contributing is approximately $143. 
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Lonergan Coolerator's Prize Will Be a Profile Room Air Conditioner 


A new Profile air conditioner will be 
the Big Push prize contribution from the 
Lonergan Coolerator Division of the 
McGraw-Edison Co., Albion, Mich. 

The company says the unit features a 
quiet, powerful centrifugal blower that 
insures uniform cooling penetration. An 
automatic thermostat allows temperature 
dialing, and four-way directional grilles 
can be set to circulate cool air to all parts 
of the room. The Profile is equipped with 
a device that brings fresh air into the 
room and exhausts smoke, stale air and 
cooking odors with or without cooling. 
The company adds that with a second fil- 
ter the Profile provides double purifica- 
tion of outside air. 

The model Lonergan is contributing is 
16% inches deep. The company says it 
can be installed with no projection either 
into the room or beyond the sill line in 
either the upper or lower sash of double- 


hung windows or inside casement win- 
dows—or through the wall. 

The unit’s pull-out chassis, the company 
points out, makes servicing possible with- 
out disturbing the permanent mounting. 

The retail price suggested by Lonergan 
Coolerator is $399.95. 


A Beauty Queen Vanette Will Be Toledo Desk & Fixture’'s Award 


The Toledo Desk & Fixture Co., Mau- 
mee, O., is giving its Beauty Queen 
Vanette as a Big Push Contest prize 

Measuring 48 inches in width, the Van- 
ette features a porcelain enamel lavatory 
in a cabinet that offers four drawers and 
two doorfranted cabinet areas, The lava 
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tory itself is surrounded with a one-piece 
Formica top that has an integral back 
splash shelf. The company adds that the 
factory-installed lavatery bowls of the 
Vanette are permanently sealed to pre 
vent any possibility of leakage 
One of the drawers is a slanting, tilt 
proaf medicine drawer with a 
hidden locking device for the 
protection of ehildren, All 
drawers are seamless and are 
of oneepiece design, Drawer 
eorners are rounded, On the 
back of one of the doors is a 
lift-out wastebasket 
Plumbing connections are 
reached by removing the knee 
epace panel 
The unit being given as a 
prize will be light blue 
Toledo Desk & Fixture’s 
suggested retail price is $225. 


continued... 














Contest Prizes ..... (continued) 


A Set of Single-Lever Faucets 
ls Being Contributed by Delta 


One each of its new line of single-handle 
faucets—mounted on a display board— 
will be the Big Push prize contribution 
from the Delta Faucet Division, Masco 
Screw Products Co., Dearborn, Mich. 

The board includes the following: a 
Model 100 deck-mount faucet; a Model 
400 deck-mount faucet with a spray rinse; 
a Model 600 tub-and-shower valve; and a 
Model 500 lavatory faucet. 

Intended for counter use, the display 
has a rack for descriptive literature. 

Delta’s suggested retail price for the 
faucets on the display board is $75. 


Kam Water Heater’s Award Will 
Be a Cast lron Tankless Heater 


The Kam Water Heater Manufacturing 
Co., Brooklyn, N.Y., will contribute a cast 
iron tankless heater with removable finned 
coils as its Big Push prize. 

The heater has a heavy cast iron ex- 
ternal shell and features all copper and 
brass waterways. Kam says the heater’s 
construction provides for ample boiler 
water circulation around the coils. All 
joints and coils are brazed by a process 
that the company says creates a weld 
stronger than the copper itself. The tubing 
inside the shell is rigidly supported. The 
company adds that the removable copper 
coil unit permits re-use both of the shell 
and the coils. 

The retail price the company suggests 
for the tankless heater is $64.53. 


Two Hot Water Heating Valves Being Given by Quality Specialty 


The Quality Specialty Co., Inc., of 
Camden, N.J., is contributing a Ventflo 
control valve and a two-circuit purge 
and balancing valve. 

The control valve, Quality says, pre- 
vents air from passing into the radia- 
tion system by twice separating it from 
the water. The purge and balancing 
valve, says the company, is a time and 
labor-saving unit that simplifies the job 
of making a return manifold. 

The suggested retail price is $26. 
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Submersible Sump Pump Will Be Wire Products’ Big Push Prize 


Wire Products Co., Baltimore, will contribute a submers- 
ible sump pump. 

The aluminum pump (Blessing model) is fully automatic 
and completely self-contained. Its switch mechanism and 
diaphragm are an integral part of the motor case and are 
protected by a large wrap-around strainer. A dual shaft 
seal guarantees double protection, the manufacturer says. 
The pump can deliver up to 3,600 gallons an hour with dis- 
charge heads of more than 15 feet. 

The unit is easily portable. It will not air-lock, Wire 
Products says, and it doesn’t require priming. 

The suggested retail price for the pump is $85. 











Pipemaster Tube Cutter Will Be Added to Erie Tool Works Award 


Erie Tool Works, Erie, Pa., is adding its new tubing 
cutter to the prize of five heavy-duty Pipemaster wrenches 
announced previously. (See contest page 45.) 

The Pipemaster tube cutter cuts copper, aluminum, 
brass, thin wall conduit and plastic tubing % to 3% inches. 
Four rollers are positioned in such a way that they prevent 
distorting the tube out of round, Erie says. 


‘ The Pipemaster tube cutter is compact enough to fit 
into a shirt pocket. 

The suggested retail price is $9.50, making Erie’s total 
Big Push prize contribution $30.20. 














Co-Sponsors of the Big Push Contest 


This is an alphabetical listing of those Big Push Contest and whose product prizes 
manufacturers who are co-sponsors of the will be awarded to winning contractors. 


AllianceWare, Inc. Norman Boosey Manufacturing Co. 
Alliance, O. Detroit, Mich. 





American Radiator & Standard 
Sanitary Corp. 
New York, N. Y. 


Brass-Craft Manufacturing Co. 
Detroit, Mich. 


American Tube Products, Inc. Bryant Manufacturing Co. 
West Warwick, R. I. Indianapolis, Ind. 





Arbest Manufacturing Co. The Carlin Co. 
Philadelphia, Pa. Wethersfield, Conn. 


Ayling & Reichert Co. Carrollton Manufacturing Co. 
Toledo, O. Carrollton, O. 


Barnes Manufacturing Co. 


Mansfield, O. continued... 
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Co-sponsors of the Big Push Contest. . . (continued) 


Case Manufacturing Co. 
Buffalo, N. Y. 


Central Brass Manufacturing Co. 
Cleveland, O. 


Clayton & Lambert Manufacturing Co. 


Louisville, Ky. 


Coralware Manufacturing Co. 
Chicago, II. 


The Crane Co. 
Chicago, Ii. 


Cutler Metal Products Co. 
Camden, N. J. 


Delta Faucet Division 
of the Masco Screw Products Co. 
Dearborn, Mich. : 


Dunkirk Radiator Corp. 
Dunkirk, N. Y. 


Econo Products Co. 
East Haddam, Conn. 


Eljer Division of The Murray Corp. 
of America 
Pittsburgh, Pa. 


Embassy Steel Products, Inc. 
Brooklyn, N. Y. 


Erie Tool Works 
Erie, Pa. 


Fairbanks Co. 
New York, N. Y. 


Fiat Metal Manufacturing Co. 
Franklin Park, II. 


The Flexrock Co. 
Philadelphia, Pa. 


General Electric Co. 
Louisville, Ky. 


,General Filters, Inc. 
Novi, Mich. 


General-Republic Heating 
Products Co. (Repco Thrift-Master) 
Philadelphia, Pa. 
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Gorton Heating Corp. 
Cranford, N. J. 


Goulds Pumps, Inc. 


Seneca Falls, N. Y. 


Hammond Brass Works 
Hammond, Ind. 


Heat-Timer Corp. 
New York, N. Y. 


Hercules Chemical Co., Inc. 


* New York, N. Y. 


Herrmidifier Co. 
Neffsville, Pa. 


Hobart Manufacturing Co. 
Troy, O. 


The Hoff Manufacturing Co. 
Bethany, Conn. 


Hydo Valve Corp. 
Austin, Tex. 


Ideal Corp. 
Brooklyn, N. Y. 


Ingersoll-Humphryes Division 
of Borg-Warner Corp. ° 
Mansfield, O. 


Ingram-Richardson, Inc. 
Frankfort, Ind. 


Instro-Gas Corp. 
Detroit, Mich. 


The Thomas Jackson & Son Co. 
Reading, Pa. 


Josam Manufacturing Co. 
Michigan City, Ind. 


Jumbo Heater & Manufacturing Co. 
Cleveland, O. 


Kam Water Heater Manufacturing Co. 
Brooklyn, N. Y. 


continued... 
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Co-sponsors of the Big 


" Keystone Shower Door Co. 
Southampton, Pa. 


- Kohler Co. 
Kohler, Wis. 


Kollmann Manufacturing Co. 
Erie, Pa. 


Kuhns Brothers Co. 
Dayton, O. 


Lancaster Pump and Manufacturing 
Co., Inc. 
Lancaster, Pa. 


Lawler Automatic Controls, Inc. 
Mount Vernon, N. Y. 


Lonergan Coolerator Division of the 
McGraw-Edison Co. 
Albion, Mich. 


Lyon Incorporated 
Detroit, Mich. 


McDonnell & Miller, Inc. 
Chicago, Ill. 


Maid-O’-Mist, Inc. 
Chicago, II. 


Melard Manufacturing Co. 
New York, N. Y. 


Mid-States Rubber Products, Inc. 
Princeton, Ind. 


Michigan Brass Co. 
Grand Haven, Mich. 


Milwaukee Faucets, Inc. 
Milwaukee, Wis. 


The Mor-Flo Heater Corp. 
Cleveland, O. 


E. L. Mustee & Sons, Inc. 
Cleveland, O. 


National-U.S. Radiator Corp. 
Johnstown, Pa. 


Neptune Pump Manufacturing Co. 
Philadelphia, Pa. 
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Push Contest... (continued) 


Peerless Heater Co. 
Boyertown, Pa. 


Peerless Pottery, Inc. 
Evansville, Ind. 


Penberthy Manufacturing Co. 
Detroit, Mich. 


Pennsylvania Range Boiler Co. 
Philadelphia, Pa. 


The Piqua Machine & 
Manufacturing Co. 
Piqua, O. 


Plumbingware Manufacturing Co. 
Middleville, Mich. 


The Powers Regulator Co. 
Skokie, IN. 


Price Pfister Brass Manufacturing Co. 
Los Angeles, Calif. 


Quality Specialty Co., Inc. 
Camden, N. J. 


Queen City Valves, Inc. 
Cincinnati, O. 


Reed-Cromex Corp. 
Cleveland, O. 


Reed Manufacturing Co. 
Erie, Pa. 


Rockford Brass Works 
Rockford, III. 


Romac Industries 
Camden, N. J. 


Romar Manufacturing Co. 
Buffalo, N. Y. 


The Sarco Co. 
New York, N. Y. 


Schemenauer Manufacturing Corp. 
Holland, O. 


continued... 
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Co-sponsors of the Big Push Contest .. . (continued) 


Sentry Sanitary Corp. 
Mannington, W. Va. 


Sherwoed Brass Works 
Detroit, Mich. 


Slant-Fin Radiator Corp. 
Richmond Hill, N. Y. 


Spartan Shower Stall Co., Inc. 
Maspeth, N. Y. 


Speakman Co. 
Wilmington, Del. 


Spencer Heater, Lycoming Division 
of Avco Manufacturing Co. 
Williamsport, Pa. 


Sterling Brass Co. 
Cleveland, O. 


Sterling Faucet Co. 
Morgantown, W. Va 


Sulflo, Inc. 
Elizabeth, N. J. 


John Sunshine Chemical Co., Inc. 
Chicago, III. 


Taco Heaters, Inc. 
Cranston, R. I. 


Tait Manufacturing Co. 
Dayton, O. 


H. A. Thrush Co. 
Peru, Ind. 


Tinicum Metal Co., Inc. 
Philadelphia, Pa. 


Toledo Desk & Fixture Co. 
Maumee, O. 


Toledo Pipe Threading Machine Co. 
Toledo, O. 


Triangle Manufacturing Co. 


Detroit, Mich. 


Tuttle & Bailey, Division of 
the Allied Thermal Corp. 


New Britain, Conn. 


Universal-Rundle Corp. 
New Castle, Pa. 


Vance Industries, Inc. 
Chicago, II. 


Joseph A. Vogel Co. 
Wilmington, Del. 


Watts Regulator Co. 
Lawrence, Mass. 


Weil Pump Co. 
Chicago, III. 


I. Wenig & Sons, Inc. 
New York, N. Y. 


Wessels Co. 
Detroit, Mich. 


Wire Products Co. 
Baltimore, Md. 


Wrightway Engineering Co. 
Chicago, Ill. 


Yardley Plastics Co. 
Columbus, O.- 


Zoeller Co. 
Louisville, Ky. 


ENTER THE BIG PUSH CONTEST NOW! 
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check these outstanding features: 


@ Permanent Mirror Finish so bright, so hard, so smooth (no @ Greatly reduces dish breakage because the resilient action 
tiny ridges to attract stains) you can actually see your face re- of Jensen Stainless Steel is so much greater than porcelain 
flected in the shining bowl! steel or enameled cast iron. 

@ Bigger, more Beautiful Bowls add distinctive shape to @ Easiest to clean: Added to the non-staining feature guaran- 
counter top contour. Narrow divider gives sink popular “thin” teed by Jensen is the wide-radius corners that speed up wip- 
line look. ing action. 

More Rugged Strength: Exclusive Danish process, mass @ Now fits all 30-inch sink fronts. 
produced in America, gives greatest maximum wall thickness 
at all points. 


Send for name 


of nearest distributor 
JENSEN 
stainless steel sinks 
... only Jensen 

has the “‘see-yourself"’ 


Jensen sink 


mirror finish 


PROOF — Jensen finish is brightest of big 3! 


These are actual cross section microphotographs (enlarged 250 times) 
of the Jensen sink and two other largest selling makes of stainless steel 
sinks. Note the smoother mirror finish surface of the Jensen sink. 


Pf > N eS N Jensen Thorsen Corporation 
7333 W. Harrison St., Forest Park, Illinois FOrest 6-0180 


PRB 





oad On Your Mind? | Haven't’ 
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Nothing gives employees a more luxurious, satisfied 
feeling than that of financial security. And nothing is 
easier for them to achieve when you provide the con- 


venience of automatic Payroll Savings Plan. 


EVERYBODY BENEFITS 
Security breeds confidence —and confidence stimulates 
job interest and results in steadier people who are far 
more efficient in their work. Receiving those crisp Bonds 
at regular intervals along with their paycheck is an 
added inducement for employees to stay on the job. 
Moreover. when you install the Payroll Savings Plan 


in your company, you promote not only the security of 
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. your personnel but the security of your company and 


your country. Over forty million Americans have over 
10 billion dollars invested in United States Savings 


Bonds—a backlog of purchasing power for the future. 


EASY TO INSTALL 
If your company does not now have a Payroll Savings 
Plan, or if employee participation is less than 50%, a 


letter to: Savings Bonds Division, U.S. Treasury De- 


partment, Washington, D. C. will bring prompt assist- 


ance from your State Director. He will provide applica- 
tion cards, promotional material, and as much personal 


help as you need. 


The United States Government does not pay for this advertising. The Treasury Department 


thanks, for their patriotic donation, the Advertising Council and 
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Keep Your Jobs On Schedule 


WITH FAST-WORKING 
DEERE POWER 


You keep your jobs moving... say goodbye to costly 
delays and expensive outside trenching costs . . . when you 
own your own dependable, economical John Deere Tractor 
and working equipment. 
Here is the versatile power you need for all-around work 
complete mobile units that are inexpensive to buy, in- 
expensive to maintain. You can choose just the equipment 
you need for trenching, backfilling, excavating, and similar 
jobs. Many optional features are available, including power 
steering and the time-saving John Deere direction reverser 
which permits you to go forward or back up without shift- 
ing gears. 
Remember—time is your most valuable asset—to save 
John Deere Crawler with side boom laying 10- time, mechanize with easy-to-operate, 
ae seen See eee eee. Senne oe time-proved John Deere multi-purpose 
the foot (near Odessa, Texas). Low initial cost, 


and low daily operating costs make the John equipment. 
Deere a “natural” for work like this. 


Send for FREE LITERATURE 


For More Facts See Your Nearest John Deere Industrial Dealer Sirs 
ii ii : =e ok ae JOHN DEERE @ Industrial Division 


F: ; a hae rma ae Moline, tll. @ Dept. D57D 


Please send me your illustrated booklet on John 
Deere Industrial Tractors and Working Equipment. 
Include name of nearest dealer. 


Name_ 
Firm 


Address __ 
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5 MINUTES WITH BERGIE! 


By Hal Bergdahl, manager of dealer sales, Crane Co., Chicago 


A Resolution That Will Pay a Bonus . 


ADHERENCE to our resolutions 
requires courage—maybe that’s 
why many of us make them 
quickly. But since a new year is 
with us, let me tell you about 
my one main ambition for ’58— 
only one. 


Strong Sellers Will Survive 


Simply stated my resolve goes 
like this: “Improve my salesman- 
ship in ’58.” The way things look 
from here only the “strong sell- 
ers” will survive, and between 
you and me I have every inten- 
tion of being around for a while. 
If you are of the same frame of 
mind, please join me in our study 
of selling. Not strong-arm meth- 
ods, but firm—steady—resolute 
selling that never loses sight of 
the objective. In our case that ob- 
jective means “more comfort and 
more happiness to more people— 
through expanded use of plumb- 
ing-heating-cooling.” 

Sooo—what do you say we 
start out and examine the HOW! 
The sure result is—more con- 
vincing—more believable—more 
productive effort. 


Hurrah for the Buyer 


First off let’s agree that the 
easygoing—order-taking spree 
has been replaced by an old fash- 
ioned “buyers market”—hurrah 
for the buyer. He can take off 
the knee pads and put them on us 
where they belonged in the first 
place. 

Furthermore, the thrill of real 


keen competition offers us a 
greater challenge and bigger 
selling opportunities. It will 
make better men of us. Our sell- 
ing muscles have become soft 
and flabby, but “pushover” sell- 
ing is as dead as a dodo. 

Some folks are running to 
Uncle Sam screaming about cut- 
throat competition and imploring 
him to step in and “protect.” Be- 
fore we join this chorus let’s stop 
and examine. What about those 
two world wars we fought—what 
were they for? It is my under- 
standing we were determined to 
preserve the “free competitive 
enterprise system.” Isn’t that 
right? So, we’ve got to quit stall- 
ing and improve our selling— 
right now! That’s a better way to 
cure our ills. Full-scale business 
prosperity is only possible by 
constantly improved sales. 


Money Alone Isn't Enough 


Let’s forget this cushion of 
buying power some people keep 
harping about. Sure a lot of 
people have cash or bonds, or 
other forms of money, but will 
they part with that dough to buy 
the goods and services we have 
for sale? 

Sure they will—if we convince 
them it is to their benefit—a 
definite advantage to them to do 
so. Sales talking must take the 
place of loose talking. 

So as a first in ’58 let’s make 
a concentrated effort to get our 
own minds properly attuned. 


Let’s recognize a customer or 
prospect for what he really is, 
“the most important person in 
the whole scheme of our busi- 
ness life.” 

Yeah, I know—sometimes we 
feel like telling some guy off, 
but STOP—don’t do it. It may 
be you would be justified but 
still STOP—don’t do it. If he’s 
madder than a wet hen tell him 
how sorry you are he feels that 
way—but any sign of anger on 
our part is senseless. 


How Can | Improve? 


And here’s another “oldie” 
that needs occasional dusting off. 
“Am I really employing the best 
salesmanship methods I know 
how—how can I improve?” 

“Seek and ye shall find” is a 
philosophy recommended in the 
Scripture. I like the idea— 
never be satisfied with our per- 
formance—there must be a bet- 
ter way, and it’s up to each of us 
to find it. 


Hope You Will Join Me 


In this year of 1958, I think 
one of our toughest selling jobs 
is to “sell ourselves into an ag- 
gressive hard hitting sales frame 
of mind’’—that’s the crux of our 
first lesson. 

Yes, in ’58 I have promised 
myself to never lose sight of the 
target “learning better ways to 
sell.” 

Hope you will join me in this 
never-ending search. END 
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[ Look for 


FOR JOB-GETTING, PROFITABLE BIDDING— You can 
count on important savings in labor and instal- 
lation costs when you base your bid on Central 
Foundry “Spun” Pipe. Assembly is speeded 
and simplified by spigots and reinforced hubs 
that line-up every time—by rifle-barrel straight 
pipe lengths that are always identical—by 
machine-made fittings that always fit. 


HIGHEST QUALITY WITH SAVINGS— Machined metal 
molds give a truly sound and dimensionally 





VALUABLE BOOKLET 
Write today for free copy of 
“ABC’s of ‘Spun’ Soil Pipe.” 
It answers all your ques- 
tions, 
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| Look for Name | 
Cast on Pipe 


exact casting, with seamless, smooth walls of 
uniform thickness. No leaks can result from 


sand holes—there’s no sand in the mold. 


A YEARS-AHEAD DEVELOPMENT—Only Central 
Foundry, which was years ahead in pioneering 
“spun” soil pipe, gives you the big advantages 
of centrifugal casting in machine-finished all- 
metal molds—all without adding a penny to 
your cost! 


THE 


CENTRAL FOUNDRY 


COMPANY 


Centrifugal Cast Soif Pipe Machine-Made Fittings 
Bituminized Fibre Pipe 


Main Office: Foot of Pacific Street, Newark 5, N. J 
Plant: Holt, Ala 





New Products 





(Continued from page 80) 

Silencer for Air Vents 

A silencer designed to prevent 
transmission of noise through re- 
turn air vents without impeding 
the passage of air has been intro- 
duced by Industrial Acoustics. The 
unit is to fit inside 
normal walls, providing an incon- 
spicuous appearance. Its one-piece 
design facilitates handling and in- 
stallation. Silencers available 


constructed 


are 


in a variety of sizes to suit indi- 
vidual requirements and applica- 
tions. 

Manufacturer: Air Conditioning 
Dept., Industrial Acoustics Co., Inc., 
341 Jackson Ave., New York City. 


SEWER cal 








AUTOMATIC \Y 
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Conversion Oil Burners 

A series of conversion oil burners 
in which air intake is regulated by 
two separate air bands that are 


adjusted individually has been an- 
nounced by Thatcher Furnace. The 
air adjusting method provides a 
critical blend of air and oil. In- 
stallation is facilitated by an ad- 
justable pedestal base that compen- 
sates for height and angle variations 
in aligning the burner with the 
combustion chamber. Other fea- 
tures include mounting flange, a 
newly designed air choke, constant 
ignition-type transformer, chrome 
alloy electrodes and %-hp motor. 
Eight are available. The 


sizes 


Neptune's New Laundry Tray Pump Is Turned On 
and Off by a Water Pressure Activated Switch 


A laundry tray pump that is 
turned on and off automatically by 
a water pressure activated switch 
has been developed by Neptune 
Pump. The switch is also available 
for use on existing installations. 
Water flowing from the tray trips 
the switch to start the pump. When 
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the tray has been emptied, the 
switch returns to an off position, 
keeping the pump motor and seal 
from burning out. Installation is 
made with a “T” connection. 

Manufacturer: Neptune Pump 
Mfg. Co., 4911 N. Sixth St., Phila- 
delphia 20. 


smallest size uses .65 to 1.10 gph; 

the largest 12 to 20 gph. 
Manufacturer: Thatcher Furnace 

Co., Center St., Garwood, N. J. 


Counterfiow Furnace Line 

A line of counterflow furnaces 
available in both oil and gas-fired 
models has been announced by 
Armstrong Furnace. Oil-fired units 
are offered in capacities of 84,000 to 
125,000 Btu. Capacities of gas mod- 


els range from 70,000 te 150,000 Btu. 
The units are factory assembled 
and feature a round heat exchanger 
with a wrap-around radiator. 
Combustion chambers in oil-fired 
units are made of a special ma- 
terial to provide higher heat re- 
sistance. 

Manufacturer: Armstrong Fur- 
nace Co., 851 W. Third Ave., Co- 
lumbus 8, O. 


Sheet Metal Brake 

A portable sheet metal brake de- 
signed to permit fabrication of 
ductwork at the job site has been 
developed by Auburn Machine 
Works. The unit forms sharp an- 
gles, locks, hooks, heads, boots, 
seams and hems. It is offered in 


floor and bench models and meas- 
ures 46 to 59 in. over-all length in 
four models. 

Manufacturer: Miller-Knuth 
Div., Auburn Machine Woxks, Au- 
burn, Neb. 

(Please turn to page 182) 
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HOW DUNKIRK BLUE CIRCLE 

BOILERS AND RADIATION 5... poskick Line is the HEATING MAN'S 
GIVE YOU A COMPLETE LINE. There are boilers for every job...steam, 
PROFIT PACKAGE 


hot water, gas, oil, coal. Sizes to fit every home. 
Flush or extended jackets...completely packaged 
with all accessories, factory-assembled and wired 


if you wish. All made of cast iron, the Lifetime 
Cast Iron Boilers For Gas, Oil or Coal 


Complete Lines of Radiation 
Complete Line of Accessories 
Prices that Make Liquid Heat Competitive 


Single Source of Supply That Simplifies 
Ordering, Stocking, Installation 


Metal. Priced to get the business and pay worth 
while profits. 


Cast iron and copper-aluminum radiation in com- 
plete lines of free standing and baseboard give you 
a complete system from a single source. Save order- 
ing time, save inventory, save delivery time, save 


installation time all along the line. 


It will pay you to get the profit making facts on the 
Dunkirk Blue Circle Line . . . the HEATING MAN’S 
LINE. 


Write for Catalogs on Dunkirk Blue Circle Boilers, 


Radiation and Accessories 


Dunkirk RadiaVectors are used where 
space limits adequote baseboard run 
for effective heating. Available in free 
standing and recessed models. 


| 


| 


i 
Dunkirk Cast Iron Boseboord Panels 
ore suitable for new construction or 
modernization. May be installed as a 
series loop, | or 2 pipe forced circula- 
tion system, or 2 pipe steam system. 


Dunkirk Fin-Tube Baseboard Radiation 
is packaged in ready-to-install sec- 
tions. Requires minimum warehouse 
cubage. 


Dunkirk Slender Tube Radiotors ore 
available in free standing and legless 
types in 3, 4, 5 and 6 tube sizes. 
Norrow widths and low heights ore 
ideal for under window installations. 


DUNKIRK RADIATOR CORPORATION 


DUNKIRK, N.Y. 


Member of The Institute of Boiler and Radiator Manufacturers 
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New Products 





(Continued from page 180) 
Tank Bulb 
A tank bulb, developed by Sex- 
auer, is designed to stop water 
waste caused by leaky closet tanks. 
The seating surface of the bulb 


conforms to the contour of the 
standard valve seat, insuring maxi- 
mum surface contact and proper 
shutoff. A reinforced side wall pre- 
vents the bulb from being forced 
out of shape. Other features in- 
clude a double-flanged non-corro- 
sive spud in the neck of the bulb. 

Manufacturer: J. A. Sexauer 
Mfg. Co., 2503 Third Ave., New 
York City 51. 


Return Air Intake 

Auer Register has developed a 
return air intake for baseboard or 
out-of-wall perimeter heating and 
cooling systems. The series illus- 
trated is available in lengths to ac- 
commodate 1, 2 or 3-joist spaces 
with mounting holes for fastening 
to studs on 16-in. centers. These 
models all come with 244-in. base 
extension and 414-in. height. 


Manufacturer: The Auer Regis- 
ter Co., 6600 Clement Ave., Cleve- 
land 5. 


Electric Humidifier 
An _ automatically 

electric humidifier 

setting that can be 


controlled 
with manual 
installed in 
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warm air heating and year-round 
air conditioning systems has been 
announced by Skuttle Mfg. Elec- 
trical operation is separate from 
heating and air conditioning, per- 
mitting the humidifier to operate 
when the parent unit is turned off. 
If the water supply should fail, 


operation of the electric element 
continues without damaging the 
humidifier. 

Manufacturer: Skuttle Mfg. Co., 
Milford, Mich. 


Residential Air Conditioner 
National-U. S. Radiator has an- 
nounced an air-cooled residential 
air conditioner that features a re- 
mote condensing unit and evapora- 
tor coil. Capacities are 2, 3 or 5 


tons. The condensing unit can be 
located with its centrifugal blower 
anywhere outside the home where 
there is an unobstructed fresh air 
supply. The evaporator is avail- 
able either as a coil only, or as a 
coil-blower combination, complete 
with cabinet. In a home heated by 
a warm air furnace, the evaporator 
coil can be located in the supply 
(Please turn to page 184) 


American-Standard Offers a New Gas-Fired Winter 
Air Conditioner for the Mass Housing Market 


A gas-fired utility model winter 
air conditioner designed primarily 
for the mass housing market has 
been announced by American- 
Standard. In designing the new 
unit, the manufacturer was aiming 
for a top quality product at a com- 
petitive price. The compact furnace 
measures 57 in. high and 28 in. deep 
with widths varying from 16 to 2214 
in. It is available in four capacities 
ranging from 75,000 to 125,000 
Btu/hr. A new steel insert used in 
the burner offers advantages such 
as lower cost, an even flame dis- 
tribution across the complete width 
of the burner, and simplification of 
cleaning. The insert merely snaps 
out of the burner, can be wiped or 
scraped off and snapped back in. 
The furnace is designed for a 1-in. 
clearance to combustible material, 
with other features such as rein- 
forced jacket panels (to eliminate 
vibrations and noise), a sectional 
heat exchanger, a slide-out blow- 
er, and a built-in filter frame allow- 
ing use of the filter in the bottom 
or at either side of unit. The fur- 


naces are tested at the factory as if 
they were in actual operation and 
are shipped factory assembled and 
wired, ready to connect. The unit 
is covered by the American-Stand- 
ard 10-year warranty on the heat- 
ing element. 

Manufacturer: American-Radi- 
ator & Standard Sanitary Corp., 
Air Conditioning Div., 40 W. 40th 
Street, New York City 18. 
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Singing Hills is another BIG JOB where Bridgeport is the choice 
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Typical Singing Hills home. Architect: Carter Minor. Designer: W. E. Richardson. Builders: Lacy R. Keefe Company. 
Plumbing & Heating Contractor: Moorman Brothers Plumbing Company. Wholesaler: Amstan Supply Division, Dallas, Texas. 


3,000 Dallas Homes Build for the Future 
with Bridgeport Copper Water Tube 


Everything about Dallas’ new and outstanding home de- This choice is typical of the trend 
velopment—Singing Hills—bears the stamp of quality. a to Bridgeport for the big quality 
In the planhed community, totaling 3,000 excep- ‘ jobs that require excellence of prod- 
tionally beautiful homes, nothing has been spared. Ke mS uct and service. 
Setting, styles, materials—all combine to create ang Bridgeport delivers Copper Water 
quality throughout—homes that, in the words of < W and Drainage Tube on time and on the 
the builders, “‘will last a lifetime.” 3 spot through a nationwide network of 
In keeping with the “quality throughout” "yy warehouses and wholesalers. You can de- 
construction, each of the 3,000 homes will con- “7 6pend on it. Specify Bridgeport for all your 


tain 170 ft. of 34-in. and 120 ft. 14-in. Type yy? water and drainage tube requirements. 
L Hard Bridgeport Copper Water Tube. < 


BRIDGEPORT COPPER WATER AND DRAINAGE TUBE 


; Bridgeport Brass Company, Bridgeport 2, Conn. + Officesin Principal Cities - In Canada: Noranda Copper and Brass Limited, Montreal 
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New Products 





(Continued from page 182) 
ductwork of the furnace. In hot 
water or steam systems utilizing 
baseboard convectors or radiant 
panels, the evaporator coil and 
blower can be located in the attic 
or in a furred-down hallway with 
air distribution to individual rooms. 

Manufacturer: National-U. S. 
Radiator Corp., P.O. Box 1047, 
Johnstown, Pa. 


Smoke Test Gun 

A smoke test gun for checking air 
movement in heating or cooling 
systems, or for demonstrating per- 
formance of such systems to cus- 
tomers, has been announced by Air 
Control Products. It is loaded by 


unscrewing the holder from the 
pump, inserting a lighted cigarette 
and screwing the holder back into 
the end of the pump. A few strokes 
of the plunger handle forces the 
smoke through the jet. 

Manufacturer: Air Control Prod- 
ucts, Inc., Danford St., Coopersville, 
Mich. 


Air-Cooled Condensers 

An air-cooled condenser with a 
capacity of up to 50 tons has been 
announced by McQuay, Inc. The 
unit features a single fan-and-mo- 
tor assembly. Two types are avail- 
able. There are 2, 3 and 5-ton 
nominal capacity direct-drive mod- 


els for commercial and industrial 
applications and the belt-driven 
model in sizes of 9, 11, 15, 20, 25, 
30, 40 and 50-ton nominal capacity 
in single units. The latter group is 
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designed for air conditioning and 
refrigerating in supermarkets and 
large industrial plants. Coils are 
constructed of copper tubes with 
rippled aluminum fins. 
Manufacturer: McQuay, Inc., 1600 
Broadway, N.E., Minneapolis 13. 


Sealed Thermostat 
A thermostat designed to seal 
moisture and dust out of refrigera- 


tion and air conditioning systems 
has been developed by Spencer 
Thermostat. The unit is a disc-type 
single-pole single-throw thermo- 
stat that provides automatic reset 
at fixed temperature settings. Vari- 
ous differentials and tolerances are 
offered within a temperature range 
from —20F to +167F. It is rated 
at 25 amps and is enclosed in a 
synthetic rubber boot except at the 


bottom, where the actuating ele- 
ment is located. 

Manufacturer: Spencer Thermo- 
stat Div., Metals & Controls Corp., 
Attleboro, Mass. 


Boiler-Burner Unit 

A packaged hot water cast iron 
boiler-burner unit featuring a wet- 
base design and a cast iron burner 
has been announced by Quiet Auto- 
matic. It features a low stack tem- 
perature and an instantaneous wa- 
ter heater. Boiler capacity ranges 
from 500 to 865 sq ft. A flush front 
jacket also is supplied. 

Manufacturer: Quiet Automatic 


Burner Corp., 33 Bloomfield Ave., 
Newark, N. J. 


(Please turn to page 188) 





New Air Conditioning Line Can Be Installed in 
Doorway Transoms of Small Stores and Offices 


A self-contained room air con- 
ditioner for use in small stores and 
offices has been announced by 
Westinghouse. The unit is available 
in a 2-hp capacity and is designed 
to fit into doorway transoms. When 
electrical connections are made, it 
is ready for operation. It is shipped 
complete with prefabricated in- 


sulated ducts. The standard kit 
contains six 4-ft sections of duct 
and two outlet grilles. Additional 
duct sections can be added as re- 
quired. It delivers 590 cfm and is 
designed to condition 1400 sq ft of 
floor space. 

Manufacturer: Westinghouse 
Electric Corp., Box 2278, Pittsburgh. 
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TOP QUALITY 


SEALED-IN 
LUBRICATION 


DOUBLE SEALS 


TIME-TESTED 
COUPLING 


ADJUSTABLE BRACKET 


AUTOMATIC 
OVERLOAD 
PROTECTION 


TWO-BOLT FLANGES 


THRUSH 
WATER 
CIRCULATOR 


HORIZONTAL OR VERTICAL 





You can be 


sure you are For REAL customer satisfaction and economical 
‘ operation, insist on Thrush Water Circulators. They're 

* + 
giving your soundly engineered and have been constantly improved 


to assure better hot water heating at lower cost. 


customers 


They’re made in seven sizes, both horizontal and 
the best vertical types. Hi-head Thrush Water Circulators are 
available in four sizes. You can fit the Circulator to the 
when you job and be sure of the highest heating efficiency for 


many years to come. 


s 
installa 
See your wholesaler for more information 


T il R U y a or write Department A-I today! 
Water 


Circulator N. A. THRUSH & COMPANY 


PERU, INDIANA 
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PITTSBURGH 
PURCHASING AGENT 
CAN’T RISK 


HIS FIRM’S MONEY.. 


“! MADE IT... and I know that it has 
to be made well and priced right to sell 
in today’s highly competitive market. If 
people aren’t completely satisfied with 
my product and the service it gives them, 
they’ll stop buying it—and, of course, 
my business will suffer.”’ 


THE BRANDS YOU SEE ADVERTISED IN 


BRAND NAMES FOUNDATION, IN¢ 


i re be ; ye 
heooeee 


DEALER 


“| SOLD IT... but it’s made such a 
good name for itself, it practically sold 
itself. My customers always buy well- 
known brands quicker, with more con- 
fidence. And if they’re satisfied, they 
often reorder by phone or letter. That 
makes my job a lot easier, too.” 


ee. 


rHIS MAGAZINE ARE NAMES YOU 
They stand firmly behind every product and claim they make 


437 FIFTH AVENUE, NEW YORK 16, N. Y 


DoMESTIC 


CUSTOMER 


“| BOUGHT IT... by brand because 
I can’t risk my company’s money on pur- 
chases I’m not completely sure of. Well- 
known brands always offer me the widest 
selections, latest improvements, and best 
possible value. I’ve made it a policy to 
buy only brands with names I can trust.” 


CAN TRUST! 
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Ford Assembly Piant, Milpitas, Calif., has Beth-Co-Weld pipe in sprinkler installation. Sprinkler Contractor: California Viking Sprinkler Co. 


New west coast buildings 
with Beth-Co-Weld stee/ pipe 


Each of these two new buildings has one thing in common— 
thousands of feet of Beth-Co-Weld steel pipe 

In the automobile assembly plant at Milpitas, Calif., Beth- 
Co-Weld is used in the sprinkler system: at Skyline House, 
an 85-unit luxury apartment building, Seattle, Wash., it is 
used as general-purpose piping. 

Beth-Co-Weld is ideal pipe for sprinkler installations and 
for general-purpose piping because it’s so strong and sound. 
Moreover, it’s economical pipe in the shop, and on the job, 
because it’s so easy to eut, thread and weld 

Beth-Co-Weld is furnished black and galvanized, standard 
weight and extra-strong, in sizes from 1% in. through 4 in. 
It comes in 21-ft lengths, plus or minus 1 in., as well as in 
random and cut lengths. Be sure to specify Beth-Co-Weld 


on your next order for steel pipe 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast 
Steel Corporation. Export Distributor: Bethlehem Steel Export Corporation 


OLTLL AY STTITE 17 


BETHLEHEM #7 
Skyline House, Seattle, Wash., uses Beth-Co-Weld for general- pETH -EHENM 


purpose piping. Mechanical Contractor: The Ballard Company. Pipe STEEL 
Jobber: Grinnell Company of the Pacific. ; 


yy, 
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(Continued from page 184) 

Medicine Cabinet Line 

A line of three-way-lighted 
hinged-door medicine cabinets has 
been announced by Bennett Mfg. 
The three lights may be turned on 
or off individually or simultaneous- 
ly. All models feature a magnetic 
door latch which holds the door 
securely closed. The cabinets are 
available with stainless steel frames 
or beveled-edge mirrors. The mir- 
rors are protected by four coats of 
sealing paint over the silvering and 
are made of %4 in. thick polished 
plate glass. Bulb edge glass shelves 
reduce the possibility of articles 
falling off. Shelves are removable 


Some 


for cleaning. All cabinets are 
equipped with two shelves. Eight 
shelf adjustments are provided by 


bracket slots on both sides. Shelf 


brackets are made of stainless steel. 
Manufacturer: Bennett Mfg. Co., 
Railroad St., Alden, N. Y. 


Non-Slip Bathtub Seat 


Bloch Brass has announced a 
bath seat whose supports are fab- 








u 


ricated from aluminum tubing with 
white baked enamel finish. The 
seat is aluminum with thick white 
plastic finish and is adjustable to 
four positions. Non-skid rubber 
feet prevent slipping. 
Manufecturer: The Bloch Brass 
Co., 4748 Hough Ave., Cleveland 3. 


Furniture-Styled Dehumidifier 
A dehumidifier featuring “fur- 
niture” styling has been added to 
the appliance line of Gibson Re- 
frigerator. The unit also features a 
device that automatically turns the 


Hydrovalve’s Oil Burner Terminals Are Now 
Packaged for Ease of Handling on Service Jobs 


Hydrovalve has announced that 
its line of controlled tension ter- 
minals for oil burners is now avail- 
able in plastic screw-top contain- 
ers. They are packed 50 to a jar. 
The terminals snap into place, sim- 
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plifying servicing. They are made 
of nickle-plated spring-tempered 
brass. Wire ferrules are designed 
to facilitate crimping. 
Manufacturer: Hydrovalve Co., 
1319 Utica Ave., Brooklyn 3, N. Y. 


dehumidifier off and flashes a red 
light when the water container is 
full. This device is operated by a 
float in the water container and 
eliminates water overflowing the 
container. The container also has a 
hose connection for direct drainage. 
The unit removes 3 to 4 gal. of wa- 
ter from the air in 24 hrs. 

Manufacturer: Gibson Refrigera- 
tor Co., Div. of Hupp Corp., Green- 
ville, Mich. 


Plastic Pipe Flanges 

A new series of rigid polyvinyl] 
chloride pipe flanges has been de- 
veloped by Luzerne Rubber. The 
flanges are available in 6 and 8-in. 
sizes for standard and high-impact 
applications. They are offered in 
threaded, socket, blind and reduc- 


ing styles for use on % to 12-in 
pipe and fittings. 

Manufacturer: Luzerne Rubbe: 
Co., Dewey St., Trenton 7, N. J. 


High-Pressure Control Valve 

A control valve for handling 
gases and liquids during high- 
pressure drop, on-off or throttling 
service, or with dead-end shutoff, 
has been introduced by A. W. Cash 


Co. The valve features split-body 
construction and has a_ pressure 
and temperature rating of 10,000 
psi at —40 to +400F. It is available 
with a direct or reverse action ac- 
tuator with standard 1-15 and 6- 
30 psi instrument air range. The 
body is forged stainless steel with 
hardened stainless steel trim. Con- 
nection sizes are % and % in. npt. 

Manufacturer: A. W. Cash Co., 
P.O. Box 551, Decatur, Il. 

(Please turn to page 190) 
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Tradition 


Craftsmanship © 
IN ts 


QUALITY FITTINGS 


SINCE 1911 
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NO. 558-X 
8” Automatic Spout Diverter Emblem of 


with shower Business Character 
RICE LEADERS 
The No. 558-X Automatic Spout Diver- | OF THE WORLD 


. ; AVS ASSOCIATION 
ter is so constructed that it eliminates 


Represents High Standing 
the use of a reversed elbow and the in Name Product Policy 


a oes ." cine Individual security INSURES FREEDOM 
e gth 3/4" pipe and LIBERTY. Social Security leads to 


: : : Regimentation and LOSS OF LIBERTY. 
It is an automatic diverter to shower 


It's a privilege to live in a Republic. Only 
and has the use of 1/2” pipe for the God can help the people who live in De- 
mocracies. 





complete assembly, thereby, eliminat- 


ing extra cutting and installing of pipe ay 2 
: ° President 
inside the wall. 


THE INDIANA BRASS CO., Inc. 


FRANKFORT INDIANA 
“MANUFACTURERS OF PLUMBERS BRASS GOODS” 
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(Continued from page 188) 

Electronic Air Cleaner 

An electronic air cleaner with a 
capacity of 800 to 1000 cfm has been 
developed by Trion. The unit is 
sized to fit a furnace with a Btu 
rating of 80,000 to 100,000 or a cen- 
tral air cooling unit of 2-ton capac- 
ity. It is enclosed in a cabinet that 
may be floor mounted or suspended. 
Efficiency rating is 90 percent for 





removing pollen, germ-laden dirt, 
dust and smoke. 

Manufacturer: Trion, Inc., 1000 
Island Ave., McKees Rocks, Pa. 


Aluminum Vents 

A series of cast aluminum vents 
that can be used for stormproof 
venting of confined spaces or for 
air conditioning intakes has been 


So eeeeenineemmmemnneneell 
=> 
A 
[eens emma) 
Deen Remnant 
Lt 
—— ae henna 


introduced by Construction Spe- 
cialties. The vents are made in 
the same dimensions as standard 
construction bricks, ranging from 
one-brick to six-brick sizes and 
are also available in two sizes for 
jumbo brick installations. They 
feature louvered faces and a modu- 
lar design to provide a neat ap- 
pearance and simplify installation. 
The standard brick size vent is sup- 
plied with an aluminum screen to 
exclude foreign matter. 
Manufacturer: Construction Spe- 
cialties, Inc., Cranford, N. J. 





Four Room Air Conditioner Lines Unveiled by York 


York Corp. has announced four 
lines of room air conditioners con- 
sisting of nine models ranging in 
capacity from %4 to 2 hp. Some 
models are adaptable to either 
heating or cooling. Features of the 
lines include two cooling speeds, 


automatic temperature control, 


outside discharge of room air, re- 
designed grilles, special starting 
cycles, maze coil construction, 
staggered tubes and rippled 
aluminum fins. Compact units in 


one line fit against the wall below 
windows and require 9 in. above 
the sill. The largest units in the 
line, offered in 1% and 2 hp mod- 
els, are designed for multi-space 
conditioning applications. Dimen- 
sions of these units are 17% in. 
high, 24% in. wide and 255% in. 
deep. 
Manufacturer: 
sidiary of Borg-Warner 
Roosevelt Ave. and Penn. 


York, Pa. 


York Corp., Sub- 


Corp., 
R.R., 


Spall Reducer Guard 

A spall reducer guard (to mini 
mize surface chipping) for use with 
its powder-actuated concrete fas- 
tening tools has been introduced 
by Ramset fasteners. The guard 
insures clean, efficient fastening. It 
measures 4 in. sq, weighs 2 lbs, and 
is adaptable to both of its powder 
fastener lines. The unit prevents 
excessive marring of the surface 
and provides extra penetration into 
cement by compressing the area 
around the point of penetration. 
The guard is installed by remov- 
ing the barrel cap of the pow- 


der-actuated tool. The standard 
guard is then taken. off and re- 
placed with the new guard. Final- 
ly, the barrel cap is affixed. 

Manufacturer: Ramset Fasten- 
ers, Inc., Ramset Div. of Olin 
Mathieson Chemical Corp., 12117 
Berea Road, Cleveland 11. 


Pipe Insulation Material 

A flexible pipe insulation ma- 
terial designed to permit installa- 
tion without preforming has been 
developed by Safpac Corp. The 
material consists of compressed 
glass fibers which are controlled in 
orientation and distribution. A 
corrugating process provides 360- 
deg. flexibility. The insulation is 
available in a range of thicknesses, 
fibers, binders and densities and 
can be designed to withstand tem- 


peratures to 1000F. Plies of foil or 
film may be included to provide a 
sandwich design. 

Manufacturer: Saflex Div., Saf- 
pac Corp., 320 S. San Marino, San 
Gabriel, Calif. 

(Please turn to page 192) 
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You MAKE MORE... 


your customers 


SAVE MORE... 


... with U.S.-Carlin, the mod- | 

ern line for profitable selling No 535 

in today’s big modernization | a ® 

market. U.S.-Carlin oil burn- | 

ers are built to run right... ; « e a 
right from the start! Advanced | Pipe & Bolt Threading Machine 
engineering principles, high- | 


est quality materials, and ex- . Complete with 1 Universal Die Head 


perienced workmanship are " 

your assurance of fewer in- | — d 2 Ss f Vf, 7] y 
stallation and. service prob- Mode! 400S an ets 9 Dies, 2 to eee 
lems... greater profits. 0.50 to 3.00 G.P.H 


Customers gain, too! With 
the U.S.-Carlin High Temper- 
ature Combustion Head, ac- 
claimed the greatest oil burn- 
ing advancement in 25 years, 
they enjoy the cleanest heat 
possible . . . and fuel savings 
as high as 36%. 


Find out all about U.S.- 
Carlin... the oil burners that | M S0SF-2 
OUTSELL BECAUSE |  oestol35GPH 
THEY EXCEL. Ask your | 
heating wholesaler for full 
particulars, or write us. 


(Slightly higher in Canada) 


Built like a machine tool, designed to 
thread, cut and ream with speed and 
ease no other machine offers you. Compare 
its slip-proof Speed Chuck, front chucking, 
Foreign Distributors: Burners de- - instant size-change right in carriage, and 


signed specifically for 110 or : 
220V-50 cycle current available many other RIGID features. It pays you 


| 
in models ranging from 0.50 to | Qe @a 
15.00 G.P.H. Distributorships » 
open in a few countries. Model 2000S-5 | 

| 7.00 to 12.00 G.P.H. 


to see and try this most-for-your-money 
535 at your Supply House before you decide. 





ncsTtincconmeney latina aan 
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(Continued from page 190) 

Relief Valves 

Mansfield Sanitary has developed 
three relief valves featuring a spe- 
cial combination test lever and ad- 
justing key. One model is designed 
for protection against excessive 
pressure in cold and hot water lines 
(preferably cold); the other two for 
both temperature and pressure re- 





lief. Adjustments to desired pres- 
sures are made by use of the cali- 
brated test lever, which is shaped 
to fit exactly into the slot on top 
of the pressure cap. Pressure set- 
tings are adjustable from 50 to 200 
psi. Male and female outlets are 
both 4% in. The pressure and tem- 
perature relief valves have Btu 
ratings of 150,000. The melting 
point of the fusible plugs is 210F. 

Manufacturer: Mansfield Sani- 
tary, Inc., 126 First St., Perrysville 
7,0. 


Residential Humidifier 

A portable humidifier for resi- 
dential applications has been de- 
veloped by Lonergan Coolerator. 


ne ate 





The automatie humidistat can be 
set for the desired condition by 
turning a top-mounted control 
dial. Capacity is 7 gal. Other fea- 
tures include swivel casters, a di- 
rectional air louver and a wick- 
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type wet filter that removes dust 
and pollen particles from the air. 
Air movement is 100 cfm. Weight 
is 30 lbs and dimensions are 24% 
in. high, 22 in. wide and 10% in. 
deep. 

Manufacturer: Lonergan Cooler- 
ator Div., McGraw-Edison Co., 704 
N. Clark, Albion, Mich. 


Power Roof Exhauster 

A power roof exhauster for com- 
mercial and institutional applica- 
tions has been announced by Chi- 
cago Blower. The unit is designed 
to control flow of air through the 
exhauster, keeping turbulence and 
discharge losses at a minimum. The 
wheel of this belt-driven unit is 
the backward-curve type, featuring 
steep pressure curves and non- 
overloading power characteristics. 





Constructed of stainless steel or 
other alloys, the %-in. blades are 
backed by %4-in. steel and are sta- 
tically and dynamically balanced. 
Capacities range from 830 to 29,750 
cfm. The base, which supports the 
fan and motor assembly, is con- 
structed of structural angles and 
heavy steel plates. Vibration elimi- 


_ 





nators are used to float the base. 

Manufacturer: Chicago Blower 
Corp., 9863 Pacific Ave., Franklin 
Park, IIl. 


(Please turn to page 197) 


New Line of Packaged Hot Water Generators Is 
Designed for High and Low Temperature Systems 





A line of packaged hot water 
generators specifically designed for 
use with hot water heating sys- 
tems in big-job applications has 
been introduced by National-U:S. 
Radiator. The line represents .a 
completely new approach to hot 
water heating, the manufacturer 
says. The new line is ‘designed to 
fulfill all the requirements of both 
high and low temperature systems. 
Capacities of the standard line 
range from 670,000 to 6,700,000 
Btu/hr for forced circulation hot 


water systems. Other models are 
available for high temperature op- 
eration or systems requiring larger 
capacities. The electronic control 
system includes all of the necessary 
combustion controls, low water 
protection, and temperature con- 
trols required to automatically 
operate and protect the generator. 
A high temperature limit control 
is an additional feature. 

Manufacturer: Cyclotherm Div., 
National-U.S. Radiator Corp., Os- 
wego, N. Y. 
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DAVIS 


A Davis Loader and Backhoe combination will 
put money in your pocket by outperforming 
any other rig — pound for pound, dollar for 
dollar. 


EXCLUSIVE FLUSH-DIGGING — Entire mast and 
boom assembly shifts from center to either 
side for flush digging alongside buildings, 
fences, hedges, and other obstructions. Only 
Davis has this advanced feature. 


> oT . - 
~ — ~ 


7 


7 


from ONE POSITION! 


Versatility, convenience, and speed...These are your 
advantages when you own a Davis Backhoe with continuous 
200° arc. Here’s how these advantages let you profit more 
on every job: 

VERSATILITY —Side mounted, you can dig flush alongside 
walls, etc....or have greater reach in right-angle digging — 
operates in places that are inaccessible to other rigs. You can 
dump close to the hole...dump wide...or direct-load into 
a truck! 

CONVENIENCE — Davis rigs are entirely hydraulic. Indi- 
vidually controlled non-slip stabilizer feet let you level-up and 
hold on slopes ...tilt for bell holes. Large, well-padded seat 
may be adjusted for tall or short men. Both seat and controls 
swing with the boom, so you always face your work. 

SPEED — Davis works fast! The 10,000 pounds of break- 
away created by its rams gives you all the power you need to 
dig in frozen ground or asphalt. A wide variety of quick-change 
buckets expedites production by letting you select the most 
efficient tool for any kind of project. Davis’ design gives you 
an unobstructed view of the entire work area. You don’t have 
to depend upon shouts and hand signals for guidance. Detaches 
in five minutes if you want to use just the tractor and loader 
for other jobs. Priced Competitively Low! 

Davis Loaders and Backhoes are available for all popular models of International, 
Ford, Fordson Major, Ferguson, Case, Massey-Harris, Allis-Chalmers, Oliver, 
John Deere, Minneapolis-Moline, and Work Bull Tractors. 

SOLD AND SERVICED EVERYWHERE BY BETTER DEALERS 

For the name of your nearest dealers call Western 


Union by number and ask for Operator 25... . 
or write direct. Please specify make of tractor. WK, 


MASSEY-FERGUSON INDUSTRIAL DIVISION 
MASSEY-HARRIS-FERGUSON, INC 


1009 S. WEST STREET . WICHITA 15, KANSAS 
Dept. DE 


lle 








atest Stud Oriver 


Here’s all you do: Simply screw a 
threaded stud (A) into piston (B), 
insert in barrel of Stud Driver, insert 
Power Load, close the tool and... 


FY 
or 


Fastening in improper materials: Pis- 
ton with stud is inserted into barrel 
of the Stud Driver, Power Load is 
inserted, tool is closed. Then... 


it’s ready to fire! Press the Stud Driver 
guard firmly against work surface and 
squeeze the tool’s trigger. A 45° turn 
aligns buffer assembly... 


operator inadvertently fires the 
“Safety-Zoned” Stud Driver into a 
thin work surface, as shown in the 
photograph. Piston is . 


with piston...and the Stud Driver 
is easily removed from work. The 
stud — with piston still attached — 
is permanently anchored. Next, 


stopped short at end of tool, pre- 
venting free flight of the stud. That's 
because the stud and piston are both 
locked to tool during firing. 


Exclusive Remington Sa/e/y-Zoned” Guard Assembly 
is designed to prevent free flight of studs 


New concept in safety is offered by the 
Remington Model 455A Stud Driver 
with Captive Stud Guard Assembly. 
Heart of the exclusive Remington Guard 
Assembly is a combination of captive 
piston and aluminum alloy buffer. 
Square-headed piston is abruptly halted 
by buffer when base material is inade- 
quate to stop the stud. You can count 


On the Square... 


on the Stud Driver to do your construc- 
tion fastening jobs quickly, effectively | 
and safely! 

If you already own a Remington Stud 
Driver; ask your distributor about the 
new Captive Stud Guard Assembly. If 
you're planning to buy a tool, remember: 
If it’s the Remington Captive Stud tool, 
it’s the safest Stud Driver on the market! 


O ... It’s the Safest! 
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Ever Designed / 


unscrew piston from threaded stud, 
screw another 4%” diameter Reming- 
ton Stud into piston .. . and you're 
ready for the next shot! 


Next step: Piston with stud and de- 
formed aluminum buffer are re- 
moved from tool. New buffer is in- 
serted, and tool is ready for use! 





Remington 


STUD DRIVER 


Remington Arms Company, iInc., 
Bridgeport 2, Connecticut 
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Remington Stud Driver with New 
Captive Stud Guard Assembly 


ERE’S the most advanced construction fastening tool ever devel- 
H oped —the Remington Stud Driver with new Captive Stud Guard 
Assembly! The Remington Stud Driver offers you power, speed and 
efficiency—yet it’s designed to prevent free flight of studs through a 
working surface. That means additional protection in crowded areas, 
permits use of the Stud Driver in a whole new range of situations. 


Just a squeeze of the trigger is all it takes to anchor wood or metal to 
concrete or steel with 4° diameter alloy steel Remington Studs. There’s 
a wide selection of studs to choose from, plus scientifically graded 
Power Loads that furnish the exact driving force you need. No outside 
power connections are required—pre-drilling is entirely eliminated! 





Now...in addition to barrel for Captive Stud 
Guard Assembly, 3 interchangeable standard 
barrels give greater-than-ever versatility 


Remington Stud Driver owners have 
three other barrels to choose from in 
addition to special barrel for Captive 
Stud Assembly: (1) heavy-duty %” 
long barrel to. handle toughest con- 
struction jobs; (2) %” short barrel 
for medium-duty work; and (3) a 
4%” standard barrel for light fasten- 
ing. And there are more than 15 in- 
stantly attachable Remington Guards 
to adapt the Stud Driver for every 
fastening requirement! 


MAIL COUPON TODAY FOR VALUABLE FREE BOOKLETS! 


Industrial Sales Division 
Remington Arms Company, Inc. 
Bridgeport 2, Connecticut 


DE 1 


Please send me full information about the new Remington 
Stud Driver and Captive Stud Guard Assembly. 


Name . 


Firm . Ae (athena nek ve Cee Position 
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Right Combination 
FOR SALE AFTER SALE! 


PRODUCED IN 47 DECORATOR COLORS PLUS SPARKLING BLACK AND WHITE 


Here is the most wanted, therefore most profitable 
bathroom fixture combination you can offer. The 
industry's first Concave Lavatory* plus the famous 


Case Non-Overflow One-piece** Water Closet with. 


the whispering flush. 

The Case Wellington*** 300 Lavatory is the moat 
wanted because it’s the first really comfortable lav- 
atory ever made for men and women. Gracefully 
curved for comfort and unusual beauty. Extra- 
spacious, wide, flat deck. Shown with art-designed 
wrought iron legs and towel bars all in one piece. 


*Available with Wrought Iron or Chrome Legs 


Legs supplied in decorator 
colors and sparkling black by 

and gold, You already know C 
the Case One-Piece Water } 
Closet and its customer- ase 
winning features like non- 

overflow bowl; safeguarding anti-syphon ballcock; 
pressurized cleansing rim flush; large water area; 
healthful seat height; time tested, with streamlined 
design in 41 colors and black and white. Ask your 
Case wholesaler or distributor or write: 


**Patented ***Patent Pending 


CASE MANUFACTURING CORPORATION 
33 MAIN STREET, BUFFALO 3, NEW YORK 
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(Continued from page 192) 
Air Conditioning Line 
A line of air-cooled air condi- 
tioning units for commercial and 
industrial applications has been an- 


nounced by General Electric. The 
units are offered in 7142 to 20-ton 
capacities in split systems. New 20 
to 30-ton capacities in water-cooled 
self-contained models have also 
been announced. 

Manufacturer: General Electric 
Co., Air Conditioning Div., 5 Law- 
rence St., Bloomfield, N. J 


Warm Air Furnace 

A 10-in. wide gas-fired warm air 
furnace for zone heating has been 
announced by Tuck-Aire. It is of- 
fered with input ratings of 30,000 
to 50,000 Btu and is designed for 
residential, commercial and institu- 
tional applications. Depending on 
local climate, design of the struc- 
ture, insulation, etc., the 10-in fur- 
nace is engineered to maintain com 
fort for an area up to 1200 sq ft 

Manufacturer; Tuck-Alre Fu 
nace Co,, 2445 Evana St, San Fran 


Ciaeo M4 


Air Blower 


Torrington Mfg. has announced a 
divect-drive blower designed for 


furnace and air conditioner appli- 
cations. It is offered in four models, 
covering a flow range from 500 to 
1500 cfm against standard back 
pressures. The blowers feature a 
flat power curve, permitting the 
impellers to run at a variety of 
operating points with the same mo- 


tor. Air flow from the blower is 
completely balanced. 

Manufacturer: Torrington Mfg. 
Co., Torrington, Conn. 


Bathroom Cabinet 

A bathroom cabinet featuring 
three-way deflector-diffuser light- 
ing has been developed by Standard 
Steel Cabinet. Two staggered 25- 
watt bulbs and a four-way switch 
are among the features. Diffusing 
glass and deflectors shed light for- 
ward and down toward the mirror. 
Other features include sliding mir- 
ror doors, one-piece construction, 
heavy-gauge furniture steel and 
rounded corners to facilitate clean- 
ing. It’s available in two sizes, 25 
by 18 in. and 29 by 20 in. 





Manufacturer: Standard Steel 
Cabinet Co., 3701 Milwaukee Ave., 
Chicago 41 


Metallic Adhesive 

A synthetic resin and metallic 
cement used for structural and re- 
pair purposes has been announced 
by Smooth-On 
paate-like consistency with alumi 


Compounded to 


nui and other materiala, the Preah 
muat be mixed with ita hardener 
just before use, The combination 
will harden by chemical action at 
room temperature (77F) into a 
metallic solid which is both ma 
chineable and chemically stable 
The substance will adhere strongly 
to steel, iron, aluminum, wood and 
ordinary glass. The adhesive is 
self-measuring in proportioning 
the mixtures. When using the 
packaged tubes, the same length 
is squeezed out side by side before 
mixing. Application is made with 
either a spatula or a putty knife. 
The manufacturer recommends 
that: this product should not be 
exposed to above 250F or used to 
repair drinking vessels or food con- 
tainers. 

Manufacturer: Smooth-On Mfg. 
Co., 568-574 Communipaw Ave., 
Jersey City 4, N. J. END 
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NOW... 
Specified by 
Many Cities 


Control of basement flooding by back 
a from street sewers with Boosey 
ackwater valves is now a part of the 
building code with many cities and 
townships. Even low-lying areas are 
safely and positively saved from base- 
ment flooding from overloaded sewers. 

The Boosey 109 backwater valve 
features both a manually operated 
spade valve and an automatic swing 
valve. Its foolproof design and quality 
controlled construction makes it the 
most popular backwater valve by far 
with plumbers. Boosey products— 
drains, grease interceptors, air gaps— 
ideal for nearly every type of installation, 

If you don’t already have one, write 
today for the Boosey catalog. You'll 
find a Boosey drain “custom designed” 
to meet every installation problem, 
There are over 4000 design variations, 


Manually operated spade valve (A) 
and automatic swing valve (B) are two 
significant features of the Boosey 
backwater valve. 

PL-581 


NORMAN BOOSEY MFG. CO. 


General Sales Office 
5281 AVERY AVENUE 
DETROIT 8 MICHIGAN 


BOOSEY 








All-new ‘58 
DODGE Peeve Gierts 


4- WAY LEADERS OF THE LOW-PRICED 3 


vom Parone 


7! rower 


There's « 


‘S58 DODGE PReve-Geer 


for every }ob...ter every business ...tor every pocketbook 


EXCELLENT RESULTS from its four-color, two-page advertisement appearing 
in trade magazines (DE, Nov., pages 133-134) are reported by Dodge Truck. 
The first page of the attractive insert points out features of the 1958 line and 


the second page describes various models. 


(Also see article on page 206.) 


How to Eliminate Air Conditioning 


Noise Is Aim of New Industry Study 


YorK City—An 
noise measuring technique for air 


New effective 
conditioning systems has been set 
as a goal by a joint committee of 
the American Society of Heating 
and Air Conditioning Engineers 
and the American Society of Re- 
frigerating Engineers. 

The committee, appointed to pre- 
the 
sound output of air conditioning 


pare a standard to measure 
equipment, will be guided in its 
study by data collected by the 
ASHAE Research Laboratory in 
Cleveland. 


a Special emphasis will be placed 
on the noise output of an air con- 
ditioning system’s fan or blower 
and on the acoustical characteris- 
tics of its duct system. The sound 
frequency distribution of the fan, 
ASHAE, is important both 
from the standpoint of loudness and 
annoyance and in choosing the type 
and method of acoustic treatment 
needed to reduce the noise level. 
The relationships between noise 
level and frequency distribution, 
and their effects 


says 


on annoyance, 


speech interference and speech 
audibility are being established by 
investigations around the country. 


In Chicago, H. C. Hardy, Chicago , 


acoustical consultant, told the IIli- 
nois chapter of the ASHAE that 
air 


conditioning contractors will 


Names in the News 


Decatur Pump Co., Decatur, IIl., 
has named Ed M. Cahill general 
sales manager for Burks Pumps. 


Joseph J. Decker has been ap- 
pointed president of the Air Con- 
ditioning Division of American- 
Standard, New York City. 


E. M. Cahill 


Decatur Pump 


J. J. Decker 
American-Std. 


* soon be required to conduct sound 
measurement tests on equipment 
before offering it for sale. He out- 
lined several important factors that 
affect human acceptance of noise, 
such as: loudness; magnitude of 
background noise; ease of under- 
standing speech or hearing door- 
bells, telephones, and the 
masking effect on undesired sounds, 
such as office equipment and out- 
side traffic noise. 


etc.; 


Wilcock Named Head 
of Air Moving Assn. 


Detroiri—James W. Wilcock, 
manager of the 
Sturtevant Division, Westinghouse 
Electric Corp., Boston, has been 
named 1958 president of the Air 
Moving and Conditioning Assn. 
Elected vice presidents for one- 
year terms are R. A. Wasson, vice 
president and general manager of 
the Clarage Fan Co., Kalamazoo, 
Mich.; L. A. Macrow, manager of 
the systems and equipment depart- 
ment of the machinery and systems 
division of Carrier Corp., Syra- 
cuse, N. Y.; and W. H. Rietz, presi- 
dent of Ilg Electric Ventilating Co., 
Chicago. J. J. Merrick, division 
sales manager for John J. Nesbitt, 
Inc., Philadelphia, has been ap- 
pointed secretary-treasurer, and 
Marshall F. Allen has been named 
executive vice president. 


general sales 


Temco, Inc., Nashville, Tenn., has 
elected F. Donald Hart president 
and Robert N. Smith first 
president and treasurer. 


vice 


Dr. Donovan E. Kvalnes has been 
named sales development manage! 
for the Freon Products Division of 
Du Pont Co., Wilmington, Del. 


(Please turn to page 200) 


R. N. Smith 


Temco, Inc. . Temco, Inc. 
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Another modern church chooses >> 


Steel Pipe Radiant Heating 


AWA 


Steel Pipe Radiant Panels in main auditorium, 1” stand- 
ord black pipe on 12” centers. 


Perimeter of building, 1%” standard black pipe on 6” 
centers with 1/2” headers. 


While the beautiful churches of yesteryear are loved and 
admired, the need for more, but less pretentious, suburban 
churches has brought a fresh architectural concept to these. 


In modern church construction, comfort, practicality and 
all-week usefulness are keystone factors. An adequate kitchen 
may rank with auditorium acoustics in importance. Certainly 
steel pipe radiant panel heating and sidewalk snow melting 
are part of today’s suburban church planning. 


In this Pueblo, Colorado, Christ the King Catholic Church, 
as in many others, a steel pipe radiant panel heating system 
will provide perfect, draft-free comfort for 9120 square feet 
of floor area. 


Yes, steel pipe is first choice for radiant heating . . . as it is 
for snow melting, plumbing, fire protection systems, electrical 
conduit, gas, steam and air transmission lines, and structural 
pipe applications. Steel pipe gives the ultimate in service 
for every dollar spent! 


Committee on 


STEEL PIPE RESEARCH Viens 


is Kirsh Choice 
AMERICAN IRON AND STEEL INSTITUTE 


150 East Forty-Second Street, New York 17, N. Y. 
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Write for the free 48 page color booklet 
“Radiant Panel Heating with Steel Pipe” 


Only Steel Pipe gives all 
these advantages! 


Low cost with durability 

Strength unexcelled for safety 
Formable—bends readily 
Weldable—easily, strongly 
Threads smoothly, cleanly 

Sound joints, welded or coupled 
Grades, finishes for all purposes 
Available everywhere from stock 
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News 





(Continued from page 198) 
Holiy-General Co., Div. of the 
Siegler Corp., Pasadena, Calif., has 
named Charles C. Martin to the po- 
sition of manager of advertising and 
sales promotion. 


Johns-Manviile Corp., New York 
City, has elected Adrian R. Fisher 
chairman of the board succeeding 
Leslie M. Cassidy who has retired. 
The company has also elected Clin- 


ton B. Burnett to the newly created 
post of executive vice president. 


Hotpoint Co., Chicago, has ap- 


pointed Lee J. DiAngelo manager 


of advertising and merchandising. 

W. C. Schumacher has _ been 
named an executive vice president 
and director of International Har- 
vester Co., Chicago. 


Whirlpool Corp., St. 




















MILES-AHEAD 





4rerw-Seal 


PIPE CLAMPS 


AERO-SEAL Clamps go hand in hand with plastic pipe — because 
AERO-SEALS are the original precision worm gear drive clamps, with 
band, gear and housing all of 302-18-8 stainless steel. They provide 
greater strength — a completely leakproof seal without pinching or dam- 
aging pipe. They offer maximum corrosion resistance. The precision 
worm gear is self locking, and once tightened, AERO-SEALS will not 
come loose. When desired, they can be removed in seconds and are 
re-usable again and again. Others may LOOK like AERO-SEALS, but 
why not get the first and foremost in pipe clamps? 


REGULAR WORM GEAR HOSE CLAMPS ° 
Gap o1-Seal 
MAR KK 


BREEZE CORPORATIONS INC., 700 LIBERTY AVE., UNION, NEW JERSEY 


Joseph, 


Mich., has named Jack D. Sparks 
director of marketing for the home 
appliance and Estate range line. 


M. H. Temple has been named 
assistant general manager of the 
Richmond Plumbing Fixtures Div. 
of Rheem Manufacturing Co., Me- 
tuchen, N. J. 


T. E. Carson has been appointed 
manager of heating sales for the 
Heater and Tank Div., John Wood 
Co., Conshohocken, Pa. 


D. W. Hoppock 
Bryant Mfg. Co. 


T. E. Carson 
John Wood Co. 


Bryant Manufacturing Co., Div. 
of Carrier Corp., Indianapolis, has 
appointed D. W. Hoppock vice pres- 
ident and general sales manager. 


P. L. Chabre has been named na- 
tional sales promotion manager of 
Utility Appliance Corp. and Mission 
Appliance Corp., Los Angeles. 


William E. Haynes has been 
named sales manager for the Torid- 
heat Div. of Cleveland Steei Pro- 


ducts, Cleveland. 


W. E. Haynes 
Toridheat Div. 


L. J. Cox 


lron Fireman 


Iron Fireman Manufacturing Co., 
Cleveland, has elected Lewis J. Cox 
president of the company. 


Twin City Steel Manufacturing 
Co., Minneapolis, has named H. L. 
Dwyer sales manager. 


Clinton F, Hegg has been elected 
to the board of directors of L.O.F. 
Glass Fibers Co., Toledo, O. 


The Plumbing and Heating Div. 
of American-Standard, New York 
City, has appointed Brendan P. 
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O’Connell manager of sales coordi- 
nation. 


William C. McMichael has been 
named general sales manager for 
the United States Air Conditioning 
Corp., Philadelphia. 


W. C. McMichael A. B. McLellan 
U.S.A-C Corp. Dunkirk Rad. 


Allan B. McLellan has been ap- pecees 4 1 oromaric. 
pointed sales manager of the Dun- a 4 4 wale: ao 
kirk Radiator Corp., Dunkirk, N. Y. 

(For other important “Names in 
the News” see page 232) 


Haigwood, Arnow Launch 


Public Relations Firms POINT 
WaAsHINGTON, D. C.—Two names 


well known to the plumbing and 


heating industry are in the news FOR 
this month. 


William “Bill” Haigwood, for- 


. 2 PORTABLE- 
merly director of public relations POINT AUTOMATIC 
for the National Assn. of Plumbing Self-contained unit 


COMPARISON 


=) PROVES 
_ Penberthy Superiority 


L. Arnow W. E. Haigwood 


No other submersible packs so many advanced features 
Contractors, has announced the into a compact, light weight pump. 3 NON-AUTOMATIC 
formation of William E. Haigwood @ Only 32 Ibs....1134” high , ar on 
Associates, with headquarters at 
2424 G Street, N.W., in this city. 
The new firm is specializing in 
public relations work with special © Uni ‘tive 3° d 
emphasis on “packaged” p-r pres- ee, pone ao 
entations. @ Advanced impeller design 

Leonard Arnow, formerly a pub- © High capacity ... long service 
lic relations account executive with ® Simple installation ...easy maintenance 


G. M. Basford Co., a New York CATALOG shows 8 
advertising aguacy, eaneunded the PENBERTHY MANUFACTURING COMPANY models in 20 sizes 


; ; Division of Buffalo-Eclipse Corporation Write for a free copy on 

formation of Arnow Associates with 1242 Holden Ave. Dept. DE Detroit 2, Michigan peer Sneee. 

*. offices in New York, Washington, ee ee ae ey ee 
D. C., and Los Angeles. 


In his position with Basford, 


Arnow handled the NAPC public STOCK... 

relations account in 1956 and also DISPLAY... SUMP PUMPS 
did considerable work for the Cast SELL 

Iron Soil Pipe Institute. os EIGHT MODELS © TWENTY SIZES 


(Please turn to page 203) 


® Completely electrical ...completely waterproof 
®@ No priming ...no breather tube 
@ All bronze construction 


. . . . . . SS @ *e *- * *e * -* > 2..2& @ @ 
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Step This Way to Higher Sanitary Standards 


ug 
AL: 


MOUNTED 
PEDAL 
VALVES 

and service 
fittings 


See, pal, how easy 
itis to modernise a 
water dispensing 
system! 


Sanitary and quick 
important factors in stepping up 
efficiency in hospitals or water 
service areas anywhere. T & S 
Wall Mounted Pedal Valves oper 
ate at the touch of a toe, keep 
hands free. Pedals can be flipped 
up to stay up, clear of the floor 
Available with single or twin 
pedals, and with, or without, loose 
key stops for water line turn-off 


these are 


PEDALS 
FLIP UP 
KEEP 
FLOOR 
CLEAR 





MAINTENANCE 





“Lifetime” 
SHAMPOO SPRAY 


Wonderful bathroom ac 
cessory for hospitals and 
institutions, always at 
hand for cleansing pati 
ents, bathtubs, etc 
Encourages inmate sanita 
tion. Models for perma 
nent fixture or faucet 
KITCHEN snap-on 








See your local dealer. or write direct 
for specific bulletins or complete yy 
PLUMBING SPECIALTIES” catalog 
| 
- Mn, 


T&S BRASS AND BRONZE WORKS, INC. 


128 Magnolia Avenue, Westbury, L.1., New York * EDgewood 4-5104 


America’s Most “Fiexible” Line of Water Feed Equipment! Pre-Rinse + Glass Fillers 
Water Stations « Faucets « Pedal Vaives & Service Fittings * Spray Hoses * Accessories 
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he vane Another Look 


AT THE DRAIN 
CLEANING BUSINESS/ 


¢c Any plumbing contractor can keep his crew 
busy these days. The trick is to make money! 
That’s why more and more contractors are taking 
another look at the drain cleaning business and 
Kollmann power equipment. (For profit you can’t 
consider one without the other!) 


After twenty years in the business, we’re sure 
of these two facts: 


1. Drain cleaning with Kollmann equipment 
will bring you more profit per operator 


hour than any other work you do. 


ae Drain cleaning with Kollmann equipment 
will get you into homes, apartments, and 
plants where you'll find the best oppor- 
tunities to sell equipment and service 


without cutthroat competition. 


No matter how busy your shop force is, you can't 

afford to neglect the drain cleaning business. 

Kollmann equipment is what makes the difference 
. and the PROFIT. 


PTL FB loom 


K-100 
“WORKHORSE” 
The K-100 ““Workhorse’”’ is 
a sure winner in any profit 
race. It doesn’t take your 
“best man” to operate it. j X 
Any willing apprentice ' - 
can become an expert ina TT 
few days. Kollmann’s sec- y 
tional cables, finger-tip 
clutch and full power 
make the big difference. ‘“Ready to go” on 4” 
6” lines. Adapts in two minutes to lines from 
114” to 10”. 


Ask your supply house for a demonstration 
or write for bulletin DE 





KOLLMANN MANUFACTURING COMPANY 
ERIE» PENNSYLVANIA 
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News 





(Continued from page 201) 


Oklahoma Will Be Site of Air 
Conditioning Short Course 

STILLWATER, OKLA.—The seventh 
annual summer-winter air condi- 
tioning short course sponsored by 
Oklahoma State University will be 
held at the Student Union Building 
here on Feb. 3-6. 

Contractors desiring further in- 
formation on the course may write 
to Glen Yandell, publicity chair- 
man, P.O. Box 100, Tulsa, Okla. 


Wolverine Tube Announces 
Major Expansion Moves 

Detroir—Wolverine Tube has 
announced several major expan- 
sion moves of interest to the 
plumbing and heating industry. 

To facilitate the development of 
new products and the improvement 
of existing ones, Wolverine (a di- 
vision of Calumet & Hecla, Inc.) 
has established a new products di- 
vision and an operations division. 

Appointment of R. M. Frink as 
new products director and E. C. 
Walter as operations director was 
announced by D. W. Blend, Wol- 
verine vice president and general 
manager. 

Also as part of its stepped-up ac- 
tivities, Wolverine recently moved 
its sales and administrative offices 
to a new building in Allen Park; 
Mich., a Detroit suburb. 

In other news, Wolverine an- 
nounced that a new plant at Lon- 
don, Ont., is nearing completion 
and disclosed plans for a new plant 
for its subsidiary, Canada Vul- 
canizer and Equipment Co., also 
at London, Ont. 


Easy Laundry Appliances to 
Sponsor $100,000 Contest 


Cuicaco—A $100,000 consumer 
contest will be introduced on na- 


- tion-wide television this month 


when Easy Laundry Appliances 
sponsors an hour-long telecast of 
Bing Crosby’s Pro-Amateur Golf 
Tournament at Pebble Beach, Calif. 
Easy is a division of The Murray 
Corp. of America. 

“You’re Worth Your Weight in 
Gold to Easy” is the title of the 
contest, which will be introduced 


(Please turn to page 204) 
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Velivery trom K 


This partial view of our warehouse gives you an idea of 
the stock we maintain in order to meet your most urgent 
needs for pipe fittings of any type. 

Kuhns cast iron or ductile iron fittings are available 
coated with a special rust proofing compound, galvanized, 
or coated to meet your local specifications. Over 3000 
sizes and shapes. 


iapie 


Flanged fittings, all types in sizes from 114” through 12”. 
Companion flanges; from 1” through 12”. Screwed fittings; 
from 4,” through 12”. Every Kuhns fitting is backed with 
the finest workmanship and strictest quality control. that 
assures you of sharp threads, chamfered edges and perfect 
sealing. “K” fittings need no “babying’’—they’ll save time 
and last longer! 


ry: 


Pipe Fittings...F 


In connection with the current “Big Push” contest on 
remodeling, The Kuhns Brothers Co. is contributing $200 
worth of assorted pipe fittings to the list of prizes. This 
prize of high quality fittings is worth winning! 


THE KUHNS BROTHERS CO. 
1800 McCALL STREET * DAYTON, OHIO 





News 


(Continued from page 203) 
on “Bing Crosby and His Friends” 





over CBS-TV on Sunday, Jan. 12, 
at 6 p.m. EST. The show will high- 


~ | light the final rounds of tourna- 

any way you look at it! ment play and will feature Crosby 
— and other Hollywood stars. 

Contestants will be asked to 

write, in 25 words or less, why they 


Modine Gas Unit 
iba as Heaters are years 


» 7 
SSSRteeee | ahead in styling 
isaas fens 
Sail, Here’s superb styling, sturdy construction, un- 
Sith ‘ i 7 rT 4 a beatable performance. Stainless steel burners 
nm ‘ ‘ ‘ ‘ 4 ry 4 7 and stainless or aluminized steel heat ex- 
changers and direct-fired tubes assure quick 
heat . . . long-lasting, economical service. 
And Modines are up to 50% lighter, cost less 
to ship and install. Fight sizes are available 
from 25,000 to 310,000 Bra. For natural, 
mixed, LP and LP-air gas mixtures. 


GOLF AND GOLD were the subjects 

discussed when B. C. Gould (left), 

e president of The Murray Corporation 

Modine a4 years of America, and Bing Crosby got to- 
gether recently. Murray’s Easy Laun- 


ahead>in long- ; ' : dry Appliance Div. will sponsor Bing’s 


pro-amateur golf tournament on a na- 


life efficiency 4 7 ae me? f tional TV show Jan. 12 and will reveal 


details of its new $100,000 “Worth 
Your Weight In Gold” contest. 


FAST, UNIFORM HEAT 
Direct-firing of each heat ex- &§ ; ' ’ would like to own an Easy auto- 
changer tube assures quick, ; ; matic clothes washer-dryer combi- 
uniform heat distribution. : ; nation. The contest closes Mar. 31. 

t iii The first-prize winner will be 

TROUBLE-FREE OPERATION TY awarded the cash value of his 

weight in gold. The prize, there- 

fore, will depend upon the winner’s 
24 weight. 

IMPROVED COMBUSTION SHR UP PY vr 5 To promote the contest, Easy will 
Blooded combustion sir inless >. OD 1" supply dealers with life-size Bing 
below each burner tube in- > ae on Crosby displays, window streamers 
prove efficiency . . . minimize " - § Sana - and a variety of other point-of- 
flame disturbance. ae purchase materials, newspaper tie- 
in advertisements and radio and 
television commercials. 


Large, knife-sharp stainless 
steel ports resist lodging of 
dirt and scale 








Complete details are contained in Bulletin 656-A. 
Get your copy by calling the Modine representative listed 


in your classified phone book or use the handy coupon. | Airtemp Awards 1958 Autos 
| to Six Top Distributors 

Dayton, O.—Six distributors of 
Chrysler Airtemp heating and 
cooling products will be sited to 
work in style this year. 

They were awarded 1958 Chrys- 
ler Imperial automobiles for out- 
standing 1957 sales achievement on 
Airtemp products. 

The presentations were made at 
the conclusion of Airtemp’s recent 


leateteielateetatetetetaed | 
MODINE MFG. CO 


1502 DeKoven Ave., Racine, Wis. 
Send me free copy of Bulletin 656-A. 





Name.. 
Firm.. 
Address.. cacecave -scsesnstoseneseaninengonesecoatooes 
MANUFACTURING COMPANY i inercrcsastocossnesienessecettns: SD ocirstessseant 
GU- 1345 | 
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three-day national business con- 
ference held at Edgewater Park, 
Miss. 

J. F. Knoff, Airtemp vice presi- 
dent in charge of sales, presented 
car keys to: Anthony Cueto, In- 
dustrial Sheet Metal, Bakersfield, 
Calif., J. D. Donohue, Climate 
Control Co., Phoenix, Ariz.; E. C. 
Fox, Hager-Fox Heating & Refrig- 
eration Co., Lansing, Mich; Ira 
Mansfield, Mansfield Heating & 
Plumbing, Centralia, Ill.; W. E. Mc- 
Leod, Central Air Conditioning 
& Heating, Inc., Nashville, Tenn.; 
and J. M Scott, Shasta Sheet Metal, 
Redding, Calif. 

To qualify as.a possible achieve- 
ment award winner, Knoff ex- 
plained, a di:tributor first had to 
attain 100 percent of quota in each 
of Airtemp’s six major commercial 
and residential air conditioning and 
heating product categories. 


Wholesaler Sponsors Short 
Course in Dealer Management 


Worcester, MAss.—A_ business 
session for plumbing and heating 


contractors on the subjects of 


profit, labor, materials and over- 


head was conducted here recently is not enough Pea 


at the R & R Plumbing Supply 
Corp. H. M. Ritz, president of 
R & R, and W. F. Berger, a repre- 


sentative of American-Standard, unless it's ( ADWELL! 
New York City, were the principal s 


lecturers at the session 


Shipments of Home Laundry Cadwell’s “Perfection” Floor and Ceiling plates are the 
Appliances Dip in October perfect amswer. 


Cuicaco—Factory shipments , —_— ‘ ‘ A 
: P s of “Perfection” plates are designed to give a quality look and 


home laundry appliances during trouble-free service to all piping jobs—features that spell 

October amounted to 578,526 units, profit and satisfaction in any language. That’s why it’s easy 

11 percent below the figure for to stock and sell Cadwell “Perfection” Floor and Ceiling 

October, 1956. Sales for the first plates as well as Cadwell’s complete line of quality plumbing 
(Please turn to page 206) and steam specialties. 


Write today for complete catalog or consult Domestic En- 
gineering Catalog Directory. 








VASSAR BROS 


PLUMBING 
CONTRACTORS 


Turn _ FAUCET 
o ENTER 


f 


THE BEATON & 


CADWELL 


or MANUFACTURING CO. 


f NEW 
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| News 





(Continued from page 205) 
10 months of 1957 totaled 4,309,511 
units, 14 percent below the corre- 
sponding 1956 period. 

Sales by product for October, 
comparisons with September, com- 
parisons with October, 1956, and 
year-to-date totals, are: 

Combination washer-dryers: 
18,931 units, 4 percent below Sep- 
tember, 83 percent above October, 
1956, and 93 percent above the cor- 
responding first 10 months of 1956. 

Automatic and semi-automatic 
washers: 283,558 units, 4 percent 
below September, 16 percent below 
October, 1956, and 14 percent be- 
low the corresponding first 10 
months of 1956. 

Wringer and all other washers: 
85,929 units, 5 percent below Sep- 
tember, 14 percent be!ow October, 
1956, and 22 percent below the cor- 
responding first 10 months of 1956. 

Electric dryers: 125,240 units, 11 
percent above September. Gas dry- 
ers: 60,532 units, 18 percent above 
September. No comparable 1956 
figures for electric and gas clothes 
“4 dryers are available. 


50% Longer 
Guarantee 


PROTECTION FOR 
YEARS 


A.O.Smith GIVES YOU SOMETHING 
NEW [0 SELL! 


IT'S THE ALL-NEW Peymaglas’ cuass-.nep 
Aydracteel * WATER HEATER 


Here’s the hottest thing to hit the water heater industry since 
A. 0. Smith introduced the original glass-lined tank! 


HAT IS HYDRASTE 
org agate Dodge's New Truck Line Gets 
Big Contractor Reception 
Detroit—lInitial response to the 
1958 line of Dodge trucks has been 
excellent, DE was told last month 
by W. D. Moore, director of adver- 
tising for the firm. The line was. 
introduced in DE’s November issue 
(pages 133-134) in a four-color 
two-page insert. 
» The first page provides trade 
buyers with a general story about 
important features of the new 


It’s a revolutionary research-first . . . 
an all-new exclusive A. O. Smith 
method of treating steel which as- 
sures perfect fusion with an entirely 
new glass of unprecedented corrosion- 
resistance. The result is a glass-lining 
so tough and so long-lasting even the 
“torture chambers” of independent 
testing laboratories have failed to 
break it down! And it’s ALL Yours, 
as a Certified Permacias Dealer, 
Att Yours ALONE .. . because 
HypRasTEEL is another A. O. Smith 
Exc usive! 


WHAT DOES IT DO FOR YOU @ 


It permits You to offer to your cus- 


tomers an amazing, no-fine-print 
proof of this years-ahead improve- 
ment, by giving them a GUARANTEE 
50% Loncer Tuan Ever Berore, 
protection for 15 YEARS! Plus 
Hicguer Inputs and Faster Re- 
COVERY ...and the exclusive pat- 
ented HeETWALL construction... 
the key to easier Water Heater 
Sates and More Prortrts for You! 


PERMAGLAS Glass-Lined 
Water Heaters are... 
FIRST in Product improvement 
FIRST in Public f 
FIRST in Pov 


to HE 


- ' 
PERMAGLAS Patents Pending. 
water heaters are 
also available in 
center-fiue, 
10-year-warranty 
models. 


trucks, and the reverse side shows 
the complete model lineup of the 
firm’s expanded line, designed to 
meet practically every truck buy- 
er’s needs. (See photo, page 198.) 


Iron Fireman Will Sell, Service 
Conco's Heating-Cooling Line 

CLEVELAND—Effective this month, 
Iron Fireman Manufacturing Co. 
will handle all national sales and 
service of the Conco line of resi- 
dential heating and cooling equip- 
ment manufactured by H. D. Con- 
key & Co., Mendota, III. 

Under the terms of an agreement 
signed between the two firms last 
month, the Conkey company will 


Domestic ENGINEERING, JANUARY 1958 





continue to produce the equip- 
ment at its Mendota plant and Iron 
Fireman will maintain warehouse 
stocks in Mendota and elsewhere. 

Commenting on this announce- 
ment, R. W. Conkey, president of 
H: D. Conkey & Company, and L. 
J. Cox, president of Iron Fireman, 
told DE: “This new arrangement 
will make possible worthwhile 
economies in production and mar- 
keting which will prove of sub- 
stantial benefit to the two com- 
panies, to their respective dealer 
organizations, and to the general 
public. No corporate merger is in- 
volved.” 


Twenty Million People See 
Water Heater Story on TV 

Cuicaco—Aluminum water heat- 
ers were given national attention on 
one of the season’s most popular 
television programs Sunday, Dec. 
29, when they were featured during 
a commercial portion of ABC-TV’s 
“Maverick.” 

The program’s sponsor, Kaiser 
Aluminum & Chemical Corp., ini- 
tiated a long-range policy of using 
time on the program to promote 
the products of its customers when 
it featured the water heaters man- 
ufactured by the Mor-Flo Heater 
Co., Cleveland; Lawson Manufac- 
turing Co., New Kensington, Pa.; 
and Bowen Water Heater Co., 
Wixom, Mich. 

The commercial pointed out ad- 
vantages of these water heaters to 
an estimated 20 million viewers. 


National-U.S. School Will 
Teach Air Conditioning 

JOHNSTOWN, Pa.—The fundamen- 
tals of air conditioning will be 
taught in a new school sponsored 
by National-U.S. Radiator Corp. 
J. L. Morrison will direct the school 
for sales and service personnel of 
industry contractors and whole- 
salers. 

The course consists of 40 hours 
of instruction divided about equal- 
ly between lectures and practical 
problems in heat gain calculation, 
selection of equipment, design and 
marketing. The lectures and labor- 
atory study will be under the di- 
rection of 14 instructors, each a 
specialist in his field. 

The course’s laboratory is a 1,000 
square foot shop equipped with a 


Permaglas Aydractect * 


will “meet the public” on February 8th in a blazing barrage of advertising explosions. 


FULL COLOR MAGAZINE ADVERTISING 


IN AMERICA’S MOST INFLUENTIAL SELLING MEDIUM... 


POST 
The Saturday Evening h 


PLUS BIG-SPACE, HARD-HITTING 
LOCAL NEWSPAPER ADVERTISING 


to focus the full power of this unprecedented promotion on YOU... 
the PERMAGLAS CERTIFIED DEALER in YOUR COMMUNITY... 


This BIG program will be launched on TELEVISION 
and RADIO featuring DAVE GARROWAY on NBC’s 
top-rated “TODAY” plus these proved communicators 
Don Russell, Frank Gallop, Ben Grauer and Miss Monitor...on 
the unique NBC weekend radio marathon, “MONITOR” 


THERE'S A 

COMPLETE 
MERCHANDISING TIE-IN 
KIT FOR YOUR USE 


Containing DISPLAY MATERIAL 
RECT MAIL PIECES 


T¥ SPOT FILM © RADIO SPOTS 
NEWSPAPER MATS 

WALL HANGERS e CUSTOMER 
HANDOUTS ¢ HOT-WATER 
REQUIREMENTS CHART 
EASY-PAYMENT-PLAN PROGRAM 


EVERYTHING YOU NEED 


TO TIE-IN for local impact and 
attention to sell more PERMAGLAS 
HYDRASTEEL Water Heaters in 
YOUR MARKET, giving you 

MORE ACTION... MORE PROFITS! 


See Your PERMAGLAS 
Distributor for FULL 
DETAILS, TODAY! 


*Patents Pending. 


(Please turn to page 208) PERMAGLAS DIVISION @ KANKAKEE, ILLINOIS « A. 0. Smith International S.A. e Milwaukee 1, Wisconsin, U.S.A. 
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SILENT 


TANK VALVE 


WELL MANNERED 
HOME 


FIRST REALLY SILENT 
VALVE 


NEW PRINCIPLE 
NO THROTTLING 
ALL BRASS 


FITS ALL STANDARD 
TANKS 


Silence is achieved by instant 
opening and closing of neoprene 
diaphragm plus special scientific 
hush-tube. 
See Your Wholesaler 
or Write to: 


ROMAR MFG. 


Corporation 
2371 Broadway 
Buffalo 12, New York 
PATENTS PENDING 








*“HUSHFLO” T.M. Reg. U.S. Pat. Off. 


HUSHFLO 


Tel ake || Ml (o¥7-3 2 


998 
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(Continued from page 207) 
complete selection of air condition- 
ing equipment in full operation. 


Cutaway models will further ex-- 


plain component parts of the equip- 
ment. 

Lectures will be supplemented 
with problems and demonstrations. 
National-U.S. will provide students 
with trade and engineering man- 
uals and maintain a complete ref- 
erence library in conjunction with 
the school. , 

Contractors and wholesalers de- 
siring further information about 
the school can write to J. L. Mor- 
rison, National-U.S. Radiator Corp., 
Johnstown, Pa. , 


Production Planning Is 
Streamlined at Temco 


NASHVILLE, TENN.—Temco, Inc., 
has created the position of manager 
of production planning as part of 
its expanded production control 
program. F. Donald Hart, president 
of the company, has appointed 
James E. Bradford to fill the new 
post. 

Bradford’s new duties will in- 
clude responsibility for methods 
and standards, along with planning, 
scheduling and all other functions 
of the company’s production engi- 
neering group. Prior to his new ap- 
pointment, Bradford was super- 
visor of methods and standards for 
Temco. 

Hart said the new program “is 
in recognition of Temco’s growing 
leadership in the gas heating in- 
dustry.” 


General Controls Buys 
Industrial Valve Line 


GLENDALE, Ca.ir.—General Con- 
trols Co. has announced the pur- 
chase of Hammel-Dahl Co., Provi- 
dence, R. I., manufacturer of indus- 
trial control valves. Beginning this 
month all business conducted by 
the Rhode Island firm will be op- 
erated as a major division of Gen- 
eral Controls. 

William A. Ray, president of the 
parent company, said the new divi- 
sion will extend General’s indus- 
trial valve line into the perform- 
ance field of high pressure and 
temperature applications for atomic 


energy and chemical processing 
and refining. It will also make the ° 
over-all General product line, Ray 
added. ; 

The Hammel-Dahl plant will 
continue under existing executive 
and managerial officials, with Ed- 
ward T. Dahl as president of the 
division and Thomas Ponton as 
general manager. 


Grazier Is Named to 
Industrial Conference Board 


New York City—Joseph A. Gra- 
zier, president of American-Stand- 
ard, has been elected a member of 
the National Industrial Conference 
Board. Grazier was among five 
New York City business executives 
elected for a one-year period. 

The conference board, founded 
in 1916, is an independent and non- 
profit institution for business and 

fact-finding through 
scientific research. ; 

It provides informational data on 
all aspects of economic life and 
business About 3,600 
subscribing associates including 


industrial 


operation. 


business organizations, trade asso- 
ciations, government bureaus, labor 
unions and educational institutions, 
support the work of the board. 


Sees "Drastic Changes" Ahead 
in Home Air Conditioning 


MarsHALLtTown, Ia.—“The aver- 
age American homeowner will be 
fresh air-starved unless residential 
ventilating systems of the future 
keep pace with advances in new 
home construction.” 

The statement was made here last 
month by John W. Norris, presi- 
dent of Lennox Industries, Inc., at 
his company’s annual sales meet- 
ing. 

Technical improvements have 
made the modern home tighter and 
reduced air leakage to a minimum, 
forcing the building industry to 
rely more and more on mechanical 
“lungs” to provide proper ventila- 
tion, Norris said. The mechanical 
breathing systems themselves, he 
added, now have to be improved 
to the level of new construction. 

As a result, “drastic changes will 
be made in the production design of 
residential air conditioning equip- 
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ment in the next few years,’ Nor- 
ris predicted. “These changes will 
include the design of balanced cool- 
ing-heating systems specifically for 
residences, increased equipment 
size, more rigid construction for 
noiseless operation and straighten- 
ing out of airflow patterns.” 

Norris cited the following quali- 
fications for the ideal residential 
system: economical operation, since 
power consumption is an impor- 
tant home-owning cost; quiet op- 
eration, since the noise level of the 
home is low; and adaptability to 
all fuels, types of homes and geo- 
graphical areas. 

In addition, Norris said, “the 
ideal system must give the home- 
owner the opportunity to add the 
cooling function at minimum ex- 
pense after installation of the heat- 
ing equipment.” 


It Looks Like a Sellout 
for the Oil Heating Show 

New York City—tThe oil heating 
show is still six months away, but 
already there are indications that 
it will be a big success. 

Sales of exhibition space for the 
show—officially known as the Oil 
Heat and Air Conditioning Exposi- 
tion (sponsored by the Oil Heat 
Institute)—totaled 56 percent of 
capacity within one month DE was 
told by G. M. Marin, chairman of 
the OHI’s exposition committee. 
Marin is president of Sun-Ray 
Burner Mfg. Corp., Jamaica, L. L., 
N. Y. 

The show, the OHI’s 22nd, is 
slated to be held June 9-12 at the 
Coliseum here 

A larger attendance of buyers 
and specifiers than ever before is 
expected for the show, Marin says, 
because it will be “more heavily 
promoted on a national scale.” 


Heating Wholesalers Elect 
John Robertson President 

Cuicaco—John Robertson, presi- 
dent of the Robertson Heating Sup- 
ply Co., Alliance, O., was elected 
president of the National Heating 
and Air Conditioning Wholesalers 
Assn. at its annual convention held 
here Nov. 18-20 at the Morrison 
Hotel. 

Robertson succeeds Glenn Ash- 
burn of Los Angeles, the outgoing 
president. Robertson previously 

(Please turn to page 210) 
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The self-sustaining 
“Teleseat’”’... America’s 
most beautiful 


seat—proves 


there is a 


in seats... 


SELF-SUSTAINING LID 


‘ 


SELF-SUSTAINING SEAT 


Sperzel makes the DIFFERENCE 


H«e’s beauty in a modern seat 
for the modern home. The 
Sperzel ““Teleseat’”’ combines 
sculptured grace and gleaming 
decorator colors with exclusive 
designing features that mark it 
the finest seat in America. 


Fully self-sustaining cover 
and seat ring —in all pottery 
colors and gleaming white — 
overlapping cover presents un- 
broken contour between seat 
ring and lid. And, remember, 
all this beauty is created in solid, 
durable Sperzel plastic for 
a longer life. 


The perfect residential seat 
from the famous line of perfect 
seats . . . Sperzel. The Sperzel 
“Teleseat”” proves—there’s a 
difference in seats, and Sperzel 
makes the difference. 


For Finest Plastic Seats... 


EXCLUSIVE SPERZEL 
SELF-SUSTAINING HINGE 
ON BOTH RING AND COVER 








Sperzel plastic hinge 
cover seals out acid, 
dirt and moisture. 
Prevents corrosion! 


Self-sustaining hinge 
holds seat at any de- 
gree of arc. Stainless 
steel hinge bolts os- 
sure perfect, lifelong 
hinge functioning. 


Plastic seal prevents 
corrosion. Spring- 
loaded bolt maintains 
constant tension .. . 
adjusts self daily. 
Prevents loose, wob- 
bly seat. Can't come 
loose. 





S: 


CcCOMPAN Y 
Minneapolis, Minnesota 
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had served the association for two 
years as secretary and two years as 
treasurer. 

A number of business and work- 
shop panel discussions highlighted 
the convention § sessions. Among 
these was a workshop moderated 
by Robertson on “Maintaining a 
Profit During a Declining Building 
Market.” Business panels discussed 
sales and promotion plans for the 
coming year. 

In other convention business, 
members elected the following offi- 
cers in addition to Robertson: 
Oscar Brauer, St. Louis, as first 

| vice president; Harold Squire, 
7700 SERIES UNITS = ae Columbus, O., second vice presi- 
4 oR SAS TineD ilies i . d dent; Orrville Garrett, Greensboro, 
tor moderate to large ata ae N. C., secretary; and Reggie Hes- 

aes for small schools, ling, Van Nuys, Calif., treasure: 


apartments, commercial 
buildings 





Chase Brass & Copper Co. 
Receives Marketing Award 
WATERBURY, Conn.—Chase Brass 
& Copper Co. has received a na- 
tional marketing award for its 
ee promotion of copper and _ brass 
for commercial and ee products on the consumer and 
industrial heating ‘ \ ‘ 
applications . trade level. 


“D” TYPE ‘ The award, a scroll of honorable 
for large schools 
and buildings 


mention, was presented to Chase 
by the award committee of the 
American Metal Market, a daily 
newspaper serving the metal in- 
dustry. The award is designed to 
stimulate imaginative market de- 
velopment in the metal-working 
industry. 
In presenting the award, the 
committee stated that Chase has 
PACKAGED BOILER shown “outstanding results with its 
ies aueie — campaign to create preference for 


industrial heating 
applications 


and greater use of copper and brass 
products, their qualities of durabil- 
ity, practicality and attractiveness.” 
The Chase campaign has been 
appearing in a series of advertise- 
ments in Domestic ENGINEERING. 


ABUNDANT HOT WATER, TOO 


Fitzgibbons Tanksaver® with any of these units, sup- Management Short Courses 


plies more hot water than any other method—instantly—summer Scheduled for South Dakota 
and winter—without the cost of a tank. Pierre, S.D.—Three short courses 


* ° for plumbing and heating contrac- 
1itZ ibbo tors have been scheduled by the 

= South Dakota Assn. of Plumbing 

BOILER COMPANY, INC. ttt Contractors for the week of Feb. 


New York Sales and Executive Office Field Sales Office and Plant <. 


101 PARK AVE... NEW YORK 17, N. Y. OSWEGO, NEW YORK = The courses will consist of dis- 
ep 





Branches and Representatives in Principal Cities cussions on the reading and inter- 
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pretation of plans and specifica- 
tions, the relationship between 
plumbing and public health, vent- 
ing of plumbing systems, vent and 
water pipe sizing and financing of 
plumbing installations. 

Schedules for the courses are as 
follows: Feb. 4, Northern State 
Teachers College, Aberdeen; Feb. 
5, South Dakota State College, 
Brookings; and Feb. 7, South 
Dakota School of Mines, Rapid 
City. 

Instructors of the courses will be 
representatives of the Public Health 
Service, financial and educational 
institutions, consulting engineers 
and the State Department of Health. 
' Additional information may be 
obtained from the State Depart- 
ment of Health, Pierre, S. D. 


Air Conditioning Boom 
Continues Through Winter 

Los ANGELES—The boom in air 
conditioning is continuing through 
the winter season, it was reported 
last month by Drayer-Hanson. For 
the first time in its 47-year history, 
the company did not have a factory 
layoff during the holiday season. 

C. W. Pollock, manager of the 
company’s air conditioning and re- 
frigeration department, predicted 
peak production at the firm’s main 
plant during the traditionally slow 
midwinter period. 

Drayer-Hanson is a division of 
National-U.S. Radiator Corp. 


Heat Pump Has Come of 
Age, GE's Brundage Says 

BIRMINGHAM, ALA.—Nineteen 
fifty-seven will be remembered as 
the year the heat pump “came of 
age.” This assertion was made by 
H. M. Brundage, general manager 
of General Electric’s Weathertron 
Dept., in a speech before a recent 
meeting of the Southwestern Elec- 
tric Exchange. The increased sales 
of heat pumps to the mass residen- 
tial market has most contributed to 
this “coming of age,” Brundage in- 
dicated. 

Brundage pointed out that five 
years ago heat pump units were 
larger and more cumbersome and 
were selling at twice today’s price. 

The marked change in favor of 
residential sales represents in part 
the progress that has been achieved 


WITH THE NEW 


HINGED 4-WHEEL 


PIPE CUTTER 


@ Closed Frame Construction 
assures complete rigidity 
with less weight. 


4-Wheel design needs mini- 
mum swing of handle. 


4-Point pipe guide aligns 
cutter for perfect tracking of 
wheels and a right angle cut. 


Quickly interchangeable 
wheels for steel or cast iron. 


Needs only 3” space to pass 
under 12” pipe. 





For ditch work or similar close- 
quarter operations these new Reed 
Cutters are practically indispensable 
and fully justify replacing whatever 
cutting equipment you are now using. 

You can, for example, cut 8” steel 
pipe in less than five minutes, and cast 
iron pipe even faster. 

Available in five sizes for steel or 
cast iron pipe from 1“ to 12”, 


FOR FAST TURNING IN TIGHT SPOTS— 


._USE THE IMPROVED REED CHAIN WRENCH a 


Handles range from 
10” to 60” in length. 
° 


You can tighten up or 
“back off” without taking wrench from pipe. 





These improved chain wrenches will 
do anything an ordinary pipe wrench 
will do... and do it easier, better and 
faster. Ideal for ditches or tight corners. 

Grip securely with no play, yet they 
have a ratchet-like action. 


' 


(Please turn to page 212) 


Domestic ENGINEERING, JANUARY 1958 











News 





(Continued from page 211) 

in heat pump design, Brundage 
said. Many of today’s models are 
more compact, flexible and lower 
in cost and are designed specifical- 
ly for the medium-sized home 
representing the mass residential 
market, he pointed out. 

Brundage urged the air condi- 
tioning heed this 
residential business trend and set 


industry to 


up imaginative and aggressive mar- 
keting programs. 
J 


\ 
4 SSS 
we 


l 


Quiet ae a kitten 


BUILT-IN 


WALL 


HEATERS 


Wall heaters by ROYAL sell 
easier because they install 
easier! They are quiet, with 
porcelainized inner units and 
stainiess steel baffles to 
eliminate popping and cracking. 
Insulated front. No heat blast, 
just gentle flow of warm air. 


@ 8 New Models 

@ Single or Dual Units 

@ Inputs of 
25,000 BTU/hr Single 
35,000 BTU/hr Single 
50,000 BTU/hr Dual 
62,000 BTU/hr Dual 

@ Furnace Type Blower 

@ Gentile Warmth 


ete] 1-15) aaie), | 
CHAMBER 


GUARANTEED 


20 YEARS 


Makers of Royal Gas en 
Royal Chef Barbeque Grills” 


Volume Off, But Earnings 
Are Up at Reading Tube 


New York City—An increase in 
earnings in the third quarter of 
1957 has been reported by Reading 
Tube Corp., although dollar sales 
were reduced by the sharp decline 
in prices of copper and 
With September ship- 
ments near the previous best, de- 
liveries during the quarter contin- 
ued to improve and are currently 


copper 
products. 























Model 5762-8 


CHATTANOOGA ROYAL COMPANY cuatranooca 6, Tennessee 


being maintained at a high level, it 
was reported by Martin Mack, 
Reading president. 

Consolidated net income for the 
quarter ending Sept. 28, 1957, was 
$286,080 compared with $282,343 in 
the like period of 1956. 

Commenting on the new copper 
refinery the company has com- 
pleted in Ontelaunee, Pa., Mack 
said that the trial cast and the trial 
production of anodes were up to 
expectations. Partial production at 
the refinery was scheduled to begin 
early last month and initial pro- 
duction of billets was expected to 
begin this month. 


York Speaks Up in Favor 
of Independent Distributor 


Cuicaco—‘We favor the 
made’ independent distributor over 
the factory branch as a sales outlet 
for air conditioning and refrigera- 
This statement 
was made by Henry Haase, presi- 
dent of the York Div. of Borg-War- 
ner Corp., at the recent annual 
meeting of the National Commer- 
cial Refrigeration Sales Assn. here. 

“Our experience makes us be- 
lieve that the independent distrib- 
utor not only knows the product 
he represents, he also knows his 
market. He will grow and prosper 
because his roots reach down into 
the bedrock of his community and 
his business. In nearly 
case, he is in a better position to 
do an outstanding selling job than 
an outsider is.” 

Haase said the “independent” in 
most cases deserves as much credit 
for the growth of the refrigeration 
and air conditioning business as the 
manufacturers themselves because 
he not only has moved the mer- 
chandise but has created a demand 
for it by creative selling. 


‘self- 


tion equipment.” 


every 


American Blower Schools Will 
Teach Commercial A-C 
Detroir—Fourteen one-week 
courses on commercial air condi- 
tioning will be given by American 
Blower (Div. of American-Stan- 
dard) beginning here on January 6. 
The courses include classroom 
and laboratory sessions. Labora- 
tory service projects will cover the 
full range of commercial air con- 
ditioning problems and operations. 
J. W. Hosler, manager of the 
company’s commercial air condi- 
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tioning products department, advises that regis- 
tration for the courses is open to any commer- 
cial air conditioning contractor, service man or 
application engineer. Applications should be 
made through local American Blower branch 
offices or through the firm’s commercial air con- 
ditioning distributors. 


Production of Water Heaters and Water 
Softeners Begins at New White Plant 

MIDDLEVILLE, Micu.—White Products Corp., 
maker of automatic water heaters and water 
softeners, last month announced the opening 
of a new plant at Windsor, Ont. Shipping from 
the new facility has been scheduled to begin 
this month. 

At the same time, the company announced 
the appointment of six manufacturers’ agents 
as exclusive representatives in Canada. They 
are C. H. Ancliffe, Harwell Co., Ltd., Montreal, 
Que.; Paul Maloney, Sudbury, Ont.; J. A. Mc- 
Mullen, Grand Associates, Ltd., Ont.; Robert 
Glass, Peerless Construction Agencies, St. 
James, Man.; Alex McDowell, Chatham, Ont.; 
and Howard Weller, Howard Weller Co., Port- 
land, Ore. 


Northern California Suppliers Assn. 
Elects Peter Schubert President 

San Francisco—Peter Schubert, secretary- 
treasurer of the Coast Pipe & Supply Co. here, 
was named 1958 president of the Northern Cali- 
fornia Suppliers Assn. at its recent annual 
meeting at Pebble Beach, Calif. 

Schubert succeeds J. Milton Hagler, president 
of Tay-Holbrook, Inc., San Francisco, who 
will continue to serve as a member of the board 
of directors. 

Other new officers of the association are Neil 

(Please turn to page 216) 
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“Capitol Plumbing? This is General Naylor at the 
Pentagon. I'd like to report a leak in Security!” 
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Cum-Apart design promotes 
customer satisfaction 


Vent-Rite’s exclusive Cum-Apart design is a big plus 
feature in promoting customer satisfaction and good will 

Dirt accumulation, the major factor in vent failure, is 
eliminated, for Cum-Apart Vent-Rites can be taken apart 
cleaned, and returned to perfect working condition. This 
means the vents will last practically indefinitely, and it also 
means they always assure instantaneous, automatic venting 


Your reputation for good work is safe with Vent-Rites 
Their scientific design, together with quality manufacture, 
assures automatic, noiseless venting, quick, uniform heat 
distribution, and long, trouble-free service 


There’s a Vent-Rite Venting Valve 
for every type job. Order from your 
wholesaler. 


Special Cum-Apart Tool for taking 
vents apart is available. 


Adjustable Steam Vents 
No. 1 for non-vacuum 
No. 2 for vacuum 


Ge Kight with 
VENT-RITE 


VENTING VALVES 
Best because scientifically designed 
by the pioneers in vent control 





now that you 
have if... 


Vore information on the buying and 
specifying of plumbing, heating and 
cooling equipment through catalogs is 
available. Our representative will be 
happy to provide you with it. 

Call (CALUMET 5-4680) or write (1801 
PRAIRIE AVENUE, CHICAGO 16) 
so that we can help YOU with your 
CATALOG. 


5 Ways to Use Plumbing, 
Heating, Cooling Catalogs 


1. You can certainly mail it to your cus- 
tomers and prospects, but do you know who 
all of them are? Is your list up-to-date? 
Will they keep your catalog? Will they be 
able to find it WHEN they want to buy or 
specify? 


2. You can have your salesmen pass it 
out, but salesmen are certainly high priced 
“paperboys.’’ Your salesmen can certainly 
use your catalog to good advantage, but 
you want to use your salesmen to good ad- 
vantage too. Isn‘t this way a waste of a 
lot of expensive selling time? 


3. Pass it out at conventions and exposi- 


tions. Some of these people at conven- 


tions HAVE to be customers and prospects 
—and some of them WILL still have your 
catalog when they leave. But, what about 
the hundreds of copies you see lying in 
the aisles and wastebaskets? 


4. Mail it only on request. You're pretty 
well assured that you have an interested 
party when you mail it this way. But, this 
certainly isn’t going out after the busi- 
ness. And, what about all the people who 
don’t know your products, or name and 
address — but DO know those of your 
competitors? 


5. PUT IT IN DOMESTIC ENGINEERING 
CATALOG DIRECTORY. Your catalog 
then goes to wholesalers and large con- 
tractors . . . . YOUR customers and 
prospects. You can be sure they'll find 
and use your catalog because DOMESTIC 
ENGINEERING Catalog Directory is the 
only single catalog source on the entire 
industry. They use D E C D every day— 
and have done so for 35 YEARS. 


DOMESTIC ENGINEERING CATALOG DIRECTORY 


1801 PRAIRIE AVE., CHICAGO 16, ILLINOIS 
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Offers FEATURES...Most Builders Want! 


3 Sparkling Style and Beauty in Milwaukee Faucets 


Amazing Winthrop. Beautiful Baltimore 
This modern wall mount . brings modern styling to 


~ tub filler installs outside 4 \ » bathroom fixtures. This 4- 
bs a“ finished wall in minutes . . inch lavatory faucet is tri 
~ no problem with thick or : ple plated has remov- 


thin walls. Its styling com- able stem assembly, and is 
plements any home. And, available with pop-up waste 


it’s tri if desired 
K-2058-2 Winthrop ——— plated for extra K-4019-11 Baltimore re 


Versatile — Easy to Install! ADJUSTO Tub and Shower Fixtures 


TUB FILLING SHAMPOOING SITTING SHOWER 


More and more progressive builders see the advantages in 
featuring the versatile Queen Mary adjustable shower unit 
that combines both shower and tub filler. It’s another extra 
feature that helps sell the house. 


K-1441-2 The amazing Adjusto adjusts to any height for standing or 
sitting showers, shampooing, or children’s showers. Adjusto 
The Queen Mary ADJUSTO mixes hot and cold water for full stream or fine needle spray. 
Adjusto costs less than a tub filler and separate shower be- 
cause it cuts installation time 43%, and is quickly, easily 
installed after plastering, tiling, or painting. 


Dependable ... Economical... MILWAUKEE Sump Pumps 


MILWAUKEE Sump Pump : New MILWAUKEE 
K-7030-3 Submersible Sump Pump 
14 H.P. Motor _ ‘ie K-7004-3 


Available in Brass or Iron 
Pumps —_ ) 4 H.P. Submatic Motor. Sealed 
IMPELLER — Long Wear- ball bearings, lifetime lubricated 
ing NYLON 


a ! Sealed stainless steel housing 
IMPELLER SHAFT — | serves as float and automatic 
Chromium Plated 


switch control 
SWITCH — Square D— 


é Built-in automatic overload pro 
Rugged Construction tection. Cannot damage due to 


FLOAT — Indestructible. power failure 


Leak-proof Float or Dis- NYLON IMPELLER — Perfect 
placement Weights ly balanced — long wearing 


Operates Under Water 


See us af MILWAUKEE Z 
THE NAHB SHOW i a ha 


Sherman Hotel, Booth 468 








301 € RESERVOIR ° MILWAUKEE 2, WISCONSIN 
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“Sure! This Walker Unit 


Ends All My Draft Problems” 


= =I WALKER 


SHUR -FLO 


Dy achaamliteltia-t; 


Regulator 


“| don’t fuss and fret 
with uncertain draft 
anymore since Walker 
brought out this low- 
priced draft inducer- 
regulator combination. 
Now, | install Walker 
inducers on all my jobs. 
That puts me way out 
ahead, because with 
good draft I know every 
job will be exactly right 


News 





(Continued from page 213) 

O’Hair, president of P. E. O’Hair & Co., San 
Francisco, executive vice president; C. E. Rey- 
nolds, general manager of the Northern Cali- 
fornia Division of Howard Supply Co., Oakland, 
vice president; C. A. Warden, manager of Crane 
Co., San Francisco, treasurer; and Erwin Hei- 
eck, president of Heieck & Moran, San Fran- 
cisco, secretary. : 

Kevin G. Sullivan, vice president of Gilmore 
Steel and Supply Co., San Francisco, has been 
named a member of the board of directors. 
Alexander von Hafften is manager of the asso- 
ciation. 


North Jersey Credit and Trade Club 
Deserves a Special “Merry Christmas” 


Passaic, N. J.—The heartwarming experience 
of giving to charity was the Yuletide gift “re- 
ceived” by customers of the North Jersey Credit 
and Trade Club. ; 

For the second year, members of the club, 
comprised of plumbing, heating, factory and 
mill supply wholesalers, pooled the money pre- 
viously used to purchase Christmas gifts for 
their customers and donated it to five charities 
in the customers’ names. Each customer re- 
ceived a Christmas letter from one or more of 


from the start. 


Most Hicient Dratt 
Contro! System Lver Made’ 


Say Heating Contractors, Architects, Builders & Home Owners 


the charities stating that “a substantial con- 
tribution has been sent in his name during the 
holiday season by the donor.” 

Recipients of the donation were the Muscular 
Dystrophy Assn. of America for New Jersey, 
the United Cerebral Palsy Assn. of New Jersey, 
the New Jersey Assn. for Retarded Children, 
the New Jersey Society for Crippled Children 
Here’s an economical answer to every draft problem (Please turn to page 219) 
from older heating installations to modern, low-roofed 
houses. The new Walker Shur-Flo (Pats Pending) 
is the surest draft system ever devised — and the most 
economical. Walker’s fan operated draft inducer 
moves ONLY flue gases ...does not suck in outside 
air. No wonder it runs quieter, costs less, requires less 
power. Walker does a complete job of inspirating 
draft and controlling excess draft. Models available 
for oil, gas, and coal fired installations. 




















Perfect for modern homes whose lower chimney 
heights present a draft problem, the new Walker Shur- 
Flo is popular with heating contractors and builders 
because it installs quickly at any angle — vertically, 
horizontally or at a pitch. Economical in cost, it is 
highly profitable since it virtually eliminates costly 
call-backs and corrections. The carefully balanced 
propeller type fan and small but sturdy motor assure 
quiet trouble free operation, free from vibration. 


For full details see your supplier or write direct. 
Other Famous Walker Draft Controls serving 25,000,000 Users. 


Walker Gas Walker 


Purple Junior Line Double Swing Chimney Cap 


WALKER MFG. AND SALES CORP. 
1780 Penn St., St. Joseph, Mo. 


aesTuRanT 
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Royal Walker 





“How about grabbing a cup of coffee 
before we tackle this job?” 
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*HYDRONICS-—the science of heating and cooling with water 


You benefit by these features: 


UNSURPASSED IN APPEARANCE 
““Stream-styled’’ accessories with 
rounded corners, bevelled front panels, 
and with wall behind back panel sealed 
off and concealed. 


EASIER TO INSTALL 

Now, Art Comfortline Baseboard comes 
to you in three, four, five or eight foot 
lengths, to save cutting and fitting time 
on the job. Just right for pre-fabs, too. 


SUPERIOR IN PERFORMANCE 
Improved fins and unobstructed sweep 
of air inlet and outlet openings, in- 
creased clearance between element and 
anels, and new design of hanger 
rackets and support hook account for 


more heating capacity and provide for 
normal expansion and contraction. 


INCREASED OUTPUT RATING 
The high capacity developed makes it 
possible to adequately heat most rooms 
with baseboard installed only against 
outside walls. 


SNAP-ON ACCESSORIES 

Save installation time and labor be- 
cause you simply snap-on the acces- 
sories—front corners, splicers, end cov- 
ers and access doors. 


HEIGHT IS LOWER 

Its unusually low height (only 8%,") 
makes it inconspicuous—permits instal- 
lation under picture windows. 


George M. Hasbrouck, 
Sales Manager 
Northrup Supply Corp. 
Binghamton, New York 


National-U.S. Art Comfortline Base- 
board, pre-cut to convenient working 
lengths, is the easiest of the quality 
heat distributors to install. Simply 
connect the heating element, then 
merely “snap-on” the front panels 
and accessories. The savings in in- 
stallation costs mean full profit 
margin to you and complete satis- 
faction to your customers. 


Says 


Easy snap-on accessories 


SEND FOR FREE 
DATA 

Write today for 
catalog on the new 
Art omfortline 
Baseboard and for 
Installation Folder 
that gives detailed 
information on this 
easy-to-install 
baseboard heat dis- 
tributor. 

Colorful consumer 
literature is also 


ONE MODEL FOR BOTH FLUSH AND SEMI-RECESSED INSTALLATIONS 


National-U. S. Radiator 


Cerr GRA TASS 


available. 








HEATING AND AIR CONDITIONING DIVISION 


Johnstown, Pennsylvania 
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Tr aay, 
Sand 


ASA ASF 


nakaaull 


Every inch uni- 
form in thickness. 
“Homogenized” in 
texture—fine, even 
grain. No thick or 
thin spots! No 
lumps or sand 
holes! Extra strong 
yet easy to work 
with. 


Easy to cut with 
pipe cutter or cold 
chisel — always a 
clean, even, true 
cut without fins, 
burrs, or splits. 
‘Form-FITTING!’ 
Contractors save in 
money, time and 
labor by working 
with this perfectly 
made, machine- 
made product! 


Available with sin- 
gle or double hub, 
in service weight 
or extra heavy 
weight, in stand- 
ard lengths, in dia- 
meters through 

5”. Meets all ap- 
plicable Federal & 
Commercial speci- 
fications. Send for 
Folder D 


With the ORANGE Mark of Identification 


At ’ 


APCC 





SOIL PIPE 


D BY CE 








SAL FORCE 





Smooth & straight 
— inside and out- 
side! Absolutely 
seamless! Easier to 
handle and caulk, 
more dependable 
and long-lived 
than ever! 


Every length in- 
dividually tested 
with air pressure 
UNDER WATER. 
Also individually 
checked for accur- 
ate weight — you 
get all the stamina 
you pay for! Also 
tested for hardness, 
uniform wall thick- 
ness, metal compo- 
sition, etc. Tested 
and checked be- 
yond specification 
requirements! 


Insist on APCO 
Sand Spun SOIL 
PIPE! You're sure 
when you see the 
ORANGE mark of 
identification and 
the distinctive 
shaped hub. Also 
specify APCO MA- 
CHINE MADE 
FITTINGS and 
“STRINGER FIT- 
TINGS.” 





ALABAMA PIPE COMPANY 


Sales Offices in Principal Cities 
GENERAL OFFICES — ANNISTON, ALABAMA 


218 














FREE 
Bubble-Stream, 


GOODRIE U.S. PATS. 2,510,395-6 AND PATS. PEND. 


AERATOR DEPT. 
DISPLAY 








New! Designed 


with the IT'S AN 
NRHA APPROVED 
Dealer DISPLAY! 


in Mind! 


Here is your sparkling new hand-screened 
AERATOR DEPT. display designed to stop cus- 
tomers and sell them—with no sales help needed! 
Each “‘Bubble-Pak” card has its own Bubble- 
Stream Aerator encased in a plastic ‘“‘bubble’’. . . 
illustrates the use . . . explains installation .. . 
and sells the customer. This beautiful “AERATOR 
DEPT.” display is yours FREE with any 2- 
dozen assortment of Bubble-Stream aerators. 


THE ONLY FAUCET 
AERATOR WITH 
ONE INTERNAL 
PART Kael 





qui fonaA aot, ‘s 
Leading Makes of Faucets 





ASK YOUR SUPPLIER FOR BUBBLE-STREAM 
“AERATOR DEPT."’ DISPLAY ASSORTMENT 724! 


WRIGHTWay 





339 West 112th Pl. Chicago 28, Illinois 


ENGINEERING CO. 
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News 





(Continued from page 216) 
and Adults and the New Jersey Division of the 
American Cancer Society. 
Joseph Hirshberg, president of the Federal 
Supply Co., Paterson, N. J., is the originator of 
the charity gift plan and served as chairman of 


the gift committee both in 1956 and 1957. ' 
Officers of the club are Louis J. Gilbert, pres- id BAe» AN HOUR TO 


ident; Alan L. Aufzien, vice president; William 


B. Palko, Jr., secretary; and Edward J. Quinn, \ Ky: | NITA ie 1 


treasurer. 


New Warehouse and Sales Office Is CL FF. N 


Opened by Flexible Tubing in Illinois 


Guitrorp, Conn.—Flexible Tubing Corp. has 
opened a new warehouse and sales office in 
Hillside, Ill., a suburb of Chicago. 
The new building will provide warehousing 
facilities for the firm’s entire line of ductings. It 
will serve Illinois, North Dakota, South Dakota, coe 
Nebraska, Kansas, Minnesota, Iowa, Missouri, yy 4 gy = ers 
Wisconsin, the upper peninsula of Michigan and cost of — cent per KW = 
southwestern Ohio. 
Stephen K. Hawkins has been named man- 


ager of the new central operations office and you NEED THAT KIND OF 


— igo°F, HOT WATER 


Chicago Blower Doubies Production 

Capacity; Increases Automation SERVICE! 
FRANKLIN Park, ILt.—Chicago Blower Corp., ; 

producer of industrial fans, blowers and ven- 

tilators, has doubled its production capacity by 

adding 40,000 square feet of manufacturing 





eee and 
you get 
it with 


Coates ELECTRIC 


ey ei x HOT WATER BOOSTER 


Here is the most efficient, trouble-free 180° F. 
Hot Water source available. Automatically con- 
trolled, supplying hot water when your dishwash- 
ing machines demand it. Completely eliminates 
the worry of “dirty dishes” or “soap traces”... 
every dish will be sanitary clean for customer 
satisfaction. Coates Electric Hot Water Boosters 
are guaranteed to give you hot water when you 
need it! Low initial cost, low operating cost and 
low in upkeep. 


(Please turn to page 225) 

















A Booster for your Business... 
WRITE FOR FREE FOLDER, TODAY 


COATES ELECTRIC MANUFACTURING CO. 
Dept. D-1, 3419 11th Avenue S. W 

Seattie 4, Washington 

Please send me the free descriptive literature 
for your Cootes Electric Hot Woter Booster. 








Nome 
Address 











.- 
“And. this one gives you that 


‘clean-all-over’ feeling!” | IF IT'S DONE ELECTRICALLY IT'S RIGHT! 
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they said 


but Mt. Hawley has accomplished 


the “ 





NEW CONVENIENT SIZE 


Perfect for any under-counter, closet, 


utility room or basement installation. 


NEW SMART APPEARANCE 


Its 
anywhere. 


It's 29 inches low. It’s square. 
new color will harmonize 
Extended jacket optional. 





Mt Hawbey wes. co. 


. HAWLEY AIRPORT 





She 
HYDRDOUS 29° 





it couldn’t be done! 


impossible”. Here, for your 


inspection, is 99"-- 


TOP PERFORMANCE 


Performs equal to boilers four times 
its size. 


TOP QUALITY CONSTRUCTION 
ASME 


constructed with a full wet 
base. 


Completely water jacketed. 











MT. HAWLEY MFG. CO. PEORIA, ILL 
Gentlemen: 
The Hydrolo 29 looks good to me, too. 


information. 


Please send more 


Name 


Pc sition © 
Company 


Address . 


PEORIA 4, ILLINOIS 


City...... State..... 



















.. and the WARNOCK 
SIMPLEX 


STRAP WRENCH 


can t scratch 


pipe that is > 
polished 


WESTERN WIRE protects the Plumber 


NO SHARP EDGES 







CSS> 


0” SAFE-T-EDGE 


perforated hanger bar 
SPEEDS THE JOB—SAVES HANDS! 


Another improved Western Wire Qa 
Siena 


product—at no increase in cost! All 
arto 






sharp edges removed from SAFE-T- 
EDGE. Work flows faster! Modern 
packaging reduces “handling” time 
for everyone! Speeds inventory! 
Order SAFE-T-EDGE from Western 
Wire Products Company! 














Its simple, yet extra strong, construction as- 


sures quick and safe handling of 


polished pipe. A rugged, woven strap, its curved 
nose and unbreakable handle are outstanding 


features of the Simplex. 


WORCESTER 8 


For complete information ask for Bulletin D-54 


LOWELL WRENCH Co. 


MASS 


HANDY 
PACKAGES 
, Protects polished pipe” ai Gunite 
¢ OTHER IMPROVED as needed. 














PLUMBING PRODUCTS 


WIRE PIPE HOOKS—Standard 

and Thrift. Plain and Coppered. 
FLATTENED LAG SCREWS with bolts. 
HANDY ANDY VISE STANDS 
COTTER PINS—All sizes. 


50’ and 100’ coils. 
Plain or galvanized. 
. 5/0—%/,x24 GAUGE 
. 0000—%/,x22 GAUGE 
. 000—%/,x20 GAUGE 

00—3/,x18 GAUGE 


BULK ORDERS: 
Any Size Bundle 
Any Length Strip or Coil 


WESTERN WIRE 


PRODUCTS COMPANY 
ST. Louis 4, MISSOURI 


plated and 





| SEND FOR CATALOG #700 TODAY! 
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ABOUT THIS TYPE OF CATALOG SERVICE 


Product and technical data similar to material to be included 
in Engineers’ Product File has been pretested in the field 
among over 1,000 engineers. The need for Engineers’ Product 
File is reflected in these typical comments: 


“No one (especially one who 
specifies) today could possibly 
keep abreast of heating, plumbing 
and air conditioning without the 
help of your book.” 
—Independent Engineer, Rhode 
Island 


“Your Engineers’ Product File 
will be a handy reference for 
many consulting engineers. The 
value of your product file is its 
handy reference and classified 
directory. This reference would 
be used for products and manu- 
facturers unfamiliar to the engi- 
neer, or products of special appli- 
cation not included in our regular 
file data.” 

—Engineer, Engineering Firm, 

Pennsylvania 


“Will use it frequently for refer- 
ence in preparing our specifica- 
tions.” 
—Engineer, Engineering Firm, 
Louisiana 


“A much needed publication in 
the engineering and construction 
business.” 
—Engineer, Construction Firm, 
Pennsylvania 


“A decided energy conserver in 
the sense that it will take lost 
motion out of ‘source locating’.” 


Independent Engineer, Ohio 


“A welcome reference in the de- 
sign and specification of mechan- 
ical work.” 
—Engineer, Engineering Firm, 
Pennsylvania 
“Couldn't operate our engineering 
library without your type of 
catalog service.” 
—Engineer, Manufacturing 
Firm, Minnesota 


“We have excellent use for your 
type catalog in selecting. material 
and equipment for mechanical 
work in building construction.” 
Independent Engineer, 
New York 


“Will add to the chain of ready 
and improved help already de- 
veloped through your other cata- 
log services.” 

Engineer, Wholesaler, Illinois 


“If information we are looking 
for is hard to find, we usually 
find it in your type catalog. It is 
particularly helpful on items on 
which we do not have other in- 
formation supplied by the manu- 
facturer or his local representa- 
tive.” 

—Engineer, Engineering Firm, 

Minnesota 


“There is a very real need for 
your book in air conditioning, as 
well as ventilation, heating and 
other mechanical trades.” 
—Independent Engineer, 
New York 


“All manufacturers’ catalogs 

bound into your directory will be 
helpful to us.” 

—Engineer, Engineering Firm, 
Neu York 


“When co-ordinating data for the 
definitive design presentation for 
a client, as well as in our final 
detail design, we'll most generally 
favor the manufacturers who 
have the foresight to include 
concise, diagrammatic informa- 
tion on their products in your 
directory.” 
—Engineer, Engineer & Builder, 
Illinois 


Meet the Specifier 
as. sare 


E is the man who writes the 
specifications for large industri- 
al, commercial and institutional 
structures and similar big scale build- 


ing projects. 


In many cases he is an independent 
consulting engineer. In others he is an 
engineer or specification writer in the 
employ of a large contractor, an en- 
gineering or architectural firm, a 
,wholesaler, an industrial plant, a 
government agency, utility, or manu- 
facturer of plumbing, heating, cooling 
products. 


Wherever you find him, he is today’s 
most important factor in the speci- 
fication of heating, air conditioning, 
piping, plumbing and related mechan- 
ical equipment. He is the man you 
will reach and influence through En- 
gineers’ Product File. — 


S (engimeers’ 


ENGINEERING PUBLICATIONS DIVISION, 











Service Welcomed 


BY CONSULTING ENGINEERS 
St eee ee So ee ee Se 


in Heating, Air Conditioning, Piping, Plumbing 


IRST announcements of Engi 
neers’ Product File have struck a 
resounding and responsive chord! 


News of this 
manutacturers’ 


new annual volume ol 


catalogs has been re 
ceived with equal enthusiasm by both 
the specifying engineer and the manu 
facturer of specified products. The 
engineer has asked for it! The manu 


facturer has long felt the need for it! 


will be the 
single source of specification data for 
which he has frequently expressed a, 
preference. To the manufacturer it 
will the most direct, most 
effective approach to the engineer 
upon whom he must depend for the 
specification of his products. 


Io the engineer it one 


serve as 


Thus, through Engineers’ Product 
File, the engineer and the manufac 
turer will meet on common ground... 
and both will benefit immeasurably. 
* . * . 
Engineers’ Product File is the end 
result of long and intensive research 


Your Product Meets 
the Specitier in... 


and study. It has been fully pretested 
among over a thousand engineers who 
specialize in designing and writing 
the specifications for heating, air con 
ditioning, piping and _ plumbing 
systems 

Ihe concept, the contents, the format 
and the purpose of this new publica 
tion have had the unqualified endorse 
ment of these engineers. With one 
accord, they say it will greatly simplify 
their specifying function. In_ effect 
they all say they need it, they want it, 
they'll use it! 


You make it vastly easier for these 
engineers to specify your products 
when you make your catalog and com 
plete specification data a part of 
Engineers’ Product File . . . You give 
them quick access to all of the infor 
mation they must have at their finger 
tips to give your products favorable 
consideration at the very moment of 
specification. 


By means of its various sections, En- 
gineers’ Product File offers you four 


distinct opportunities to direct the en 
gineers attention to products 
1. Through the Manufacturer's Cata 
log Section which will be composed 
of data on only 
tomarily spe 


you! 


those products cus 
fied; 2. Through the 
complete Classified Directory of speci 
fied products in which each of yout 
products will be properly classified 
and cross-indexed to your catalog; 3 
Through the section devoted to Trade 
Names and, 4 
Manufacturers’ 


section. 


Through the complete 
Name Address 


and 


value and 
useability, Engineers’ Product File will 
also contain a supplementary section 
devoted to basic technical data needed 
by engineers engaged in system layout 
and design. 


To further enhance its 


No doubt some of your products are 
of the type that are specified by en 
gineers. If so, they very definitely be 
long in Engineers’ Product File. For 
complete information, write or wire 
today. 


1959 EDITION NOW IN 
PREPARATION! To be 
Noveniber 1, 
1958. Forms closing 
August 15, 1958. 


@ HEATING @ AIR CONDITIONING 
@ PIPING @ PLUMBING 


ad eo tO) 2) Sloe ee | 


DOMESTIC ENGINEERING CO. 


© 1801 PRAIRIE AVE. ® CHICAGO 16, ILL. 





IF YOUR PRODUCTS 
ARE SPECIFIED .... 


YPICAL of the many speci- 

fied products which are to 

be included in the various 
sections of Engineers’ Product File 
are those listed in the panel at 
the right. 


F your products can be classi- 

fied under, or are related in 

any way to these general cate- 
gories, your catalog in Engineers’ 
Product File will make it easier 
and far more convenient—for the 
engineer to write them into his 


spec ifications., 


F your product is specitied, 
you belong in Engineers’ 
Product File, For complete 

dletails write, wire, ar ask to have 
cual representative hh Va aleca 


call on you 


VOR prompt attention, ad 
(tress all dnquirtes to Page 
Heer = Produet Pile tao 

Prairie Avenue, Ghiicaga Ta, Tn 





emi meers PRODUCT FILE 
ILL COVER PRODUCTS LIKE THESE: 


In its various sections, Engineers’ Product File will place directly 
before the engineer all of the specification data he needs, wants 


and has asked for. 


The following is an abbreviated list of heating, air conditioning, 
piping and plumbing products typical of those on which the engineer 
will have fingertip access to specification data in Engineers’ Product 


File: 


Absorbers 

Accumulators 

Adhesives 

Adsorbers 

After-Coolers 

Air Conditioning Systems 
Air Eliminators 

Air Washers 

Alarms 

Asbestos Products 


Baseboard Radiation 

Bathroom Accessories 
Blowers 

Boilers 

Boiler Water Cut-Offs 
Boosters 

Burners 


Chillers 

Circulators 
Combustion Chambers 
Compressors 
Condensers 

Controls 

Convectors 

Coolers 

Cooling Towers 


Dampers 
Dehumidifiers 
Dehydrators 
Diffusers 
Dishwashers 
Dratt lnducers 
Drains 

Ducts 


Blectars 
Equativers 


Fane 

Feeders 

Filter 

Five Pratectian Baulament 
Fittings 

Furhaees 


Catalog Design Service 


Gauges 
Governors 
Grilles 


Hangers 
Headers 
Heaters 

Heat Exchangers 
Heating Systems 
Heat Pumps 
Humidifiers 
Hydrants 


Incinerators 
Indicators 

Industrial Furnaces 
Industrial Softeners 
Inserts 

Instruments 
Insulation 


Joints, Expansion and Flexible 
Louvers 


Manifolds 
Meters 
Mixers 
Motors 


Nipples 
Noassles 


Ol Burners 


Packing 

Pipe ane Fittings 
Piumabing Platurces 
Practpttatare 
Praheatere 


Pures 


leailable to 


Radiation 

Receivers 

Recorders 

Reducing Valves 
Refractories ° 
Refrigeration Equipment 
Registers 

Regulators 

Relays 


Safety Devices 
Separators 

Sprinklers 

Stalls 

Steam Generators 
Stokers 

Stops 

Strainers 

Supplies 

Supports 

Surface Heating and Cooling 
Swimming Pool Equipment 
Switches 


Tanks 
Thermometers 
Thermostats 
Traps 

Tubing 


Unions 
Vait Peaters 


Vat Veelerrs 


Valves 


Veatiiaters 


Water UAlern 

Water Peaatern 

Water Supealy Syatenme 
Water Treatment Eaulament 
Water Warts Suppiios 


Welding Equipment 


You! 


Wherever desirable the services of our Catalog Design Center are available to 


you at low cost. If you lack facilities for producing your catalog for use in 
Engineers’ Product File, take advantage of the vast experience of our staff of 


catalog technicians and their intimate understanding of the engineers’ re 


quirements. Quotations on this special service will be submitted upon request. 


=a Si eCersS PRODUCT FILE 


ENGINEERING PUBLICATIONS DIV., DOMESTIC ENGINEERING CO. e 1801 PRAIRIE AVE. e CHICAGO 16, ILL. 
ae 








News 





(Continued from page 219) 
space to its plant here, it was announced by 
company president F. H. Gohl. 

The addition, said Gohl, was necessitated by 
the “extraordinary growth” of the company 
since it was founded in 1947. The addition, con- 
structed at a cost of $250,000, will provide room 
for lengthening of production lines, thereby re- 
ducing material handling and increasing the 
automation of the production system. 


Manufacturers Agent Directory Is 
Ready for Middle Atlantic Wholesalers 
PHILADELPHIA—The Philadelphia Manufactur- 
ers’ Representatives Assn. has announced publi- 
cation of the 1958 directory for wholesalers. The 
directory lists the names and addresses of 
manufacturers’ agents and their respective lines. 
Sixty pages long, the directory is sent to all 
wholesalers in the Middle Atlantic states and 
contains, in addition to the agents’ section, a 
section listing products with the names of the 
manufacturers beneath them. The representa- 
tives’ names are listed beside the names of the 
manufacturers. 


Wilkins Regulator Moves to New Office 
and Manufacturing Quarters in L.A. 

Los Ancetes—The Wilkins Regulator Co., 
manufacturer of water pressure regulators for 
residential and industrial use, has moved its 
manufacturing plant and general offices to a 
new building in this city 

The new plant will have expanded service 
sales and manufacturing facilities and new in 
spection and test cantrals where each regulatai 
will be individually inspeeted 

At the same time, the firm has expanded its 
sales and service atalf and embarked an an at 
elevated merchandising program, it waa an 


neauneed hy tlyrving Terry, Wilkins president 


New Program Will Correlate Basie 
Building Research on National Level 

WaARHINGTON, D.C. -A) eomprehensive pro 
wran to atimulate and eorrelate basic building 
researeh of a hational level will be undertaken 
by the Building Researeh Advisory Board and 
the Building Research Institute, it was an 
nouneed last month by William H. Scheick, 
executive director of the two organizations 

“The ultimate goal,” Scheick said, “is to create 
a complete building science that will lead to 
better design, better construction, better ma- 
terials and a high standard of economic effi- 
ciency for the construction boom forecast for 
the 1960's.” 

Last month a BRI committee met here to 
outline the approach to the program. Ap- 
pointed by C. H. Topping, the committee in- 

(Please turn to page 226) 
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Take LEE aud See! 


The chances are you can find just what you want in the 
LEE line. And you can be sure it’s quality-built and 
individually inspected, if it is “signed” with the name 
of LEE cast on it. 

~ - = 


LEE Cast Brass FITTINGS 


& VALVES 





Each One 
is Tested 
Under Water 





Fach LER feting te tne 

dividually ale tested 

vider water with 100 pounds Of premure ft guarantee 
_that it's LEP Aepreel! Bach avuet take that test 0 paw 


Over 5,000 LEE’S to Please 


With such a huge variety of cast solder fittings, east 
drainage fittings, fared tube fittings, screwed and rin 
fittings and valves, you can’t miss with a line like this! 


»»» AND SAVE FREIGHT CHARGES! 


LEE pays the freight on all shipments of 250 pounds net 
or more, So it will pay you to make sure each order is 
sufficient to come freight-free! For quicker service, te. 
serve factory stocks carried in New York, Boston, Los 
Angeles, Philadelphia and Anniston 


See ovr New 48 fose tatolog in the 1958 DOMESTIC ENGINEERING 
CATALOG DIRECTORY, Section B. Or write us direct for Catalog 58, 





LEE BROTHERS FOUNDRY CO., Inc. 


ANNISTON, ALABAMA 


LEE... Phe LEEdere for Ouer FO Years 


beguyw oto $t_fMl io afr 


0 


um MANUF IO) MATH MSTWOE £96) FY 


eee, g 
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WITH THE GREATEST 
SELLING FEATURES 


IN YEARS! 
HAS THE MOST 
COMPLETE LINE 
OF GAS HEATERS 
for every neéd! 


Your reputation for quality mer- 
chandise will be enhanced when you 
display and sell PEERLESS GAS 
FIRED CONSOLES because Peer- 
less are gas heating specialists with 
over 70 years experience and a 
record for leading the field in smart 
designs, greater heating efficiency 
and maximum dollar value. 





The 
RADIANT FRONT 
GAS 


CONSOLE 





Only Peerless has exclusive Direc- 
tional Louvres that provide best 
circulation and keep walls clean. 
This is only one of the many desir- 
able features that sell Peerless . . . 
and keep it sold. A full range of 
sizes . . . 15 models in all . . . from 
the 14,000 B.T.U. “Mighty Midget” 
to the 65,000 “LowBoy.” 





The 
PLAIN FRONT 
GAS 


CONSOLE 





oas Fhe modern fuck : 


;| THE MODERN HEATER 


MANUFACTURING DIVISION — se 
OF DOVER CORPORATION — LOUISVILLE 1, KENTUCKY | See your Distributor or w 





NEW! .. . Get Ready 
VAN 





EAL 


Stainless Steel 


MO MC RYO 
... forever! 


, 











NEW BOILERS A 
FAST, EFFICIENT 
START. 


OLD BOILERS, REMOVING 
SCALE, OIL, CORROSION 
FROM ENTIRE 


SYSTEM. 
K & n ITé MADISON 


LABORATORY New Jersey 
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(Continued from page 225) 


vestigated the types of laboratories available 
to perform research work, methods of financ- 
ing, management of the program and docu- 
mentation. Leonard G. Heager served as com- 
mittee chairman. 

The BRAB will meet here next month to 
identify building industry problems and advise 
on a course of action to better coordinate basic 
research in building science. 

Both organizations are units of the division 
of engineering and industrial research of the 
National Academy of Sciences—National Re- 
search Council, a nonprofit corporation char- 
tered by Congress, which aims to promote the 
effective use of the scientific and technical 
resources of the nation. 


Trane Co.'s Canadian Subsidiary 
Expands Production Facilities 

Toronto, Ont.—Trane Co. of Canada, Ltd., a 
wholly owned subsidiary of The Trane Co., La 
Crosse, Wis., has reported the completion of a 
30,000 square foot addition to its facilities. 

Included in the addition is 10,800 square feet 
of high crane-bay-equipped area primarily de- 
signed to accommodate the self-contained air 
conditioner production line. Approximately 
4,800 square feet of the area is to be used for 
offices. The Canadian operation employs 650 
people. 


Utility Fan Opens Chicago Office 
to Serve Midwest-Eastern Markets 

Los ANGELES—Utility Fan Corp., a division of 
Utility Appliance Corp., has expanded its sales 
and service operations to include the midwest 
and eastern markets. Headquarters of the ex- 
panded operations will be at 2828 Western Ave. 
in Park Forest, Ill., a suburb of Chicago. It 
will be under the direction of Marcus McGuire, 
factory-trained engineer. 

The firm makes blowers for air conditioning 
and air moving appliances in the residential, 
commercial and industrial fields. 


Tappan Enters Plumbed-In Appliance 
Field with Washer-Dryer Combination 

MANSFIELD, O.—Tappan Stove Co. has entered 
the plumbed-in appliance field. It is now pro- 
ducing an automatic clothes washer-dryer com- 
bination. This is the first time that the 77-year- 
old firm has departed from the exclusive manu- 
facture of household ranges. 

The new units will be produced by O’Keefe 
& Merritt, Tappan’s wholly-owned subsidiary 
located in Los Angeles. Distribution will be 
temporarily limited to the West Coast market. 

Announcing further diversification in the 
firm’s product line, president Alan P. Tappan 
reported that his company has entered the plas- 
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tics field with the purchase of Champion Molded 
Plastics, Inc., Bryan, O. The Champion com- 
pany manufactures plastic components for re- 
frigeration and air conditioning equipment and 
other industries. 


Sherman Products Expands Foreign 
Manufacture of Its Digger Line 

Royat Oak, Micu.—The production of Sher- 
man Diggers will be expanded to Great Britain 
under terms of an agreement signed here re- 
cently by William Romain, president of Sher- 
’ man Products, Inc., and Ronald Bray, president 
of the W. C. Bray Co., Ltd., London, England. 

Sherman manufactures earth moving, soil 
preparation and materials handling equipment. 
The Bray company, which produces a tractor 
loading device and other hydraulic equipment, 
will manufacture the diggers under Sherman 
specifications. 


The Murray Corp. of America Buys Plant 
Facilities of Its Easy Laundry Division 

Cuicaco—The Murray Corp. of America has 
‘purchased all of the manufacturing facilities 
used by its Easy Laundry Appliances division 
in Syracuse, N.Y. Before the purchase, the 
division had leased the properties. 

Included in the purchase are all buildings, 
land, machinery and equipment. B. C. Gould, 
Murray president, said the transaction will en- 
able the Easy division to effect a modernization 
program of its plant facilities and will lead to 
an increase in production efficiency. And, he 
added, “Murray’s decision to purchase the 
leased property is a clear expression of our con- 


(Please turn to page 228) 








ACE 
PLUMBING 
co 
























































“I know the union got us a raise last month. So | 
thought I'd get one on my own hook this month!” 





THE INSIDE STORY ABOUT 
crmanat enqueue VERTICAL 
TUBE BOILERS 


ee 
CONSTRUCTION 


1. Square flush jacket, firmly attached to af mounting on either side. 5. Supply tapping. 
square base. 1A. Square flush jacket bonder- 6. Tankless heater—large capacity, can be re- 
ized and baked enamel, Hammertone finish, moved through split jacket top. 7. Smoke out- 
deluxe full extension available, snap-on instal- let-—not necessary to remove smoke pipe for 
lation. 1B. Insulation: Jacket insulated with cleaning. 8. Removable plate for removal of 
ra Ky bE —- combustion chamber. 9. Ceramic combustion 
Siccen, 1 Ron mounted burner, pre- -positioned rennin ss with vermiculite fill. 10. 
—proper blast tube length. 3A. Controls in ressure parts \4” A.S.M.E. Plate. 11. Heads, 
front for ease of service. Only nationally known 5/16” A.S.M.E. Plate. 12. Tubes, 4%”, heavier 
burner and controls used. 3B. Triple action than A.S.M.E. requirements. 13. Baffies—easily 
aquastat—for high limit protection, as well as | removable for cleaning. 14. Removable smoke 
Summer-Winter control of domestic hot water. chamber head plate for ease of cleaning. 15. 
3C. Temperature and altitude gauge. 4. Cir- Wiring—‘Pre Pak" Models fully assembled and 
culator, drain valve and return tapping—option- pre-wired. Junction box installed 


also manufactures a complete line of oil 
and gas fired home heating equipment. 


Vertical Tubeless Winter “Pre- Pok’’ BASE \OARD 
Tube Boilers Boilers Air Conditioners Assembled Units RADIATION 


TERRITORIES AVAILABLE FOR MANUFACTURER’S REPRESENTATIVES AND DISTRIBUTORS. 


mr TE ee Heating Equipment 
R = =) = sh 2) High in Efficiency . . . Low in Cost 


Thr Master GENERAL REPUBLIC HEATING PRODUCTS CO. 
. 7420 STATE ROAD, PHILADELPHIA 36, PA. 


The oil-fired, verticle-tube boiler shown above is the prize REPCO Thrift-Master has 
contributed to DE’s Big Push Remodeling Sales Contest 














NEW! Only 3/32” Diameter! 


36 Feet of Washers 
on Each 1% Ib. Spool 


Easier to Use! 


Goes Lots Farther! 


Forming 


THIS ONE SMALL SIZE IS ALL YOU NEED! 


About half the former diameter—twice the length—no more cost! And what 
efficiency! PLUMBERS’ SPECIAL will fix leaks, easier, faster—more profit- 
ably. It's self-forming—self-lubricating—used on mixing faucets, spigots, 


radiator valves, etc. 


replaces 
a whole 
prawer Fu 


JUST WIND — COMPRESS — LEAK IS SEALED! 


Piumbers’ Special comes on spool in handy rope 
form. Just coil around stem—tighten lock nut or 
* bonnet, and the job is finished. Far superior to 
ordinary, graphited string packing. Eliminates 
e: stocking of various size washers. Try PLUMBERS’ 


of washers ® SPECIAL without delay! Buy from your Plumbing 


FREE SAMPLE 
Mail Coupon 


fractad 


eMIN 
PACKING 


& Supply houses. Write for FREE SAMPLE. 


MAIL THIS COUPON 


' FLEXROCK COMPANY . 

| 3642 Cuthbert St., Phila. 1, Pa. ! 

Please send me Folder and FREE SAMPLE of | 

| PLUMBERS’ SPECIAL Self-Forming Packing. No | 
obligation. 








Nome | 
| Company | 


ROTECTUB Coccz 


not available as 
PROTECT UB INC., 


au 3S Ways Getter 
“after tubs are installed 


1. PROTECTUB Deiux 
thick corrugates 
box cover with 
exclusively processed 
water repellent liner. 
2. GUM-A-TUB Econo- 
> Liner—Pre-cut, pre- 
shaped gummed back 
cover, Applied by wet- 
ting with a - saa 
TCL 3. COATATUB — 
Pat : hee naresi Gost Liautd Vi ny 
wtaette Seotled 
wholesaler, write Dept. DE nq drums: |” a 
71 Ludiow St., N. Y. 2, N. Y. 


Germancat. repair 
above eee below 
ateriine. 





for fashion 


~< 


». forever! 
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(Continued from page 227) 
fidence in the real progress being made by the 
Easy division. We are now in a position to 
capitalize on our product and capture a larger 
share of the market.” 


Payne Expands, Starts Production in 
New Plant with Automation Features 

La Puente, Catir.—A new plant and home 
office containing more than 500,000 square feet 
of manufacturing, engineering and office space 
has been opened by The Payne Co., manufac- 
turer of heating and cooling equipment. 

Constructed at a cost of $6 million, the new 
plant incorporates more than two miles of auto- 
matic conveyor systems for the handling of 
parts and product components, DE was told by 
Owen McComas, national sales manager of the 
company. A furnace for firing glass-lined heat- 
ing elements at temperatures in excess of 1400F 
is one of many features in the new plant. 


Top Youngstown Kitchen Distributor 
Salesmen Get Vacations in Bermuda 

Satem, O.—Thirty-six Youngstown distribu- 
tor salesmen from the U.S. and Canada and 
their wives were awarded a week’s vacation in 
Bermuda last month, as winners of a sales per- 
formance contest sponsored by Youngstown 
Kitchens and participating distributors. 

The winners, who included both kitchen de- 
partment managers and dealer and builder 
salesmen, earned the expenses-paid vacation 
trip on the basis of sales volume and service to 
customers. 


Paragon Electric Starts New Plant as 
First Step in Consolidating Production 

Two Rivers, Wi1s.—Paragon Electric Co., man- 
ufacturer of automatic time controls, has broken 
ground here for a $400,000 manufacturing plant, 
it was announced last month by company pres- 
ident Edward V. Platt. 

The new factory will have approximately 72,- 
000 square feet of floor space and will eventually 
consolidate all manufacturing operations of the 
company at a single site. Paragon now operates 
five separate plants in the Two Rivers area. 

More than 500 persons will eventually be em- 
ployed at the new facility, Platt said. 


Thatcher Furnace Opens Research 
Lab for New Product Development 

Garwoop, N. J.—Thatcher Furnace Co. has 
opened a research laboratory for new product 
development and refinement. 

The new laboratory contains complete facili- 
ties for testing experimental and developmental 
models of warm air furnaces, gas and oil burn- 
ers and boilers. All testing is done in accord- 

(Please turn to page 231) 
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“FLEX EE/ [ended scares Mr. Jobber ? 
Supplies’ | 


ONE- PIECE FORMED HEAD 


e Save Time & Labor e No Additional Cost 
e NoSolderedTop e No Broken Tips 
e Positively No Leakage 


You can have more sales and greater profits when you 
are selling U. S. Plumbing’s beautiful, quality bath fix- 


| tures using U. S. CONSOLIDATED SHIPMENTS .. . 
| makes it easy for you to turn your inventory 12 times or 











more a year. 








5 ’ 
You get everything your customers want in U. S. 


Plumbing's line of beautiful, durable, economical bath 
fixtures. U. S. rigid quality control standards (99.94% 
fulfilled) assure your customers of the highest quality. 
Mass production techniques assure YOU the lowest 
possible price. And U. S. Fixtures are styled with the 
luxurious beauty demanded by today’s consumer. 








TANK SUPPLY —FLOOR TYPE TANK SUPPLIES 
selection of different items, including a variety of heat- 
ing equipment, at low, low freight rates. And you can 
save costly warehouse space and have fresher merchan- 


‘ | } { B dise on hand all the time with U. S$. PRODUCTS, when 


LEDGE TYPE SINK SUPPLIES SINK & LAVATORY SUPPLIES consolidated. 


' 


FITTINGS STOPS 
Write for Our Big, New Illustrated Catalog 


JAMAICA —— 


, INC. 
1209-1223 DeKalb Avenue, sine ae. MY, 























N CONSOLIDATED SHIPMENTS let you order a wide 





The U. S. way allows you to operate your business 
with less investment and less inventory. Mail the coupon 


below today. 


Ee _ UNITED STATES 


b= PLUMBING FIXTURE CORPORATION 
e Z°—- 307 N. FRONT ST., COLUMBUS, OHIO 


re 


FLEXIBLE 
LAVATORY SUPPLIES 





Please send me the new U.S, Plumbing 
Fixture Catalog. 





Name 





Address 





City Zone —— State 
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AMERICAN-STANDARD | . 
oil-fired lo-boy . wi 


Here’s your first look at American-Standard’s completely new 
oil-fired lo-boy furnace. Keep your eye on this compact new 
model—with its top quality features and competitive low price, 
it enables you to sell in big volume to the new home and 
modernization market. Three sizes, ready for immediate de- 
livery: 84,000, 95,200 and 112,000 Btu at bonnet. 


FACTORY ASSEMBLED AND 
wirR—eD furnace package 





EXCLUSIVE! ADJUSTABLE LEGS. This 
optional feature permits easy level- 
ing on uneven surfaces—no special 
platform to build and you save on 
plenum material. Holds unit up 
and away from cellar floor in case 
of flooding. All units equipped 
with heavy-gauge steel bottom pan. 


EQUIPPED WITH THE ALL-NEW ACD 
AMERICAN-STANDARD OJL BURNER. 
Hanger mounted —no bolts to 
slow you down. Hang it in place 
or lift it off in seconds. Asbestos 
insulation prevents metal-to-metal 
contact with furnace, eliminating 
transmission of vibration. 


complete with automatic 
controls and wiring harness 
for 115 volt, 60 cycle A.C. 
Durable Forge Red Finish. 
Dimensions of largest size 
(B-112-OB) 5144" high x 
25” wide x 5414” deep. 


COVERED BY 10-YEAR WARRANTY. Heating element is pro- 
tected by written warranty if any defect in material or workman- 
ship is found within 10 years of installation. 


MODELS 
B-84-OB (84,000 Btu) 
B-95-OB (95,200 Btu) 
B-112-OB (112,000 Btu) 


CONTACT YOUR LOCAL DISTRIBUTOR 








| PLUMBING AND 
HEATING 
| WHOLESASERS 


BOOST YOUR PROFITS, CUT 
HEATING INSTALLATION COSTS 


\ GET THE 


ico) HEATING 
' ) PACKAGE! 


PATCO oil fired units are com- 
pletely wired and assembled 
ready for immediate installa- 
tion at prices competitive with 
warm air! You can make more 
installations, bigger profits 
with each installation. All 
PATCO units are ASME approved. 

For your convenience, too, 
PATCO hot water baseboard and 


FRM Ss Ses Vry 
a e 


me) 
"pee grr to WS 


“gy « 


Published in 
Two Editions 


QUICK AND the MASTER and 
EASY WAY! SUPPLEMENT Copy 


accessories are packaged in Here are two beautifully bound, loose-leat price data books 

one carton. Copper tube, : for the «Punting and ‘Sue Wike MASTER COPY Keaps 

aluminum fin with complete solder bond an whe on an = Loa nee ete. Size 844" x 11" x ime 

element in another carton. The SUPPLEMENT COPY is designed for wholesalers or jobbers 
Get more details on the profitable PATCO HEAT- 


ING PACKAGE. Write, wire or call 


PATCO 231 N. BREAD STREET 
PHILADELPHIA 6, PA. 


mM € G * € °o e WAlnut 5-2416 








p as a price service 
to the customer. Size: 84% x 11 x 1% or 24 inches. Published 
by the publishers of the Bradford Price 


The Write for Full Information Todey 


\.Mac EWAN MARKET MANUAL” 
QUINCY 69, MASSACHUSETTS 
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(Continued from page 228) 
ance with standards of the American Gas Assn., 
the Oil Heat Institute and the Institute of Boiler 
and Radiator Mfrs. 
Currently, the lab’s emphasis is on the solu- 
tion of problems arising in the design of smaller 





higher capacity and more durable warm air 
furnaces. This, a Thatcher spokesman noted, 
“is a reflection of contemporary building prac- 
tices and consumer demands for smaller yet 
more efficient heating plants.” 

To insure a controlled atmosphere for accu- 
rate collection of experimental data, the firm’s 
new laboratory is completely air conditioned 
Harry Gibbard is in charge of the laboratory. 


Sterling Centralizes Its Heating 
Operations in New Milwaukee Plant 


MILWAUKEE—Sterling, Inc., manufacturer of Zs CONTROL 


heating products and equipment, last month 
moved all its operations to a new $200,000 plant ZONE-A-T ROL 
and office building here. The new building has Room by Room ZONE CONTROL. 
21,000 square feet of floor space and is situated a thermostat in each room or zone 
on a four-acre site, providing for further expan- etomaticaly provides the temperature 
sion at a later date. 

Sterling said that the new facilities were 
needed to produce the growing volume of equip- 
ment needed for commercial, industrial and in- 
stitutional heating and temperature control 





New Division of Armstrong Cork Will 
Handle Insulation Contracting Operation 
LANCASTER, Pa.—A wholly-owned subsidiary 
is being formed by Armstrong Cork Co. to han- 
dle all contracting operations now carried on 





by its Insulating Division, company president 
C. J. Backstrand announced last month. 
Sales of the company’s insulating materials 


(Please turn to page 232) 
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ee 
Ire faa ae ee ee 
© imstalili 
By controlling the flow of woter from 6 | 
single circulator, ZONE-A-TROL valves make ~ 
it possible to install zone controlled comfort © 


mokes zone-controlled heoting instolletions - 
easy and inexpensive to instell. 
ZONE-A-TROL valves may be installed in 
any position or angle on the supply piping 
Di owas sind for each zone and are then wired to a 
for a hag sa al controlling thermostat located in the cor- 
Living rooms, bedr kiech responding zone. Using low voltage wiring, 


no BX cable is required and wiring time is 
cut to ao minimum. 





ND TODAY FOR FURTER WHORMATION On 
SAUNG COMFORT CONTROL BY Z2ONt-a.TRO 


for New Construction or Modernization 








“Please, ma'am. We ‘do not inte to ae as 
‘used,’ but ‘tried and true’ appliances.” 


CRCUATOR =ROVALYE prone cre 


ECONO PRODUCTS COMPANY, INC East Hoddem, Conn 








Announcing the New gy Vii 


TEMPLE 150 Seat (Continued from page 231) 
& | through established distribution channels will 
Here’s stupendous news! The all New, . 4 continue under Armstrong’s Insulation °Divi- 
Beautiful, Comfortable Temple 150 Seat! ‘ 2 sion, headed by general sales manager A. E. 
First really important innovation in the nc Pearce. 
competitive seat field since the moulding - The new company, to be caller Armstrong 
process was invented. Contracting and Supply Corp., will be headed 
@ Styled for elegance © Built to endure by J. W. Liddell and will draw its personnel 
@ Contoured for comfort @ Toughest and strongest by laboratory test | from the insulation division and general office 
of the parent company. 
And... Merchandising Aids for YOU! | It will provide full contracting service on 
| insulating projects for architects, engineers and 
Each Temple 150 Seat is: contractors—from consultation in the design 
© Individvolly packed in polyethylene bag—which and engineering stages and assistance in speci- 
remains on seat after it is installed to assure protection fying types of insulation for different tempera- 
until accepted by home owner. ture ranges, through contracting for installation 
Shipped in sturdy, bright ond beautiful carton. | of insulation products in the fields of cold stor- 
Hand hold in each carton for easy carrying. age, air conditioning, steam generating and in- 
dustrial processing. END 


@ Warranted by Temple's unique one-year guarantee. 


aes + Greater PROFITS and CUSTOMER GOOD | 
D> WILL are yours with the new Temple 150! Be : 
sure you are ready to supply the demand! Na mes in ats News 
Sure-Sell Display Rack 
(For additional “Names in the News,” see page 198) 
or TEMPLE Molec! SEATS i | 
Diviczan af Air Moving and Conditioning Assn., Detroit—Rob- 
ay ; Re ea | | ert K. Guy named assistant to the executive vice 
o peumnern Mae aamer i oe, president. 





Alabama Pipe Co., Chicago—Ed Tubman ap- 
pointed sales representative for the Chicago district 
sales office. 


American Air Filter Co., Louisville, Ky —Frank 
K. Platt named to the newly created post of central 
regional manager for all products, with headquarters 
in Detroit. 


American Blower, Division of American-Standard, 
Detroit—F. L. Matthews appointed manager of the 
newly opened branch office in Amarillo, Tex. 
Named sales engineers are George T. Sonntag in 
Salt Lake City, Utah; Jeffrey R. Singer in Los An- 
geles; and Roy O. Rose in Tulsa, Okla. 


American-Standard, Air Conditioning Division, 
mae Be ie . New York City—Edgar W. Wright, Jr., named dis- 
GET QUIET OPERATION trict representative in Washington, D. C., Virginia, 


OF Maryland, North Carolina and eastern Tennessee. 


BASEBOARD RADIATION 





American-Standard, Plumbing and Heating Di- 


vision, New York City—John E. Huey named man- 
a Fr ager of the Newark, N. J., sales district. George A. 
Tt = r FLEX-0-JOINTS Beise appointed manager of control and administra- 
~~‘: tion, and Robert W. Clapperton named manager of 
marketing research in the sales department. 
th " 


i 


= | } Armstrong Furnace Co., Columbus, O.—Named 


DETAILS " . district managers are H. J. Hasenohr] for northern 
Illinois, Wisconsin and upper Michigan; and George 


Koutsouros for New York, eastern Pennsylvania, 
Cc . R ° B E R N S T R @) M ' I N Cc ° New Jersey, Maryland, Delaware, Washington, D. C., 
183 HARTFORD AVE., PROVIDENCE 9, R. I. and cestern Virginia. 


(Please turn to page 234) 
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The most complete selection of 


new Spray Type Lavatory Faucets 


These new spray head faucets are a 
smart choice for today’s public washrooms. Chicago Faucet 
gives you the widest choice, with models for all needs. Each 
one has the same close-with-the-pressure, renewable oper- 


ating unit that has made 


Chicago Faucets first oe 


choice for trouble-free 
service and lasting 


economy. 


No. 967—Centerset design, for 
lavatories drilled on 4” centers. 
Spray spout reduces splash and 
water waste, permits washing in 


clean, running water. 


No. 877 — Combina- 
tion Lavatory Fixture 
with spray type spout. 
Distance between 
valve centers adijust- 
able from 8” to 12”. 


No. 878 —Same.as 
877 but with 1%” 
Brown Popup Waste. 


Chicago Faucets 
are distributed 
through the’ 
plumbing trade 
exclusively 


THE CHICAGO FAUCET CO. 
Chicago 39, ill. 


FAUCETS 


As the Building 


Last As Long 
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Quality Construction 


Polyethylene Salt 
Storage Tank — bids 
goodbye to corrosion 
and rust 


Heavy gauge steel! 
Mineral Tank — hot dip 
galvanized throughout 
— baked gleaming 
long lasting finish 


200 Lb. Salt Storage 
Tank 


New Turbo-action 
Regeneration 
Easily installed — 
just plug into any 
110 volt outlet 


The TOWN and > 
COUNTRY 


. it really is 


truly automatic.” 


The COMET 


Not Illustrated 


Semi-automatic 
WATER SOFTENER 


with the patented “Rinse 
Timer” control. A waterproof 
clock type movement — 
precision manufactured. 
Automatically returns tank 
to service when regeneration 
is complete. 


q The BUDGETEER 
Water Softener with 
the Radiant Single 
Control Valve 








VOGEL 
| FROST PROOE 
HYDRANT 


. for Service Stations, Garages, Camps 
. for Motels, Ranches, Parks 


. for Farms, Dairies 


OVER 
1,000,000 
crue INSTALLED 
NOT ONEHAS 
EVER FROZEN! 


MANUFACTURED BY 
JOSEPH A. VOGEL COMPANY 


| WILMINGTON, DELAWARE 























ys NEW! . . . Get ready 


— m,. 
So 


MOYMCRYTON 
forever! 





| 





Names 





(Continued from page 232) 


Barber-Colman Co., Rockford, Ill—Roy Hardy 
appointed government services representative for 
the automatic controls division, with headquarters 
in Bethesda, Md. 


Brady Distributing, Inc., Muncie, Ind.—Appointed 
manufacturers representatives are Jerry Haley, 
North Miami, Fla., for Florida; Harvey E. Newell, 


. Grand Rapids, Mich., for Michigan; and Dale N. 


Rennebehm, Minneapolis, for Minnesota, North Da- 
kota, South Dakota and a part of Wisconsin. 


Century Brass Works, Belleville, fll—Fred J. Mac- 
Kenzie named assistant to the president. 


The Cleveland Heater Co., Cleveland—William J. 
Curley appointed representative in the New York 
metropolitan area. D & H Distributing Co., Inc., 
Harrisburg, Pa., named distributor in south central 
Pennsylvania. 


Connor Engineering Corp., Danbury, Conn.—P. F. 
Canavan, Jr., appointed vice president and general 
manager. 


Delavan Manufacturing Co., West Des Moines, Ia. 
—Roger Tate appointed research director. 


The Deming Co., Salem, O.—William E. McNeal 
named factory representative in Oklahoma with 
headquarters in Fayetteville, Ark. 


Drayer-Hanson, Division of National-U.S. Radi- 
ator Corp., Los Angeles—Ray Goodwin Co., Omaha, 
Neb., appointed representative in Nebraska and the 
lower half of South Dakota. 


Du Pont Co., Freon Products Division, Wilmington, 
Del.—Warren L. Hotmer named to the newly created 
post of marketing assistant in the wholesale re- 
frigerant sales section. 


Eclipse Fuel Engineering Co., Rockford, I1l—D. A. 
Campbell elected to the board of directors of the 
Oil Heat Institute of America. 


Farr Co., Los Angeles—Appointed representatives 
are Brownlee-Morrow Co. in Alabama; Earl W. 


(Please turn to page 236) 
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Cranford, New Jersey 
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“Sir” Patrick PEERLESS says... 


¥ “PEERLESS is the place to BUY 
<4 Quality Vitreous China!” 


. . « designed for Customer 
satisfaction, Beauty 
and Dependability! 


No. 5200 Combination 


A profit-maker for dealers . . . dependability 
and lasting beauty for your customers! 
Close-coupled combination is made of the finest 
quality pure white vitreous china for life-long 
cleanliness. Has the exclusive Peerless 4-bolt tank 


connection. Extra large trapway. No. 30 Lavatory 
‘ . Simple installation and sparkling 
Also available un white he wag ag pe RD wel 
° ° ° ° a to er. Trim 17” x 19” ledge-bac 
Lif etime Vitreous China pte Concealed front — anti- 
q : splash rims. Rim has concealed recesses 
in 6 rich colors pe rfectly for attaching adjustable metal towel 
matched with Alliance, bars. Takes regulation fittings; 4” cen- 


ters. Give your customer the satisfaction 


Crane & Southern Porcelain. 65 owning quality china. 
Write, wire or phone for further information today! 


PEERLESS POTTERY, INC. @ EVANSVILLE 12, INDIANA 














YOUR BEST BUY 
IN A FULL-SIZE 
36” SUMP PUMP 


Here are the quality features of 
the Triangle 90-IF brass-fitted 
cast-iron sump pump you can sell 
with confidence at its low price: 


° 
GE % hp motor, drip-proof top a wae 
Colectric silver contact switch a a 
Stainless-steel sleeved shaft 


Poe peta im your HOT WATER GENERATOR 


n-cl i r i , | Here is a Hot Water Generator that will give you 
Non-c ogging bronze mpelle TAN KS the maximum in efficiency! More hot water at less 
Backed by 32-year experience SMOKESTACK operating cost. Quality of constructions is your 
$ — J the maximum operating efficiency 

‘ rom your FINNIGAN equipment. Adaptable to 
See your wholesaler or write for PIP NG any type operation—built to your specification in 


further details and prices. WATER HEATERS capacities from 66 to 5,000 gallons, FINNIGAN 


Hot Water Generators are made from the finest 


1 i i . 
BREECHING ing clement. They are equippes with large size tap- 


PLATE WORK pings which can be bushed to fit any job. 


| BOILERS Call, wire or write today for fur- 
TRIANGLE ther information . . . there is no 
MANUFACTURING CO. obligation. 

2961 EAST LAFAYETTE, DETROIT 7 MICHIGAN 





—------------------------4 





581 S.W. 47th ST., MIAMI, FLA. 

P.O. BOX 6025, HOUSTON 6, TEXAS 

4431 MAPLE AVE., DALLAS 9, TEXAS 

P.O. BOX 2527, JACKSONVILLE, FLA. 

4108 C. ST., LITTLE ROCK, ARK. 
3714 14th ST., WASHINGTON, D.C. 4054 THALIA AVE., NEW ORLEANS, LA. 
230 North Torrence St., Charlotte,N.C. 41 E. 42nd ST., NEW YORK 17, N.Y. 








Domestic ENGINEERING, JANUARY 1958 235 





New from TACO 


fast draining 
of water-logged 
expansion tanks 


TACO 
TANK DRAINER 


A quick charging, low cost unit, 
the Taco Tank Drainer is an 
item you should carry to every 
job. Easy to sell, easy to install, 
it provides an important service 
and returns a profit to you! 

With an all brass body and an 
11” copper tube, the Taco Tank 
Drainer is adaptable to any style 
drain you use. 

Write for full, complete 
information; request Technical 
Data Sheet TDS-4. 


is 
-_——_ 
a 
—— 
— ae 
-— 
-——_ 
ee 








EASY 
TO INSTALL 


Always carry a 
Taco Tank Drainer 
in your tool chest. 


TACO HEATERS INCORPORATED 


1160 Cranston Street, Cranston 9, Rhode Island 
342 Madison Ave., N. Y. 17, N. Y. * 4 Gilead Place, Toronto 2, Can. 


Names 





(Continued from page 234) 


Siebert in northern Florida and southern Georgia; 
Robert S. Belcher in central Florida; and G. H. 
Avery Co. in Arkansas. 


Fedders-Quigan Corp., Maspeth, N.Y.—Edwin P. 
Hart named to the newly created position of man- 
ager of sales administration. George Schwartz ap- 
pointed district sales manager for Ohio, Michigan 
and Indiana, with headquarters in South Bend, Ind. 
Pirmacs Distributors, Buffalo, N.Y., named distrib- 
utor in the New York counties of Allegany, Catta- 
raugus, Chautauqua, Erie, Orleans, Genesee, Ni- 
agara and Wyoming. 


J. J. Finnigan Co., Atlanta, Ga—William M. Hunt 
appointed sales representative in Memphis, Tenn. 


Gibson Refrigerator Co., Division of Hupp Corp., 
Greenville, Mich.—Appointed distributors are The 
Ridge Co., South Bend, Ind.; Peerless Electric Sup- 
ply Co., Indianapolis; Midwest Motor Parts, Wichita, 
Kan.; H. A. McRae & Co., Inc., Troy, N-Y.; and P. J. 
Morahan Co., Philadelphia. 


Harcraft Brass, Torrance, Calif—Max Rothen- 
berg Co., Inc., Long Island City, N.Y., appointed 
sales representative for Metropolitan New York and 
northern New Jersey. 


Hays Manufacturing Co., Erie, Pa.—Henry E. Mil- 
ler, Jr., named sales representative in Missouri, Ar- 
kansas, Oklahoma and Kansas. 


Heil-Quaker Co., Lewisburg, Tenn.—Appointed 
representatives for Heil heating and cooling equip- 
ment are James E. Fahl in eastern Pennsylvania, 
northern Virginia, Maryland, Delaware and Wash- 
ington, D.C.; and R. J. Heiting in Michigan and 
Ohio. Named distributors for Quaker home heaters 
are Auer Steel & Furnace Co., Milwaukee, for cen- 
tral Wisconsin; Bowers Wholesale Corp., Norfolk, 
Va., for northeastern North Carolina and eastern 
Virginia; and Jefferson City Storage Co., Jefferson 
City, Mo., for central Missouri. 


Hydrotherm, Inc., Northvale, N.J.—Named sales 
representatives are Gunn & Pegelow, Inc., Chicago; 
Roy W. Gronauer, Cincinnati; Don Delp Co., Colum- 
bus, O.; and Robert W. Carmichael, Poughkeepsie, 
N.Y. 


Industrial Acoustics Co., New York City—Ap- 
pointed sales representatives are John B. Hewett 
Co., Inc., in Metropolitan New York; and A. G. Allen 
and Co. in Indianapolis. 


Janitrol Heating and Air Conditioning Division of 
Surface Combustion Corp., Columbus, O.—C. C. Ow- 
en named national field sales manager and L. W. 
Sutherland named manager of production planning 
and engineering services. 


Koch Engineering Co., Wichita, Kan.—Bill T. Lind- 
sey named sales manager and Earl H. Schreiber 
named sales engineer for the company’s cooling 
tower division. 


McQuay, Inc., Minneapolis—Case-Orians Co., De- 
troit, appointed representative in eastern Michigan. 
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Noland Co., Newport News, Va.—James S. Stutts 
appointed manager of the Decatur, Ala., branch and 
Ben H. Johnson named manager of the Atlanta, Ga., 
industrial department. 


The Payne Co., La Puente, Calif—William F. 
Steiner appointed factory sales engineer in north- 
ern California with headquarters in San Francisco. 


Penn Controls, Inc., Goshen, Ind.—Robert D. Eich- 
man named assistant to the manager at the Milwau- 
kee district office. 


The Powers Regulator Co., Skokie, IIL—Preston R. 
Maxson named manager of the newly opened factory 
branch office in Jackson, Miss. Ralph Schoverling 
appointed manager of the Baltimore office succeed- 
ing W. I. Collier who has retired. J. L. Fitzgerald 
named branch manager in San Francisco. 


Pullman Vacuum Cleaner Corp., Boston—S. C. 
Quarantello appointed field sales manager. 


Sands Manufacturing Co., Cleveland—Tustin and 
Co., Philadelphia, appointed representative in east- 
ern Pennsylvania, southern New Jersey, Delaware, 
Maryland (except Baltimore) and Washington, D. C. 


Square D Co., Detroit—Paul A. Christenson named 
to the newly created post of works manager of the 
industrial controller division in Milwaukee. 


O. A. Sutton Corp., Wichita, Kan—Joseph Minarik 
appointed branch manager for the company’s dis- 
tributor, Vornado Distributing Co., Baltimore. 


Temco, Inc., Nashville, Tenn.—L. A. Tanksley ap- 
pointed to the newly created position of production 
superintendent. 


(Please turn to page 238) 








Before the 


TACO 


Universal Flochek 


It’s a sorry situation when 
the job requirements change 
and call for a horizontal flow 
valve when you've brought 
along an angle valve. It 
means a costly loss of time. 


WHOLESALERS 





After the 
TACO 


Universal Flochek 


But those days are gone 
forever, thanks to the TACO 
Universal FLOCHEK. 

You always have the right 
valve because the Universal 
is good for both angle or 
horizontal installations. 

To be safe, be sure to buy 
and install raco Universal 
Flocheks, the TWO-IN-ONE 
valve. 


. . . Stock just one valve . . . raco Universal 
Flochek . . . cut inventories in half! 


Better Heating 


Better with Taco 











TACO HEATERS INCORPORATED 


1160 Cranston Street, Cranston 9, Rhode Island 
342 Madison Ave., N. Y.17,N.Y. * 4 Gilead Place, Toronto 2, Can. 


“That suggestion of yours got 100 percent 
response. Everybody hated it!”’ 
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For over 55 years the firm guarantee 
back of each and every DART UNION 
sold has been — “if one should leak 
through we will give you two”! The 
record reveals that less than 1 in every 
100,000 has proven to be faulty. The ex- 
tra wide bronze to bronze seats, preci- 
sion ground to a true ball joint, mount- 
ed in heavy malleable iron pipe ends 
and protected by an extra heavy union 


4 ae pb 
NTEED 
to give 
drip-tight 
leak-proof 
seal 


greatest name 
in unions 


DART 


nut, make a drip-tight, leak-proof 
connection WITHOUT EXCESSIVE 
WRENCHING time and time again. 
Guarantee positive tight connections 
and extra long service on your pipe 
lines by using the DART GUARAN- 
TEED UNION. 


Yours on request: Descriptive brochure 
on Dart Unions and Union Fittings. 


DART UNIONS Products of DART UNION COMPANY PROVIDENCE 5. R. 1. 


GENERAL | pa ellaelelal 4 COMPANY 


SALES 
AGENT 
PITTSBURGH 22 « 


393 LAFAYETTE STREET, NEW YORK 3, NEW YORK 
BRANCHES: NEW YORK 3 
BOSTON 10 » 


ROME, GEORGIA 





HERE’S BEAUTY, QUALITY, PRICE to really 


For P 


Pear 


rofit, recommend molded or Mother of 
pyraline ALON seats—guaranteed for 


years of service. Won't peel, crack, fade 
Finished with heavy brass, chrome plated 


ang Red + Persian Brown 
French Grey » Orchid » Rose 
cS) Blue» Peach » Maize « Ivory 


hinges. Choice of many colors that 
stimulate impulse sales. Display 
stands and many advertising aids 
available from jobber. WRITE 

TO-DAY FOR CATALOG 


nar-amsr2-757 Alon Manufacturing Co., 1123-31 Hamilton St., Phila. 23, Pa. 


NEW! . . . Get ready 


Names 





(Continued from page 237) 

The Trane Co., La Crosse, Wis—David L. Jessee 
assigned to the Columbus, O., branch office and 
Hubert Gangl, Jr., named sales engineer in Knox- 
ville, Tenn. 


Trion, Inc., McKees Rocks, Pa.—Appointed repre- 
sentatives are H. E. Rieckelman Co., Buffalo; and 
Robert S. Belcher, Tampa, Fla. 


United States Air Conditioning Corp., Philadelphia 
—Michael H. Pelosi, Jr.. named manager of the en- 
gineering and development division. 


Walworth Co., New York City—John P. Carr 
named assistant manager of the central division with 
headquarters in Pittsburgh. 


Westinghouse Electric Corp., Sturtevant Division, 
Boston—McNamara Sales Co., St. Paul, Minn., 
named sales agent in North Dakota, South Dakota, 
Minnesota and northwestern Wisconsin. 


York Corp., Subsidiary of Borg-Warner Corp., 
York, Pa—Lloyd D. Wasson named general man- 
ager of packaged products. 


Youngstown Kitchens, Division of American- 
Standard, Salem, O.—Franklin D. Basden named re- 
gional manager and Norman F. Badstebner named 
service representative in the St. Louis area. Arto- 
phone Corp., St. Louis, appointed distributor in the 
St. Louis area. END 


Supporter of H.R. 7168 Hits 
Opposition to Bid-Shopping Bill 


(Continued from page 102) 

untary bid depository that really works 
could be held illegal under the federal anti- 
trust laws. The fair bidding practice bill 
(H.R. 7168), which goes a long way toward 
eliminating shopping and peddling on federal 
work, will also give us the legal right to help 
ourselves through the Federal Trade Com- 
mission. 

“Through that agency we will then be in 
a position to spread the application beyond 
the 10 percent of the construction dollar con- 
cerned with H.R. 7168 (federal public works) 
to the 90 percent involved in private building 
and state and local public works. 

“This bill has been carried a long way since 
its introduction in 1952 and has been revised 
from time to time during the past five years 
to overcome as many objections as possible. 
It is not possible to entirely satisfy everyone. 

“It is high time for all elements in the con- 
struction industry to agree on something and 
learn to work together before all of us are 
eliminated from the industrial field.” END 
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Compact 


Vertical Model 
Saves Floor Space 


You'll Do Your Customers a Favor When You Specify 
and Install a Ewing AUTOMATIC VERTICAL 


Hot Water BOILER 


For Commercial and Industrial Installations 
Provides Abundant 180 Degree Hot Water 


ideal for:—Laundries, motels, eating establishments, industrial plants 


Ewing boilers are in use coast to coast . . 
anywhere a constant supply of low-cost hot 
water is needed. Compact, absolutely SAFE and 
amazingly efficient and economical to operate. 
Vertical models require very little floor space. 
Quick and easy to install. Users praise Ewing 
boilers! 


THREE SIZES: 170,000—300,000 and 570,000 
BTU input. Recovery capacities up to 480 gal- 
lons per hour at 100 degrees temperature rise. 
Storage capacity 55 to 145 gallons. Inside sur- 
faces sandblasted then coated with special zinc 
pteparation and baked at 500 degrees F to 


assure long life and clear, clean water. Heavy- 
duty magnesium rod. 


Constructed in accordance with the requirements of the A.S.M.E. Boiler and Pressure 
Code. Each boiler is registered with National Board of Boiler and Pressure Inspectors. 





° . Excellent territories open. Write Ewing for details, prices 
Distribu tors! and specification sheets. Liberal profits for you! 











MANUFACTURING CO. 
2545 NW 10 P. O. BOX 875 


OKLAHOMA CITY, 


ok @ oe 


YOU'LL LIKE THIS 


SUMPTROL 


C2, 


—* 
NOAA 


As 


<> 
: 
i 
| 
f 


ALWAYS PLIABLE IN CAN OR JOINT 


KEY-TITE with special new ingredient is even 
better than ever—it’s more pliable, has longer 
open-can life—gives permanent, leakproof sealing. 
It will not squeeze out of the joint and will not 
seize the joint. 


FLOAT OR Neg 
WEIGHT OPERATED 


Works on Any Sump Pump 


e Easy to install and inspect e Two-pole construction 
for safer operation e Visible, vertical action contacts 
e Attractive, rugged metal enclosure 


Write tor Sumptrol Bulletin. Address Square D Company, 
4041 North Richards Street, Milwavkee 12, Wisconsin. 
Nnow...EC&M propucts are A PART OF THE SQUARE D LINE 


SQUARE J) COMPANY 


Use KEY-TITE on water, gas, or low-pressure steam 
lines. 


Seal it tight, seal it right with KEY-TITE. Order 
from your supply store or write for free sample. 


Address Dept. AA-1. 


W-K-M 
DIVISION o: OC C f_iwovstmes e 


PLANT, MISSOURI CITY, TEXAS 
MAILING ADDRESS: F. ©. BOX 2117, HOUSTON, TEXAS 
KEY-TITE is a registered trademark 
of QC Industries, Incorporated 
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BULLDOG EXPANSION ANCHORS 


‘‘The Grip That Never Fails’’ 


—- 


© aaa LABORATORIES <i> A MUTUAL APPROVED 
~~ 


PIN BOLT , COMBINATION 
DRIVES DRILL/ANCHOR 


@ No drills to buy—no special 


@ Holds in brick, concrete, tile, f yg tools required—no explosive 


wood, or most any masonry charges. Drills a perfect fit. 


block. @ Positive holding power— 4” Bulldogs bite inte con- 
; 4 Drill 4" hole, ¥%" deep. size holds up to 3150 Ibs. ~ crete in seconds . . . 
@ Plated steel throughout. . Insert Bulldog; then ... %” size, 19620 Ibs. . 4 anchor anything per- 
Special hardened steel hammer pin home. @ Firesafe, case-hardened manently. 
, . ? steel—with sharply ma- ‘ 

drive pin. | lo chined drilling "sweth, 
@ Choice of 3 types— @ Sizes %" to ””— 

Lengths %” to 2”. and Stypesof speciaL 


All Y%” diameter. 


Bulldog design pro- 
vides powerful grip; 
permits closer anchor- 
ing to edge of material. 





WRITE FOR FREE SAMPLES! 


J.D. POLIS Manufacturing Co. 


2902-14 West 26th Street Chicago 23, Illinois 


BE READY for winte 


freeze-up emergencies with pratt 


ay 


Trind| (jams 


THERM-O-TRON Thaw out 


@ The name to remember for ne PIPE THAWER FROZEN 


QUALITY and VALUE in Forced The greatest time and money saver for homes, 


factories, farms, etc. Plugs into any 110V elec 


Water Heating and Cooling f trie outlet. Thaws out frozen pipes in a few 
: a WATER 


: , minutes. NO FLA ° 
@ The Line you can promote of omergonay, trosne-up salle,” Ales, ldesl tet 
sweating. copper tubes and pipes. 


ful +, ; : 
pelbree aioe Pyare |) | ap yh ee PIPES 
PENN BOILERS : 


Package units complete with 

burner and all controls. Factory 
wired, assembled and ready to 

operate. Oil and gas fired. 


PENN OIL BURNERS 


Famous for clean, silent 
operation with minimum 
maintenance. 


Electronically 


Originators of the famous PENN 
Air-rad . . . for year-round forced 
water heating and cooling 
t O P digging into Ss to P fire hozord 
° - i frozen ground of blow torch 
See your wholesaler . .. or write direct for literature Shipped complete with 40 ft. of 
| cable. (Additional cable avail- 
able for greater lengths of pipe) 


PENN BOILER AND BURNER eee 94: 


Nothing else to buy. Fully guaran- 
teed for | year 


MFG. CORP. | nag 
LANCASTER, PENNSYLVANIA | TRINDL PRODUCTS, LTD. “te at 
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< 
$ 
Plumbing Engineering Council $ $3 


; ENDS 90% 
(Continued from page it would one OF TIME y Waste Hours 
effect over-all savings for the industry FIGURING 
through the centralization of research efforts Losses 
to prevent duplication of effort in the devel- ° 
opment of new ideas and industry products. Calculating 

Less obvious, but equally important bene- 
fits would accrue, Pray said, through co- 
operation of the PEC with standard-making Heat loss? 
groups to establish necessary new standards 
and the upgrading of existing ones. 

“With industry groups lining up behind 
the program, and the manufacturers ready 
to participate, the rest of the industry, I’m 
sure, will actively support this practical 
move toward solving our common prob- 


lems,” Pray declared. Heat Losses Pre-figured for 
Pray also is chairman of the ASSE’s ex- 


ploratory committee for a plumbing research All Common Room Sizes! 


and testing agency and chairman of the tech- “ Se ome A, - 
as . ore than separate heat loss figures for each room, taking 
nical department of the NAPC. END into account such variables as number of walls exposed, ceiling 
exposure, exposed glass, type of construction, etc. 

















HERE IS THE MOST 
USEFUL TOOL IN THE 
HEATING BUSINESS! 





ASSE Endorses Proposal for a 
UPON REQUEST. Write to- [he ee Be 


Plumbing Engineering Council aay 648 GOODWIN AVENUE 


IN A RESOLUTION passed at its recent an- MIDLAND PARK, N. J 


nual meeting in Ft. Lauderdale, Fla., the 
American Society of Sanitary Engineering 
put its official stamp of approval on plans for 
the formation of a Plumbing Engineering 
Council (page 103) and announced its full 
participation in the program. 


In commenting on the resolution, submit- TESTING DEVICES 
ted by Don Pray, Wichita, Kan., plumbing LEAK- GUARANTEE 


contractor and chairman of the exploratory PROOF 

committee for the creation of a plumbing re- G & Ss L l N E S 

search and testing agency, President Wen- Test your gas line installations with a Beekman 

dell Dillon said: “Such an organization could Gas Proving Pump ond Castnen dnprened Siey- 
, : cury Column to insure a leak-proof job. Quick, 

be of great value, particularly in the realm simple, and positive check against gas line leaks. 

of laws and codes. The development of ade- 


quate standards and uniform test procedures MUTUAL MANUFACTURING CO. 


. F é Dependable Testing Devices 
when incorporated into local codes will help 45-16 162ND ST. FLUSHING 58, N. Y. 


provide more people with better, safer and 
(Please turn to page 242) 


Stainless Steel 
Le 


WENDELL DILLON (left), retiring president of the : siidica forever ° 
American Society of Sanitary Engineering, wel- ‘ 

comes W. Wilbur White, Detroit plumbing con- 

tractor, as the group’s newly elected president. 
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MEW ... 


DEAND WRENCH 





NIVERSAL wrench for removal of bath- 
tub wastes, tray, plugs and P.O. 
plugs with full protection of fixtures. 


Three-eighths round steel handle is 
interchangeable to hole on either 
end of tool. 


OP end fits wastes and plugs of 
Crane 9-50, 9-51, Gerber, La- 


| fayette, M. S. Little; Chase, Sani- 
tary-Dash, Scovill, Price-Pfister, Ster- 
} ling and others. 
| HE three-stepped spring plate on bottom 
Lil fits tub wastes of Kohler, Eljer-Homart, 


and American Standard. And basket strain- 





ers. Extra plate (insert) fits waste of Briggs, 
Crane 9-60, 9-66, 9-55, 9-56, 9-58; Rich- 


| mond-Speakman and Standard. 








Sold and Distributed Through Your Local Wholesaler 


ANDERSON TOOL WORKS 


14 GARVEY STREET, EVERETT, MASS. 


~Stgt 


NON-FREEZING 


HYDRANTS 


order from your jobber 
Send for 
Bulletin 


no 


STRATAFLO PRODUCTS, INC. 


VAN EAL 


STAINLESS 
STEEL 
SINKS 


MO MC RTO 





(Continued from page 241) 
more serviceable plumbing at lower cost.” 

Dillon, who is also vice president in charge 
of engineering for Watts Regulator Co., 
Lawrence, Mass., expressed the hope that 
the Society’s support would open the door to 
speedy action on the official formation of 
such a council. 

The business portion of the convention 
was preceded by the ever-popular refresher 
course under the direction of Edward Zim- 
mer, Chicago, chairman of the sanitation and 
mechanical plumbing inspectors committee. 
Approximately 30 papers covering a wide 
variety of subjects, mostly technical, were 
presented during the two-day course. 

Among these was a highly interesting talk 
on “Total Sanitation” by William Kramer, 
secretary of the Plumbing Fixture Manu- 
facturers Assn., Washington, D.C. 

His talk and other papers presented at the 
refresher course will be published in forth- 
coming issues of DE. 


» Among other convention highlights were 
addresses by Dr. Paul Hughes, director of 
the Broward County (Fla.) Health Depart- 
ment, and William Merryman, a past pres- 
ident of the National Assn. of Plumbing 
Contractors. Hughes spoke on the subject of 
“Disease Microorganisms Related to Plumb- 
ing,” and called on the Society to continue 
its research on water-borne diseases. 

In his address, Merryman urged each in- 
dividual member to be a public relations 
“expert” in his own community and stress 
the importance of good plumbing to com- 
munity health and safety at every oppor- 
tunity. He emphasized that such activity at 
the local level is essential and will pay im- 
mediate dividends to the individual, as well 


(Please turn to page 245) 








—\\} PLUMBING 


\ 








“Oh, no! You send me your bill first!” 
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low-cost! low-care!/ 
potete ee  MAYCO 


BUSINESS TURBO-ACTION 


a” x5” | WATER SOFTENER 


* 
NO-SOL @ EXCLUSIVE 10-YEAR WARRANTY 


TOILET FLOAT. & o-saielinadnasin nioat 


y @ NEWEST 
Riveted Spud Attachment + Gasket Securely mey GEAD SEER SECS 
Seamed Between Halves Assures Dependable Service @ WRITE FOR DEALER FACT KIT 


yling & Reichert Co. has been 
setectrng tne gust soles | capacity |_UST PRCE—F.O.8. over 
years. The special spud attachment ; (grains) MANUAL AUTOMATIC 
provides against turning and leaking 


matic lly apg rma ne | 30,000 | $ 94.95 | $105.95 
is tested and inspected before ship- aul 
ment. 50,000 138.50 148.50 


QUALITY WITH ECONOMY @) 83,000 196.50 206.50 
SPECIAL FLOATS 


4” 1 5” We also manufacture brass and | —liberal trade discounts 

ane copper floats for various open | 

TYPE “A tank applications: carburetor, | 
Toilet Float humidifier, sump pump, and 


Toate mark reghtered —_| 

THE AYLING & REICHERT CO. | 
3047 NORTH ERIE...TOLEDO 11, OHIO 

“the only good price _ 
IS THE PRICE THAT 1S GOOD FOR EVERYBODY | VAN 7\i Stainless 

...including you!” | Steel Sinks 


CASH 


AUTOMATIC VALVES 


. 
AUTOMATIC VALVES AND CONTROLS FOR ACME . fo i fash 100) 
HYDRONIC BOILERS + PRESSURE REDUCING AND A 


REGULATING VALVES + RELIEF VALVES \@\ 

AND SAFETY DEVICES * DUAL het / 
CONTROLS * BACK PRESSURE } . ' . oF (WLALAe 
VALVES + SPECIAL PURPOSE VALVES 


A. W. CASH VALVE MANUFACTURING CORP. 
6661 East Webash Avenve * Decotur, Ilineis | 












































MANUFACTURERS AGENTS 
REGISTER NOW! 


Manufacturers’ Agency Service maintained for years by FLARE 
DOMESTIC ENGINEERING Magazine is for your ben 


efit and if you have not already registered, write oie and COMPRESSION 


for necessary registration forms and complete details of 
assistance available to agents. TYPE FITTINGS \MMEediatt 
As a clearinghouse of information for the manufac- || at DELIVER’ 





turers’ agents of plumbing, heating and air conditioning DOWN TO EARTH 
equipment, DOMESTIC ENGINEERING Magazine has 
proven invaluable to many leading representatives in the PRICES 
past, and if you have not as yet taken advantage, get 7 


White for 
the details today. There is no charge. a... Complete Catalog 


Attach this advertisement and mail it together with your 


letterhead for full information to Manufacturers’ Agency || PRODUCTS CORP. 


Service, 1801 Prairie Avenue, Chicage 16, IIinois. PLANO, TEXAS 
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OAKUM and 
Jacks TWISTED JUTE 


KiNG y : 
= PACKING ee 


ae | by G 
JACKSON 


MANUFACTURERS 


+ GY) Smt SINCE 1829 


THE THOMAS JACKSON & SON CO., READING, PA. 


“Mew 


AIR VOLUME CONTROL 


Peeceecceseeeseeeee eeeeeeeeeeoeeeeesesesesee® 


FITS ALL 
TANK SIZES 
THROUGH 
82 GALLONS 


For use with all shallow well 
and deep well jet pumps. 


Practically eliminates 
water-logged tanks. 


Reduces inventory. 
Easy to install. 


The next time you replace a de- 
fective air volume control, try 
this amazing new Sta-Rite con- 
trol. What a difference! No dia- 
phragms. No wearing parts. 
Larger air capacity. One control 
fits all popular tank sizes. Costs 
no more. Complete with tube 
and fittings. See your whole- 
saler, or write: 











STA-RITE PRODUCTS, 
102 S. 8th St., 


Sales Offices and Factories at: 


INC, 


Delavan, Wisconsin 


Chamblee, Ga., Los Angeles, Calif., Hialeah, Fla., Dayton, Ohio 


In Canada: Sta-Rite Pumps (Canada) Ltd., Ajax, Ontario 














WILMINGTON | 


Roof Sump Drains 


Furnished in 
both Caulk and 
threaded outlets. 


Made in extra 





heavy weight, our 


Fig. 175. 


Fig. 175 


Produced in sizes from two to eight inch. 
Carried in stock for immediate shipment. 
Write for Complete Catalog 


LOOK FOR THE ae QIN 





The Wilmington Casting Company 


WILMINGTON OHIO 


CONSULT YOUR WI HOLESALER 





en = .e-2 ” 


Ss 


YOUR 
ANSWER 


For Those Who 
Want the Best 


GLENMONT 
3012 


ANITa 
a? *, 


GLENMONT—Sentry’s luxurious vitreous 
china reverse tray close-coupled closet 
combination. 

Modern concealed jet for dependable 
service. 

Presented in gleaming white and dec- 
orator colors. 

Sentry guarantee assures customer satis- 
faction. 

Competitively priced! Immediate de- 
livery. 

Consult your wholesaler! 


MANNINGTON, W. VIRGINIA 
GUARANTEED QUALITY 


SENTRY Vitreous CHINA Al 


COMBINATIONS AND LAVATORIES 


DomEsTIc ENGINEERING, JANUARY 


SENTRY SANITARY CORPORATION 


1958 





(Continued from page 242) 
as the industry as a whole. 

Arthur Heim, research engineer for the 
Copper and Brass Research Assn. and chair- 
man of the Society’s research committee, 
called for “streamlining” the group’s activity 
to avoid an overlapping of research projects 
with other groups. He pointed to air pollu- 
tion studies as an example of duplication of 
effort, since numerous other associations, 
cities and universities are also engaged in it. 

Heim suggested the need for a more clear- 
cut definition of what constitutes sanitary 
engineering research and that the Society 
reappraise the general field of sanitary en- 
gineering and decide in what aspects of the 
field it is most interested and concentrate 
on those projects. 


# In other convention business, delegates 
elected the following new officers: W. Wil- 
bur White, Detroit plumbing contractor, as 
president; Arthur Whitney, St. Louis, first 
vice president; Edward Zimmer, Chicago, 
second vice president; Frank Warren, Ft. 
Lauderdale, Fla., third vice president; Harry 
Goss, San Francisco, fourth vice president; 
James Foster, Indianapolis, fifth vice pres- 
ident; James Church, Brooklyn, N.Y., sixth 
vice president; James Shelton, Little Rock, 
Ark., seventh vice president; Keith Clotz, 
Cleveland, eighth vice president; and John 
Gorman, Kansas City, Mo., ninth vice pres- 
ident. Lawrence Dean, St. Louis, was elect- 
ed to the board of directors and Mike Mer- 
cury, Chicago, was re-elected treasurer. 
Walter Dunn of Minneapolis resigned as 
secretary after many years of service to the 
Society. The matter of his replacement was 
referred to the board of directors. END 
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“I don’t think I’m the best plumber in the world. 
But then what's my opinion against the world’s?” 
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only 


NOWHERE ELSE CAN YOU FIND A PUMP 
WITH ALL THESE FEATURES . . . 


That retails for 
$138.00 with strainer 


and get your full discounts, too! 


Model 673 


1)” suction, 
14” discharge. 


The 4 


NEW 


SELF PRIMING 


Gattactirs Kemps 


Yes, only when you handle the Lancaster Contractors Pump, 

Model 673, can you offer a quality pump at a price that even 

the occasional user can afford! The Lancaster Model 673 has 

every feature that a good contractor’s pump must have: 

© Self-priming, even on maximum lifts 

@ Built-in check valve 

@ Grease lubricated seal to help resist wear when pump- 
ing dirty water 

@ 2 H.P.—4-cycle engine to eliminate gas and oil mixture 

e Thrust bearing for long life, even under large volume 
pumping 

e Impeller and pump housing constructed of the same 
material to eliminate electrolytic corrosion 

@ Lightweight, yet has cast-iron strength 


Whatever Line You Sell... 
It's Incomplete without the Lancaster Contractors Model 673 
Pump; Get Complete Details TODAY 
— Mail Coupon 
LANCASTER PUMP & MFG. CO., INC. 
Box 778A, Lancaster, Pa. 


Gentlemen: 
We'd like to know more about your New Contractors Pump, the 
Model 673. 
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SITUATIONS OPEN 


SITUATIONS WANTED 


REPRESENTATIVES WANTED 





HEATING MAN 


For department large distributor. Good 
wage and benefits. Address Key 464-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


DIRECTOR OF SALES 


For large plumbing and heating manu- 
facturer and distributor. Good oppor- 
tunity and salary. Address Key 465-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


WANTED: EXPERIENCED PLUMBING 
and wet heating estimator, commer- 
cial and industrial experience. Location 
140 miles west of Chicago; a river town. 
Pleasant living atmosphere, group in- 
surance, paid vacation, salary open. 
CUMMINGS PLUMBING & HEATING 
COMPANY, 1229 North Second Street, 
Clinton, Tows a. Phone Chapel 2- 8612. 


PUMP MAN 


For sales manager of water systems for 
large company. Good salary and oppor- 
tunity. Address Key 463-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 


SALES MANAGER 


Plumbing fixture manufacturer wants 
experienced sales manager. Address Key 
468-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


SALES ENGINEER, EXPERIENCED 

selling heating and air handling 
equipment to jobbers and large contrac- 
tors; car necessary, draw vs. commis- 
sion. Send qualifications. Address Key 
476-D, “DOMESTIC ENGINEERING,” 
1801 ‘Prairie Ave., , Chicago 16, Illinois. 





WANTED: ASSISTANT 
CREDIT MANAGER 


Must type and take shorthand—also 
ter man ded by large Detroit, 
Michigan wholesaler. Address Key 
460-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 





BUYER 


For large plumbing and heating supply, 
with experience. Good salary and op- 
——. Confidential. Address Key 
D, “DOMESTIC ENGINEERING,” 
pro Praicte Ave., Chicago 16, Illinois. 


FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 248 AND 250 























SALES OR ADMINISTRATIVE 


Have experience in both wholesaler and 
manufacturing sales and management. 
Although employed as sales manager, 
would like better opportunity to use my 
ability in sales management or as an 
agent. Can re-locate. Address Key 
453-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


MANAGER AVAILABLE 


Fully experienced man in the plumbing 
supply field desires position with firm 
where past experience is necessary. Age 
36, married. Past experience includes 
managing wholesale plumbing supply 
firm, and currently managing plumbing 
specialties firm in west coast city. Ad- 
dress Key 455-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 





REPRESENTATIVES WANTED 





MANUFACTURER'S 
REPRESENTATIVE 


To sell for manufacturer complete line 
of plumbing fixtures and heating prod- 
ucts. List lines handled and territory. 
Address Key 467-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 


YOU MAY BE INTERESTED IN OUR 
line of gas water heaters—price to 
meet your competitor —quality mer- 
chandise—several territories open. Es- 
tablished 1924. Address Key 45 9-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., _Chicago 1 16, Illinois. 


REPRESENTATIVES WANTED 


Aggressive organization or individual 
to handle complete lines of plastic pipe 
and fittings, also other plastic products 
sold through distributors. Territories 
available — Arizona, Kansas, Iowa, 
Nebraska, Missouri, Indiana, Illinois, 
Michigan, Maryland and Delaware. 
State experience, number and types of 
lines presently handled, and number of 
men in your organization. Address Key 
483-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 1 16, Illinois. 


M ANU F ACTU RE Rs’ REPRESENTA 

tive wanted. Quality line of magne- 
sium rods needs representation in sev- 
eral good territories. Protected terri- 
tories and good commission. 
Key 477-D, “DOMESTIC 
ING,” 1801 Prairie Ave., 
Illinois. 


Address 
ENGINEER- 
Chicago 16, 


REPRESENTATIVE WANTED 


AAA-1 manufacturer of plastic pipe 
seeking agent to call on plumbing and 
hardware trade in New York state 
exclusive of metropolitan area. Address 
Key 473-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 





REPRESENTATIVES 


$225.00 profit per average direct sale 
with a well known nationally advertised 
pipe tool. A must for every contractor 
and industry using pipe or conduit. No 
technical knowledge required. Shipped 
on trial to help get orders. Leads fur- 
nished. Write background, references, 
etc. Address Key 427-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


PIPE _ NIPPLE. 


“MANUFACTURER 

needing representation in Oklahoma, 
Arkansas, Tennessee, Indiana and Ken 
tucky. Address Key 458-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


~ REPRESENTATIVE WANTED 


AAA-1 manufacturer of plastic pipe 
seeking agents to call on the plumbing 
and hardware trade in the 11 western 
states as follows: Washington, Oregon, 
California, Montana, Idaho, Nevada, 
Utah, Arizona, Wyoming, Colorado and 
New Mexico. Warehouse stock carried 
in key cities. Address Key 482-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


FIBER PIPE MANUFACTURER | 


with a complete line, national adver- 
tising and distribution has a few terri- 
tories where changes are to be made. 
Manufacturer’s representatives that 
want a fast moving line that pays ap- 
proximately $100 to $150 commission per 
order: Address Key 481-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 


COOPERATING 


Manufacturer’s representative or agen- 
cy desired by Chicago agency to work 
on a 60-40 split commission basis in the 
Minneapolis, Minnesota area represent- 
ing top line manufacturers to whole- 
salers only. Address Key 414-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 








BY MANU FAC TURER OF NO NOISE, 
no draft air conditioning, heat pumps, 
baseboard and fin tube radiation. Ad- 


dress Key 447-D, 
NEERING,” 
16, Ilinois, 


“DOMESTIC ENGI- 
1801 Prairie Ave., Chicago 


REPRESENTATIVE WANTED 


to work on a 60-40% split commission 
basis in the following territories: 1; 
New England States—2; Upstate New 
York—3; Philadelphia and southern 
New Jersey—4; Washington, D. C. and 
Maryland—5; Central Pennsylvania 
State. We handle lines consisting of pot- 
tery enamelware steel cabinets, chrome 
fixtures and etc. ... We cater only to 
the wholesale plumbing supply jobber 
trade. No house accounts. ... Answer 
in detail. Address Key 449-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


Domestic ENGINEERING, JANUARY 1958 





i siete 





HEATING 
EQUIPMENT 


v EMBASSY 


e CONVECTORS 


e BOILERS 


WRITE FOR FREE CATALOGS 


DEPT. D.E. 


890 STANLEY AVE. 


e BROOKLYN 8, N. Y. 





CUTTING OIL 


OVER 


THE COUNTER 
SULFLO’ 


*SULFLO—IS THE TRADE-MARK 
OF SULFLO, INC. 


SULFLO NO. 1 
For Hand Threading, Tapping and Brush 
On Jobs 


SULFLO NO. 2 

For Machine Use—Lighter in density 

than No. 1. Has same properties as No. 1. 
SULFLO Machine-Kut 


For Pipe Threading Machines and for the 
machining of high alloy steels. Machine- 
Kut is a sulphurized fluid type cutting 
oil, transparent on work. 


Sulflo Products Are Sold By 


Selective Distributors 





(lf you don’t know who your local 
SULFLO Distributor is, write us—we'll 
be glad to send you literature and put 
you in touch with him.) 


SULFLO, INC, cvizaBetH 4.N.). 
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YOUR SERVICE PROBLEM DUE TO 
MODERN DETERGENT FUEL OILS- 


Hydrovalve’s Hew NEOPRENE-BINDER 


GASKETS 


costly call backs 
on your Oil Burner Servicing. 
Modern fuel oils attack 
ordinary Gasket material ... 


Hydrovalve's 
NEOPRENE-BINDER 


completely saturates the fibres 
of the Gasket material 
and makes them detergent resistant... 
for long-lasting 
seepage-free sealing. 


r FREE 
For YGrovalve 


Hydrovalve Co. 


1319 Utica Ave., Brooklyn 3, N. Y., BUckminster 4-1330 





ADVERTISEMENTS 





REPRESENTATIVES WANTED 


LINES WANTED 


LINES WANTED 





MANUFACTURERS’ REPRESENTA- 

tives and distributors wanted to han- 
die line of shower doors and tub enclos- 
ures for national manufacturer. Please 
supply information on background, ter- 
ritory and type of products presently 
handled. Address Key 429-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


‘UNUSUAL OPPORTUNITY 


For Chicago area representative. Quali- 
fied man can become partner with 
established manufacturer of building 
trades products, with maximum invest- 
ment of $7,500. Write us fully about 
yourself for an interview. Address Key 
421-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


MANUFACTURERS’ REPRESENTA- 

tives known to the best trade desired 
for quality plumbing and mill supply 
and industrial specialties now being 
sold to quality trade. Repeat items, 
excellent commissions, exclusive terri- 
tories open. Write full details in confi- 
dence. Box DE 1799, 125 West 41 Street, 
New York, New York 


MANUFACTURERS’ 
REPRESENTATIVE 


AAA-1 manufacturer of competitive 
steel shower stall line seeks represen- 
tation. Top commission. Send resume 
Ist letter. Address Key 422-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 
EXCLUSIVE PROTECTED TERRITO- 

ries open for nationally distributed 
unique washer replacement plumbing 
specialty item packaged for sale to 
plumbing supply houses, hardware dis- 
tributors and retailers. Unique demon- 
stration sells 8 out of 10 on first call. 
Address Key 317-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


REPRESENTATIVES WANTED IN EX- 

clusive territories to represent man- 
ufacturer of school room unit ventila- 
tors, fin tube radiation and baseboard. 
A terrific opportunity for aggressive 
sales engineers Only hard workers 
need apply. Address Key 318-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 





LINES WANTED 





QUALITY LINES WANTED 


for Michigan by well established sales 
force with warehouse. Immediate busi- 
ness guaranteed. Address Key 462-D, 
“DOMESTIC ENGINEERING,” 1801 


Prairie Ave., Chicago 16, Illinois. 


THE SCHUTZE SALES CO. 


1999 North Snelling Ave., 
St. Paul 13, Minn. 


Manufacturers Agency Selling 
Important Mid-Northwestern Jobbers 


248 


STATE OF NEW JERSEY 


Experienced one-man operation desires 
additional lines. Can give concentrated 
coverage. Address Key 454-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


ADDITIONAL LINE WANTED 


Experienced manufacturers’ agency 
wants one more high quality line in 
plumbing and heating field. Headquar- 
ters Phoenix, covering Arizona, New 
Mexico, western Texas and southern 
Nevada. Address Key 448-D, “DOMES.- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 


TOP REPRESENTATION 
AVAILABLE 


in the states of New York and New 
Jersey for the following plumbing and 
heating items: Toilet seats, valves, steel 
pipe and sweat fittings. We travel five 
men in this area and have excellent 
warehouse facilities. Please send details. 
Address Key 480-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


WANTED ADDITIONAL LINE. TER- 
ritory; Missouri - Kansas - Oklahoma 
Over 20 years experience selling the 
plumbing and hardware jobbers. Excel- 
lent acceptance Address Key 315-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


NORTHERN OHIO 
WESTERN PENNSYLVANIA 


Carrying limited number of lines, 10 
years plumbing sales experience, 3 years 
agent, selling leading jobbers. Resume, 
references, etc. available. Address Key 
319-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 
WESTERN PENNSYLVANIA — STATE 

of West Virginia—Agents, centering 
in Pittsburgh, want additional line 
Offer three experienced men calling on 
plumbing, heating and industrial job- 
bers—three week schedule. Address Key 
479-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois 


FLORIDA 


Manufacturer's representative desires 
one good additional line. Can give com- 
plete coverage and guarantee results. 
Address Key 478-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


NORMAN WILSON COMPANY, ESTAB- 

lished in 1948. Calling on jobbers in 
Kansas, Nebraska, Oklahoma, Arkan- 
sas, and Western Missouri for manufac- 
turers. 2560 Holmes, Kansas City, Mo 


IS YOUR PRODUCT RECEIVING THE 
attention it deserves in the vital 
eastern Pennsylvania, southern New 
Jersey, and Delaware market? Young, 
aggressive manufacturers’ agency seeks 
additional line of a jobber and specifi- 
cation nature. Valuable contacts with 
plumbing wholesalers, contractors, 
leading architects, and mechanical en- 
gineers Regular contacts with all 
of the industry. Address Key 
“DOMESTIC ENGINEERING,” 

1801 Prairie Ave., Chicago 16, Illinois 


ENTIRE STATE OF OHIO 
M. M. MATHES & SON 


3494 Lee Road 
Shaker Heights 20, Ohio 


Serving the plumbing wholesaler 


MANUFACTURER’S REPRESENTA- 

tives selling national brand brass, 
water heaters, and pottery to wholesale 
plumbing and hardware jobbers in 
Michigan, desire one more reliable line 
Established 20 years, good reputation, 
well known, warehouse facilities. Ad- 
dress Key 401-D, “DOMBSTIC ENGI- 
Chicago 


NEERING,” 1801 Prairie Ave., 
16, Illinois. 


SEEKING ADDITIONAL LINES | 


Chicago manufacturer’s agency with 
complete warehousing facilities seeking 
manufacturers who want large move- 
ment of their product. Concentrating 
on plumbing supply houses in five mid- 
western states. If you want the job 
done properly with young aggressive 
organization. Address Key 413-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


CHICAGO—MILWAUKEE 


Start the new year with a young ag- 
gressive organization that knocks on 
doors instead of using the phone. Have 
a following amongst plumbing whole- 
salers and seek one additional first qual- 
ity line. Address Key 471-D, “DOMES- 
TIC ENGINEERING,” 1801 
Ave., Chicago 16, Illinois. 


Prairie 


KANSAS CITY, ST. LOUIS TRADE 
with wholesalers, Well established 
agent Consultation invited Address 
Key 423-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave. Chicago 16, 
llinois 


ILLINOIS 


Mr. Manufacturer: What will you have, 
results or alibis? You name it and we'll 
do it— Warehouse? Carry samples? 
Wear tux? Supply references? We can 
do it! Let us put your catalog in our 
portfolio. Address Key 472-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 
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NO LEAKY SEAMS 


WITH WELL-MADE 
PNEUMATIC TANKS 





And WELL-MADE Tanks 
rest on the SAFETY BAND 


not on the shell! An open 
letter 

YK 
about — 


are OFFSET, INSERTED UNDER POLAR WARE 


PRESSURE, LOCKED IN and 
SUBMERGED ARC ween. Stalitless steel 








This plus the famous 

WELL-MADE SAFETY BAND 
of 1%” reinforced steel ‘4 
APANY 

protects the tank against corrosion POLAR WARE COM 

at its most vulnerable point. “<p 

Compare these ey 
WELL-MADE » ical OENERAL OFFICES soa a4 ‘ 
EXCLUSIVES ee SHEBOYGAN .WISCONSI! 


RIGID WELD SHELL SPUDS- 
Won't work loose. 


want 


emen — 3 
— es to stainless steel sinks. what avert 
er © cut costs and improve his proe 
s how. The cutting of costs 15 
but it’s plain to see how some 
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EXTRUDED HEAD SPUDS- a eae "t want t 
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Protects against leakers. od : : tion i 
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v " 3 x : 

AD & BOTTOM OFFSET ‘ ie trictly a private matter, 
Inserted under pressure, :_ . 3 ’ duct 
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Polar — the 

‘ istake when you order oie 
ee a rage to hospital specifications by 
riety producer of stainless ware 


be — make it 


PRESSURE GAUGE TAPPING-~ 
for easy—speedy— 
inexpensive hook-up. 

MID-POINT AIR VOLUME 
CONTROL TAPPING—for more 
water—fewer pump starts 


gineering has 
1%” REINFORCED SAFETY 


BAND—Protection against 
corrosion. 


v GALVANIZED 


stainless stee ‘ 
America’s largest. — ice markets 
vi . 
ital and food ser 
INSIDE & OUTSIDE- for the hosp! Sincerely. 
Insures maximum zinc 


. © ‘ : 
ad aie IN UNIVERSAL e550 ‘ ( | ‘ 50. | atl \olemd 
SERIES— Adaptable for : a ; 


all installations. ' . 7s Be y Manager of Sales for a 
See your dealer : 
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ae he | rey, a 











‘Polar Ware Company 


* 4900 LAKE SHORE ROAD, SHEBOYGAN, WIS 
1215 West 37th Street Chicago 9, Illinois | TRMAMRUDICE CIs CCS mee ToT Bar ee 


etal Coating Corporation 


"415 Lexinaton Ave *12 5S. Senta Fe Ave 
ALWAYS LOOK FOR THE WELL-MADE SAFETY BAND nee Eee. Y ae Raper. ae 


Offices in Other Principal Cities *‘Designates office and wore 
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ADVERTISEMENTS | 





LINES WANTED 





LINES WANTED 


FOR SALE 





BOSTON 


manufacturers’ representative with long 
successful experience selling to New 
England plumbing and heating supply 
jobbers, can give personal aggressive 
representation to additional quality line. 
Address Key 409-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 


SO. CALIF., ARIZONA, 
SO. NEVADA 


Established manufacturers’ representa- 
tive, plumbing, wants additional lines. 
Specialty items, tools, etc. Experienced 
in sales promotion new items. Ware- 
housing and shipping facilities. DOR- 
SEY SALES CO., 819 Venice Blvd., 
Los Angeles 15, California. 


SUCCESSFUL, AGGRESSIVE THREE- 

man organization, covering Ohio and 
Kentucky plumbing and hardware job- 
bers for past ten years, interested in 
obtaining an additional major line. Ad- 
dress Key 393-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois, 





“ADDITIONAL LINE WANTED 


Successful, aggressive four men organi- 
zation covering Illinois except Chicago 
and suburbs, Missouri, lowa, Kansas, 
Nebraska and Arkansas. Plumbing and 
heating jobbers wholesale only for the 
past 12 years. Interested in obtaining 
an additional major line. Excellent ref- 
erences upon your response. Address 
Key 474-D, “DOMESTIC ENGINEER. 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 


WE NEED ONE ADDITIONAL SPECI- 
fication line. A multiple man organi- 
zation who is regularly calling on the 
plumbing wholesalers, plumbing con- 
tractors, and engineers, desires one ad- 
ditional specification line. We are over- 
looking no detail of this specification 
business. Excellent references 
your response. Address Key 
‘DOMESTIC ENGINEERING,’ 
Prairie Ave., Chicago 16, illinois. 


CANADA _ 


Progressive wholesale house, established 
distributors of American-Standard com- 
plete line to plumbing and heating con- 
tractors, interested in products of merit 
on exclusive area franchise basis. Ad- 
dress Key 456-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, iMineis. 





NEW YORK STATE 


We have just expanded our warehouse 
and are ready to handle additional lines. 
We are a well known productive manu- 
facturer’s sales organization serving the 
plumbing and heating wholesalers of 
New York State. Railroad and trucking 
facilities available. Address Key 457-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 
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ALABAMA-MISSISSIPPI- 
LOUISIANA 


Established manufacturers representa- 
tive with excellent references calling on 
the wholesale plumbing and hardware 
jobbers looking for one more volume 
line. Addrexs Key 450-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


CAN GIVE TOP REPRESENTATION IN 
metropolitan New York area. Heavy 
background in wholesaling and manu- 
facturing sales in plumbing and heat- 
ing. Will consider proposition to devote 
my full time to one line. Address Key 
430-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


L. C. FOOTE 


221 Hurlburt Rd., 
Syracuse 3, N. Y. 


Wholesale Jobbers Only 
New York State 


WARM AIR GAS AND OIL 


furnace line wanted. Successful aggres- 
sive 3 man organization covering entire 
Rocky Mountain area for past 5 years. 
Address Key 469-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


STATE OF MICHIGAN 


KOPPERS-PENNY COMPANY 


4940 Greenfield Road 
Dearborn, Michigan 
Serving the plumbing and warm air 
heating wholesaler 


FOR SALE IN PORTLAND, OREGON: 

well established profitable heating, 
air conditioning, general sheet metal 
and fuel oil business Ideal location 
Wholesaling and retailing manufactur- 
ing oil fired furngces. Finest equipment, 
shop, offices and show room. Large 
parking and storage area fenced in 
Will sell business inventory and equip- 
ment Lease property. Illness in fam- 
ily Gold mine for right man WwW. A 
CRIPPS, 107 N.E. 24th Avenue, Port- 
land, Oregon. 





WANTED TO BUY 





BRASS NIPPLES WANTED 


From 34” to 116” sizes. Advise what you 
have and price. -P. O. Box 2255, Colum- 
bus, Ohio, Attention, PAUL CLARK. 


WANTED: CLOSEOUT 

OR SURPLUS 
inventories. Can also use couplings and 
all types fittings. May be rusted or 
shopworn but must be unused. Address 
Key 461-D, “DOMESTIC ENGINEER. 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 





MANUFACTURING FACILITIES 





NON-FERROUS FOUNDRY WITH UN- 

limited capacity of 26 moulders would 
like to give good competitive prices on 
brass and aluminum castings. Willing 
to take over your entire production. 
Foundry located in southern New Eng- 
land. Address Key 470-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 





BUSINESS OPPORTUNITIES 


MISCELLANEOUS 





PATENTED WATER SERVICE LINE 

pipe cleaner requires developing, fi- 
nancing and marketing. Only Known 
machine for this class work, in cleaning 
and increasing water pressure. Or will 
sell outright or royalty. R. A, POE- 
KERT, 3141 McRoberts Road, Pitts- 
aargn 34, nintaens nimemunes 


LICENSES WANTED 

Italian manufacturer established from 
1920, not exporter to North or South 
America, should want to produce new 
items under licenses of American firms. 
We are interested in particular in show- 
ers, single handle faucets, plumbing 
accessories, etc. Address: RUBINET- 
TERIE RAPETTI, Via Lomellina 64, 
Milan, Italy. 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 246 AND 248 











DOUBLE YOUR INCOME FROM YOUR 

newspaper advertising by using our 
low-cost cartoons on plumbing, heating 
and air conditioning. For free proofs 
write to: LILLY CARTOON SERVICE, 
Box 167, Long Beach, California. 


STEEL PIPE 
All All 
Sizes Specs 
Mechanical and Pressure Tubin 
VALVES and FITTINGS 


CARBON—CARBON MOLY 
CHROME MOLY—STAINLESS 
LARGE OD—HEAVY WALL 

ODD SIZES & SPECS 


MIDCONTINENT 
TUBE SERVICE, INC. 


2120 Lee St., Evanston, Ili. 
DAvis 8-4030 
Teletype 2276 Evanston, III. 
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7 Quality Pumps 
pk i al by SARCO 


Complete Lines — Condensate and Vacuum 


Undivided Responsibility by Sarco 
for pumps cand heating specialties 


Type MR Type U These pumps have the efficiency and rugged construction 
Condensate Pump Condensate Pump which insure top performance and long, trouble-free serv- 
— -— ice. They are designed and built to Sarco’s traditionally 
te high quality standards. 


4 To help you select the right Sarco condensate or vacuum 
pump for each job, the experienced Sarco-Sarcotherm engi- 
neering staff will gladly cooperate. 


For Undivided Responsibility . . . specify and order 
from one “Complete Line” source . . . SAaRCO-SARCOTHERM 
Type ECR Type VV P F P 
Condensate Pump Vacuum Pump - . » pumps, heating specialties, temperature regulators, 
finned-tube radiation and weather-compensated 
control systems. 


Write for Pump Bulletin No. 1465 


SARCO CO., INC. © SARCOTHERM CONTROLS, INC. 


635 Madison Avenue, New York 22, N.Y. 


Type E and EC Type SVA 
Condensate Pump Vacuum Pump 2226-F 











QUEEN CITY © nisi 


RECOVERY 


VALVES makes the 
No. 125 FITTING DIFFERENCE 


BRASS GATE VALVES 


Iron Pipe Size 
Non-Rising Stem—Wedge Gate 
Size—34” to 2” inclusive 





es 
No. 125 €¢ seam 


control in die cast 
BRASS GATE VALVES | plumbing fittings is 
ue = Canoes Fea locmeytastaeiee 
Non-Rising Stem—Wedge Gate acovery nes & a 
. ” ” 4" . mbol in the plumbing indu: . 
Sizes—'2”, 94”, 1 More and more eee hers 
__ insisting on Fort Recovery quality 
\\ \\ because only laboratory-controlled 
No. 250 | rs used to give lasting 
strength and finish. All lock nuts and 
SWING CHECK VALVE ‘ slip nuts are tapped and checked for 
‘ . : x uniform sta 
Iron Pipe Size. For steam and water line at pressure up _ 


to 125 Ibs. Sizes 2” to 2” inclusive. 
‘ for lustrous chrome finish and long 


QUEEN CITY VALVES, INC. nT) wear. Your inquiry will be welcomed. 


1203 Findlay St., CINCINNATI 14, OHIO : wai T RECOVERY dun IMC. 





Metres of eating ed bein) Mt tine Ore 
PORT RECOVERY, OHIO 
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Industry Leaders Look at’5 B...(continued from page 89) 





Heating Oil's Stable Price Is 
Seen As Favorable Omen 

“There are indications of a favorable economic 
climate for the automatic oil heating industry in 1958. 
For the first time in years, heating oils haven’t gone 
up in price at the start of the heating season. This 
creates a favorable impression on consumers. How- 
ever, the oil heating industry must get out and sell. 
More effective selling by all segments of the industry 
is the answer to a really good year in 1958.”—-Ralph 
Becker, managing director, Oil-Heat Institute of 
America, New York City. 


Makers Predict Bigger Sales 
of Gas Heating, Appliances 

“Out of 45 gas-fired warm air furnace manufac- 
turers, 39 expect their sales to increase. The same is 
true ‘of 21 out of 30 gas-fired boiler manufacturers 
and 16 out of 30 makers of gas conversion burners. 
If these individual expectations are achieved, furnace 
sales could surpass 1957 figures by 16.2 percent, boil- 
ers by 11.2 percent and conversion burners by 6 per- 
cent. Gas water heaters are expected to increase 1.2 
percent over the 2,543,000 units shipped in 1957. Gas 
range manufacturers feel that a gain in the sale of 
built-in models will more than offset a slight dip in 
free standing models.’—Edward Martin, director of 
marketing, Gas Appliance Manufacturers Assn., New 
York City 


P-H May Get Bigger Share of Dollar 

“Business in 1958 for the caat iron soil pipe induatry 
will depend largely upon thease factora that influence 
building in general, New plant building may ease be 
cause some industries have increased thelr capacities 
to such an extent that it may take from one to three 
years for sales to catch up with capacity, For that 
reason, I think such expenditures will decline slightly 
Housing starts are somewhat affected by interest rates 
that may be reduced slightly; so I look forward to a 
slight increase in this activity, Our new Plumbing- 
Heating-Cooling Information Bureau should get us a 
larger share of the consumer dollar, which seems to 
be circulating at a high rate.”"—Homer Robertson, 
executive vice president, Cast Iron Soil Pipe Institute, 
Chicago. 


1958 Will Be the Year for Modernization 
“This will be the year the plumbing industry makes 
its greatest assault on the home modernization mar- 
ket. There are three main reasons why the plumbing 
and heating contractor will make aggressive drives 
for the home improvement business. First, home 
building and commercial and industrial construction 
will remain at or near present levels and therefore 
contractors must tap the billion dollar modernization 
field to build their present income levels. Second, 
there is plenty of evidence to indicate that home- 
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owners look more favorably on home improvement 
projects. Finally,. the new Plumbing-Heating-Cool- 
ing Information Bureau, which includes all segments 
of the industry from journeyman to fixture manufac- 
turer, gives us still more reason for being optimistic 
about 1958.”—Wilbur Hokom, president, National 
Assn. of Plumbing Contractors, Washington, D.C. 


Sees Continued Growth for Air Conditioning 

“The air conditioning industry can look forward to 
a new year of even greater public acceptance than it 
had in 1957. While sales of residential air conditioning 
did not reach the predicted peaks of 1957, they were 
only a few percentage points below the record year of 
1956. On the other hand, commercial and industrial 
installations continued to climb.”—George Jones, Jr., 
managing director, Air Conditioning & Refrigeration 
Institute, Washington, D.C, 


Expect Steel Pipe Shipments to Be Off 

“Due to the present outlook for construction and 
other factors . . . steel pipe shipments will be about 
the same during the first half of 1958 as in the last half 
of 1957, or about 20 percent under the first six months 
of 1957, For the whole year, shipments will be about 
15 percent below 1957.”—George Lain, research engi- 
neer, Committee on Steel Pipe Research, American 
Iron and Steel Institute, New York City 


General Contractors See a 4 Percent 
Rise in New Construction 

“We're predicting a record $68 billion (total) new 
construction year in 1958, While we expect alightl 
lesa’ new conatruction than the Commeree and Labor 
departments do—S4) billion againat $49.6 billlon—we 
believe that remodeling and repair work will push 
total outlays to unprecedented levels. The $68 billion 
estimate would represent a 4 percent increase over 
the 1957 figure and, if achieved, would be a major 
stabilizer for our economy while adjustments are 
Associated General 
Contractors of America, Washington, D.C 


made in other business lines.” 


Sees Improvement in Wholesaler 
Net Profit Despite Some Credit Weakness 

“Sales volume in 1958 should be equal to, or per- 
haps a little ahead of 1957, but the big hope for im- 
provement may be in net profit. Material prices will 
continue to reflect the inflationary trend in our econo- 
my, and additional wage increases may be anticipated 
during the year. Recent reports indicate inventories 
are somewhat higher than desirable, but not alarm- 
ingly out of proportion to present sales volume. Some 
weakness in credit is now appearing, which should 
indicate caution and close examination of all past-due 
accounts by wholesalers. In general, the forecast for 
1958 is optimistic.”—James Peery, secretary, Central 
Supply Assn., Chicago. ’ END 
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BE A 
Cres? 





an 
ne aioe’ 
EXPERIENCE 

BEHIND EVERY 


SHERWOOD 
BALL COCK 











—_ 2 


Order 
SHERWOOD 
Ball Cocks 
From Your 
Wholescler 


SHERWOOD 
ONE PIN 
ASSEMBLY 


Easy to assemble. Note how 
one pin holds all parts in place. 
Simple to operate. A cinch to 
repair. Little or nothing to 
wear out. 


Two of SHERWOOD’S 
Extensive Ball Cock Line 


No. 466-L Partial 
submerged pattern 
tapped for refill. For 
low tank. 


No. 466-H Same as 
No. 466-L except for 
high tank bottom sup- 
ply. Not tapped for 
refill 


Manufactured ONLY by 


SHERWOOD BRASS WORKS 


6331 E. JEFFERSON DETROIT 7, MICHIGAN 
Established 1903 
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nee sir! When you install the SHER- 
WOOD No. 86-A Anti-Syphon Ball 


Cock, you are on the inside looking out for 
more business—in, where business is origi- 
nally found. That is why, as many exper- 
ienced plumbers will tell you, the No. 
86-A can work for you as it has for them. 
It’s their No. 1 entreé in scouting for pros- 


pects. From the standpoint of good sell- 
ing, the SHERWOOD No. 86-A is all that 
a discriminate market could ask for. It is 
quiet! Positively safeguards against back 
syphonage. Saves on water. Works on any 
city water pressure. Fills six gallon tank 
in less than | ¥2 minutes at 28 Ib. pressure. 
Precision made of the best materials. Effi- 
cient, long-lasting and dependable. And, 
that about sums it up. The SHERWOOD 
No. 86-A is a top ranking Anti-Syphoning 
Ball Cock. You'll like it. 


It takes good quality merchandise to build 
up tasting presti e. On this you can de- 
pend. . . the SHERWOOD No. 86-A Anti- 
Syphon Bali Cock is your assurance to the 
customer that you stand behind the products 
you sell because the producers stand back of 





‘Dave Says- 








I'M HOLDIN’ DOWN THE 
LID ON TERRIFIC 
NEWS FOR YOU! 


, katt Ni this space next month 





Meanwhile — 


Remember Coralware is the finest 





quality steel plumbingware on the 
market today. You get matched 
colors quickly and our delivery 
service from stocking warehouses 





is unbeatable. Now is the time to 
buy as prices will never be as low 
again. 


tt. COMPANY 
3401 South Kolin * Chicago 23, Illinois 


4 CORALWARK 
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SOLD ONLY THROUGH 
RECOGNIZED WHOLESALERS AND. DISTRIBUTORS 


MFG. & SUPPLY CO. 
COLUMBUS, OHIO 








they say it is: wonderful . . . and nothing in it is more 
“dynamic” than the words they use to describe it. De- 
signs are “glamorous”, “‘glittering”’, ‘flight-styled”, ““ex-, 
citing.” Controls are “feather-touch” or lighter! Engines « 
are “Furies”, “Stratostreaks”, “Rockets” 
their “hurricanes of power”! 

Yes, the great strides of the automotive industry prob- 
ably justify any extravagance of description. But . 
please... 
industry you are dedicated to—the heating industry”; 
There is also a wonderful world of thermo-dynamics!*” 

You well know the recent miracles performed in that 
world. You know that boiler heat, distributed by radiant 
panels, baseboard units, convectors and modern radiators 
is the smoothest, most adaptable, most controllable, 
most economical form of space heating ever known 
to man. 

By introducing heat in its best form—largely radiant 


form—boiler heat achieves the basic prerequisite of *"! 


that release ? 


. what about the equally great strides of they 


i} 4 * 


Aydr onles” 


There is also a wonderful world teat 


An automobile ad entreats its readers to “Step into a 
wonderful world of auto-dynamics!” Their world is all 


comfort: gentle warming of walls, floors, ceilings. It 
meets the cold where the cold comes in, as no other 
system can. 

Modulated by modern controls, boiler heat gives an 
all-encompassing, all-pervading comfort that no other 
system can rival. Quiet as a moonbeam, it never blasts 
or calls attention to itself, yet it is always right there with 
you. Never “all off” or “all on’, it provides its even, 
hold-over flow of cradling warmth that gives the smooth 
ride even in the bumpiest winter weather . . . does it with 
the absolute minimum of fuel. It is heat to warm a man’s 
body, heart and soul! 

With sturdy, life-time units, boiler heat is the life-time 
investment. In all deference to the fish-tailed beauties in 
the garage, heating is still the biggest thing in the home 
owner’s life—day and night for about 200 days of the year. 

Let’s take our cue from other great industries and quit 
being so doggone modest in presenting the story of 
boiler heat. It zs big. Let’s think it big . . . talk it big... 
make it big! 


eonics 
of Bo 
f lia 


eck we I< 


MSDonnell & Miller, Inc., 3500 N. Spaulding Reiss Giuee 18, 


Doing One WN), Feng Voll. | 
M:DONNELL Boiler Water Level Controls and Safety Devices 








